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Abstract
Women-owned businesses have a crucial influence on economic development and export-based development. Women's participation in high value agriculture and avocado export is very low in Rwanda compared to other economic and social areas. It is largely affected by structural and socio-economic challenges. The present research is a response to the scarcity of empirical research dealing particularly with the obstacles and facilitators faced by women avocado exporters in Kigali City. It was conducted through a case study design and a mixed method design, focusing more on quantitative and qualitative research. Data was collected through interviews and a questionnaire method for the purpose of actual research and was analyzed through a combination of quantitative data analysis procedures and inferential statistics using SPSS testing and data programming. The findings reveal the access to finance, skill levels, discrimination and social perspective. The study focused on Barriers and Enablers affecting Women Entrepreneurs in Rwanda: Evidence from Women Avocado Fruit Exporters in Kigali City-Rwanda, From the findings, it is evident that the main challenges women entrepreneurs often face difficulties in securing loans or credit due to lack of collateral, credit history and financial literacy. Additionally, poor access to training on export procedures, quality standard, packaging, and marketing can be a significant constraint to growth and competitiveness. These findings give evidence-based recommendations into ways through  revising legal and policy frameworks to ensure women’s equal access to land, finance, and productive resources; improving access to tailored and inclusive financial products; and expanding capacity building through technical, managerial, and leadership training as can a solution. The future generation should learn that business environments are shaped by local economic, cultural, and policy contexts. Therefore, solutions should be tailored to specific regions rather than copied blindly from elsewhere.
Keywords: women entrepreneurs; barriers, enablers; avocado export; the Kigali City; access to finance; gender equality; Feminist Theory; and Gender and Development.

[bookmark: _Toc207382769]Introduction
In the present era, women entrepreneurs are increasingly viewed as key players in contributing to global economic development owing to the immense contributions women entrepreneurs have made to the economic development processes, including innovation, job creation, and contributing to economic diversity (UNCTAD, 2022). With reference to time, a great deal of literature indicates that active involvement in the economic development procedure regarding women entrepreneurs, alongside conducting business activities through the procedure of international trade, is a key contributor to economic development that is sustainable yet stable.
 Despite the immense contributions, women entrepreneurs are making towards economic development procedures, alongside contributing to global economic development, women entrepreneurs around the world are facing a host of challenges that have made them unable to participate actively in contributing to economic diversity in the overall regional/global economic procedure of trade. The major problem facing women entrepreneurs is acquiring adequate as well as sufficient funding, where women entrepreneurs face a challenge regarding acquiring credit, owing to factors like a lack of ownership of properties alongside a high degree of discrimination practices from the global credit sector (World Bank, 2022). In some instances, strict sets of regulations and laws have come to exacerbate these constraints, especially in cases that affect or pertain to restrictive provisions of property ownership for women or cases that have discouraged entrepreneurship due to cumbersome business registration constraints (OECD, 2021). This affects them right away in their ability of participating fully in international trade.
Additionally, apart from finance, women entrepreneurs lack information on trade, which has a significant influence on trade, especially regarding competition in the external environment. Such a factor has a negative influence on the performance of women entrepreneurs, as suggested by the World Bank (2022). Social values, which have created stereotypes, are considered a hindrance that keeps women away from trade, trade negotiation, leadership, and trade itself, including the formation of trade policies.
Accordingly, in the modern world, there is an emerging trend towards international trade relations fostering gender inclusivity. The recent trade agreements involve gender requirements that enhance the socio-economic development of women and guarantee gender-inclusive benefits of trade participation. There is empirical evidence showing that an attempt towards fostering gender involvement in international trade is significant and instrumental in attaining significant socio-economic benefits like increased GDP and enhanced diversification of trade in areas like agriculture, textiles, and handicrafts (Tapfuma, M. M., Musavengane, R. & Magwaza, R. (2023).
On a regional basis, female entrepreneurs encounter more challenges, which revolve around limitations in terms of market access as well as limited infrastructural support. In this case, market inaccessibility in the regional market environment can be largely associated with poor business networks or the lack of specific support on aspects of trade facilitation as well as poor support in terms of information concerning the regional market environment (OECD, 2023). Poor transportation infrastructure can also hinder the scaling up of women enterprises across the region (World Bank, 2023).
Regional trade initiatives have started to tackle these inequalities. In Africa, the AfCFTA is a huge endeavor in creating an inclusive trade through tariff and non-tariff barriers and encouraging the participation of women-owned enterprises in regional markets (UNECA, 2023). Empirical evidences show that gender-sensitive regional trade policy can boost the access of women to export market and regional value chains (ADB, 2022).
Enhancements in the ease and accessibility to financial services at the regional level have been realized through intervening measures such as microfinance programs, women-focused credit instruments, and technological advancements in financial systems (CGAP, 2022). Global programs such as the Women Entrepreneurs Finance Initiative (We-Fi) have been enacted to help narrow gaps in financial services between women and men in tackling regional and global trade (World Bank, 2022). 
In this context, various regional trade exhibitions and women-focused business organizations/hubs have been established to help women entrepreneurship groups cooperate with each other and explore fresh business implications (OECD, 2022). At the national level, the challenges that confront a woman entrepreneur include a variety of structural challenges that have been entrenched and are likely to impede the expansion of growth in the enterprise (World Bank, 2021). Lack of enough protection, limited security of ownership, and tedious administrative processes have always proven a challenge to businesses owned by women entrepreneurs. In most developing countries, the failure of the government to offer gender-sensitive commercial regulations has denied women the ability to carry out most commercial undertakings.
Financial exclusion is also a challenge faced by the women entrepreneurs. As indicated by the African Development Bank (2020), the women access a limited percentage of formal financial services. This affects their ability to invest, scale their businesses, and therefore effectively participate in global competition. Generally, women also lack formal education qualifications and are not sufficiently trained as entrepreneurs to світі to global trade practices.
Nevertheless, policy interventions and technologies promise emerging pathways for women entrepreneurship empowerment. Gender-conscious policy interventions that promote and safeguard women's economic rights to own assets, facilitate easy business registration, and promote fair and equitable access to finances have been identified to positively influence women's entrepreneurial engagement. Digital financial technologies such as mobile banking and microfinance have increased women's economic empowerment; for example, mobile money services such as M-Pesa have enabled women to have easy and affordable access to financial services.
Initiatives in capacity buildings for entrepreneurship training, mentorship sessions, and the development of digital skills are found to enhance the productivity of women entrepreneurs as well as boost their self-confidence in intra-regional and global trade activities (ILO, 2023). National industry bodies in the field of trade, business groups of women entrepreneurs, and public-private partnerships are found to be playing an instrumental role in strengthening market access for the domestic entrepreneurs and establishing linkages between regional and global chains.
Digital trade or commerce includes electronic commerce, platforms, and services, which have the power to transform the lives of women entrepreneurs in breaking the boundaries of the traditional market. Today, with the help of platforms such as Jumia, women-owned enterprises have grown across the globe, breaking the boundaries of the traditional market. The platforms have transformed the lives of women entrepreneurs across Africa, states UNCTAD (2023).
Nevertheless, there are also significant digital gaps existing, whereby women are not accessing the internet cognizant that access is crucial to their active involvement in digital trade ecosystems (World Bank, 2021; OECD, 2022). There are also regulatory issues acting as significant barriers to women-led digital enterprises, such as the lack of adequate protection of digital rights (ILO, 2022).
Targeted interventions in the form of digital literacy programs, innovative financial instruments, gender responsive digital policies, and cybersecurity awareness, among other things, are thus very important. According to various research works, inclusive digital ecosystems that integrate mentorship, networking, and supporting regulatory frameworks significantly increase the rate at which women enter into digital trade (UN Women, 2021).
Rwanda is often recognized as a leader in gender equality and women’s empowerment, with strong policy frameworks promoting women’s participation in economic activities. Women play a significant role in Rwanda’s private sector and are increasingly involved in entrepreneurship, including agribusiness. However, despite this progressive environment, women entrepreneurs in Rwanda still face several constraints. In the agricultural sector specifically, women are highly active but are often concentrated in low-value segments of the value chain, with limited participation in profitable export markets.
In general, the literature emphasizes the core position of the role of the woman entrepreneur in the promotion of inclusive trade and economic growth while at the same time acknowledging the limitations of the role of the woman entrepreneur; these limitations lie in the different interrelated spheres of the monetary, legal, institutional, as well as socio-cultural challenges apparent in the global, regional, as well as national spheres. Making the environment conducive to the woman entrepreneur is, theoretically, not only in line with the imperative of equity in the context of the feminine sphere but also strategically, imperative as far as the promotion of resilient trade is concerned.

 Objectives of the Study
 General Objective
To analyze the main barriers and enablers influencing women entrepreneurs’ participation in avocado export activities in Kigali City.
 Specific Objectives
1. To identify the main barriers faced by women avocado exporters in Kigali City, including their access to financial support, training, and technology. 
1. To evaluate the effect of social perceptions and gender norms on women’s involvement in export entrepreneurship. 
1. To assess the social-economic factor that influence women’s participation in avocado exports businesses. 
1. To examine the moderating role of financial access and social perception in relation to export barriers and export performance of women-led avocado enterprises in Kigali City, Rwanda.

Research Hypotheses
· H1: There is a significant negative relationship between the identified barriers and the success of women-led avocado exporters (entrepreneurs) in Kigali -City Rwanda. 
· H2: There is a significant positive relationship between the moderating factors (institutional enablers) and the success of women- led avocado exports (entrepreneurs) in Kigali-City, Rwanda.
· H3: Enabling factors significantly moderate the relationship between barriers and the success of women – led avocado exports (entrepreneurs) in Kigali city- Rwanda, and the presence of higher levels of enabling factors can reduce the negative impact of barriers.
· H4: The combination of barriers and enablers that significantly mediates the relationship between the institutional enablers, human capital barriers, and the success of women-led avocado exporters (entrepreneurs) in Kigali city, Rwanda.
[bookmark: _Toc192194498]Literature Review
Theoretical Review: Gender and Development (GAD) Theory
Gender and Development (GAD) theory was also conceived as a corrective to the limitation of the earlier GAD theories that were based on the so called Women-in-Development (WID) paradigm. Prominent scholars in the theory include Rathgeber (1990), Moser (1993), and recent studies by Kabeer (2016), Cornwall & Rivas (2015), and Razavi (2020) that advanced the view that gender inequality is embedded in the existing structures of institutions and the marketplace, as opposed to the earlier way of viewing the theory that inequality is just a product of women’s disengagement from the economy.
Throughout the theory of GAD, the socially constructed nature of gender roles and relationships is emphasized, and economic factors, the processes are highlighted as the result of norms, values, and inequalities. Unlike the women in development approach, which sought to merely incorporate the female members within the established economic systems and processes, the approach of the GAD theory emphasizes the need to change patriarchal norms at the household level, as well as within the market and economic systems and processes. Such a theory is particularly significant with reference to entrepreneurship as a result of the differing levels of economic authority.
The most recent empirical evidence highlights systemic barriers linked to gender norms, unequal ownership, and discriminatory institutional practices as leading factors restraining female entrepreneurship in agribusiness and export sectors, respectively. Based on recent literature such as that by Benería, Berik, and Floro (2018) and Jayachandran (2021), from a sustainability perspective, inattention to unpaid care work, social expectations, and unequal bargaining power is considered key challenges to gender equality.
GAD theory is relevant to this specific study in the sense that the theory provides an avenue to identify the structural impediments faced by women in the export of avocados from Kigali City. Essentially, the GAD theory assists in evaluating the level to which the projects promoting the empowerment of women in exporting have actually helped in the empowerment of the women in the city or have only helped in the increment in the number of participants in exporting activities (Cornwall, 2016; Razavi, 2020).
In the current research, the GAD theory provides an impetus with regards to the research question by examining the variable of structural reform and entrepreneurial effectiveness with regards to gender and power. Moreover, the women in development GAD theory is imperative in the examination of the results obtained from the research with regards to assessing the level of support provided by the mechanisms to the women exporters of Avocados in Kigali City. In particular, the  women in development theory provides a comparative analysis of the level of support that is merely tokenistic with regards to the appointment of the women entrepreneurs into positions of power and transformation with regards to addressing the inherent causes of the challenges that hinder entrepreneurship at the societal level.
[bookmark: _Toc207382774]Liberal Feminism Theory 
Liberal feminism emanates from the liberal philosophical tradition and is generally traced back to A Vindication of the Rights of Woman by Mary Wollstonecraft, published in 1792. This book argued for equal opportunities for women as men in realizing their potential. Wollstonecraft postulated that rationality is a core human feature and denied the proposition of innate female irrationality. She proposed that, with equal opportunity for education, women would become perfectly rational (Tong 2009; Faludi 2016). Other authors, such as Harriet Taylor and John Stuart Mill, supported and extended these ideas by claiming equal opportunities in politics and the economy for women. For liberal feminists, individual autonomy, financial independence, and equal participation in political and economic decision-making are central to their ideology.
Originally, the women’s movement in the U.S. was connected with the abolitionist movement because women suffragists first became involved with the civil rights cause (Du Bois, 2018; Flexner, 2017). Then, women like Lucretia Mott and Elizabeth Cady became excluded from major meetings but went on to organize the Seneca Falls Convention held in 1848, which sought voting rights, legislative rights including those concerning marriage laws, inheritance, as well as women’s economic equality (Du Bois, 2018; Terborg-Penn, 2016). Women in the U.S. were able to secure their rights in 1920. This was a major achievement on the part of liberal feminism (Du Bois, 2018).
Liberal feminism sees women as having equal political, economic, and social rights and argues for the liberation of women within the patriarchal system of governance (White, 2016). Feminism can be understood as the struggle against the oppression of women (Antrobus, 2014). Broadly defined as a struggle against the oppression of women in the name of their liberation into a male-dominated world (Tong, 2019). Feminism is best described as the struggle for the liberation of women within a patriarchal system of governance. Liberal feminism incorporates vital considerations of male-dominated institutions and practices in society.
Liberal feminism best fits the following: Women in Development (WID) approaches, Women and Development (WAD) ideas, Gender and Development (GAD) practices, and the empowerment of women models. WID is associated with the integration of female participation into the broader framework of development programs but, on the other hand, failed to concentrate on the root causes of the oppression of women as related to race, social class, culture, and patriarchy (Rathgeber, 2017; Moser, 2016). Arguments against WID efforts in the event of the 1980s were related to the difficulty of handling the power issue as related to the empowerment of the woman (Razavi, 2021; Steans, 2016). The theory women in development (WID) focuses on integrating women into economic development by improving their access to resources, employment, and markets  and this aligns closely with the topic.

 Empirical Review 
 Factors Hindering Women Entrepreneurs among Women Avocado Exporters
Women entrepreneurs are an integral part of the export system in East African agriculture, including Rwanda. Despite their increasing participation, women still face various structural and institutional barriers to play their role efficiently in various lucrative export markets, including avocado trading, which is on the rise in both regional and global demand. Empirical evidence has always pointed to the limited access to financial capital as a major constraint. In Rwanda, women exporters are often confronted with limited access to formal credit lines because of stringent collateral requirements, besides the persistent gender bias within the financial institutions (Nkundabakura et al., 2020).
[bookmark: _Hlk220141434]However, at the regional level, women’s financial exclusion remains amplified. According to Kabeer (2019), restricted accessibility of affordable finance and high interest rates circumscribe women's ability to invest in avocado production, value addition, and export-compliant packaging. Complimentary evidence from the Rwanda Development Board further indicates that only about 30% of women exporters acquire formal financial services, forcing many to look out for informal and high-cost financing options.
Apart from this financial constraint, limitations to market and business information also pose an important challenge to women exporters. This is mainly because female traders have highly informal social networks (Murekezi et al., 2021). In line with this, a serious challenge to female traders in export business is due to low female membership represented by trade associations in Kenya, as pointed out by Wambua (2018).
In addition, socio-cultural practices and gender-related characteristics may be viewed as several export activities-related hurdles faced by women in avocado export involvement. The prevailing social standards may force women to concentrate on subsistence farming and home management activities, thus undermining their power and influence in decision-making concerning entrepreneurial activities (Byamugisha & Nkurunziza, 2022). Other factors that may be contributing to women's low exporting activities include a lack of skills and knowledge in quality management and export requirements, primarily because of disadvantaged training and extension services. 
These challenges are mainly infrastructure-related, including the lack of storage facilities and inadequate transportation mechanisms. These challenges particularly have a stronger impact on women, as they lack the financial prowess to invest in the necessary facilities, which would enable a smooth export market. These challenges, which are financial, technical, and infrastructural and information- and socio-cultural-related, all suggest the need to adopt an appropriate approach and design the necessary policies that would boost the involvement of women exporters.

 Women Entrepreneurs’ Access to Finance, Training, and Technology
Access to finance is a crucial challenge facing women entrepreneurs in the context of agricultural exports. For women exporters, there is a limit to available collaterals, as well as instances of discriminative credit access and low financial knowledge. Such challenges have a significant impact on the growth and performance of enterprises (Adusei et al., 2021). For women avocado exporters in both Mexico and Kenya, there is a larger challenge when accessing credit at a low cost, an issue that reduces their capacity to improve their enterprises (Mworia & Mugo, 2022; García et al., 2023).
Though microfinance institutions and gender targeted financial products have the strength to fill the financing gaps, their outreach and customization still not enough (Kabeer, 2020). As a result, various women exporters still excluded from formal financial systems.
Significantly, the effectiveness of women exporters can be increased through the implementation of training and capacity-building that assists women exporters in better understanding the regulations governing the export process, quality standards followed in the export markets, as well as the dynamics of the global markets. For instance, the application of export-oriented training has proven significantly beneficial in improving the overall effectiveness of women exporters since their participation in export-oriented training programs significantly promotes their export effectiveness (Ogunleye & Oladipo, 2020). 
Technological adoption, including cold-chain systems, better packaging initiatives, and digital marketing platforms, is crucial in this regard for enhancing competitiveness in avocado exports. Various studies show that the integration of women exporters with appropriate technologies brings not only higher compliance with quality standards but also access to markets. However, As mentioned by Kumar & Singh (2023), persistent technological gaps remain due to a lack of financial capacity, low digital skills, and restricted access to innovation ecosystems. Evidence from Kenya further reveals that women exporters of avocados who use mobile-based market information systems realize increased sales performance and expanded market reach (Mutua et al., 2023). 
Regardless all these modest improvements, women entrepreneurs face major hurdles in terms of ownership of land, prevailed policies, and deeply cultured norms and sentiments in the minds of individuals. The three factors clearly portray the importance of developing sensitive financial instruments and training policies so that women can be encouraged in the export market as well (World Bank, 2023).

Influence of Societal Perceptions on Women’s Entrepreneurial Participation
The role of perception in conveying what society considers appropriate or appropriate for each gender influences the involvement of female entrepreneurs differently. In the past, religious or cultural conviction on how the world is or ought to be has prominently associated entrepreneurship with males, limiting the ability or perception of female entrepreneurs (Brush et al., 2018; Marlow & McAdam, 2013).
In accordance to Kinyua et al., (2020), in the avocado export industry, women's engagement has grown in countries like Kenya and Mexico, though prevailing social norms still control women's roles and functions within the value chain. For example, women avocado farmers in Kenya still experience persistent gendered stereotypes that affect access to land, finance, and export markets.
This can be well understood following the demonstration made by Okech et al. (2019) that expectations on women’s roles in society constrain their ability to access financial products while forcing them to seek help from men. Further, the study carried out by Muchemi and Kimani (2022) shows that woman participation in export entrepreneurship that does not align with their culture is often met with opposition from society, hence discouraging women.
A key effect of these social perception factors is on the overall level of women’s self-efficacy, thereby reinforcing an inclination towards an involvement in export business endeavors. Available literature indicates that women who have an opportunity to succeed in a conducive social setup have a high level of chances to prevail in an avocado export venture, while women who face social stigmatization have reduced chances in pursuing these business endeavors (Wambui & Njuguna, 2020). This situation is presently being checked through various women empowerment schemes, legal reforms, and specific women-friendly business trainings (Njoroge et al., 2023).

Socio-Economic Factors Affecting Women Entrepreneurs in Avocado Exports
Socio-economic conditions strongly impact the opportunities available for women in avocado export entrepreneurship. This hinges on a core challenge: inaccessible credit, promoted by biased lending policies and a lack of ownership over collateral. According to Kabeer (2019) and the World Bank (2021), in Kenya, access to affordable finance by female exporters of avocados is highly restricted; such scenarios limit the ability of female export-oriented entrepreneurs to upscale their activities, reducing their eventual productivity.
Educational attainment is also key to the enhancement of entrepreneurial competencies, as well as the knowledge of operational export procedures among the female population (Agarwal & Khandelwal, 2020). Findings from the Colombian context reveal the following: Women who have higher levels of education have the tendency to take up export activities related to avocados due to the accessibility of information on the export procedures (García et al., 2023).
Cultural norms further shape women's decision-making power, mobility, and access to markets. The usual gender roles, in any case, restrain the contribution of women in West Africa to high-value export sectors, but also continue to be contested by emerging local initiatives.
Similarly important is access to dependable market information and sufficient facilities. This indicates that the majority of female traders have limited access to relevant and accurate information concerning the markets, which unfortunately plays an important role in the identification of women export opportunities, as well as the application of global standards. Countries like Ethiopia and Mexico are able to vigilantly access markets because of the extension of digital platforms. In this regard, adequate infrastructure would include transportation networks and cold storage facilities that are conducive to exporting perishable items like avocados.
Eventually, factors like supportive strategy environment, gender sensitive extension services, and access to export certification schemes can meaningfully boost women’s engagement and competitiveness in international markets (UN Women, 2023; Paredes & Castillo, 2023).


Methodology
This study used difference methodology during the research process and it was done based on a mixed research design supported by review of documents to assess the impediments and facilitating factors affecting women entrepreneurs who are also involved in export activities regarding avocado in Kigali City. This particular design was considered most apt because it enables the collection of quantifiable data amenable to statistical analysis while providing patterns, relationships, and variations among the respondents.

Population of the Study
The study population included all formal women-led agri-businesses in Rwanda engaged in the avocado export sector, Cooperatives and farmers groups, Aggregators (Brokers), Export Companies, Transporter/Logistics Providers and Export Companies. This sector is specifically targeted because it aligns with the Strategic Plan for Agricultural Transformation (PSTA 4), which seeks to diversify Rwanda’s traditional exports. The population includes firms registered with the Rwanda Development Board, the National Agriculture Export Board, the Private Sector Federation (PSF), Trade Mark East Africa and Individuals that meet the criteria of being at least 50% female-owned or having a female CEO/Managing Director with operational control. The total population under study is 100 respondents.

List  1: Target Population
	S/No.
	Group no.
	Target Population

	1
	Women led Avocado Exporters
	10

	2
	Cooperatives and farmer groups
	20

	3.
	Export Companies 
	20

	4.
	Pack house Workers
	30

	5.
	Transport /Logistics Providers
	10

	6.
	Aggregators/ Brokers/ Middlemen
	10





Sample Size
A sample, according to (Adam 2020), defines sample size as the minimum number of observation selected from a population to represent that population accurately in a study. 
A sample of 80 from the population of 100 was established by utilizing the sample size of Slovin’s formulae. As computed below


Using Slovin’s Formula, the sample size is determined by:
n= N
1+N(e2)
Where:
· n = sample size 
· N = population size 
· e= margin of error (commonly 5% or 0.05) 
Given:
· Population of avocado exporters N=100N = 100N=100 
· Assume margin of error e=0.05e = 0.05e=0.05
The required sample size is 80 avocado exporters at 5% margin error.

Data Collection Methods
Data represent factual information from which conclusions may be taken. In this study, both primary and secondary data were used. Primary data were drawn directly from respondents using structured questionnaires, while secondary data were sourced from textbooks, peer-reviewed journal articles, institutional reports, and relevant online sources on women entrepreneurship, agricultural exports, and trade policy. A combination of both sources of data allowed triangulation and increased the validity of the study's findings.

Questionnaire (Content and Structure)
Primary data collection was done utilizing a structured questionnaire combining multiple-choice, open-ended, and short answer questions designed to collect clear and concise responses. This instrument was selected in consideration of the nature of the required information, time constraints, and cost efficiency.
The questionnaire was divided into five sections:
Section A: Demographic characteristics: age, education level, business experience;
Section B: Access to finance: credit availability, loan terms, and financial support
Section C: Technical skills and training - export knowledge, quality standards, certification;
Section D: Infrastructure and market access challenges (transport, storage, logistics, export networks);
Section E: Enablers and support mechanisms - policies, training initiatives, women-focused networks.
A questionnaire is a written research instrument that is articulated as a set of questions for which the information from the respondents is to be obtained usually for statistical analysis, as originally discussed by Galton.

Pretesting of the Questionnaire
A pilot test was carried out among a few people with similar personal and demographic traits as the target sample but are excluded from the final sample. A pre-testing of the questionnaire was carried out as a significant step preceding the major data collection exercise with the target sample. The pre-testing had the single intention of finding the ambiguous and/or misleading nature of the questionnaire and comparing it with the purpose of the research.

Documentation Method
Further, secondary research was conducted by applying the documentation study technique, where textbooks, research journals, government publications, research papers, agricultural export literature, trade facilitation literature, as well as authenticated websites, women entrepreneur-related literature have been studied, and this has been extremely useful in getting background information, theoretical insights, etc.

Data Analysis
Since quantitative data is related to numerical observations, a large part of the primary data in this study employed the use of quantitative data analysis techniques. The relationships between barriers, enabling factors, and export performance were analyzed using descriptive statistics, correlation analysis, and regression analysis. Data is said to be quantitative when the observations are expressed on a numerical scale.
Data were coded and analyzed using the Statistical Package for Social Sciences. Findings of the study were presented through tables and graphical illustrations in order to highlight response variations, variable patterns, and relationships influencing women avocado exporters.

 Descriptive Statistics
Descriptive statistics are processes or operations that are followed and carried out with regard to the summation and organization of given numerical data. Such processes or operations include the mean, modes, and the frequencies that are obtained. They also include the use of the standard deviation. In the research presented in this particular study, descriptive statistics have been used to present the demographic information and major variables of the research participants by the use of appropriate tables and graphical representations generated by the SPSS package.

Mixed Approach
[bookmark: _Toc207382880]Although the research methods employed were mostly quantitative in nature, the addition of open-ended type questions as well as documentary surveys assisted the research in meeting the notions of qualitative research as well. The mixed research approaches employed while addressing this research issue were justified on the grounds of quantitative research facilitating the measurement of the research problems while qualitative research assisted in understanding the issue more vividly.
Table 1: Measurement of Mean
	Mean Range
	Evaluation

	1.00-1.99
	Weak                  Disagree

	2.00-2.99
	Tend to weak      Neutral 

	3.00-3.99
	Tend to strong      Agree

	4.00-5.00
	Strong                   Strongly Agree


 
[bookmark: _Toc207382881][bookmark: _Toc138065319]Table 2: Measurement of Standard Deviation
	SD
	Evaluation

	SD< 0.5
	Homogeneous

	SD>0.5
	Heterogeneous


[bookmark: _Toc207382882] 
Table 3: Descriptive statistics on factors that hindering women entrepreneurs
	
	N
	Mean
	Std. Deviation

	Women entrepreneurs encounter challenges in obtaining credit facilities or loans because of the lack of collateral, credit history, and financial literacy
	20
	4.00
	.918

	Inadequate access to training on the processes of exports, quality issues, packaging, and marketing may impede development and enhance competition
	20
	3.90
	1.021

	Valid N (listwise)
	20
	
	



Source: Researcher (2025)
From the findings, it shows that “Women entrepreneurs often face difficulties in securing loans or credit due to lack of collateral, credit history and financial literacy” with mean of 4.00 and .918 standard deviation. This means that the respondents strongly agreed with the statement as indicated by the strong mean, and heterogeneity of answers as indicated by the standard deviation whereby the respondents had different opinions of the statement leads to the same answer.
Statement two states that “Poor access to training on export procedures, quality standard, packaging, and marketing can be a significant constraint to growth and competitiveness" upon which the respondents agreed with a mean of 3.90 and standard deviation of 1.021 which indicated that the respondents agreed with the statement as shown by the strong mean and heterogeneity of answers as presented by the standard deviation where the respondents had different opinions on the statement.
[bookmark: _Toc207382883]Table 4: Women entrepreneurs’ access to finance, training and technology
	
	N
	Mean
	Std. Deviation

	Current training in modern agricultural practices, post-harvesting, standards, etc., at women exporters of avocado fruit in Kigali City
	20
	4.75
	.550

	Access to finance is still one of the challenges for women entrepreneurs across the globe. This influences their ability to expand production or improve product quality to enter new export markets
	20
	4.05
	.945

	Valid N (listwise)
	20
	
	


Source: Researcher (2025)
Based on the results of the study, it is observed that the mean of the variables in the study was 4.75 with a standard deviation of 0.550. This means that the respondents somewhat agreed with the statement as evident in the high mean and heterogeneity of responses as shown by the standard deviation where the respondents had varied opinions of the statement results in the same response.
The second statement indicates that Access to finance remains main challenge for women entrepreneurs, impeding their capacity to expand production, invest in quality enhancement, and access export markets where the respondents agreed with a mean of 4.05 and standard deviation of .945 and this shows that respondents strongly agreed with the statement as highlighted by the strong mean and heterogeneity of answers as indicated by the standard deviation where the respondents had different ideas on the statement.
[bookmark: _Toc207382884]Table 5:  Descriptive statistics on influence of societal perceptions
	
	N
	Mean
	Std. Deviation

	Rwandan society, traditional norms often associate women with household responsibilities and caregiving, which is limit their participation in entrepreneurship and export activities
	20
	3.95
	1.099

	Societal perceptions may question women's credibility or ability in managing export businesses, exactly in sectors like agriculture and international trade, which are most of the time viewed as male dominated.
	20
	4.05
	1.050

	Valid N (listwise)
	20
	
	


Source: Researcher (2025)
Based on the results, which indicate that the Rwandan society, conservative culture tends to link women with the domestic tasks and childcare, restricting their involvement in the entrepreneurship and export business, is with a mean of 3.95 and a standard deviation of 1.099. This means that that the respondents concurred with the statement as shown by the strong mean and heterogeneity of answers as shown by the standard deviation whereby the respondents had varying perceptions of the statement would give the same answer.
The second statement reveals that the societal perceptions can make women not credible or capable of acting as administrators of export-based enterprises, particularly in industries such as agriculture and international trade where men are generally regarded as the main actors as the respondents had various views on the statement as represented by the standard deviation.
[bookmark: _Toc207382885]Table 6: Descriptive statistics on socio-economic determinants
	
	N
	Mean
	Std. Deviation

	The rising international demand for avocados presents opportunities; however, price volatility and market unpredictability is affect women’s profitability and sustainability
	20
	4.30
	.865

	Government initiatives promoting women’s entrepreneurship and export development, including training and capacity building, influence women’s participation positively
	20
	3.95
	1.099

	Valid N (listwise)
	20
	
	


Source: Researcher (2025)
Based on the results indicate that The increasing global demand of avocados offers opportunities; nevertheless, market uncertainty of price fluctuations and changes affect profitability and sustainability of women with mean of 4.30 and.865 SD respectively. This means that that the respondents highly agreed with the statement as shown by the strong mean and heterogeneity of responses as shown by the standard deviation where respondents had varying opinions of the statement brings the same response.
Those who agreed with the statement at a mean of 3.95 and standard deviation of 1.099 in the second statement revealed that the respondents had varying opinions of the statement as indicated by the standard deviation because the respondents strongly agreed with the statement.
[bookmark: _Toc207382886]Table 7:  Descriptive statistics on women entrepreneurs
	
	N
	Mean
	Std. Deviation

	I am able to managing multiple roles efficiently, often balancing work and family
	20
	3.80
	.834

	I am understanding customer needs and social issues, leading to socially responsible businesses
	20
	4.30
	.801

	Valid N (listwise)
	20
	
	


Source: Researcher (2025)
Based on the results, I have the ability to combine two or more roles and balance between work and family have the mean of 3.80 and standard deviation of.834. This means that the respondents concurred with the statement according to the high mean and heterogeneity of the answers according to the standard deviation in which the respondents had varying views of the statement results in the same answer.
The second statement indicates that understanding customer needs and social issues, leads to socially responsible businesses where the respondents had the strong opinion with the mean of 4.30 and the standard deviation of 0.801 and this showed that the respondents had the strong opinion with the statement with the standard deviation indicating that the respondents had varied opinions on the statement.
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	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.818a
	.669
	.581
	.673


 
a. Predictors: (Constant), Socio economic factors, societal perceptions, Women entrepreneurs to Access, Factors that prevent women entrepreneurs.
The results indicated the value of adjusted r squared of 673 (67.3) that there was a variation of 67.3 in terms of barriers and enablers at 67.3 confidence interval in women entrepreneurs at women exporters of the avocado fruit in Kigali City. Also, this implies that variables investigated in this study played a role of 67.3 percent of women entrepreneurs in women exporters of avocado fruit in Kigali City. This results coincide with those of Abdul and Aldulaimi (2016), who established that 67.3% of the total variation in the dependent variable which is women entrepreneurs at women exporters of avocado fruit in Kigali City.          
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	Model
	Sum of Squares
	Df
	Mean Square
	F
	Sig.

	1
	Regression
	13.755
	4
	3.439
	7.591
	.001b

	
	Residual
	6.795
	15
	.453
	
	

	
	Total
	20.550
	19
	
	
	

	a. Dependent Variable: Women entrepreneurs

	b. Predictors: (Constant), Socio economic factors, Societal perceptions, Women entrepreneurs_for_Access, Factors_that_hindering_women_entrepreneurs
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Table 10: Regression coefficients
	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	.386
	.976
	
	.395
	.698

	
	Factors_that_hindering_women_entrepreneurs
	-.435
	.770
	-.384
	-.565
	.581

	
	Women_entrepreneurs_for_Access
	-.293
	.588
	-.232
	-.498
	.626

	
	Societal_perceptions
	1.543
	.974
	1.402
	1.585
	.134

	
	Socio_economic_factors
	.033
	.183
	.030
	.182
	.858


 
a. Dependent Variable: Women entrepreneurs.
The equation (Y = β0+β1x1+β2x2+β3x3+β4x4) becomes:    
Women businesspersons at women exporters of avocado fruit in Kigali City =386-435X1 -293X2 + 1.543X3 +033X4.    
The above regression equation has determined that considering all the other factors (barriers and enablers of women entrepreneurs) all at zero at women on women exporters of avocado fruit in Kigali City 386. 
     
DISCUSSION OF RESULTS
The research gives the synopsis of the findings of the regression analysis of the obstacles and facilitators of women entrepreneurs at the women exporters of the avocado fruit in Kigali City. The findings show that women business people positively and significantly influence women exporters of the avocado fruit in Kigali City (= -435, t= -565, p =581 0.05; = -293, t= -498, p =626 0.05; = 1.543, t= 1.585, p =134). This indicates that change of 1 per cent women exporters of avocado fruit in Kigali City will result in change of women entrepreneurs at women exporters of avocado fruit in Kigali City of -435, -293, 1.543and 0.33. According to the above results, the model one (1) will be as follows: women entrepreneurs at women exporters of avocado fruit in Kigali City =386-435X1 -293X2 + 1.543X3 + 033X4. We therefore have hypothesis all hypotheses are higher than 0.05, which means that there is hypothesis that are accepted. 
Evidence on the ground has shown that women entrepreneurs often meet severe obstacles on their way to credit, in part because of poor collateralization, poor financial literacy, and gender-biased lending practices (World Bank, 2022). These limitations do not allow women to make investment in the best input, modern technologies, and scale operations to be able to participate in the export market. Moreover, women exporters also tend to have challenges in accessing foreign markets because of poor business networks, language, and insufficient trade fairs and export promotion initiatives (Rwanda Development Board, 2023). Poor infrastructure related to exports also adds to logistical issues related to storage and transportation as well as meeting international standards.
Socio-cultural norms are also instrumental in reducing the activities of women in business specifically in the areas of leadership and export business, which involves negotiations, traveling, and crossing borders (NISR Rwanda, 2021). The general cultural norms in most places limit the ability of women to make their own decisions and move freely thus limiting their entrepreneurial abilities. Additionally, many women have no access to modern agricultural and export technologies and export standards, quality assurance and other export market requirements training that weakens their competitiveness in the global value chains (FAO, 2022).
Women entrepreneurs are also constrained by institutional and regulatory features that make it difficult to formalize and grow their businesses. Women are also discouraged to scale their operations due to complex registration processes, the lack of gender-responsive policies, and access to the services related to business development (OECD, 2023). However, microfinance institutions and development partners have increasingly become involved in the delivery of custom financial services to women entrepreneurs in the form of grants and subsidized lending (National Bank of Rwanda, 2023).

Conclusion
Rwanda has made some tangible gains in terms of gender equality and economic empowerment of women, but they still have a lot to overcome as women businesspeople, especially those in the export business, like avocado production and trade, still experience significant obstacles. This research that explored the role of women exporters of avocado in Kigali City indicates that despite the growing recognition of women contribution to agricultural export, women can only participate effectively and compete successfully on their own with the mutual and integrated structural, institutional, and socio-cultural hindrances.
The results have shown that the limitation of access to financial capital, limited access to market information, and lack of technical and exportation skills are some of the key challenges facing women avocado exporters. These are further supported by the deeply ingrained gender values and the social pressures that may often restrict the chances of women taking leadership roles as well as decision making powers in the export businesses hence linked with objective one to identify the main barriers faced by women avocado exporters in Kigali City, including their access to financial support, training, and technology. 
Although the government programs and institutional support systems designed to spur women entrepreneurship are available, their effectiveness and co-ordination efforts are imbalanced and hence their overall effects are minimized.
The paper also emphasizes the enabling factors i.e. targeted training programs, enabling policy frameworks, and women-focused business networks can bring a substantial change in the performance of the women in the export markets. Nevertheless, these support systems are not as tailored to meet the particular requirements of the women exporters of avocados. In general, this research comes to the conclusion that a complex of policy reforms, capacity development, financial inclusion, and socio-cultural norms change should help to overcome the obstacles encountered by women in avocado exports hence this linked to objective four to examine the moderating role of financial access and social perception in relation to export barriers and export performance of women-led avocado enterprises in Kigali City- Rwanda.
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