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ABSTRACT 

	Investment activity in Indonesia continues to rise, particularly among college students as part of the younger investor demographic. Investment decisions are not only based on rational considerations but are also influenced by psychological and social factors, as well as information from social media. This study employs the Theory of Planned Behavior (TPB) to explain that investment decisions are influenced by attitudes and social influences, which in this study are reflected through overconfidence, risk perception, and herding behavior. This study aims to analyze the influence of overconfidence, risk perception, and herding behavior on investment decisions, with social media influencers as a moderating variable, among students at the Universitas Pembangunan Nasional Veteran  East Java. This study employs a quantitative approach using the Partial Least Squares (PLS) method on 114 students who are clients of Galeri Investasi and were selected through purposive sampling. Data were collected via a Likert-scale questionnaire and analyzed using SmartPLS. The results indicate that overconfidence, risk perception, and herding behavior significantly influence investment decisions. However, social media influencers do not moderate the relationship between these three variables and investment decisions. This study adds to the empirical evidence regarding the role of psychological and social factors in students' investment decisions and shows that social media influencers have not yet been able to strengthen that relationship.
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1. INTRODUCTION 

The development of the capital market plays a crucial role in driving economic growth through its function as a source of funding for companies and an investment vehicle for the public. In Indonesia, the number of investors has increased in recent years. According to data from the Indonesian Central Securities Depository (KSEI), the number of investors rose from 10,311,152 in 2022 to 12,168,061 in 2023, then rose to 14,871,639 in 2024 and reached 16,254,270 investors by April 2025. Approximately 54% come from the under-30 age group. This indicates that the younger generation, including students, plays a vital role in the development of Indonesia’s capital market.

The increase in young investor participation is closely tied to advancements in digital technology and social media, which have made access to information and investment activities easier (Dewi et al., 2024). However, this ease of access is not always accompanied by the ability to make rational decisions (Parvin et al., 2022). Young investors are more susceptible to being influenced by emotions, personal beliefs, market trends, and information disseminated through social media. This has the potential to affect the quality of investment decisions.

This phenomenon is evident among students at the Universitas Pembangunan Nasional Veteran  East Java. According to data from the Indonesia Stock Exchange Investment Gallery at the “Veteran” National Development University of East Java, the number of student Single Investor Identification (SID) numbers increased by more than 2,000% during the 2021–2022 period. However, this growth slowed to approximately 75% during the 2022–2023 period and declined further to about 3–7% during the 2024–2025 period. These fluctuations indicate that the increase in student participation has not been fully accompanied by stable investment behavior and rational investment decision-making. This suggests that students’ investment decisions are influenced not only by financial literacy but also by psychological factors such as overconfidence, risk perception, and herding behavior, as well as external influences like social media influencers. Previous research in Indonesia has primarily focused on the influence of financial literacy and technological advancements on investment decisions, whereas empirical studies examining psychological determinants such as overconfidence, risk perception, and herding behavior, as well as the role of social media influencers in students’ investment decisions, remain limited.  This study was conducted to analyze the influence of overconfidence, risk perception, and herding behavior on investment decisions, with social media influencers serving as a moderating variable, among students at the “Veteran” National Development University in East Java.

Investment decision-making is a process of making choices based on considerations of profit and risk (Febriyanti & Yuniningsih, 2023). In the Theory of Planned Behavior, individual decisions are influenced by attitudes, subjective norms, and perceived behavioral control (Ajzen, 1991). In capital market activities, investment decisions are influenced not only by rational considerations but also by psychological and behavioral factors. 

One psychological factor influencing investment decisions is overconfidence, which is an excessive belief in one’s own abilities and knowledge, leading to a disregard for investment risks (Pamungkas 2023). Investors with high levels of overconfidence have a strong confidence in the decisions they make, even when the information available to them is limited. Research by Mahmood et al. (2024) and Pinaring et al. (2023) indicates that overconfidence has a significant positive effect on investment decisions. Betzer et al. (2023) and Pambudi et al. (2024) found that overconfidence does not significantly influence investment decisions.

Risk perception is also a factor influencing investment decisions. Risk perception refers to an investor’s assessment of the level of risk that may arise from an investment (Ahmed et al., 2022). A high risk perception encourages investors to be more cautious in selecting investment options. Wendy (2024) and Ma’ruf et al. (2022) demonstrate that risk perception has a significant negative effect on investment decisions. Rachel & Pamungkas (2023) and Sihotang & Pertiwi (2021) found different results, namely a significant positive effect on investment decisions. 

Another factor influencing investment decisions is herding behavior, which refers to the tendency to follow the actions of other investors, particularly in uncertain market conditions (Bhutto et al., 2024). This behavior arises when investors feel that their information is limited and therefore choose to follow group decisions or market trends. Research by Wardhani & Nur (2025) and Khairunnisa et al. (2023) indicates that herding behavior has a significant positive effect on investment decisions. Meanwhile, Babar (2023) and Setyorini & Sihotang (2023) found a significant negative effect on investment decisions.
The Theory of Planned Behavior (TPB) states that an individual’s behavioral intention is influenced by three main components: attitude, subjective norm, and perceived behavioral control (Ajzen, 1991). In this study, the selection of the variables overconfidence, risk perception, and herding behavior is based on their relevance to the psychological aspects that influence students’ investment decisions. Overconfidence reflects attitude because it indicates an individual’s confidence in their investment skills and knowledge. Herding behavior reflects subjective norm because investment decisions are influenced by the behavior and views of other investors in their social environment. Meanwhile, risk perception represents perceived behavioral control because perceptions of risk influence an individual’s assessment of their ability to control investment decisions. These three variables were selected because they are considered capable of explaining students’ investment decision-making behavior more comprehensively. Additionally, the inclusion of social media influencers as a moderating variable is viewed as capable of strengthening the influence of psychological factors on investment decisions through the dissemination of information, opinions, and investment trends on social media.

The development of social media has also increased the role of Social Media Influencers in shaping the investment behavior of the younger generation (Saudah, 2025). Investment information conveyed by influencers can influence investors’ beliefs, risk perceptions, and the tendency to follow specific investment trends. The high usage of social media makes influencers one of the most accessible sources of investment information compared to formal financial sources. Shah et al. (2024) state that trust in influencers has a significant effect on investment decisions. Therefore, Social Media Influencers are positioned as a moderating variable because they are believed to be able to strengthen the influence of psychological factors on investment decisions.

Research on the influence of psychological factors on investment decisions continues to yield inconsistent results. Furthermore, studies examining the role of social media influencers as a moderating variable remain limited, particularly among university students in Indonesia. Given these findings, this study aims to analyze the influence of overconfidence, risk perception, and herding behavior on investment decisions, with social media influencers serving as a moderating variable, among students at the Veteran National Development University of East Java.


2. material and methods 

2.1 Material 

2.1.1 Theory of Planned Behavior 

The Theory of Planned Behaviour posits that individual behaviour is primarily guided by behavioural intentions, which in turn are influenced by attitudes, subjective norms, and perceived behavioural control (Ajzen, 1991). These three components reflect an individual’s evaluation of the benefits and risks of an action, the social influence of the surrounding environment, and their belief in their own ability to perform a specific behavior (Yuniningsih, 2020). According to Akshita Singh et al. (2024), the Theory of Planned Behavior has strong predictive power in explaining investment intentions because investment decisions are influenced not only by rational considerations but also by psychological and social factors that shape investor behavior.

2.1.2 Investment Decision 
 
Investment decision-making is the process of allocating funds to assets to generate future returns (Siburian & Nur, 2022). In this process, investors weigh returns and risks while also being influenced by psychological factors and their perceptions of market conditions (Yuniningsih & Santoso, 2021). Therefore, investment decisions require the ability to evaluate information in accordance with financial objectives and risk tolerance (Pradipta & Yuniningsih, 2024), taking into account the aspects of expected return, risk, time horizon, and liquidity (Wikartika, 2023).

2.1.3 Overconfidence 

Overconfidence is a behavioral bias characterized by individuals who overestimate their abilities, knowledge, and the accuracy of information in decision-making (Walters & Fernbach, 2021). This bias leads investors to have a high level of self-confidence without objective analysis to support it (Pamungkas, 2023), causing them to overlook risks and make less rational investment decisions in conditions of market uncertainty. This situation can trigger excessive trading, low portfolio diversification, and increased risk-taking behavior (Costa et al., 2025).

2.1.4 Risk Perception  

Risk perception is an investor’s subjective assessment of the level of risk and uncertainty in investment decision-making (Sihotang & Pertiwi, 2021). This perception is shaped by experience, knowledge, and psychological factors in evaluating potential investment losses (Firdaus & Wikartika, 2024). A higher level of risk perception encourages investors to make decisions more cautiously and avoid risk, so risk perception plays a crucial role in determining investment decisions (Ahmed et al., 2022).

2.1.5 Herding Behavior  

Herding behaviour describes a phenomenon in which investors replicate the investment decisions of others without undertaking sufficient independent analysis (Wardhani & Nur, 2025). This behavior emerges in conditions of market uncertainty when investors assume that other market participants have better information (Bhutto et al., 2024). Herding behavior is more commonly found among novice investors who rely on market trends or external recommendations rather than personal analysis, which can reduce the quality of investment decisions (ALHarbi, 2024).

2.2 HYPOTHESES DEVELOPMENT

2.2.1 The Effect of Overconfidence on Investment Decisions  

Investors with high levels of overconfidence often believe that they possess superior knowledge and analytical abilities in predicting market conditions. This excessive confidence encourages investors to make investment decisions more aggressively and underestimate potential investment risks (Walters & Fernbach, 2021). In the Theory of Planned Behavior, overconfidence is associated with perceived behavioral control, which reflects an individual’s belief in their capability to perform certain actions and control outcomes (Ajzen, 1991). Higher perceived behavioral control may increase investors’ confidence in making investment decisions. Previous studies conducted by Novandalina et al. (2022) and Betzer et al. (2023) found that overconfidence has a positive effect on investment decisions.

H1: Overconfidence has a positive effect on investment decisions
2.2.2 The Effect of Risk Perception on Investment Decisions  
.
Risk perception influences how investors evaluate uncertainty and potential losses in investment activities. Investors with higher levels of risk perception generally behave more cautiously and avoid risky investments, whereas investors who perceive risks as manageable are more willing to invest (Pradipta & Yuniningsih, 2024). In the Theory of Planned Behavior, risk perception is related to attitude toward behavior, which reflects an individual’s evaluation of whether a behavior is beneficial or harmful (Ajzen, 1991). Negative evaluations of investment risks may reduce investors’ intention to make investment decisions. Previous studies by Wendy (2024) and Ma’aruf (2022) demonstrated that risk perception has a significant negative effect on investment decisions.

H2: Risk perception has a negative effect on investment decisions.

2.2.3 The Effect of Herding Behavior on Investment Decisions  

Herding behavior occurs when investors follow the decisions and actions of other investors without conducting sufficient independent analysis. This behavior commonly emerges under uncertain market conditions when investors assume that other market participants possess more accurate information (Choi, Kang, & Yoon, 2021). In the Theory of Planned Behavior, herding behavior is associated with subjective norms, which explain how social influence and pressure affect individual behavior and decision-making processes (Ajzen, 1991). Stronger social influence may encourage investors to conform to group investment behavior. Previous studies conducted by Khairunnisa et al. (2023) and Yahya et al. (2024) found that herding behavior has a significant positive effect on investment decisions.

H3: Herding behavior has a positive effect on investment decisions.

2.2.4 The Effect of Overconfidence on Investment Decision with Social Media Influencer as a Moderating Variable 

Social media influencers may strengthen the effect of overconfidence on investment decisions through persuasive investment-related content, recommendations, and testimonials shared on social media platforms. Investors with high levels of overconfidence often rely heavily on their own judgments and become more confident when their opinions are supported by influencer content (Budiman et al., 2025). In the Theory of Planned Behavior, this condition is related to perceived behavioral control, where individuals believe they possess sufficient ability to manage investment outcomes (Yuniningsih, 2020). Previous research conducted by Budiman et al. (2025) found that social media influencers strengthen the influence of overconfidence on investment decisions

H4: Social media influencers strengthen the effect of overconfidence on investment decisions.

2.2.5 The Effect of Risk Perception on Investment Decision with Social Media Influencer as a Moderating Variable 

Risk perception affects investors’ evaluations of uncertainty and potential investment losses. Higher levels of risk perception generally reduce investors’ willingness to invest because investors become more cautious when evaluating investment alternatives. However, social media influencers may moderate this relationship by providing persuasive and credible investment information that reduces investors’ concerns regarding investment risks. In the Theory of Planned Behavior, risk perception is associated with attitude toward behavior, where negative evaluations of risks may reduce behavioral intention (Ajzen, 1991). Previous research conducted by Kumala and Venusita (2023) found that social media strengthens the relationship between risk perception and investment decisions.

H5: Social media influencers moderate the effect of risk perception on investment decisions.

2.2.6 The Effect of Herding Behavior on Investment Decision with Social Media Influencer as a Moderating Variable 

Social media influencers may strengthen herding behavior by encouraging investors to follow investment trends, opinions, and recommendations shared through social media platforms. Investors who are exposed to influencer content are more likely to imitate the investment behavior promoted by influencers or the majority of investors (Pangemanan et al., 2025). In the Theory of Planned Behavior, herding behavior is associated with subjective norms, which explain how social influence affects individual decision-making (Ajzen, 1991). Stronger social influence may increase investors’ tendency to conform to group behavior in investment activities. Previous research conducted by Anshori, Makaryanawati, and Restuningdiah (2024) found that influencer credibility strengthens herding behavior and its effect on investment decisions.

[image: ]H6: Social media influencers strengthen the effect of herding behavior on investment decisions.
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H1: Overconfidence has a positive effect on the investment decisions of Universitas Pembangunan Nasional Veteran  East Java students.
H2: Risk Perception has a negative effect on the investment decisions of Universitas Pembangunan Nasional Veteran  East Java students.
H3: Herding Behavior has a positive effect on the investment decisions of Universitas Pembangunan Nasional Veteran  East Java students.
H4: Social Media Influencers moderate the effect of Overconfidence on the investment decisions of Universitas Pembangunan Nasional Veteran  East Java students.
H5: Social Media Influencers moderate the effect of Risk Perception on the investment decisions of Universitas Pembangunan Nasional Veteran  East Java students.
H6: Social Media Influencers moderate the effect of Herding Behavior on the investment decisions of Universitas Pembangunan Nasional Veteran  East Java students.

2.3 Methods 
	
This study employs a quantitative approach to examine the influence of overconfidence, risk perception, and herding behavior on investment decision-making, with social media influencers as a moderating variable. The measurement indicators for each variable are presented in Table 1 using a five-point Likert scale (1–5). The research population comprises all active students at Universitas Pembangunan Nasional Veteran  East Java, totaling 25,279 students. A purposive sampling technique was applied, with criteria requiring respondents to be registered investors at the Investment Gallery for at least one year and to have an initial investment capital of a minimum of IDR 300,000. Based on the requirements of Structural Equation Modeling (SEM), a total of 114 respondents were obtained through a structured questionnaire. Data analysis was conducted using Structural Equation Modeling with a Partial Least Squares approach (PLS-SEM) via SmartPLS software.
 (
Table.  
1
 Measurement of Variable
)


	Variabel 
	
Indicator 

	References 

	Overconfidence (X1)
	X1.1 Relative confidence compared to other investors
	(Istiana & Nur, 2020), (Adiputra, 2021), (Kurniawan & Prajawati, 2025)

	
	X1.2 Confidence to obtain greater returns 
	

	
	X1.3 Tendency to ignore risk in investing 
	

	
	X1.4 Full Overconfidence in investment decisions
	

	Risk Perception (X2)
	X2.1 Understanding Return and risk relationship 
	(Halim, 2023), (Purnomo et al. 2025)

	
	X2.2 Understanding portofolio diversification 
	

	
	X2.3 Cautious attitude in high-risk investment selection
	

	
	X2.4 Concern over poorly performing stocks 
	

	Herding Behavior (X3)
	X3.1 Investment decisions following other investors 
	(Carolina & Wiyanto, 2023), (Gustiarum & Kusumawardhani, 2023), 

	
	X3.2 Recommendations in stock purchase decisions
	

	
	X3.3 Speed of conformity to changes in others' action 
	

	
	X3.4 Tendency to select stocks with high market demand 
	

	Investment Decision (Y)
	Y1.1 Assessment and analysis of investment options 
	Istiana dan Nur (2020)

	
	Y1.2 Evaluation of investment decision outcomes
	

	
	Y1.3 Information seeking regarding prospective investment instruments 
	

	Social Media Influencer (Z)
	Z1.1 Influencer expertise in investment practices 
	(Fitriyah, 2023), (Sihombing & Usman, 2025), Sari &Takarini, 2025)

	
	Z1.2 Quality of information conveyed by influencers 
	

	
	Z1.3 Influencer opinion influence on investment attitud 
	

	
	Z1.4 Use of influencer investment information as a reference 
	




3. results and discussion

3.1 Profile Of The Respondents 

The data were collected from 114 students of Universitas Pembangunan Nasional Veteran East Java who met the research criteria. The profile of respondents are presented in Tables 2. Overconfidence, Risk Perception, Herding Behavior, Investment Decision, and Social Media Influencer using a Likert scale (1–5). The results indicate that respondents generally agreed with the statements, reflecting positive responses toward all variables. 

 (
Table.  
2
 Profile of The Respondents
)


	   Gender 
	Amount 
	Percentege 

	   Male
	52
	45.6%

	   Female 
	62
	54.4%

	   Total
	114
	100%

	   Cohort 
	Amount
	Percentage 

	 a2021
	4
	3.5%

	 a2022
	64
	56.1%

	 a2023
	46
	40.4%

	   Total
	114
	100%

	   Faculty  
	Amount
	Percentage 

	   Faculty of Social and Political Sciences 
	63
	55.3%

	   Faculty of Economics and Business        
	40
	35.0%

	   Faculty of Engineering     
	6
	5,3%

	   Faculty of Agriculture
	3
	2.6%

	   Faculty of Law
	2
	1.8%

	   Total
	114
	100%




3.2 Measurement Model Evaluation (Outer Model)

3.2.1 Convergent Validity 

Based on Table 3, all indicators have outer loading values above 0.70, with T-statistic values exceeding 1.96 and p-values less than 0.001 (p < 0.001). The outer loading values indicate that the indicators have a strong relationship with the constructs being measured, while the significance values confirm that these relationships are statistically significant. The indicators used are capable of adequately representing the constructs.








 (
Table.  
3
 Outer Loading
)

	Indikator 
	Factor Loading 
	T Statistics (|O/STDEV|)

	   X11 <- Overconfidence 
	0.867
	28.156

	   X12 <- Overconfidence 
	0.879
	28.948

	   X13 <- Overconfidence 
	0.814
	16.661

	   X14 <- Overconfidence 
	0.855
	25.387

	   X21 <- Risk Perception
	0.852
	29.866

	   X22 <- Risk Perception
	0.896
	46.611

	   X23 <- Risk Perception
	0.856
	30.263

	   X24 <- Risk Perception
	0.875
	43.451

	   X31 <- Herding Behavior
	0.902
	54.776

	   X32 <- Herding Behavior
	0.848
	32.112

	   X33 <- Herding Behavior
	0.861
	29.245

	   X34 <- Herding Behavior
	0.865
	37.903

	   Y11 <- Investment Decisions
	0.884
	43.747

	   Y12 <- Investment Decisions
	0.856
	33.859

	   Y13 <- Investment Decisions
	0.816
	23.805

	   Z11 <- Social Media Influencer
	0.896
	4.413

	   Z12 <- Social Media Influencer
	0.956
	5.534

	   Z13 <- Social Media Influencer
	0.896
	4.370

	   Z14 <- Social Media Influencer
	0.902
	4.105



3.2.2 Average Variance Extracted (AVE) 

Based on Table 4,  Average Variance Extracted (AVE) is used to measure a construct’s ability to explain the variance in the indicator relative to measurement error. The results of the study show that all constructs have an AVE value above 0.50, meaning that more than 50% of the variance in the indicator can be explained by the respective construct. This finding confirms that the measurement model meets the criteria for convergent validity, indicating that the constructs used possess good representational capacity and are suitable for further analysis within a structural equation model.

 (
Table.  
4
 Average Variance Extracted (AVE)
)

	Variable
	Average Variance Extracted (AVE)

	   Overconfidence (X1)
	0.730

	   Risk Perception (X2)
	0.757

	   Herding Behavior (X3)
	0.755

	   Investment Decisions (Y)
	0.726

	   Social Media Influencer (Z)
	0.833

	   Overconfidence (X1)*Social Media Influencer (Z)
	0.629

	   Risk Perception (X2)*Social Media Influencer (Z)
	0.611

	   Herding Behavior (X3)*Social Media Influencer (Z)
	0.610




3.2.3 Composite Reliability  

Based on Table 5, all constructs have composite reliability values above 0.70. These values indicate that the indicators within each construct have good internal consistency in measuring the same variable, so the constructs are declared reliable. Furthermore, several constructs have values above 0.80, reflecting a higher level of reliability and reinforcing measurement consistency. The constructs used are considered reliable and suitable for use in subsequent analysis.
 (
Table.  
5
 Composite Reliability
)

	Variable
	Composite Reliability

	   Overconfidence (X1)
	0.915

	   Risk Perception (X2)
	0.926

	   Herding Behavior (X3)
	0.925

	   Investment Decisions (Y)
	0.888

	   Social Media Influencer (Z)
	0.952

	   Overconfidence (X1)*Social Media Influencer (Z)
	0.964

	   Risk Perception (X2)*Social Media Influencer (Z)
	0.962

	   Herding Behavior (X3)*Social Media Influencer (Z)
	0.961



3.3 Structural Model Evaluation (Inner Model)

Figure 2 illustrates the relationships among the variables in the research model. The variables Overconfidence (X1), Risk Perception (X2), and Herding Behavior (X3) have a direct effect on Investment Decisions (Y). Additionally, Social Media Influencer (Z) acts as a moderating variable that strengthens or weakens the effect of the independent variables on investment decisions.
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 (
Fig.  
2
 Model Analysis of Smart-PLS
)




3.3.1 R-Square 

Based on Table 6, the R-square value for Investment Decision is 0.475, with an adjusted R-square of 0.440. These values indicate that Overconfidence, Risk Perception, Herding Behavior, and Social Media Influencer as a moderating variable explain 47.5% of the variance in Investment Decision, while the remaining 52.5% is explained by other variables outside the model.
 (
Table.  
6
 R-Square
)

	Variable
	R Square
	R Square Adjusted

	   Investment Decisions (Y)
	0.475
	0.440




3.4 Hypothesis Testing 

Based on analysis results, overconfidence, risk perception, and herding behavior have positive and significant effects on investment decisions. Overconfidence shows a path coefficient of 0.228 with a p-value of 0.001 (< 0.05), indicating that a higher level of self-confidence encourages individuals to make investment decisions. Risk perception also has a positive and significant effect, with a path coefficient of 0.399 and a p-value < 0.001, suggesting that individuals’ perception of risk plays an important role in shaping investment decisions. In addition, herding behavior demonstrates a positive and significant effect, with a path coefficient of 0.401 and a p-value < 0.001, implying that the tendency to follow the actions of the majority influences investment decisions.
However, social media influencers as a moderating variable do not show a significant effect. This is reflected in the moderating relationships between overconfidence (β = -0.075; p = 0.391), risk perception (β = 0.057; p = 0.543), and herding behavior (β = -0.102; p = 0.404), all of which have p-values greater than 0.05. Therefore, it can be concluded that social media influencers are not able to significantly moderate the relationship between the independent variables and investment decisions.
 (
Table.  
7
 Path Coefficient
)
	Variable
	Original Sample (O)
	Sample Mean (M)
	Standard Deviation (STDEV)
	T Statistics (|O/STDEV|)
	P-Values

	Overconfidence (X1) ->    Investment Decisions (Y)
	0.228
	0.230
	0.067
	3.398
	0.001

	Risk Perception (X2) ->    Investment Decisions (Y)
	0.399
	0.384
	0.062
	6.471
	0.000

	Herding Behavior (X3) ->    Investment Decisions (Y)
	0.401
	0.386
	0.068
	5.891
	0.000

	X1*Z ->    Investment Decisions (Y)
	-0.075
	-0.081
	0.088
	0.859
	0.391

	X2*Z ->    Investment Decisions (Y)
	0.057
	0.065
	0.094
	0.608
	0.543

	X3*Z ->    Investment Decisions (Y)
	-0.102
	-0.106
	0.122
	0.835
	0.404





3.5 Discussion 

3.5.1 The Effect of Overconfidence on Investment Decisions  

Overconfidence has a positive and significant effect on the investment decisions of students at Universitas Pembangunan Nasional Veteran  East Java, thus supporting the first hypothesis. These findings indicate that an increase in students’ confidence in their analytical abilities and understanding of investments is associated with an increase in investment decisions. Overconfidence strengthens engagement in evaluating market information and the boldness in allocating funds to instruments deemed profitable, yet it still has the potential to induce cognitive biases when rational considerations do not function optimally. In the Theory of Planned Behavior (Ajzen, 1991), this condition is reflected in perceived behavioral control, which strengthens intentions and ultimately leads to investment decisions. In terms of indicators, confidence in potential returns is the most dominant aspect, while the tendency to disregard risk is at a lower level, indicating that risk considerations still play a role in the decision-making process. This finding is consistent with Novandalina et al. (2022) and Betzer et al. (2023) who assert that overconfidence can increase the intensity of investment decision-making by reinforcing confidence in one’s own information and analysis.

3.5.2 The Effect of Risk Perception on Investment Decisions  

The results of the study indicate that risk perception has a positive and significant effect on the investment decisions of students at Universitas Pembangunan Nasional Veteran  East Java. The second hypothesis was rejected because the direction of the relationship found was contrary to the initial assumption, which predicted a negative effect. Risk is no longer viewed as an obstacle but rather as an inherent element of investment activities. Risk is understood as a consequence that must be carefully considered, not avoided. This understanding enhances individuals’ readiness to face uncertainty and encourages more rational and measured investment decision-making. In the Theory of Planned Behavior proposed by Icek Ajzen (1991), risk perception plays a role in shaping attitudes toward behavior. A good understanding of risk fosters a more positive attitude toward investment because decisions are based on rational considerations. Analysis of the indicators shows that understanding of portfolio diversification is the most dominant factor in shaping risk perception, while understanding of the relationship between risk and return has a lower contribution. These results reinforce the findings of Sihotang and Pertiwi (2021) and Pamungkas (2023), which confirm that risk understanding improves the quality of investment decisions.

3.5.3 The Effect of Herding Behavior on Investment Decisions  

The results of the study indicate that herding behavior has a positive and significant effect on the investment decisions of students at Universitas Pembangunan Nasional Veteran  East Java. The third hypothesis is accepted because the direction of the relationship found aligns with the proposed hypothesis. Investment decisions are not entirely individual in nature but are influenced by social dynamics in the market. The behavior of other investors and market trends are used as references to strengthen confidence before making a decision. Herding behavior reflects the use of social information in the face of uncertainty. In the Theory of Planned Behavior proposed by Icek Ajzen (1991), this phenomenon relates to the subjective norm that influences behavioral intentions. The uniformity of actions within a social environment encourages individuals to follow the majority’s decisions, thereby influencing investment decisions. Analysis of the indicators shows that the tendency to follow other investors’ decisions is the most dominant factor, while external recommendations have a lower contribution. This confirms that herding behavior is formed more through direct observation of market movements than through formal advice. These findings are consistent with Salsabila et al. (2024) and Yahya et al. (2024), who state that herding behavior shapes investment decisions through adjustment to the actions of market participants.

3.5.4 The Effect of Overconfidence on Investment Decision with Social Media Influencer as a Moderating Variable 

The results of the study indicate that social media influencers do not play a significant role in moderating the relationship between overconfidence and investment decisions among students at Universitas Pembangunan Nasional Veteran  East Java, with a negative direction of influence. The fourth hypothesis was rejected because the moderating effect was not significant and did not align with the direction of the proposed hypothesis. Information from finfluencers is not a primary factor in investment decision-making but rather serves as contextual, trend-following supplementary information. Variations in content quality and credibility, along with the concise nature of the information, limit the level of trust in these sources. Investment decisions are more dominated by individual evaluation and belief than by external influences from social media. In the Theory of Planned Behavior proposed by Icek Ajzen (1991), overconfidence reflects an increase in perceived behavioral control that reinforces the dominance of individual judgment while weakening the role of subjective norms, including the influence of social media influencers. These results are consistent with Bintoro (2022), who showed that high levels of overconfidence encourage individuals to rely on personal judgment, thereby limiting the influence of external information on investment decisions.

3.5.5 The Effect of Risk Perception on Investment Decision with Social Media Influencer as a Moderating Variable 

The results of the study also indicate that social media influencers have a positive but insignificant moderating effect on the relationship between risk perception and investment decisions among students at Universitas Pembangunan Nasional Veteran  East Java. Therefore, the fifth hypothesis is rejected. Finfluencers are perceived as capable of providing a general overview of market conditions, stock movements, and investment risks. However, the characteristics of the content—which is concise and trend-based—along with varying levels of credibility among finfluencers, result in inconsistent information that fails to form a strong risk perception. In decision-making, students prioritize internal factors such as financial condition, investment goals, and risk tolerance, so the role of influencers is merely supplementary. In the Theory of Planned Behavior (Ajzen, 1991), Risk Perception represents the attitude toward behavior, while influencers fall within the realm of subjective norms, which become less dominant once an individual’s attitude has been firmly established. This finding is consistent with Ahsan (2023), who demonstrated that investment decisions are more influenced by individual risk perception than by social media recommendations


3.5.6 The Effect of Herding Behavior on Investment Decision with Social Media Influencer as a Moderating Variable 

The research results also show that social media influencers have a non-significant negative effect in moderating the relationship between herding behavior and investment decisions among students at Universitas Pembangunan Nasional Veteran  East Java. Therefore, the sixth hypothesis is rejected. This finding indicates that although students place considerable trust in information from finfluencers regarding stock trends, market sentiment, and popular investment activities, this information is not strong enough to reinforce herd behavior in investment decision-making. Differences in recommendations among finfluencers and students’ awareness of varying investment strategies prevent them from automatically following the majority’s decisions. Additionally, trend-based information is viewed as less stable as a basis for decision-making, so it is used more as supplementary reference. In the Theory of Planned Behavior (Ajzen, 1991), Herding Behavior is related to subjective norm. However, the dominance of rational considerations and personal evaluation weakens the social influence of finfluencers, making the moderating effect insignificant. These results align with Sari and Takarini (2025), who showed that herding behavior is not significantly reinforced by social media influencers in the context of investment decision-making.

4. Conclusion

This study demonstrates that overconfidence enhances investment decision-making through a heightened sense of confidence in one's own abilities and knowledge in determining investment choices. Risk perception shapes more directed decision making by considering the relationship between risk and return. Herding behavior indicates that investment decisions are influenced by the tendency to follow the actions of other investors and market trends. Meanwhile, social media influencers do not moderate the relationship between overconfidence, risk perception, or herding behavior and investment decisions, as the decisions made are more grounded in internal beliefs, risk comprehension, and market environment influences rather than information or recommendations from influencers. This study has limitations in terms of the restricted scope of respondents and the use of perception-based data. Therefore, future research is recommended to expand the sample size and incorporate additional variables in order to yield more comprehensive results.
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