




Applying the Unified Theory of Acceptance and Use of Technology to Students’ Behavioral Intention to Adopt Mobile Payment Systems in Philippines Private Universities


ABSTRACT
The goal of this study is to determine the significant factors influencing students' behavioral intention to adopt mobile payment systems by applying the Unified Theory of Acceptance and Use of Technology (UTAUT) framework. This research expands our understanding of fintech by empirically confirming how Performance Expectancy, Effort Expectancy, Social Influence and Facilitating Conditions all contribute to developing an accepting attitude towards using technology inside a localized educational environment. A quantitative descriprive-corelational research design was employed and an adapted survey questionnaire was  utilized in the data collection process. The respondents were the 397 students currently enrolled for AY 2025-2026 in General Santos City Private Universities. Statistical analysis including, Descriptive analysis, Pearson Product-Moment Correlation, and Multiple Linear Regression were used to analyze the relationships and identify primary predictors. The findings revealed that all four UTAUT factors have significant positive relationships with Behavioral Intention (p < .05), with facilitating conditions emerging as the most influential factor (β = .411, p < .05). These results suggest that student adoption is heavily dependent on the presence of adequate technical infrastructure. Consequently, this research adds to the existing body of knowledge on financial technology locally and suggests: 1) payment service providers should enhance their merchant networks and provide payment methods for tuition and services on campus; 2) academic institution should develop infrustracture needed and build a network of technical support to help students use of mobile payments; and 3) policymaker should creates a safe environment that help protecting students rights to use mobile payments, thereby fostering a secure and efficient digital ecosystem accross Philippines campuses.
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1. INTRODUCTION
Nowadays, digital transfer platforms and electronic wallets are altering how individuals and companies use money. These systems make it easier to trade across borders, and add more weight to the movement toward a cashless economy. As digitalization reshapes commerce, mobile payment technology has become an important new development, presenting a seamless, quick alternative to cash and banks (Bahaj, 2024). Digital money is being made possible for everyone from individuals’ citizens to national governments, in a world increasingly focused on speed, convenience and getting access to funds (Ishak et al, 2024). This change has affected businesses operations and changed how consumers spend and manage their money, including schools and universities.
However, users are becoming more concerned with how mobile payment systems may put their money or identity at risk. Many users are becoming worried about their money and identity as cybercrime continues to grow particularly about the issues of incorrect or incomplete transactions as well as being the victim of a scam. Moreover, some have reported that they lack the digital literacy skills necessary to complete an e-payment transaction, do not have a reliable internet connection when making an e-payment, and are afraid of making errors during their e-payment (Verma & Singh, 2025). Additionally, many digital wallets are connected to a bank account, which raises much risk than using cash. Thus, fear of not having access to their money will be a big factor for users using mobile payment systems (Irianto & Chanvarasuth, 2025; Tang, et al., 2021). Similarly, in the Philippines, issues such as insecurity, digital illiteracy, and poor technology infrastructure impede the growth of mobile payments. Filipinos still prefer to pay in cash or credit cards meaning, digital payment is not safe, and faces cultural and infrastructure issues (Deloritos, 2021).
Despite the current push for digitalization, there is an important gap in the ways that students at private Higher Educational Institutions (HEIs) across regions, specifically, in General Santos City, are intending to adopt mobile payments. Most research conducted in the Philippines has been limited to the larger financial centers or were aimed at Small and Medium Enterprises (SMEs), with little to no attention given to the student population at private Higher Educational Institutions (HEIs). Also, there is limited empirical evidence regarding how students at private HEIs will respond to the transition of private schools to digital campuses and how this will impact their level of adoption of financial technology. This research intends to fill that gap by using the UTAUT framework in order to study and quantify what really motivates private students of Higher Education Institutions in General Santos City to adopt mobile payment. By investigating performance expectancy, effort expectancy, social influence, and facilitating conditions, the researcher aims to find out what drives the students to adopt a mobile payment.
 2. OBJECTIVES OF THE STUDY
This study aims to determine the significant factors influencing students’ behavioral intention to adopt mobile payment systems and to explore and quantify the relationships among these factors within the context of private Higher Education Institutions (HEIs) in General Santos City, using the Unified Theory of Acceptance and Use of Technology (UTAUT) framework.
Specifically, it answered the following questions:
1. To what extent do the following factors influence the students’ adoption of mobile payment systems:
1.1 Performance Expectancy;
1.2 Effort Expectancy;
1.3 Social Influence; and
1.4 Facilitating Conditions
2. What is the level of students’ behavioral intention towards the adoption of mobile payment systems?
3. Is there a significant relationship between behavioral intention and the following factors influencing students’ adoption of mobile payment systems:
3.1 Performance Expectancy;
3.2 Effort Expectancy;
3.3 Social Influence; and
3.4 Facilitating Conditions
4. Which among the factors exerts the most significant impact on the behavioral intention of students toward the adoption of mobile payment systems?
3. REVIEW OF LITERATURE
Digital transfer platforms and electronic wallets (like PayPal) are altering how individuals and companies use money. A major step forward is also being witnessed through mobile payments, which offer the same benefits of speed, safety, ease of use and flexibility (Akgül, 2020). One form of mobile payment in which those who do not have a bank account or access to conventional forms of financing can participate more fully in the economy and develop economic growth through mobile payment technology (Adou, Migue, & Korankye, 2021).
The growth of online banking and payment applications has led to an increasing number of online studies examining users' usage of digital banking across many regions of the world (Sahi et al., 2021). Researchers have evaluated digital payment systems in numerous countries and discovered that these systems facilitate financial management and expand users' ability to access their money. Moreover, researchers have developed various ways to provide explanation as to why individuals choose to utilize mobile payment applications. The primary model utilized for this research is referred to as the Unified Theory of Acceptance and Use of Technology (UTAUT). The UTAUT is one of the most widely used confirmed models to explain the behavior of individuals as they adopt new technologies. The UTAUT was integrated by eight theoretical models into one complete model (Venkatesh et al., 2003). Using the UTAUT Model enables researchers to understand user decision-making processes regarding new systems or technologies. The UTAUT Model simply notifies researchers of how to encourage additional use of mobile payment by addressing where and how policymakers and solutions providers should be motivating new users of mobile payment.
For instance, a Ghanaian study found the most significant UTAUT factors that influenced over 500 small businesses owners' choices about switching to mobile payments (Odoom & Kosiba, 2020). Young consumers in Taiwan tend to be more influenced by their friends and celebrities when choosing to use mobile payment applications than older generations (Wei et al, 2021). Conversely, a study conducted in Côte d'Ivoire found that beyond "traditional" variables, trust in the technology, perceived level of risk associated with using the application, and consumer attitudes toward the technology were the primary drivers for consumers' decisions to adopt mobile payments (Adou, Migue, & Korankye, 2021).
The UTAUT model was utilized by Santosa et al. (2021) to find out if the baby boomers and Generation X will continue to use digital payment methods. Specifically, between the ages of 40 to 74, many people only began using these payment platforms during COVID-19. As such, banks and technology companies should direct their marketing to older adults rather than just to millennials. Wei et al. (2021), highlight the importance of studying how various groups (e.g., younger/older people or males/females) face different challenges using technology. Since gender has been identified as a significant factor influencing acceptance of mobile banking and apps, evaluating gender will provide us with further insights into understanding mobile payments.
Moreover, according to a study conducted by Osman and Yi (2021), the majority of males in Malaysia prefer to have a positive and simple experience when it comes to using new technology, regardless of their age or background. Typically, men are early adopters of technology because they find it straightforward and easy to use; however, men who are late adopters tend to be quite cautious, frequently waiting until all other individuals have begun using the technology (e.g., a mobile payment application) before beginning to use it themselves even if the technology is very easy to use. In comparison to men, Verma and Singh (2025) found that women generally have higher levels of confidence in the safety and dependability of digital payment systems when compared to men. Therefore, these studies show that there are different perceptions between the genders regarding the safety and dependability of digital payment systems.
Furthermore, The UTAUT, which is an extension of the Theory of Reasoned Action (TRA), forms an important model to help understand the predictors of how people behave when considering whether or not to adopt or reject technology. Intention to use a wallet also provides an indication of how often the consumer expects to buy. To describe someone's intention to use, there are many characteristics that are used. Some examples include perceived usefulness, perceived ease of use, perceived risk, social influences, price and trust, etc. These types of characteristics were used to measure behavioral intention to adopt new technologies (Yang et al., 2021).


4. MATERIALS AND METHODS
4.1 Research Design
The quantitative descriptive-correlation research design was used in this study. Quantitative research was performed by the researcher to identify what factors were the most important in determining student’s willingness to use mobile payment systems at private higher education institutions in General Santos City. This goal was achieved through an examination of whether performance expectations, physical ease of use, social influence, and support from the university will all have an effect on how willing a student will be to use mobile payment systems. This methodology creates and develops information to answer questions and solve problems; this requires systematic observations of the event itself, as well as a detailed description of its characteristics and events, in order to find any relationship between an independent variable and a dependent variable within a study population (Mohajan, 2020).
4.2 Participants and Sampling Technique
This study's sample consisted of 397 students attending Private HEIs located in General Santos City and were currently enrolled for academic year 2025 to 2026. The researcher was able to calculate the appropriate number of respondents needed for the study by using the Slovin’s formula. The selection process used stratified sampling to ensure a more precise and accurate representation of strata. In order to approximate the population distribution, a proportional allocation method was employed, which involved computing the number of respondents from each institution by multiplying the institution's population proportion by the population total by the derived sample size.
4.3 Research Instrument 
The main instrument used for collecting data was a Likert-type questionnaire with a five-point scale (5 – strongly agree, 4 – agree, 3 – moderately agree, 2 – disagree, and 1 – strongly disagree) grouped into five indicators: performance expectancy, effort expectancy, social influence, facilitating condition and behavioral intention. The questionnaire was adapted from Sou, et al. (2022) and consisted of 30 items. The research tool was formally tested for validity and reliability. Reliability of the research instrument was determined with the use of Cronbach's Alpha. The entire instrument (30 items) is an excellent measure based on a .953 Cronbach’s alpha score of the instrument. All of the items are at least .70 and the instrument is acceptable.
	Table 1. Results of Cronbach’s Alpha for Pilot Study.

	Cronbach's Alpha (α)
	No. of Items

	.953
	30

	Note. n = 30. Cronbach’s alpha (α) coefficients above 0.70.


4.4 Data Gathering Procedure
In collecting the data for this study, the researcher was continually guided by the procedures involved and a strong sense of ethics. Ethical considerations were significant at all stages of the research procedure. The study was completed using conventional and traditional data collection methods with an in-person survey that included physically distributing and collecting copies of the survey questionnaire. The researcher visited respondents personally in order to maximize engagement and provide immediate clarification regarding the questionnaire. This traditional style was designed to help facilitate direct communication between the respondent and researcher, enabling the researcher to accommodate respondents' involvement and ensure data collection was well-organized, namely through face-to-face interactions in the campus environment.
4.5 Data Analysis Procedure
Data analysis for this study was based on multiple statistical methods in order to better understand the relationship between the different variables involved in influencing the behavioral intention of students to use mobile payment systems. For the descriptive analysis, the researcher offered a summary and basic characteristic of all the factors that relate to the acceptance of mobile payment systems by privately enrolled students attending higher educational institutions within General Santos City. Additionally, Pearson's moment-correlation to determine the relationship of each of the factors to one another, and multiple linear regressed to determine which factors are significantly related to the adoption of mobile payment systems.
Prior to performing regression analysis, linearity, independence of errors, homoscedasticity, residual normality and no multicollinearity were confirmed to be sufficiently satisfied. All of the tests performed were done at the .05 Alpha Level (α = .05) where p less than .05 indicated statistical significance. For correlation analysis, both correlation coefficient and p value were recorded for reference, whereas for regression analysis, several indicators were provided for overall evaluation of model fit and significance of each predictor. The study used a 5-point Likert scale in measuring the levels of factors influencing adoption and behavioral intention regarding mobile payment systems.
	Table 2. Scoring range of the likert scale for the factors influencing the adoption of the mobile payment systems.

	Scale
	Mean Range
	Description
	Interpretation

	5
	4.50 - 5.00
	Strongly Agree
	The student shows full agreement and strong support with the adoption of mobile payments.

	4
	3.50 - 4.49
	Agree
	The student shows a positive view of the adoption of mobile payments.

	3
	2.50 - 3.49
	Neutral
	The student somewhat agrees with the adoption of mobile payments.

	2
	1.50 - 2.49
	Disagree
	The student disagrees with the adoption of mobile payments.

	1
	1.00 - 1.49
	Strongly 
Disagree
	The student completely disagrees with the adoption of mobile payments.



	Table 3. Scoring range of the likert scale of the students’ behavioral intention towards the adoption of mobile payment systems

	Scale
	Mean Range
	Description 
	Interpretation

	5
	4.50 - 5.00
	Strongly Agree
	The student shows full agreement and strong support with the intention to adopt mobile payment system.

	4
	3.50 - 4.49
	Agree
	The student shows positive view with the intention to adopt payment system.

	3
	2.50 - 3.49
	Neutral
	The students somewhat agree with the   intention to adopt mobile payment system.

	2
	1.50 - 2.49
	Disagree
	The student disagrees with the intention to adopt mobile payment system.

	1
	1.00 - 1.49
	Strongly 
Disagree
	The student completely disagrees with the intention to adopt mobile payment system.


4.6 Ethical Considerations
The researcher had taken into account ethical issues related on voluntary participation, anonymity, confidentiality as well as the avoidance of harm or discomfort to the respondents. A researcher collected all necessary data in accordance with accepted research practices and/or precautions. All data collected will only be used for research purposes, and the confidentiality of respondents is maintained in order to prevent the violation of an individual's right of privacy. In addition, all respondents were treated with equal respect, and data analysis was done in an objective manner so that no individual or group of individuals could be marginalized or misinterpreted. By maintaining a neutral or unbiased position, the researcher has fulfilled his obligation to give each individual involved in this study equal justice by distributing the benefits and burdens of the research evenly across a representative student population of General Santos City.
5. RESULTS 
4.1. Extent to Which the Following Factors Influence Students' Adoption of Mobile Payment Systems
	Table 4. Extent the Following Factors Influencing Students’ Adoption of Mobile Payment Systems.

	Indicator
	Weighted Mean
	Description

	Performance Expectancy
	4.29
	Agree

	Effort Expectancy
	4.29
	Agree

	Social Influence
	4.15
	Agree

	Facilitating Conditions
	4.28
	Agree

	Overall Mean
	4.25
	Agree

	Note. n = 397. Weighted mean of the factors influencing students’ adoption of mobile    payment systems. Legend: 4.50-5.00 Strongly Agree, 3.50-4.49 Agree, 2.50-3.49 Moderately Agree, 1.50-2.49 Disagree, 1.00-1.49 Strongly Disagree


5.1.1. Performance Expectancy
The computed M = 4.29 is described as agree. This means that private students have high extent of factors that influence their adoption of mobile payment systems. The private students of higher education institution in General Santos City agree that using QR-code payment would make it easier, useful, and would increase their chances of achieving things that are important to them. Based on the above information, it can be inferred that students view technology positively. Students believe QR-code payments are helpful because they assist them with daily transactions. Their results also suggest that people will continue to use QR code payments as long as they find them useful (Islam et al., 2025). Additionally, the primary factors for adopting mobile payments include usability, overall usefulness of the technology and social influences, which lead to increased acceptance in the user base (Yamin & Abdalatif, 2025).
5.1.2. Effort Expectancy
The computed M = 4.29 is described as agree. This implies that the private students of higher education institution in General Santos City have a high level of effort expectancy for how easy the technology and believing that QR codes meet those standards, making them more likely to use the system. The outcome agrees that simple-to-use systems encourage people to use new technologies more easily (Venkatesh et al., 2003) and perceived ease-of-use is an important consideration when deciding whether to participate in mobile banking (Mensah & Khan, 2024).
5.1.3. Social Influence
The computed M = 4.15 is described as agree. This suggests that the private students of higher education institution in General Santos City have a high extent of factors influencing their adoption of these payment systems. Students would adopt QR-code    payments if the service is widely used by people in their community, if people whose opinions they value prefer that they use it, and also agree that the family members or relatives have an influence on their decision to adopt QR-code mobile payment. This finding is consistent with (Venkatesh et al., 2003), who reported that people's intentions to make use of new technologies depend heavily on the expectations of other people.
5.1.4. Facilitating Conditions
The computed M = 4.28 is described as agree. This implies that private students of higher education institution in General Santos City have a high extent of factors influencing their adoption of these payment systems. The students agreed that they have the resources necessary to use QR-code mobile payment, such as smartphones, internet services, and secured applications, they have the knowledge necessary to use QR- code mobile payment, and also agree that using QR-code mobile payment fits into their lifestyle. The result is supported by an earlier study that stresses how essential a support environment is for adopting new technology. For example, having the right technological resources and infrastructures make it easier for people to start using QR-code payments (Venkatesh et al., 2003).
	Overall, the M = 4.25 was classified as agree. This suggests that students had a high level of factors that influenced how much they would be likely to use mobile payment systems; they had high levels of performance expectation, effort expectation, facilitation condition, and social influence as all being factors that influenced their willingness to adopt mobile payment systems. The above-mentioned finding aligns with UTAUT model which identifies the four factors as core sources of technology adoption (Venkatesh et al., 2003). Further supporting this argument is Mensah and Khan (2024); found that all four factors were significantly related to users' intention to adopt mobile banking/payment technologies, thus solidifying their applicability towards understanding users' adoption behaviors of digital payments.
5.2 Level of Students’ Behavioral Intention towards the Adoption of Mobile Payment Systems
	Table 5. Level of Students’ Behavioral Intention towards the Adoption of Mobile Payment Systems

	Indicator
	Weighted Mean
	Description

	Behavioral Intention
	4.27
	Agree

	Note. n = 397. Weighted mean of students’ behavioral intention towards the adoption of mobile payment systems. Legend: 4.50-5.00 Strongly Agree, 3.50-4.49 Agree, 2.50-3.49 Neutral, 1.50-2.49 Disagree, 1.00-1.49 Strongly Disagree


5.2.1 Behavioral Intention
The respondents agree that they believe their interest towards QR-code payment would increase in the near future, they intend to make payment by using QR-code mobile payment, and they would always try to make payment by using QR-code mobile payment in their personal life. With a computed mean of 4.27 is described as agree. This indicates that the students have a strong behavioral intention to adopt mobile payment systems. The conclusion of the study reveals that the students are continuing to use this new technology and are likely to continue their use in the future. The students have a favorable view of digital payment technologies, as they see them as both useful and necessary for their daily lives. This is consistent with Islam et al. (2024) that individuals that have favorable attitudes toward the QR code system and find the QR code system to be useful will tend to continue to use this system on an ongoing basis. In addition, Venkatesh et al. (2003) provides further evidence that a user's behavioral intention to use a system can reliably predict whether they will actually adopt and use it.
5.3 Relationship between the Level of Behavioral Intention and the Factors Influencing Students' Adoption of Mobile Payment Systems
Normality tests were performed prior to conducting correlation analyses in order to determine which statistical method would be used. Table 6 shows the results of the normality tests (Kolmogorov-Smirnov and Shapiro-Wilk) for each variable.
	Table 6. Test of Normality

	Variable
	Kolmogorov-Smirnov
Statistic
	Shapiro-Wilk Statistic
	Significance(p)

	Performance Expectancy
	.108
	.931
	.000

	Effort Expectancy
	.103
	.945
	.000

	Social Influence
	.108
	.954
	.000

	Facilitating Conditions
	.102
	.944
	.000

	Behavioral Intention
	.115
	.936
	.000

	Note. All tests significant at p < .001, indicating non-normal distributions.


Results were statistically significant (p = .000) for both the Kolmogorov-Smirnov test and the Shapiro-Wilk test of all variables. The results of these tests suggest that all of the variable distributions are significantly different from the normal distribution. The Shapiro-Wilk statistics of each variable, which ranged from .931 to .954, indicate the same lack of normal distribution since they are all significantly less than 1.0. Because the data are non-normally distributed, the appropriate method to use in order to examine how two variables relate to each other would be a non-parametric correlation (i.e., Spearman’s rho).
5.3.1 Correlation Analysis: Relationships between Factors and Behavioral Intention
	Table 7. Relationship between the Level of Behavioral Intention and the Factors Influencing Students' Adoption of Mobile Payment Systems

	Variables Correlated
	[image: ]
	r2
	p-value
	Extent of Relationship

	Performance Expectancy and Behavioral Intention
	.661
	.437
	.000
	Moderate Positive,
Significant

	Effort Expectancy and 
Behavioral Intention
	.672
	.452
	.000
	Moderate Positive,
Significant

	Social Influence and 
Behavioral Intention 
	.572
	.327
	.000
	Moderate Positive,
Significant

	Facilitating Conditions and Behavioral Intention 
	.729
	.531
	.000
	High Positive,
Significant

	Note. n = 397. r = Pearson’s correlation coefficient; r2 = coefficient of determination. The extent of relationship is based on the following scale: .00–.19 (Very Low), .20–.39 (Low), .40–.69 (Moderate), .70–.89 (High), and .90–1.00 (Very High). All correlations are significant at the .01 level (2-tailed)



5.3.1.1 Performance Expectancy and Behavioral Intention
Results reveal a significant relationship between Performance Expectancy and Behavioral Intention, as indicated by r (397) = .661, p = .000 < .05. Since, the p-value is less than the significance level .05, the null hypothesis is rejected. This study confirms that when students view technology as effective and useful, this is positively correlated to their future behavioral intention to use the technology. A recent empirical study examining user adoption of mobile payment systems through QR codes demonstrated that users' behavioral intentions to adopt mobile payment are significantly and positively influenced by their performance expectancy (Islam, Tamanna, & Islam, 2024) and continues to be a major influencing factor in the research on digital finance, highlighting the significance of performance expectancy within technology acceptance models (Kiran & Vedala, 2025).
Base on the above, the following hypothesis is proposed:
H1. Performance expectancy has positive significant relationship on behavioral intention.
5.3.1.2 Effort Expectancy and Behavioral Intention
There is a significant relationship between Effort Expectancy and Behavioral Intention with r (397) = .672, p = .000 < .05. Though the p-value of this relationship was lower than the significance level, the null hypothesis was rejected. The study confirms that there is a meaningful connection between greater effort expectancy while implementing mobile payment systems, and greater levels of behavioral intention towards mobile payment systems. The simple nature of the QR code payment system (having just to scan the QR code with a mobile phone to pay) had a major impact on users' willingness-to-adopt this payment method (Sou et al., 2022). In addition, perceived usability had a greater impact as an indicator for adoption compared to perceived usefulness indicating that when user interfaces are complex, a less functional but simple method to perform a transaction can be enough to overcome usability issues (Patil et al., 2020).
	Base on the above, the following hypothesis is proposed:
H2. Effort expectancy has positive significant relationship on behavioral intention.
5.3.1.3 Social Influence and Behavioral Intention
The results indicate that there is a significant relationship between Social Influences and Behavioral Intention, with r (397) = 0.572, p = 000 < .05; therefore, the null hypothesis can be rejected due to the fact that that the p-value is less than the level of significance. The use of mobile payment systems in the context of social influences has a correlational impact on increases in behavioral intentions for using those systems. People’s decisions about whether or not they use e-wallets can be influenced by their perception of the value of the e-wallet and how much they trust others (Bacamante & Campos, 2024) and social background and peer influence significantly affect mobile wallet adoption and consumer decision-making, underscoring the importance of societal expectations in driving behavioral intention (Ritu & Chawla, 2024).
Base on the above, the following hypothesis is proposed:
H3. Social influence has positive significant relationship on behavioral intention.
5.3.1.4 Facilitating Conditions and Behavioral Intention
The analysis indicates that the relationship between the Facilitating Conditions and Behavioral Intention is also significant, r (397) = .729, p = .000 < .05, meaning a null hypothesis is rejected because the p value lies below the significance threshold. The increase in use of mobile payment systems as related to facilitating conditions will result in an increase in behavioral intention to use mobile payment systems. These findings are consistent with previous studies which point out the role of infrastructure, resources, and technical assistance as critical components of technology adoption. Recent research examining e-wallet adoption in the Philippines highlights the role of the facilitating environment, trust, and usefulness of e-wallets in determining the level of electronic payment utilization (Bacamante & Campos, 2024), and when users carefully evaluate resource availability prior to creating adoption plans, facilitating conditions can impact intention (Venkatesh et al., 2003). 
Base on the above, the following hypothesis is proposed:
H4. Facilitating has a high positive significant relationship on behavioral intention.
5.4 Factors exerts the most Significant Impact on the Behavioral Intention of Students toward the Adoption of Mobile Payment Systems
5.4.1 Multiple Regressions
	Table 8. Multiple Regression Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	4
	.778d
	.605
	.601
	.36059

	Note. d. Predictors: (Constant), facilitate, performance, effort, social


Table 8 present the multiple regression model summary. The multiple R value of .788 indicates a strong positive relationship between the variables. The coefficient of determination, or R-squared, of .605 implies that 60.5% of the variation in students' behavioral intention is explained by their performance expectancy, effort expectancy, social influence, and facilitating conditions. The remaining 39.5% may be attributed to other factors.
	Table 9. ANOVA Results for Multiple Regression Model

	Model
	Sum of Squares
	Df
	Mean Square
	F
	Sig.

	4
	Regression
	78.046
	4
	19.512
	150.059
	.000e

	
	Residual
	50.970
	392
	.130
	
	

	
	Total
	129.016
	396
	
	
	

	Note. e. Predictors: (Constant), facilitate, performance, effort, social


The results of ANOVA shown in table 9 demonstrated that the regression models were statistically significant (P < 0.001), which indicates that these variables together have a significant influence on the intention to use technology supporting of an F (4,392) = 150.059 and a substantial p < .000. These findings show a strong correlation between students' intention to use mobile payment systems and the predictors found in the UTAUT framework.
5.4.2 Stepwise Regression Analysis
To establish the hierarchical significance of the predictor variables, a stepwise regression analysis was performed. Stepwise regression adds predictors to the model in stages based on their incremental contribution to the total explained variance and therefore identifies the most important predictors for the behavioral intention. A summary of the stepwise model results is shown in Table 10.
	Table 10. Stepwise Regression Summary

	Step
	Variable(s) Entered
	R
	R²
	Adjusted R²
	R² Change
	F Change
	Sig. F Change

	1
	Facilitating Conditions
	.729
	.531
	.530
	.531
	447.421
	.000

	2
	+ Performance 
Expectancy
	.769
	.591
	.589
	.060
	57.709
	.000

	3
	+ Effort Expectancy
	.774
	.599
	.596
	.008
	7.857
	.005

	4
	+ Social Influence
	.778
	.605
	.601
	.006
	5.499
	.020

	Note. R² = .531, F = 447.421, p < .001.


According to the stepwise analysis, the first entry was Facilitating Conditions which explained 53.1% of the variance in Behavioral Intention (R² = .531, F = 447.421, p < .001). Therefore, since Facilitating Conditions had such a strong initial explanatory capability, it can be concluded that Facilitating Conditions are the most important factor influencing the intention to use mobile payments.
	[bookmark: _GoBack]Table 11. Final Stepwise Regression Coefficients

	Predictor
	Extent of Relationship

	
	Unstandardized
 β
	Std.
Error
	Standardized Beta (β)
	T
	Significance (p)
	
	Remarks

	(Constant)
	.376
	.162
	—
	2.322
	.021
	
	Significant

	Facilitating 
Conditions
	.430
	.053
	.411
	8.066
	.000
	
	Significant

	Performance 
Expectancy
	.245
	.049
	.241
	4.966
	.000
	
	Significant

	Effort Expectancy
	.141
	.059
	.132
	2.400
	.017
	
	Significant

	Social Influence
	.096
	.041
	.100
	2.345
	.020
	
	Significant

	Note. All predictors are statistically significant at the p < .05 level. 
	
	


Results revealed that Facilitating Conditions demonstrated a strong positive significant relationship with behavioral intention, as indicated by β = .430, p < .05. Facilitating Conditions appeared as the highest predictor and is consistent with recent research on mobile payments that emphasize the role of infrastructure in adoption. According to research conducted by Patil et al., (2020), in contexts where there is an uneven expansion of digital infrastructure, potential users will prioritize the assessment of whether there are appropriate resources, support, and merchant acceptance before developing strong adoption intentions. Similarly, Chawla and Joshi (2021) also found that facilitating conditions play a key role in mobile payment adoption in India, with infrastructure availability almost a gating factor before intention can form. A study conducted in General Santos City by Susilo and Dizon (2023) to further enhance the development of an inclusive digital financial system, it is imperative that attention be given to developing infrastructure improvements, increasing digital literacy levels for consumers and regulatory change to meet those new needs
Performance Expectancy was the second strongest predictor, demonstrated a significant relationship with behavioral intention, with β = .245, p < .05. This aligns with the UTAUT2 theoretical framework in that perceived functional benefits are key drivers of adoption (Venkatesh et al., 2003). The considerable impact of performance expectancy; even after controlling for facilitating conditions, suggests that students place value on mobile payment systems due to their availability as well as their consideration as providing performance-related advantages; i.e., speed of transaction, convenience and efficiency.
Moreover, Effort Expectancy and Social Influence also demonstrated significant relationship with behavioral intention, as indicated by β = .141, p < .05 and by β = .096, p < .05 respectively. This indicates that although Social and Effort Expectancy factors are important, they do not add a lot of unique variance when infrastructure and performance are taken into consideration. According to Sebua and Salise (2024) found that Effort Expectancy is another important factor when considering transactions because of the ease with which digital transactions can be learned. There is less of a burden on the business and/or customer to learn how to use the e-wallet mode as many people already have experience with it. Additionally, with the growth of social media channels, finding information about how to properly conduct these transactions is becoming less of an obstacle. Furthermore, research by Calderon (2024) supports the hypothesis that digital payments have increased the efficiency of financial transactions. The improvements in the speed of financial transactions, transaction costs, and frequency of transactions, as well as reductions in error rates and increased customer satisfaction, show that digital payments are able to create improved efficiencies in performing financial transactions. 
6. DISCUSSION
6.1 Findings
The study validated the UTAUT framework applicability of mobile payment systems adoption to students’ behavioral intention in General Santos City private Higher Education Institutions setting. All the factors are significantly influences behavioral intention. Students’ shows a high extent of factors that influence their adoption of mobile payment systems, including Performance Expectancy, Effort Expectancy, Social Influence, and Facilitating Conditions. This study has demonstrated that UTAUT provides a theoretical framework to assist in understanding how mobile payments are being utilized by students of private HEIs’. Moreover, students’ positive perceptions of behavior reflects their agreement on using a payment method, as well as how many students indicated they would be likely to adopt mobile payment technology. The students were very interested in how much their future usage will grow, which provides high confidence in both current and future levels of adoption of mobile payment technology among private college students in General Santos City.
Furthermore, all four UTAUT constructs demonstrated statistically significant positive correlations with Behavioral Intention of mobile payment adoption. One of the major findings from this study is that Facilitating Conditions were found to be the most significant predictor regarding the infrastructure supporting the use of digital payments. Facilitating Conditions are important for the development of investments in digital infrastructure including but not limited to internet connectivity, mobile device technology, and established regulations to provide a safe and trusted environment to create mobile payment ecosystems. Finally, this study demonstrated that the UTAUT model remains relevant in the area of technology research due to its overall positive predictive power with respect to consumer technologies.
6.2 Theoretical Implications
This research also adds to the literature on UTAUT by examining the ways that the model can be used to help explain the use of mobile payments within higher education institutions located in the Philippines; along with the different contexts in which these various predictors are ranked hierarchically. One of the other major findings from this study is that Facilitating Conditions were found to be the most significant predictor regarding the infrastructure supporting the use of digital payments in developing countries.
According to this study, contextual moderation plays an important role when considering the technology acceptance model. The UTAUT constructs are differentially important based on the maturity of the digital infrastructure, user demographics, and technology attributes. Additionally, this research adds to the body of knowledge about mobile payments and how they are adopted in developing countries, in particular Southeast Asia. The results support research done in India, Malaysia, and other developing markets showing that infrastructure plays a major role in the changing digital payment ecosystem.
6.3 Practical Implications
Since Facilitating Conditions is found to be the most reliable predictor of the ability of a payment service provider to receive payments, the provider must focus on growing their acceptance network for merchants, assuring the reliability of their technology (i.e., payment processing system), and providing quality customer service. Additionally, by providing digital payment methods for tuition, services on campus, stores on campus, and cafeteria food items, educational institutions create opportunities for convenience of use on the campus where mobile payments will be more likely to be used regularly.
Furthermore, Facilitating Conditions are important for the development of investments in digital infrastructure including but not limited to internet connectivity, mobile device technology, and established regulations to provide a safe and trusted environment to create mobile payment ecosystems.
7. CONCLUSIONS
This empirical research provides a lot of information about the reasons why students’ behavioral intention to use mobile payment systems at private higher learning in-situations located in General Santos City, Philippines, will be fulfilled. The research was performed using rigorous quantitative approaches and was developed through the use of the UTAUT theoretical framework. The results of the research found that Performance Expectancy, Effort Expectancy, Social Influence, and Facilitating Conditions are all significant predictors of students’ behavioral intention to adopt a mobile payment system and these four variables explain over 60.5% of the variance in students’ behavioral intention to adopt mobile payment systems.
Since Facilitating Conditions emerged as the dominant predictor in this study, it highlights the importance of infrastructure development in facilitating mobile payment adoption. The digital payment ecosystems in the Philippines are indeed substantially dependent on infrastructure factors, including resource availability, technical support, system compatibility and merchant acceptance. These infrastructure factors do not just serve as enabling factors but also serve as primary motivators for the intention to adopt mobile payments. Thus, payment service provider must focus on growing their acceptance network for merchants, assuring the reliability of their technology (i.e., payment processing system), and providing quality customer service. Furthermore, provide digital payment methods for tuition and services on campus creating an opportunity for convenience of use on the campus where mobile payments will be more likely to be used regularly.
8. LIMITATIONS
[bookmark: _Hlk89945590]The present study only focuses with 397 students of private HEIs that are currently enrolled in AY 2025-2026 in General Santos City and not the public ones as they are run differently, public institutions primarily funded by the government and have rules and regulations to follow. Moreover, the study is only bounded by the variables within the UTAUT framework including, Performance Expectancy, Effort Expectancy, Social Influence, and Facilitating Conditions.
Furthermore, the present study utilized a cross-sectional design to collect data at one point in time. This limits the possibility for establishing causal relationships because the variables studied could only be shown to be related to one another, not a cause–effect relationship. It is recommended for future research studies to advance the field of mobile payment adoption by utilizing longitudinal studies, extending theoretical frameworks, and explore qualitative/quantitative methods. Therefore, further knowledge will be gained about the dynamics of mobile payments' use while contributing to the creation of effective, research-based strategies for encouraging the inclusion of digital finance within the country of the Philippines. 
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