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PART 1: Comments

	
	Reviewer’s comment

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.
	This manuscript examines the adoption of smart marketing innovations in agribusiness. The findings provide useful insights for researchers and policymakers to promote digital marketing adoption in the agricultural sector. Overall, the study contributes to understanding digital transformation in agribusiness.
	

	Is the title of the article suitable?
(If not please suggest an alternative title)
	The title of the manuscript reflects the main theme of the study and indicates the focus on smart marketing innovations among agribusiness operators in Imo State. However, the current title is slightly lengthy and appears more narrative than academic. A more concise and research-oriented title could improve clarity.
Suggested alternative title:
Determinants of Smart Marketing Innovation Adoption among Agribusiness Operators in Imo State, Nigeria.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.
	The abstract provides a general overview of the study, including the objective, methodology and key findings. However, it could be improved by briefly indicating the dependent variable categories used in the multinomial logit model and highlighting the most important statistical results. In addition, the authors should clearly state that 174 questionnaires were administered and 168 were valid for analysis to avoid confusion. Minor grammatical corrections are also required for clarity.
	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript addresses an important issue related to the adoption of smart marketing innovations in agribusiness and applies an appropriate analytical approach using the multinomial logit model. The overall research design and methodology are generally appropriate for the objectives of the study. However, some methodological explanations need clarification particularly regarding the dependent variable categories and the interpretation of regression coefficients. In addition, some tables require revision for consistency and clarity.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The manuscript should include a reasonable number of references with recent studies related to digital agriculture and ICT adoption. However, the authors may consider including additional literature on technology adoption frameworks such as the Diffusion of Innovation theory and Technology Acceptance Model to strengthen the theoretical foundation of the study. The formatting of some references should also be revised to ensure
consistency with the journal's citation style.
	

	Is the language/English quality of the article suitable for scholarly communications?
	The overall language of the manuscript is understandable.
	

	Optional/General comments
	· Add recent reviews in reference section
· Change or alter the title
· Make abstract upto 200-250 words
· Insert Citation in text wherever suitable
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	Reviewer’s comment
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Are there ethical issues in this manuscript? 

	(If yes, Kindly please write down the ethical issues here in details)
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