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ABSTRACT 

	Background: Self-confidence and appearance management are important aspects of student nurses’ development, especially in environments where professional image and interpersonal interactions are emphasized. Cosmetic use has become a common practice among students, often linked to self-perception and confidence; however, the relationship between self-confidence and cosmetic utilization remains complex and not fully understood.
Aims: This study aimed to determine the level of self-confidence and extent of cosmetic utilization among student nurses in a private college in Iloilo City, and to examine the significant relationship between these variables.
Study design:  Descriptive-correlational research design.
Place and Duration of Study: Conducted among student nurses in a private college in Iloilo City during the academic year 2025–2026.
Methodology: A total of 325 student nurses were selected using stratified random sampling across all year levels. Data were collected through an online survey using validated adopted instruments measuring self-confidence and cosmetic utilization. Descriptive statistics (mean, standard deviation, frequency, and percentage) were used to summarize the data. The Kolmogorov–Smirnov test assessed normality, and Spearman’s rho correlation was applied to determine the relationship between variables.
Results: The majority of respondents were female (59.5%), with first-year students comprising the largest group (29.4%). Respondents demonstrated relatively high self-confidence (M = 2.29, SD = 0.35) based on a three-point scale (interpreted using scale midpoint criteria) and moderate cosmetic utilization (M = 3.08, SD = 1.39) based on a five-point scale. Cosmetic use was highest during school events (M = 3.81) and was commonly associated with the desire to enhance self-confidence (61.0%) and conceal perceived flaws (57.1%). A weak but statistically significant positive correlation was found between self-confidence and cosmetic utilization (RS = 0.127, P = 0.022), indicating a minimal association between the variables.
Conclusion: Self-confidence and cosmetic utilization among student nurses are positively related, suggesting that cosmetic use serves as a form of self-expression and reinforcement of self-image. Although the relationship is weak, the findings highlight the importance of psychosocial support programs that promote genuine self-confidence and holistic development among future healthcare professionals.
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1. INTRODUCTION

Self-confidence is a key psychological construct that influences motivation, behavior, and performance across academic and professional settings (Schunk & DiBenedetto, 2020). It refers to an individual’s belief in their ability to successfully perform tasks and manage challenges, which affects emotional regulation and decision-making (Möbius et al., 2022). Among student nurses, self-confidence is essential for academic achievement, clinical competence, and professional development (Gottlieb et al., 2022). However, it may fluctuate due to academic demands, peer comparison, and personal experiences (Alghamdi et al., 2023).

Cosmetic utilization is a common form of self-presentation among young adults and is often linked to appearance management and identity expression. Cosmetics are used not only for aesthetic enhancement but also to improve self-perception, regulate mood, and manage social impressions (Draelos, 2021; Evangelista et al., 2022). Studies suggest that cosmetic use may be driven by both self-enhancement and social conformity, particularly in environments where appearance is evaluated (Robertson and Kingsley, 2021).
Existing literature presents mixed findings regarding the relationship between cosmetic use and self-confidence. Some studies report a positive association, where cosmetic use is linked to higher self-esteem and perceived attractiveness (Fares et al., 2019), while others suggest that cosmetics may also serve as a compensatory strategy among individuals with lower confidence (Mafra et al., 2022). These inconsistencies indicate that the relationship is complex and context dependent.

Social and cultural influences further shape cosmetic behaviors. Media exposure, peer expectations, and beauty standards significantly affect self-perception and cosmetic practices among young adults (Lee and Yun, 2022; Santos, 2024). In the Philippine context, globalization and social media have reinforced beauty ideals that influence self-image and appearance-related behaviors among students (Santos, 2024; Lanzuela et al., 2019).

In nursing education, grooming and professional appearance standards also influence cosmetic practices. Student nurses are expected to maintain a neat and presentable appearance during clinical exposure, which may shape their cosmetic utilization within professional boundaries (TMCC, 2023; JMU, 2024).

Despite existing studies, limited research has focused on the relationship between self-confidence and cosmetic utilization among student nurses. Most available literature examines general populations, leaving a gap in understanding within healthcare education contexts where both personal identity and professional standards intersect.

Grounded in Roy’s Adaptation Model and Self-Presentation Theory, this study explores how student nurses adapt to social and professional expectations through appearance-related behaviors. These frameworks suggest that individuals manage self-image using external strategies such as grooming and cosmetic use. [Figure 1].









Figure 1. Conceptual Framework
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This study therefore aims to assess self-confidence and cosmetic utilization among student nurses in a private college in Iloilo City. Specifically, (1) it seeks to determine the demographic profile of respondents, (2) the level of self-confidence, (3) the extent of cosmetic use in following situations: in class, going out with friends, and during occasions, and (4) whether there is a significant relationship between self-confidence and cosmetic utilization. By investigating these aspects, the study provides insight into how psychological and social factors intersect to influence personal grooming behaviors, offering valuable implications for educational strategies, mental health awareness, and the promotion of positive self-image in academic contexts.

1.1 Research Hypothesis 

H₀: There is no significant association between self-confidence and cosmetic utilization among student nurses.
H₁: There is a significant association between self-confidence and cosmetic utilization among student nurses.

2. material and methods 

2.1 Study Design 

This study employed a descriptive-correlational research design to examine the relationship between self-confidence and cosmetic utilization among student nurses. The design allowed for a systematic assessment of both variables and their association without manipulating the participants, providing a clear understanding of how self-perceptions and cosmetic behaviors coexist. By analyzing self-reported data on self-confidence and cosmetic use in different social and academic contexts, the study aimed to capture the psychological and situational factors influencing these behaviors.

2.2 Study Setting 

The study was conducted at a private nursing college located in Molo, Iloilo City. The institution was selected due to its diverse student population and emphasis on professional development, creating an environment where self-presentation, personal grooming, and self-confidence are considered important.

2.3 Participants 

The participants of the study consisted of 325 nursing students enrolled in a private college in Iloilo City, selected through stratified random sampling. This sampling method ensured proportional representation across year levels, providing a comprehensive view of students’ self-confidence and cosmetic utilization patterns throughout their academic progression. Inclusion criteria required participants to be officially enrolled in the Bachelor of Science in Nursing program and to provide voluntary consent to participate. Students involved in the pilot study or on leave during data collection were excluded.

2.3 Instrument 

Both instruments were adopted from previous studies and underwent a structured validation process.

Content validity was established through expert review by three nursing faculty members who evaluated clarity, relevance, and appropriateness of items. Revisions were made based on their feedback. A pilot test was conducted to assess reliability and internal consistency. Cronbach’s alpha coefficients indicated high reliability (self-confidence = 0.85; cosmetic utilization = 0.98).

Data were collected using a structured questionnaire divided into three sections:
1. Demographic Profile: Included gender, year level, and reasons for using cosmetic products.
2. Self-Confidence Questionnaire: Adopted from Moneva and Tribunalo (2020), measured using a three-point Likert scale across ten positively stated indicators. Higher scores indicated higher self-confidence.
3. Cosmetic Utilization Questionnaire: Adopted from Lanzuela et al. (2019), measured using a five-point Likert scale across three situational subdomains: in class, going out with friends, and occasions. Higher scores indicated greater cosmetic utilization.
	Both instruments were validated by three nursing faculty experts and demonstrated excellent content validity and reliability, with Cronbach’s alpha coefficients of 0.854 for the self-confidence scale and 0.984 for the cosmetic utilization scale.

2.5 Data Gathering Procedure

After obtaining ethical and institutional approvals, the researchers coordinated with class advisers to schedule online data collection through Google Forms. An orientation was conducted for participants to explain the study’s purpose, procedures, and ethical considerations, including voluntary participation, confidentiality, and the right to withdraw. Participants provided consent electronically before completing the questionnaire. Collected responses were reviewed for completeness, encoded, and securely stored for analysis.

2.6 Data Analysis

To ensure analytical accuracy, computations were cross-checked and re-run to verify consistency of results.

Data were systematically encoded and analyzed using spreadsheet software. Descriptive statistics (mean, standard deviation, frequency, and percentage) were used to summarize self-confidence and cosmetic utilization levels. 

Normality was tested using the Kolmogorov–Smirnov test, revealing non-normal distribution. Consequently, inferential analysis was performed using Spearman’s rho correlation to determine the relationship between self-confidence and cosmetic utilization at a 0.05 significance level.

2.7 Ethical Considerations 

Ethical standards were strictly observed. The study received clearance from the Iloilo Doctors’ College Institutional Research Ethics Committee (IDIREC-2025.OI_240). Participants’ confidentiality and privacy were maintained, and data were reported in aggregate. Participation was voluntary, with no financial incentives provided.

3. results and discussion

3.1 Profile of Respondents 

The demographic characteristics of the respondents. Most respondents were female (59.5%), and first-year students comprised the largest proportion (29.4%), followed by fourth-year students (24.8%). The primary reasons for using cosmetic products were to gain self-confidence (61.0%) and to hide perceived physical flaws (57.1%). External influences, including social media (15.3%) and societal standards (9.2%), were less common, suggesting that cosmetic use is primarily driven by personal motivations rather than social pressures (Table 1).

The higher proportion of first-year students may help explain increased cosmetic use within this group. Transitioning into college often involves adjustment to a new environment, increased social exposure, and heightened awareness of peer perception. First-year students may rely more on cosmetic products as a strategy to manage self-presentation, cope with insecurities, or establish social identity. This aligns with developmental perspectives suggesting that early college years are marked by self-exploration and sensitivity to peer evaluation.

Gender differences also warrant closer examination. While females comprised the majority and are traditionally more associated with cosmetic use, the presence of male (34.3%) and “others” (6.2%) respondents indicates that cosmetic utilization is not exclusively gendered. However, the study did not deeply differentiate usage patterns across these groups. It is possible that males and individuals identifying outside the binary may use cosmetics differently—potentially for functional grooming, dermatological concerns, or identity expression rather than aesthetic enhancement alone. This suggests the need for a more nuanced understanding of cosmetic use beyond traditional gender norms.

Table 1. Profile of the Respondents (N= 325)

	Variables
	f
	%

	Gender
 	Male
 	Female
 	Others
	
114
194
17
	
34.3
59.5
6.2

	Year Level
 	1st Year
 	2nd Year
 	3rd Year
 	4th Year
	
96
80
68
81
	
29.4
24.8
20.2
24.8

	Reasons for using cosmetic products 
 	Want to hide/cover unnecessary flaws
 	To gain self confidence 
 	To seek attention 
	Afraid to be bullied
 	Standards of the society
 	Influenced by social media
 	Want to follow what is trends
	To receive praise from other people
	
187
199
5
7
30
50
11
8
	
36.5
40.12
1.01
1.41
6.05
10.08
2.22
1.61

			Total
	325
	100




3.2 Self-Confidence

Table 2 shows the respondents’ self-confidence scores. Overall, respondents exhibited relatively high self-confidence (M = 2.29 out of 3). Highest scores were observed for positive self-attitude (M = 2.59) and overall satisfaction with oneself (M = 2.49). Lower scores were observed in reverse-scored items, such as feeling proud of oneself (M = 1.69), reflecting occasional internal self-doubt. These findings indicate that student nurses maintain functional confidence outwardly but may experience intermittent self-esteem fluctuations, aligning with prior research (Antoniadou et al., 2024; Alghamdi et al., 2023). [Table 2].

Table 2. Mean Scores on Level of Self-Confidence (N = 325)
	Self-Confidence Indicators
	Mean

	I take a positive attitude towards myself.
	2.59

	On the whole, I am satisfied with myself.
	2.49

	I am able to do things as well as most other people.
	2.38

	I feel that I’m a person of worth, at least on an equal plane with others.
	2.37

	I feel that I have a number of good qualities.
	2.34

	I wish I had more respect for myself.*
	2.24

	At times I think I am no good at all.*
	1.80

	I am inclined to feel that I am a failure.*
	1.78

	I certainly feel useless at times.*
	1.77

	I do not have much to be proud of.*
	1.69

	Overall
	2.29 (SD=0.35)


*Items are reverse scored


Table 3 summarizes cosmetic utilization. Respondents showed moderate cosmetic utilization (M = 3.08 out of 5). In-class use was slightly higher (M = 3.17), particularly during school events (M = 3.81). Social outings and special occasions also showed moderate usage (M = 2.96 and 3.10, respectively), suggesting context-dependent patterns of cosmetic application. These findings are consistent with prior studies highlighting situational influences on cosmetic behaviors (Sankaranarayanan, 2024). [Table 3].

Table 3. Extent of Cosmetic Utilization (N = 325)
	Cosmetics Utilization Indicators
	Mean

	In Class
	

	I wear cosmetic products when there is an event in my school. (JS prom, Grad Ball, Graduation, etc.)
	3.81

	I wear cosmetic products when I go to school.
	2.88

	I wear cosmetic products when there is a performance task in class.
	2.83

	Class Overall
	3.17 (SD=1.34)

	Going Out with Friends
	

	I wear cosmetic products when I go on dates.
	3.08

	I wear cosmetic products when I/we travel.
	2.93

	I wear cosmetic products when I/we go to the mall.
	2.87

	Going out with friends Overall
	2.96 (SD=1.47)

	Occasions
	

	I wear cosmetics when I attend weddings, christening and gatherings.
	3.43

	I wear cosmetic products when I attend birthday parties.
	3.10

	I wear cosmetic products when I’m at a family reunion.
	2.78

	Occasions Overall
	3.10 (SD=1.48)

	Cosmetic Utilization Overall
	3.08 (SD=1.39)
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The assessment of data normality using the Kolmogorov–Smirnov test revealed that both self-confidence (p = .038) and overall cosmetic utilization (p < .001) significantly deviated from a normal distribution. Since the p-values were below the conventional alpha level of 0.05, the assumption of normality was violated. This justified the use of a non-parametric statistical approach, specifically Spearman’s rho correlation, which is more appropriate for analyzing monotonic relationships between variables that are not normally distributed.

3.4 Relationship Between Self-Confidence and Cosmetic Utilization

The results showed a weak but statistically significant positive correlation between self-confidence and overall cosmetic utilization (RS = 0.127, P = .022). Although the strength of the correlation is low, the statistical significance suggests that the relationship is unlikely due to chance.

Given the very small effect size, this finding indicates only a minimal association and should be interpreted with caution. The statistical significance may be influenced by the sample size rather than a practically meaningful relationship. 

Importantly, this finding does not imply causation but only indicates an association between variables. 

The observed positive relationship differs from some theoretical expectations suggesting an inverse association. This inconsistency may indicate that cosmetic use serves multiple roles—both as a compensatory mechanism for lower confidence and as a form of self-expression among more confident individuals. (Table 4).

Table 4. Correlation Between Self-Confidence and Cosmetic Utilization (N= 325)

	
	
	Cosmetic Utilization
	

	

Self-Confidence
 
	In Class
RS = 0.130
P = 0.019
	Going Out with Friends
RS = 0.109
P = 0.049
	Occasions
RS = 0.127
P = 0.041
	Overall
RS = 0.127
P = 0.022*


*. Correlation is significant at the 0.05 level (2-tailed)


4. Conclusion

This study examined the association between self-confidence and cosmetic utilization among student nurses in a private college in Iloilo City. Overall, student nurses demonstrated relatively high levels of self-confidence based on the scale used, with the highest scores observed in positive self-attitude and overall self-satisfaction. While most students exhibited generally stable self-worth, some areas of vulnerability remained, including occasional feelings of inadequacy and lower personal pride.

Cosmetic utilization was found to be largely situational. Higher levels of use were reported during school events, social gatherings, and formal occasions where appearance is emphasized, whereas lower levels were observed in casual settings or routine academic activities. This pattern suggests that cosmetic use varies depending on context, social expectations, and perceived visibility.

Statistical analysis revealed a weak but statistically significant positive association between self-confidence and cosmetic utilization (RS = 0.127, P = 0.022). However, given the very small effect size, this relationship has limited practical significance and should be interpreted with caution. The findings indicate that self-confidence and cosmetic utilization may co-occur, but no causal relationship can be inferred.

Notably, the observed positive association differs from some theoretical expectations that suggest an inverse relationship. This inconsistency may indicate that cosmetic use serves multiple functions, including both self-expression among individuals with higher self-confidence and compensatory behavior among those with lower confidence.

Overall, the results suggest that cosmetic use is a context-dependent behavior that may reflect aspects of self-presentation rather than a direct outcome of self-confidence. Given the weak association observed, other psychological, social, and cultural factors are likely to play a more substantial role. These findings highlight the importance of supporting student nurses’ psychosocial well-being and promoting self-confidence independent of appearance.

4.1 Scope and Limitations

This descriptive-correlational study aimed to assess self-confidence and cosmetic utilization in terms of use in class, when going out with friends, and during special occasions. The study examined the relationship between self-confidence and cosmetic utilization among student nurses from Level 1 to Level 4 enrolled during the academic year 2025–2026.

The study was conducted online through Google Forms during the second semester of the academic year 2025–2026. A stratified random sampling method was used to select respondents from the total population of 2,084 student nurses, resulting in a sample of 96 first-year, 80 second-year, 68 third-year, and 81 fourth-year students.

Data were gathered using a validated adopted questionnaire to assess self-confidence and cosmetic utilization.

Despite these strengths, several limitations should be acknowledged. The use of self-reported data may introduce response bias, as participants may provide socially desirable answers or may not accurately recall their behaviors. The study was also limited to a single private institution in Iloilo City, which may restrict the generalizability of the findings to other educational settings or regions. Furthermore, the cultural context in which the study was conducted may influence perceptions of beauty, self-confidence, and cosmetic use, making the results context-specific. Lastly, the study focused only on selected variables and did not explore other potential influencing factors such as socioeconomic status, peer dynamics, media exposure, or psychological well-being.

4.2 Recommendations 

Based on the findings of the study, several recommendations are proposed.

The results revealed that some students demonstrated lower levels of personal pride, which may indicate underlying self-doubt. In response, the Student Nurses Association of the Philippines (SNAP) may initiate awareness campaigns and activities that promote positive self-image and address issues related to self-doubt and external appearance pressures.

Clinical instructors may also provide mentoring opportunities, practice sessions, and constructive feedback that help students recognize and strengthen their personal and professional competencies. These strategies can contribute to building greater self-confidence among nursing students.

The Dean of the College of Nursing may consider establishing recognition programs and faculty development initiatives focused on confidence-building strategies and student support systems. Such programs may help reinforce students’ strengths and encourage a positive learning environment.

Guidance counselors may also conduct group counseling sessions or personal development workshops to help students identify their strengths, develop self-awareness, and improve their self-esteem. School administrators may further support these initiatives through institutional recognition programs and wellness programs for students.

In addition, nursing educators and student support services are encouraged to integrate structured programs that promote holistic well-being, including stress management, body image awareness, and professional identity development. Creating inclusive and supportive learning environments can help reduce appearance-related pressures and foster confidence that is not solely dependent on physical attributes.

Finally, future researchers are encouraged to expand the scope of the study by including a larger and more diverse population of nursing students or by examining other variables that may influence cosmetic utilization and self-confidence.

Future studies may also adopt longitudinal designs to track changes in self-confidence and cosmetic use over time, as well as utilize qualitative methods such as interviews or focus group discussions to gain deeper insights into students’ experiences. Cross-cultural comparisons are also recommended to better understand how cultural differences shape cosmetic behaviors and self-perception.
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