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Social Media Usage and Appearance-Related Consciousness Among Nursing Students 


ABSTRACT 

	
This study aimed to determine the relationship between social media usage and appearance-related consciousness among student nurses in Iloilo Doctors’ College. A descriptive-correlational research design was utilized with data collected from January to February 2026. A total of 325 first-, second-, third-, and fourth year student nurses were selected using stratified random sampling technique to ensure proportional distribution across year levels (Bhandari, 2023). Data were collected using two standardized instruments: Social Media Usage Scale (SMUS) adopted from Tuck and Thompson (2024) to assess how frequently student nurses engage in social media platforms, and the Appearance-Related Social Media Consciousness Scale (ASMC) adopted from Choukas-Bradley et al. (2020) assess how often they thinks, worries or pays attention to their physical appearance in social media. To ensure content validity, both instruments were reviewed by experts in the nursing education and research department for relevance, clarity and appropriateness within the local context. The Reliability testing was conducted through a pilot study involving those respondents who were not included in the final data gathering. The instruments demonstrated high internal consistency with Cronbach’s alpha values of 0.91 (SMUS)  and 0.97 (ASMC) indicating excellent reliability. Ethical clearance was obtained to ensure the protection of participants’ rights, safety, and confidentiality. 
The findings indicated that student nurses had a moderate level of engagement reflecting regular use of social media but not excessively in different activities depending on what kind of purpose and interaction. Statistical analysis using Spearman’s rho revealed a significant strong positive relationship between social media usage and appearance-related consciousness. Key factors contributing to the development of social media usage included watching videos, memes, contents, looking at others stories and scrolling aimlessly that lead to greater awareness and concern about physical appearance (Perloff 2014).The study concluded that social media plays a significant role among student nurses as a platform for learning, communication, self-expression and entertainment, while also shaping their perceptions and behavior. This study highlights how to encourage student nurses to develop more reflective, mindful and value-oriented participation when using social media platforms and  also practice in self awareness, limiting exposure to unrealistic beauty standards, and seeking supportive and credible content may help reduce negative psychological effects such as anxiety, body dissatisfaction and low self-esteem. Expanding research in this area will contribute to the development of evidenced-based strategies that support nursing students’ mental health, professional growth and holistic well-being in the digital age.
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Definitions

Social Media Usage. It refers to a wide range of social applications, such as collaborative projects, weblogs, content communities, social networking sites, virtual game world, and virtual social worlds (Kuss & Griffiths, 2017). In this study, social media usage was measured using the adopted Social Media Use Scale (Tuck & Thompson, 2024).  This was composed of the following subdomains:
Belief-Based.  Belief based social media usage refers to how often students use social media to view or engage with the contents that relates to their beliefs, opinion,and  emotionally upsetting topics (Tuck & Thompson, 2024). It was measured using the SMUS or  Belief-Based subscale of the Social Media Use Scale where higher score shows more frequent engagement with belief driven content.
Comparison-Based. This refers to how often the participants compare their body, popularity and overall appearance on what they see online (Tuck & Thompson, 2024).  It was measured through the Social Comparison subscale of the SMUS, where higher scores indicate more frequent comparison behaviors of the participants.
Consumption-Based. Entertainment-based social media use refers to how often participants use social media mainly to view enjoyable or entertaining content, which is typically linked to higher emotional well-being, greater self-esteem, and lower depression (Tuck & Thompson, 2024). It was measured using the Entertainment subscale of the SMUS, which assesses the amount of time spent browsing social media and the frequency of viewing entertainment-related content.appearance-related content, or engaging in activities like watching and liking but not posting.
 Image-Based.  Image-based social media use refers to the activities focused on creating or managing a positive social image on social media, such as posting positive content, tracking likes or comments, or presenting oneself attractively online (Tuck & Thompson, 2024). It was measured using the Image-Based subscale of the SMUS, which includes items on how often participants upload selfies, use filters, or engage with image-centered platforms like Instagram and TikTok.
Appearance-Related Consciousness. It refers to the extent to which individuals’ thoughts and behaviors reflect ongoing awareness of whether they might look attractive to a social media audience (Choukas-Bradley et al., 2020). In this study, appearance-related consciousness acted as the dependent variable wherein it evidences the impact or influence upon respondents  in terms of social media and self perception. This was measured using the adopted Appearance-related Social Media Consciousness Scale (Choukas-Bradley et al., 2020)

1. INTRODUCTION 
Nowadays a lot of people have been using social media, which have affected users' interaction, communication, and body perceptions (Howe, 2025). Social media users are approximately five point forty-one (5.41) billion worldwide (Singh, 2025). Social media continues to grow because it has become the primary platform for people to access news and communicate with others and search for information. People dedicate three hours each day to using social media platforms such as Facebook and Instagram and Twitter (Mohsin et al., 2023). Women who use Instagram frequently for social media have experienced rising body image issues and decreased body satisfaction (Federica et al., 2022). The nature of social media, particularly the immediate  feedback received through likes, comments and shares, can further intensify these issues (Fabris, 2024).
In this study, Nursing students represented the population. As future healthcare workers, their professional image has often been linked to health and appearance, making them conscious of how they look. This link to individuals who perceive social comparison of appearance may be a mediating role in the effect of exposure to idealize body image on body satisfaction (Silva & Steins, 2023).  A study conducted among 258 nursing students found out that nomophobia levels are highly associated with social appearance anxiety and social media use, indicating that higher levels of these variables contribute to greater nomophobia (Sadeghi et al., 2025). A study conducted among 160 nursing students in India shows that frequent consumption of social media presents risks associated with negative social comparisons particularly for students under academic stress (Arora et al., 2024). Based on a related study, it revealed that student nurses who had average use of social  media sites and longer usage was linked to higher body dissatisfaction among all genders and those with normal BMI (Hashim et al., 2022).              
Social Media has become an essential part of the nursing profession, requiring nursing students to develop self-esteem and professionalism to practice ( Zhu et al., 2021).The research study investigates how social media impacts nursing students' self-image because they face challenges in maintaining their professional appearance. The research has examined how social media usage affects body image among various groups but only a few studies have investigated this relationship among nursing students. Understanding its relationship can provide information into how future healthcare professionals can be affected by the standards of digital appearance and provide intervention that will encourage a more positive self image. This study aims to determine the relationship between social media usage and appearance-related Consciousness among nursing students.
2. METHODOLOGY 
The study utilized a descriptive-correlational research design to examine both the level of social media usage and appearance-related consciousness among nursing students, as well as the relationship between these variables. The descriptive aspect focused on systematically collecting and presenting real-life data as it naturally occurs, while the correlational component explored associations between variables without manipulation. This approach enabled the researchers to understand how social media usage may influence students’ self-perception. The research was conducted in a private college institution in Iloilo City, Philippines, offering a Bachelor of Science in Nursing (BSN) program. The setting was considered appropriate due to its diverse student population across year levels and its integration of technology into student life, providing a relevant environment for examining social media behaviors and self-perception. The population included all nursing students enrolled during the second semester of Academic Year 2025–2026. These students were selected because they are actively engaged both academically and socially, making them more likely to experience social media exposure related to comparison, body image, and self-awareness. Inclusion criteria covered officially enrolled and actively attending students from first to fourth year, while exclusion criteria removed incomplete responses and those who participated in the pilot study. For sampling, the Raosoft calculator determined a minimum of 325 respondents from a population of 2,078. A stratified random sampling method ensured proportional representation across year levels. Students were randomly selected using a number generator after obtaining official enrollment lists. This method minimized bias and improved reliability. Selected participants were informed about the study and provided consent before participation. The study used adopted questionnaires compiled into one survey tool. These included a demographic section (sex, age, year level), the Social Media Use Scale (SMUS), and the Appearance-related Social Media Consciousness Scale (ASMC). The SMUS measured frequency of social media use using a 9-point scale and covered four subdomains: belief-based, comparison-based, consumption-based, and image-based use. Higher scores indicated more frequent engagement. The ASMC used a 7-point Likert scale to measure individuals’ focus on physical appearance and emotional responses, where higher scores indicated greater appearance-related consciousness. In terms of validity, both instruments were reviewed by three nursing experts with Master’s degrees. Using established criteria, both scales achieved a mean score of 4.46, indicating excellent validity. Necessary revisions were made based on expert feedback to ensure clarity and appropriateness. For reliability, a pilot study was conducted among 30 nursing students who were not part of the main study. Using Cronbach’s alpha, the SMUS obtained an overall reliability of 0.916, while its subdomains ranged from 0.807 to 0.906. The ASMC achieved 0.971. All values exceeded the acceptable threshold of 0.70, confirming strong internal consistency and reliability of the instruments. The data-gathering procedure involved securing approval from the College of Nursing dean, followed by participant orientation regarding the study’s purpose, risks, and ethical considerations. Respondents completed the survey via Google Forms after providing informed consent. Data was then verified and organized using Google Sheets. For data analysis, both descriptive and inferential statistics were applied. Descriptive tools included mean, standard deviation, frequency, and percentage to summarize data. Inferential analysis used the Kolmogorov-Smirnov test to assess normality and Spearman’s rho to determine relationships between social media usage dimensions and appearance-related consciousness. The study adhered to strict ethical considerations, including informed consent, confidentiality, anonymity, and the right to withdraw. Ethical approval was obtained from the Iloilo Doctors’ College Institutional Research Ethics Committee. Researchers ensured unbiased data handling and prioritized participants’ well-being, following principles of beneficence, autonomy, honesty, and respect. For dissemination, the researchers planned to compile and present results to the College of Nursing, share findings in nursing research conferences, and pursue publication after revisions. Finally, in the AI disclosure, the researchers acknowledged the use of Grammarly for grammar enhancement and ChatGPT for sourcing related literature, while ensuring that all content remained accurate, original, and ethically sound.

Demographic Characteristics of Participants
Demographic Profile of Respondents 
	The demographic profile of the respondents is presented in Table 1. It shows the distribution of participants according to sex and year level. The data indicate that the majority of respondents were female, and participants were fairly distributed across all 
year levels, with the highest proportion from first-year students.

Table 1 Distribution of respondents according to sex and year level (n = 325)

	Variables 
	f
	%

	Sex
Male 
Female 
	
45
280
	
13.8
86.2

	Year Level 
First Year 
Second Year 
Third Year 
Fourth Year 
	
96
79
69
81
	
29.5
24.3
21.2
24.9

	Total
	
	100.00


Level of Social Media Usage (n = 325)
	Table 2 presents the mean scores and standard deviations for the different dimensions of social media usage among nursing students. The results indicate that respondents generally exhibited a moderate level of social media usage, with higher engagement in consumption-based activities and lower involvement in comparison-based and belief-based use. Overall, the findings suggest that students primarily use social media for viewing content rather than for interaction, self-presentation, or evaluative comparison with others.
Table 2 Distribution of mean responses on social media usage specific indicators (n = 325)
	Social Media Usage Indicators
	Mean
	Standard Deviation 

	Consumption-Based Use
	
	

	Watched videos such as memes, news content,                                 how-tos/recipes, etc.
	 5.81
	       2.67

	Looked at others’ stories.
	 4.70
	      2.51

	Scrolled aimlessly through my feed(s).
	 4.49
	      2.65

	Navigated to others' profiles in my social network (e.g., friends or friends of friends).
	3.44
	      2.22

	Navigated to others' pages who I do not know (e.g., influencers or other famous people).
	 3.43
	     2.28

	Consumption-Based Use Overall
	 4.33
	      2.00

	Image-Based Use
	
	

	Looked at how many people liked, commented on, shared     my content, or followed/friended
	3.20
	          2.10

	Read comments to my own content.
	3.08
	          1.96

	Edited and/or deleted my own social media content.
	2.81
	          1.84

	Played with photo filtering/photo editing.
	2.71
	          1.84

	Made/shared a post or story about something positive that was personally about me.
	2.67
	          1.64

	Comparison-Based Use
	
	

	Reminisced about the past.
	 3.58
	          2.18

	Compared my body or appearance to others'.
	 2.55
	          2.00

	Compared my life or experiences to others'.
	 2.52
	         1.96

	Comparison-Based Use Overall
	 2.88
	         1.82

	Belief-Based Use  	
	
	

	Sought out content that I morally or ethically disagreed with     
	 2.07
	         1.64

	Made/shared a post or story about something negative that was personally about me. 
	1.98
	         1.76

	Made/shared a post or story about something negative that was NOT personally about me.
	1.70
	         1.56

	Commented unsupportively or disliked/"reacted" unsupportively on other's post(s).                                                                                   
	1.59
	         1.37

	Overall Social Media Usage
	5.39
	         2.69


[bookmark: _heading=h.whhhw1eoqpys]Level of Appearance-Related Consciousness 
	Table 3 presents the mean scores and standard deviations for the level of appearance-related consciousness among the respondents. The results indicate that respondents generally demonstrated a moderate level of appearance awareness, with higher sensitivity to how they look in photos that may be shared on social media, while not fully prioritizing physical appearance over other experiences.

Table 3 Distribution of mean responses on appearance-related consciousness, specific indicators (n = 325)

	Appearance-Related Consciousness 
	m
	     sd

	When people take pictures of me, I think about how I will look if the pictures are posted on social media.
	4.92         

	1.66

	I think about how specific parts of my body will look when people see my pictures on social media.
	4.23
	1.84

	If someone takes a picture of me that might be posted on social media, I ask to look at it first to make sure I look good
	4.07

	1.85

	If someone takes a picture of me that might be posted on social media, I pose in a particular way so that I’ll look as attractive as possible
	3.97

	1.75

	Even when I’m alone, I imagine how my body would look in a social media picture
	3.87
	1.80

	I try to guess how people on social media will react to my physical appearance in my picture.
	3.79
	1.73

	If an unattractive picture of me is posted on social media, I feel bad about myself.
	3.74
	1.78

	During the day, I spend time thinking about how attractive I might look when people see pictures of me on social media.
	3.65

	1.71

	I zoom into social media pictures to see what specific parts of my body look like.
	3.60
	1.85

	Before I post pictures on social media, I crop them or apply filters to make myself look better.
	3.24
	1.70

	When I go to social events, I care more about looking attractive in pictures people might post on social media than I care about having a fun time.
	3.21

	1.71

	 My attractiveness in pictures is more important than anything else I do on social media
	3.02
	1.66


	Overall
	  3.75
	  1.38



Inferential Analysis 
Relationship between social media usage and appearance-related consciousness 
	Table 4 presents the results of the relationship between social media usage and appearance-related consciousness among the respondents. The findings indicate a statistically significant and positive correlation between the two variables, suggesting that higher levels of social media usage are associated with increased appearance-related consciousness among nursing students.
Relationship between social media usage and appearance-related consciousness in terms of Image-based, Comparison-based, Belief-based, and Consumption-based ( n = 325)
	
	Appearance-Related

	Social Media Usage 
	r-value (rs)
	Sig. (2 tailed)
	

	Image-based 

Comparison-based
	= .501**
= .481**
	= .000
= .000
	

	Consumption-based

Belief-based 
	= .358**
= .320**
	= .000
= .000
	

	Overall
	= .607**
	= .000
	




3. RESULTS AND DISCUSSION 

Description Analysis


Profile of the Respondents  
      There were 325 respondents in terms of sex, the majority of the respondents were females with 86.2% while males accounted for only 13.8% indicating  predominance of female respondents. With respect to year level, the largest proportion of respondents were first-year students at 29.5% (n = 96). This was followed by fourth year students  at 24.9% (n = 81), second year students  at 24.3% (n = 79),  and third year students at 21.2% (n = 69). As shown in table 1, the distribution  of respondents according to sex and year level,  were relatively  well represented across all year levels, suggesting  that the sample reflects perspective from different stages of all nursing programs. Overall, the table showed that  the respondents were dominantly female and fairly evenly distributed  across year level, providing a comprehensive representation of the students population included in the study.

Level of Social Media Usage
	Responses from each indicator of social media questionnaires were used to assess the level of usage of social media among nursing students. Each indicator had numerical scores that showed a low level of social media usage as overall scores decreased. The results indicated that in general, respondents had an overall social media usage yielded a mean of 5.39 out of 9.
Consumption-based use components recorded the highest overall mean (4.33). The most prominent (5.81) among indicators showed that respondents once daily engaged in social media like watched videos. Another prominent indicator stating that they used social media 5-6 times per week (m = 4.70) showed that respondents looked at others’ stories, yielding the second highest mean. In contrast to other indicators, respondents had 2-3 weeks when they navigated to other’s profiles in their social networks (m = 3.43) and navigated to other’s pages who they did not know.
	In terms of Image-based it had an overall average mean (m = 2.89). The highest indicator score mean (m = 3.20) showed that respondents 3-4 times per week looked at how many people liked, commented on, shared their content, or followed/friended them. Another prominent indicator had a mean (m = 3.08) indicating that the respondents had been 1-2 times per week in reading comments to their own content. While the  indicator that had the lowest mean of  (m = 2.67) stated that they posted a story about something positive that was personally about them. Another lowest indicator showed that they played with photo filtering/photo editing (m = 2.71) 2-3 times per week.
	However, Comparison-based overall mean (m = 2.88). The highest indicator with mean (m = 3.58) stated that they reminisced their past on social media 2-3 times a week, while the lowest indicator mean (m = 2.52) showed that respondents compared life or experiences to others'.
	Belief-based use had an overall mean (m = 1.91). The highest indicator with mean (m = 2.07) revealed that respondents never sought out content that they morally or ethically disagreed with. Another prominent indicator with mean (m = 1.98) indicated that they never posted about something negative that was personally about them. The lowest indicator stated that respondents commented unsupportively on other's posts with mean (m = 1.59). Another indicator that had the lowest mean (m = 1.70) shows that respondents never shared a post about something negative that was not personally about them.




Level of Appearance-Related Consciousness 
	Mean responses from each indicator of appearance-related consciousness questionnaire were used to assess the level of appearance awareness among the respondents. Each indicator has a numerical equivalent that reflects a low level of appearance-related consciousness as the mean score decreased  with a mean of 3.75 out of 7. The topmost indicator (m = 4.92) showed that respondents often think about how they would look if the pictures were to be  posted on social media. Another highest indicator (m = 4.23) revealed that they think about how specific parts of their body would look when others see their pictures online. The third highest mean (m = 4.07) indicated that respondents frequently ask to see the photos first before that might be posted on social media. These  results suggest that respondents are highly conscious of their physical appearance, particularly in situations where their images may be shared publicly. The indicators with relatively lower means showed they are considering attractiveness in pictures more important than anything else (m = 3.02), following this was the indicator stating that they are more about their looks in pictures that might be posted  than care about having a fun time in the events (m = 3.21). Another lowest indicator showed that they cropped and applied filters before they posted pictures on social media (m = 3.24). This indicated that respondents were appearance-conscious, they did not completely prioritize attractiveness over all other social media activities.
	These findings have also been stated by recent research indicating that individuals’ appearance-related consciousness on social media is a measurable psychological construct, with young people frequently monitored and reflected on their appearance for a social audience (Choukas-Bradley et al., 2020). This reinforced the idea that high levels of appearance-related awareness are common in online contexts where photos and personal images are shared.

Inferential Analysis 

Relationship between social media usage and appearance-related consciousness 
	To test the normality of the data, the researcher used the Kolmogorov–Smirnov test, which showed that the variables were not normally distributed. Therefore, Spearman’s rho was used as a nonparametric statistical tool. The results revealed a moderate and statistically  significant relationship between social media usage and appearance-related consciousness across all subdomains.
	A strong, positive, and significant relationship was found between social media usage and the Image-based aspect (rs = 0.501, p = 0.000), as well as the  Comparison-based aspect (rs = 0.481, p = 0.000). On the other hand, Consumption-based has a weak significant relationship with the aspect (rs = 0.358, p = 0.000). Meanwhile, a weak but still  positive correlation was observed also in the Belief-based (rs = 0.320, p = 0.000). Overall, results revealed a significant strong correlation between two variables (rs = 0.607, p = 0.000).
	Given that all computed p-values are significant at the 0.01 level, the null hypothesis was rejected across all domains. This indicated that increased social media  usage significantly influences students’ appearance-related consciousness, particularly in terms of consumption behaviors, comparison tendencies, and image perception.
	These findings were supported by recent research on body dysmorphic symptoms and social media use. For instance, Ateq et al. (2024) found that greater engagement in image-focused social media platforms and photo-editing applications was significantly associated with higher levels of body dysmorphic disorder symptoms and increased body dissatisfaction. Their findings emphasized that repeated exposure to idealized images and appearance-focused comparisons contributes to distorted body perception. Similarly, Abdelaziz et al. (2025) reported that exposure to unrealistic beauty standards on social media significantly increased the risk of body dysmorphic concerns among university students. These contemporary findings reinforce the present study’s results, highlighting that increased social media engagement, especially image-based and comparison-driven activities, can heighten appearance-related consciousness and contribute to body image disturbances.

4. CONCLUSION 

	To conclude, the level of social media usage has revealed that most of the participants used social media mainly to browse and or view posts. While activities such as reacting to posts or leaving comments were less common. This shows that the nursing students mainly use social media to present online rather than being active and interacting with each other. The study has also revealed that most of the participants were actively engaged in consumption based activities such as scrolling through posts and watching contents, more often than other types on social media  a pattern consistent with findings from (Perloff 2014) and (Verduyn et al. 2017), which report that young adults often engage in passive social media consumption. Based on the result, there is a positive relationship between social media usage and appearance-related consciousness, meaning that the higher the social media use is connected to greater awareness and concern about physical appearance. The respondents are aware of how they look when posting images online, but this does not let it take over all their social media activities. These findings are supported by recent research showing that repeated exposure to appearance-focused content on social media encourages social comparison and body image concerns among young adults (Li et al., 2025; Abdelaziz et al., 2025). Overall these findings show that social media acts as the sociocultural influence, where high and repeated exposure to the idealized contents online leads to students comparing themselves to others and adopt a certain beauty standard Understanding this highlights the need to promote media literacy, body positivity, and resilience to support the well-being and confidence of nursing students (Kurz et al., 2022; Ateq et al., 2024).	

DEFINITIONS, ACRONYMS, ABBREVIATIONS

SMUS  (Social Media Usage Scale) - This scale was adopted from Tuck and Thompson (2024). It was a 9-point likert scale that aims to determine how often respondents engaged in social media activities and the nature of their interactions across different subdomains.
ASMC (Appearance- related Social Media Consciousness Scale) - This scale was adopted from Choukas-Bradley et al. (2020). This instrument consisted of items that were used to measure an individual's focus on physical appearance, involvement in appearance-related activities, and emotional responses to perceived attractiveness. A 7-point likert scale that used to rate how often the respondents apply each statement.



CONSENT 
[bookmark: _GoBack]Written informed consent was obtained from all participants after providing a clear explanation of the study’s purpose, procedures, potential risks and benefits, and their rights. The participation involves answering a structured questionnaire covering demographic information, social media usage patterns, and appearance-related social media consciousness, with an estimated completion time of 30 minutes. Participation is entirely voluntary, and respondents may refuse, skip any question, or withdraw at any time without any academic or personal consequences. 
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