AWARENESS TOWARDS STOCK MARKET AMONG COLLEGE STUDENTS
[bookmark: _GoBack]ABSTRACT
	The study aims to examine the level of awareness of the stock market among college students and to analyze the relationship between selected socio-economic variables and awareness levels. The study is based on both primary and secondary data. Primary data were collected from 45 undergraduate students through a structured questionnaire using a random sampling technique. Statistical tools such as simple percentage analysis, chi-square test, and paired t-test were applied for data analysis. The results reveal that students possess basic knowledge of the stock market; however, awareness regarding risk factors, regulatory bodies, and technical and fundamental analysis is relatively low. The chi-square analysis indicates that socio economic factors such as area of residence, family income, family savings, and source of information significantly influence awareness levels. The paired t-test confirms that participation in a stock market awareness program significantly improved students’ knowledge. The study concluded that there is a need for structured financial education and practical exposure to enhance stock market awareness among college students.
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INTRODUCTION
The stock market is a financial marketplace where securities such as shares, bonds, and other financial instruments are bought and sold. It plays a crucial role in the economic development of a country by mobilizing savings from individuals and channeling them into productive investments for companies and industries. Through the stock market, companies raise capital to expand their operations, while investors’ earn returns in the form of dividends and capital appreciation.
	In India, major stock exchanges such as the Bombay Stock Exchange and the National Stock Exchange provide organized and regulated platforms for trading securities. These exchanges ensure transparency, liquidity, and fair pricing through electronic trading systems. The functioning of the stock market is regulated by the Securities and Exchange Board of India to protect investors’ interests and maintain market transparency.
	In recent years, there has been a noticeable increase in interest among college students toward stock market investments. However, awareness levels may vary depending on factors such as financial literacy, educational background, family income and exposure to financial information through digital media. Sufficient  awareness is considered important for students to make informed investment decisions and to develop responsible financial habits at an early stage.
REVIEW OF LITERATURE
Maarten van Rooij, Annamaria Lusardi and Rob Alessie (2011) found a strong positive relationship between financial literacy and stock market participation. Their findings indicate that individuals with better financial understanding are significantly more likely to invest in stocks, suggesting that awareness plays a crucial role in investment behaviour. Annamaria Lusardi and Olivia S. Mitchell (2014) emphasized the economic importance of financial literacy and demonstrated that individuals with higher financial knowledge are more likely to participate in financial markets, including the stock market. The study highlights that lack of financial literacy is a major barrier to effective investment decision-making. Aabida Akhter and Mohi-ud-Din Sangmi (2015) examined stock market awareness among educated youth in India and found that awareness levels were generally low to moderate. The study highlighted that lack of financial education and practical exposure are the key reasons for limited participation in stock market activities.Kapil Choudhary and Samriti Kamboj (2017) analyzed the determinants of financial literacy in India and concluded that factors such as education, income, and access to financial information significantly influence financial awareness, which in turn affects investment decisions.Tek Chand (2022) studied retail investors’ awareness in the Delhi-NCR region and found that demographic factors such as income and education level play a significant role in shaping stock market awareness and participation behaviour.Amit Kumar Nag and Janil Shah (2022) focused on Gen Z investors and observed that financial literacy has a strong positive impact on stock market participation. However, they noted that many young investors still lack deep understanding of risk and diversification.Sayali R. Patil and Sudarshan D. Jadhav (2023) found that although students show interest in stock market investment, their actual participation is low due to limited knowledge, fear of risk, and lack of financial resources.Devansh Priye and Sumit Sangwan (2023) reported that students possess basic awareness of stock market concepts, but their understanding of risk and trading strategies remains inadequate, restricting their active involvement. Sangeeta Mangesh Bhosale1, Bharati Makhijani(2025)  examine students’ attitudes towards the stock market, identify the reasons for their non-participation, and analyse their level of satisfaction with investments, the findings indicate that there is a lack of adequate awareness and avoids investing due to perceived risk and misconceptions about the need for financial expertise.
STATEMENT OF PROBLEM
The stock market has emerged as an important platform for investment and wealth creation in India which is supported by institutions such as the Bombay Stock Exchange and the National Stock Exchange. With the rapid growth of digital trading platforms and increased access to financial information, young individuals, particularly college students, are increasingly exposed to stock market activities.
However, despite greater accessibility, many college students are facing lack of adequate knowledge, practical exposure, and confidence to participate effectively in the stock market. Limited financial literacy, misunderstanding about risk, insufficient guidance, and dependence on informal sources of information such as social media may influence their awareness and investment decisions.
OBJECTIVE OF THE STUDY
· To know the Socio Economic profile of the students.
· To find the relationship between select variable with level of awareness
· To know the impact of students level on stock market before and after attending the program.
METHODOLOGY
The study is based on both primary and secondary data. Primary data were collected through a structured questionnaire. Secondary data were collected from various  sources such as research articles, journals and websites. 45 UG students have been chosen for the study to collect required data by adapting random sampling technique. Statistical tools namely Simple Percentage analysis, Chi-square test and Paired ‘t’ test are used for the study.
FINDINGS OF THE STUDY
Table No 1 : Socio Economic Profile - Simple Percentage Test
	Socio Economic variables
	Frequency
(N=45)
	Percentage (%)

	Gender

	Male
	12
	26.70

	Female
	33
	73.30

	Age

	Up to 20
	30
	66.70

	Above 20
	15
	33.30

	Area of residence

	Village
	38
	84.40

	Town
	7
	15.60

	Marital Status

	Married
	4
	8.90

	Unmarried
	41
	91.10

	Type of family

	Joint family
	10
	22.20

	Nuclear family
	35
	77.80

	No. of members

	2
	3
	6.70

	3
	7
	15.60

	Above 3
	35
	77.80

	No. of earning member

	1
	20
	44.40

	2
	22
	48.90

	Above 2
	3
	6.70

	Annual Family income 

	Upto 1,00,000
	37
	82.20

	1,00,001-2,00,000
	8
	17.80

	Family savings per month

	Upto 5000
	34
	75.60

	5001-10,000
	6
	13.30

	Above 10,000
	5
	11.10

	Total
	45
	100.00



	Table No 1 shows that, out of 45 students, the majority of the students are(33, 73.30%) female. In age category majority of the students (30, 66.70%) are up to 20. Most of the students, (38, 84.40%) reside in villages. In marital status category majority of the students (41, 91.10%) are unmarried. 35 (77.80%) students belong to nuclear family. In earning members category nearly half of the students  (22, 48.90%) have two earning members in their family, while (20, 44.40%) have only one earning member and (3, 6.70%) have more than two earning members. A majority of the students (37, 82.20%), belong to families with an annual income up to ₹1,00,000. Most of the students,  (34, 75.60%), report monthly family savings up to ₹5,000. 

Table No 2: Outcome of the Program - Simple Percentage Test

	ASPECTS
	YES
	NO
	TOTAL

	Basics of stock market
	39
	6
	45

	
	(86.67%)
	(13.33%)
	(100.00%)

	Trading procedures
	23
	22
	45

	
	(51.11%)
	(48.89%)
	(100.00%)

	Investment option
	24
	21
	45

	
	(53.33%)
	(49.67%)
	(100.00%)

	Risk factor involved
	12
	33
	45

	
	(26.67%)
	(73.33%)
	(100.00%)

	Regulatory Bodies
	9
	36
	45

	
	(20.00%)
	(80.00%)
	(100.00%)

	Technical and fundamental analysis
	5
	40
	45

	
	(11.11%)
	(88.89%)
	(100.00%)



	Table No 2 represents that the majority of the students (39, 86.67%), are aware of the basic concepts of the stock market. About 23 students (51.11%) are aware of trading procedures. Nearly 24 students (53.33%) are aware of different investment options in the stock market. Only 12 students (26.67%) are aware of the risks involved in stock market investment, whereas a majority of 33 (73.33%) are not aware. Only 9 students (20.00%) are aware of regulatory bodies governing the stock market, such as the Securities and Exchange Board of India, while 36 (80.00%) are unaware.



Table No 3: Relationship between Select Variables with Level of Awareness 
· Chi-square Test
	Demographic variable
	Aware
	Not aware
	Total
(N=45)
	df
	Calculated x2 value
	P value

	Gender

	Male
	3
25.0%
	9
75.0%
	12
100.0%
	
1
	
0.511
	
0.475

	Female
	12
36.4%
	21
63.6%
	33
100.0%
	
	
	

	Age

	Upto 20
	8
26.7%
	22
73.3%
	30
100.0%
	

1
	

1.800

	

0.180

	Above 20
	7
46.7%
	8
53.3%
	15
100.0%
	
	
	

	Area of residence

	Village
	13
34.2%
	25
65.8%
	38
100.0%
	
1
	
6.725**
	
0.00582

	Town
	2
28.6%
	5
71.4%
	7
100.0%
	
	
	

	Marital status

	Married
	1
25.0%
	3
75.0%
	4
100.0%
	
1
	

0.137
	

0.711

	Unmarried
	14
34.1%
	27
65.9%
	41
100.0%
	
	
	

	Nature of family

	Joint
	3
30.0%
	7
70.0%
	10
100.0%
	
1
	

7.325**
	

0.00427

	Nuclear
	12
34.3%
	23
65.7%
	35
100.0%
	
	
	

	No. of members

	
Two
	0
0.0%
	3
100.0%
	3
100.0%
	

2
	

1.800


	

8.239

	
Three
	2
28.6%
	5
71.4%
	7
100.0%
	
	
	

	
Above Three
	13
37.1%
	22
62.9%
	35
100.0%
	
	
	

	
No of earning members

	One
	5
25.0%
	15
75.0%
	20
100.0%
	

2
	

2.216

	

7.276

	Two
	8
36.4%
	14
63.6%
	22
100.0%
	
	
	

	Above Two
	2
66.7%
	1
33.3%
	3
100.0%
	
	
	

	Family income

	Upto Rs.1,00,000
	12
32.4%
	25
67.6%
	37
100.0%
	
1
	
5.267*
	
0.0276

	Rs.1,00,001-Rs.2,00,000
	3
37.5%
	5
62.5%
	8
100.0%
	
	
	

	Family savings

	Upto Rs.5000
	10
29.4%
	24
70.6%
	34
100.0%
	

2
	

9.278**
	

0.00128

	Rs.5001-Rs.10000
	3
50.0%
	3
50.0%
	6
100.0%
	
	
	

	Above 10000
	2
40.0%
	3
60.0%
	5
100.0%
	
	
	

	About stock market

	Social media
	14
23.5%
	13
76.5%
	27
100.0%
	


3
	


11.348**
	


0.00427

	Friends
	2
50.0%
	2
50.0%
	4
100.0%
	
	
	

	Family
	0
0.0%
	1
100.0%
	1
100.0%
	
	
	

	Academic courses
	9
39.1%
	14
60.9%
	23
100.0%
	
	
	

	Mode of learning

	Online
	3
23.1%
	10
76.9%
	13
100.0%
	
1
	
8.279**
	
0.00586

	Offline
	12
37.5%
	20
62.5%
	32
100.0%
	
	
	


* Significant at 5% level, ** Significant at 1% level
The above Table No. 3 states that the chi-square analysis was conducted to identify the association between demographic variables and awareness level among students (N = 45). The results show that gender (p = 0.475) and age (p = 0.180) do not have a significant association with awareness. Similarly, marital status, number of family members, and number of earning members also show no significant relationship, as their p-values are greater than 0.05. This indicates that basic personal characteristics do not significantly influence awareness levels. However, area of residence (p = 0.00582) and nature of family (p = 0.00427) are significant at the 1% level, showing a strong association with awareness. Family income (p = 0.0276) is significant at the 5% level, while family savings (p = 0.00128) is highly significant at the 1% level. Further, source of information (p = 0.00427) and mode of learning (p = 0.00586) are also highly significant. These findings indicate that socio-economic and learning-related factors significantly influence awareness levels among students.
Table no 4: Impact of student’s Level on Stock Market Before and After Attending the program - Paired ‘t’ test

	




	Paired differences
	


t
	


df
	


Sig. (2-tailed)

	
	Mean
	Standard Deviation
	Std. Error Mean
	95% Confidence interval of the Difference
	
	
	

	
	
	
	
	Lower
	Upper
	
	
	

	Pair 1
	Before-After
	2.88889
	1.84911
	.27565
	2.3336
	3.44442
	10.480
	44
	.000


Table no 4 represents the paired samples t-test which was conducted to examine whether there is a significant difference in students awareness levels before and after attending the stock market program. The results show that the mean difference between the before and after scores is 2.88889, with a standard deviation of 1.84911 and a standard error of 0.27565. The calculated t-value is 10.480 with 44 degrees of freedom. The significance value (p = 0.000) is less than 0.05, indicating that the difference is statistically significant. Additionally, the 95% confidence interval of the mean difference ranges from 2.3336 to 3.44442, which does not include zero, further confirming the significance of the result. Therefore, it can be concluded that the stock market awareness program has significantly improved the students’ level of awareness.


DISCUSSION AND RECOMMENDATION
The stock market in India operates through organized institutions such as the Bombay Stock Exchange and the National Stock Exchange under the regulation of the Securities and Exchange Board of India. Even with such a structured system, the study shows that college students possess only partial awareness. The socio-economic profile indicates that the majority of students are  female, from rural areas, and belong to low-income families with limited savings. This background directly affects their exposure to financial markets and investment culture. Although a large proportion of students are aware of the basic concepts of the stock market, their understanding significantly declines when it comes to risk factors, regulatory bodies, and technical and fundamental analysis. This clearly indicates that their knowledge is theoretical rather than practical. The chi-square analysis further confirms that demographic variables such as gender and age do not significantly influence awareness levels, whereas socio-economic variables such as area of residence, family income, family savings, source of information, and mode of learning show a significant association. This proves that awareness is mainly shaped by financial environment and access to proper learning resources rather than personal characteristics.
It is evident that structured awareness programs improve students’ knowledge. The findings help policymakers and educational institutions develop effective financial literacy programs and encourage better investment decisions among young people.
RECOMMENDATION
· It is essential to strengthen financial literacy initiatives among college students. 
· Educational institutions should incorporate structured and practical stock market education within the curriculum instead of limiting it to theoretical explanations. 
· Workshops, seminars, and mock trading sessions should be organized regularly to provide real-time exposure and practical understanding. 
·  Since socio-economic factors significantly influence awareness, targeted financial education programs must be designed especially for students from rural and low-income backgrounds. 
· Providing access to digital learning platforms and encouraging systematic investment practices can gradually improve their confidence and participation in the stock market.

CONCLUSION
The study concludes that while college students demonstrate basic awareness of the stock market, their overall depth of knowledge remains limited, particularly regarding risk, regulation, and analytical techniques. Socio-economic and learning-related factors significantly influence awareness levels, whereas demographic variables such as gender and age do not show a meaningful relationship. Therefore, improving structured financial education, increasing practical exposure, and promoting responsible investment awareness are necessary to enhance informed participation among students. Strengthening financial literacy at the college level will ultimately contribute to developing financially responsible individuals capable of making sound investment decisions in the future.
REFERENCES
1. Aabida Akhter, & Mohi-ud-Din Sangmi (2015). Stock market awareness among educated youth in India. Vision, 19(3), 210–218.
2. Kapil Choudhary, & Samriti Kamboj (2017). Financial literacy and its determinants: Evidence from India. Asian Journal of Accounting Perspectives, 10(1), 1–15.
3. Tek Chand (2022). Retail investors’ awareness towards stock market investment: A study of Delhi-NCR. Indian Journal of Research in Capital Markets, 9(4), 45–52.
4. Amit Kumar Nag, & Janil Shah (2022). Impact of financial literacy on stock market participation among Gen Z investors. Indian Journal of Finance, 16(10), 24–35.
5. Sayali R. Patil, & Sudarshan D. Jadhav (2023). Investment awareness and preferences among college students towards stock market. ASEAN Journal of Educational Research and Technology, 2(1), 45–52.
6. Devansh Priye, & Sumit Sangwan (2023). Stock market awareness and participation among students. Journal of Scientific Research and Technology, 7(3), 112–118.
7. Annamaria Lusardi, & Olivia S. Mitchell (2014). The economic importance of financial literacy: Theory and evidence. Journal of Economic Literature, 52(1), 5–44.
8. Maarten van Rooij, Annamaria Lusardi, & Rob Alessie (2011). Financial literacy and stock market participation. Journal of Financial Economics, 101(2), 449–472.
9. Securities and Exchange Board of India. https://www.sebi.gov.in
10. National Stock Exchange . https://www.nseindia.com
11. Batrancea, L.M.; Fetita, A. (2023) Empirical Research Study on the Determinants of Market Indicators for 41 Financial Institutions, J. Risk Financial Manag, 16, 78. https://doi.org/10.3390/jrfm16020078.
12. Batrancea L.M. (2021) An Econometric Approach on Performance, Assets, and Liabilities in a Sample of Banks from Europe, Israel, United States of America, and Canada, Mathematics, 9(24):3178. https://doi.org/10.3390/math9243178.
13. Batrancea, L.M., Rathnaswamy, M.M., Rus, MI., Tulai H. (2022) Determinants of Economic Growth for the Last Half of Century: A Panel Data Analysis on 50 Countries, Journal of Knowledge Economy,  Pp:1-25, https://doi.org/10.1007/s13132-022-00944-9.
14. Batrancea, L. (2021) The Nexus between Financial Performance and Equilibrium: Empirical Evidence on Publicly Traded Companies from the Global Financial Crisis Up to the COVID-19 Pandemic, J. Risk Financial Manag, 14, no. 5: 218. https://doi.org/10.3390/jrfm14050218, ISSN:1911-8066.
15. Batrancea, I, Rathnaswamy Malar, K., Batrancea, L., Nichita, A., Gaban, L., Fatacean, G., Tulai, H., Bircea, I., Rus, M.I. (2020). A Panel Data Analysis on Sustainable Economic Growth in India, Brazil, and Romania, Journal of Risk and Financial Management 13, no. 8: 170. https://doi.org/10.3390/jrfm13080170.
16. Batrancea L, Pop MC, Rathnaswamy MM, Batrancea I, Rus M-I. An Empirical Investigation on the Transition Process toward a Green Economy. Sustainability. 2021; 13(23):13151. https://doi.org/10.3390/su132313151

***

