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ABSTRACT 

	Objective: To analyze the thinking of university students regarding their sense of possessing resources in contexts of economic inequality, in order to recognize their level of acceptance of their current life circumstances, demonstrating that material dependencies are related to the generation of life expectations.	Comment by Yusnidar Nidar: The name of the University is mentioned
Methodological Design: This study was based on a review of articles, reports, and blogs that demonstrate the importance of subjective feelings in consumer behavior. The analysis investigated the characteristics of consumers that influence rational processes.	Comment by Yusnidar Nidar: The methodology and its problems are explained more explicitly for clarity and coherence.
Results: The study found that university students—particularly younger generations—are sensitive to life experiences and possessions as a means of achievement. From a cognitive perspective, their experience centered on personal life processes influences the generation of expectations based on past experiences.
Limitations of the Research: Insufficient recent information demonstrating systematized rational thought processes related to life perceptions.
Findings: Cognitive processes are fundamental to understanding decision-making within the population. Being economically dependent can foster feelings of vulnerability and dissatisfaction with one's personal experiences. However, it is also related to a sense of having made better decisions, demonstrating that family or parental support as the source of resources can contribute to a better-lived life.
Keywords: feelings; expressions and expectations.
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1. INTRODUCTION 

Economic science, from its fundamental notion, has sought to explain how agents and, especially consumers, make decisions based on exercises that represent the sum of experiences combined with an ideological or belief exercise.

Arguments presented by its main defenders of the classical model of the economy and characterized by the rational perspective, have been refuted theoretically and empirically and demonstrated from the neoclassical vision that, even in areas where greater rationality was expected, such as financial markets, there is a need to advance, there is a constructive approach that combines normative theories (about how they should behave in agents) with descriptive theories based on empirical data versed in knowing how they really behave Thaler, R. H. (2016).	Comment by Yusnidar Nidar: The theoretical foundation is at least from the last 5 years

This situation leads the economy to a context of analysis of the conduct of agent-consumers that based on principles of subjectivity-objectivity make decisions from analytical processes and differentiated situations related to perceptions and materializations.	Comment by Yusnidar Nidar: Sharpen substantially in terms of clarity, methodological accuracy, and academic structure

Attributed to its common sense, the study of factors that influence decision-making processes under the perception of the best possible result is an investigative path for economic science. According to Nishant, R., (2024), Max Weber's notions of formal and sustainable rationality (1978) allow us to demonstrate that the impulse driven by a principle of formal rationality is due to quantitative calculations and sets of rigid rules that drive action. However, sustainable rationality is associated with contextually rooted values ​​that drive action Lindebaum D. et al., 2020; Kalberg, 1980.

To avoid the consequences of anarchic struggle, agents accept the legal frameworks of property and authority of modern society, built on a democratic and egalitarian principle that inexorably lead to marked inequalities in economic prosperity. According to Hobbes-Locke cited by Foley, D. K. (2004) rationalizing - in reference to tolerating - inequalities of power and economic prosperity result in being a consequence of the interaction of individuals faced as equals who will similarly recognize their capacity to act or respond.

In this way, study projects centered on the behavior of users and/or consumers seek to insert rational processes through mechanisms of direct understanding of conveniences and opportunities. However, it is necessary to delve deeper into how the decision maker, the agent, makes decisions through recognition of his own lived experiences.

An investigation that adapts and expands the decision-making model of Engel, Kollat ​​and Blackwell (1978) and Engel, Blackwell and Miniard (1986) was the study by Darley, W. K., et al (2010) from which we demonstrated the lack of research in several components of decision-making and inconsistencies in the characterization of the environment. Its evidence demonstrates that the investigation method leans towards the survey rather than the experimentation of the studied agents, where spaces and environmental conditioning factors can be decisive.

However, understanding the guidelines applied by people when making distributive decisions in resource allocation contexts and criteria can be pursued using different criteria. When the reasoning of justice determines the rule of equity for decision-making, resources and rewards are shared according to the merits attributed to individuals and therefore, the positive assignment of human perceptions is encouraged in the conception of justice and elections Goudarzi, S., Badaan, V., & Knowles, E. D. (2022).

From a theoretical point of view these situations represent a new research paradigm centered on the criteria used to define deliberate judgments. The experience, meanings and feelings of agents can glimpse forms of assignment as expected to achieve or obtain.

A particular case, these are studies on agency theory that emphasize the empirical property that connotes intention and consciousness on the part of human beings and is attributed to human intelligence. The incorporation of agency as a natural entity on top of other artificial naturalness helps to systematically incorporate the importance of biological agency and its effects in research programs, thus highlighting cognitive processes Sultan, S. E., Moczek, A. P., & Walsh, D. (2022).

Within this framework, the economy from its high dosage of selection of rational criteria articulates objective procedures that in a contextual analysis contribute to the analysis of the resulting processes. The ongoing dialogue around the integration of behavioral perspectives in economic analysis addresses challenges to reconcile traditional economic paradigms and advocates for a more holistic understanding of human behavior in economic research. This review highlights the transformative potential of behavioral economics to perfect economic theories and policy frameworks, ultimately promoting a more accurate representation of human decision-making in the face of irrationality. The synthesis of the multidisciplinary perspectives presented in this article provides the basis for future investigations and practical applications in the field in the constant evolution of behavioral economics. Floridi, L., (February 12, 2024).

In this order of ideas there are different research alternatives centered on the economy and behavior, based on the understanding of problems from the heterogeneity of subjects; its local interaction; dependency and dynamics of disequilibrium and emergence. Gomes, O. (2023). The theory of behavioral economics has the potential to transform significant areas of research into information systems. Arnott, D., & Gao, S. (2022).

The types of economy centered on behavior establish their own methodologies and solutions based on the complexity of factors and, therefore, exemplify differences between processes and forms of intervention converted into incentives that benefit understanding and importance for contexts. However, there is a lack of consensus at the academic level about how to evaluate them, especially in the context of decision-making processes such as "net impact accounting" in the context of environmental decision-making. Ekchajzer, D., Bornes, L., Combaz, J., Letondal, C., & Vingerhoeds, R. (2024, June).

To demonstrate the impacts of behavior on economic systems, conduct becomes a means of response to the expectations of achieving and having it. From the information in posesión; Interaction and freedom of expression promote a resilient economic environment. Paliszkiewicz, J., & Gołuchowski, J. (2025).

However, the detonator of an expected result of a social environment is from the perceived reality of it, highlighting emotions as the medium through which stimuli are reflected and fundamental courses of action are chosen for the achievement of certain results. Davidson, D. J., & Kecinski, M. (2022).
II. POSESIONS AND FEELING OF DEFICIENCY FROM THE ECONOMY OF BEHAVIOR
The poses in the economy of behavior function in a similar way to the material poses. Personas obtain psychological utility based on tangible assets, as well as their beliefs. Individuals choose, maintain and adjust their belief systems to satisfy psychological needs such as identity, sense of belonging, internal coherence and self-esteem.

Credentials are not limited by physical resources, but rather by cognitive and social restrictions. Even though people can be motivated to adopt favorable beliefs for their emotional well-being, there are limits imposed by reality, social pressure, logical consistency and available evidence. Therefore, understanding how beliefs are formed, maintained and abandoned is key to explaining contemporary social phenomena such as radicalization, resistance to the change of opinion and ideological conflicts. Gadzali, S. S. (2023).

The rational response to poses in the economy of behavior is a measure of search before the expectation of an uncertain future life, assuming that people have an accurate perception of probabilities associated with possible future events. In economic terms, people "discover" the future; This is to decide, preferring the present to the future, if everything else remains the same, and taking current actions that maximize the sum discounted from the future. Its actions are consistent over time. This is a variant of the well-known "expected utility" model, which, according to Kahneman and Tversky, does not reflect human behavior (see Chapter 2). Kahneman, D., & Tversky, A. (1979).

In the theory of the economics of behavior there is no single definition for this term. The theoretical approach to the concept comes from a set of behaviors that seem to deviate from the prediction of traditional models, without building a theory with an integral foundation. However, five fundamental principles have been identified, which allow us to test behavioral hypotheses and develop strategies to influence behavior: limited attention and cognition, inaccurate beliefs, sense of the present, dependence and frame of reference, and preferences and social norms.

1. Limited attention and cognition
The degree to which people understand, pay attention and process information is crucial in any decision. However, people only pay limited attention to important aspects of their surroundings, often experiencing difficulties in processing information and making cognitive errors even in simple situations.

2. Inaccurate beliefs
People often have incorrect perceptions or information about the situations they encounter, the incentives they face, their own abilities and the beliefs of others, often as a result of limited attention or cognition.

3. Present Bias
People tend to focus disproportionately on issues that exist before them in the present moment, paying less attention to benefits and future consequences. This question has important implications for decisions about consumption, payments and utility.

3. Reference and framing dependency
People have to evaluate risk decisions by considering how options relate to a particular point of reference. That is to say, evaluating if a result would be a gain or a loss by comparing the possible results with a single point of reference, such as the current status quo, instead of considering all possible alternatives. Therefore, people are sensitive to the way in which decision problems are raised, which affects the possible results they perceive.
4. Preferences and Social Norms
An important aspect of the context for decision-making is the perception of how their own actions relate to others, including others' well-being: people compare themselves to themselves and others, and worry about their social position, how they transmit their values ​​and preferences to others, and how they feel adjusting to social norms. Buttenheim, A., Moffitt, R., & Beatty, A. (2023).

These factors contribute to an understanding by arguing that decisions are influenced by limited understanding capabilities to process information and be free from errors. By deciding, posing ideologies defined in the context and unequal capabilities, you can prioritize the creation of immediate benefits over future consequences.

III. EXPECTATION THEORY FROM THE ECONOMY OF BEHAVIOR

Within the scope of the behavioral economy, the expectations of rational agents result in economic decisions about consumption or investment centered on expectations.

The expectations and subsequent decisions determine the most important macroeconomic results, such as aggregate supply and demand, the economic cycle, as well as the booms and financial crises. It can stabilize, but also destabilize, economies and drive major events. The global financial crisis of 2008 demonstrated categorically that the beliefs of agents are important (Gennaioli and Shleifer, 2018).

Several political leaders recognize that shaping beliefs and intervening in the dynamics of expectations could be crucial for the successful governance of the economic system and financial markets. If it is necessary to modify contemporary concepts about expectations, which are too centered on human cognitive capabilities and tend to succumb to feelings and emotions, to imagine and narrate, researchers should not blindly overestimate the importance of technology. In other words, a more detailed investigation is required on how human and algorithmic knowledge, (in)attention, data management, histories, etc., influence the beliefs of markets, homes and companies. Tuckett D. et al. (2020)

From the theory of games, the criteria of maximin and minimin, based on winning expectations and the smallest possible loss form part of rational thinking. However, information visualization is key in areas such as human-agent collaboration, constituting itself as a decision problem. To attribute the loss to human performance, it is necessary to provide the information that a rational agent needs to identify the normative decision. Hullman, J., Kale, A., & Hartline, J. (2025, April).

When making decisions under conditions of uncertainty and waiting for the fulfillment of some expectation, people often deviate from rational behavior, which can be evaluated in three dimensions: preference for risk, consideration of probability and aversion to loss. Given the widespread use of large language models (LLM) to support decision-making processes, it is crucial to evaluate whether your behavior aligns with human norms and ethical expectations or displays possible safe ways. Jia, J., Yuan, Z., Pan, J., McNamara, P. E., & Chen, D. (2024).
However, in the theory of expected utility, implementation problems do not arise: all results are associated with precise probabilities and utilities; Therefore, each option has a precise expected utility, and the order of the options is always well defined. In this sense, the imprecision of value — and the implementation problems that it generates — is no more appropriate in prospective theory than in expected utility theory. This natural strategy undoubtedly contributed to the great influence of prospective theory in economic applications. But it also imported a somewhat realistic idealization of the theory of expected utility to the psychology of decision making: the assumption of precise subjective values ​​and complete classifications.
From the theory of management, the theory of games has been explored for the definition of traditional strategies of rational election, which assumes that the preferences of agents are complete and therefore, a division of the theory of rational election is proposed — theory of preference and theory of implementation — that questions the normative adequacy of the theory of expected utility and raises questions about the explanatory scope of prospective theory. Sher, S., Müller-Trede, J., & McKenzie, C. R. (2025).
Individual behavior depends primarily on economic incentives and accessible information, as well as preferences, skills, experiences and other individual characteristics. personal characteristics significantly improve our ability to explain and predict economic achievements in the market Hanlon, M., Yeung, K., & Zuo, L. (2022).
In such a situation, the feeling of scarcity may depend on personal connotations to feelings of penury. Having your own resources or not, allows you to assume the acceptance or rejection of present and past achievements and expected results in the future. In addition to allowing emotions to develop around the recognition of needs,

2. METHODOLOGY 

The methodology used in this investigation was designed to identify: 1) the particular characteristics of university students through a representative sample. As well as 2) the perception of university students regarding the personal conditions for generating expectations. For him, the empirical study of identification of perceptions regarding individual feeling from experiences and feelings obtained was applied in a personal way in situ; seeking to analyze data in a descriptive and relational way.	Comment by Yusnidar Nidar: explain in detail about the sample, sampling techniques, data collection methods, measurement instruments, and analysis methods


3. RESULTS AND DISCUSSION

The results presented were continued by those obtained by the application of the survey disseminated by electronic media from the 8th to the 23rd of January 2026.

Fig.  1 presents the university community that practices some sport, highlighting it as a sporting habit among surveyed students.
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Fig.  1
Sports practice


Fig.  2 presents a university community that practices some creed or religion, showing that practices are a frequent personal element among students.


Fig.  2
Religious practice


Fig.  3 presents the university community that reaches conclusions of decisions that have been made throughout their lives.
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Fig.  3
Self-reflection practice


Fig.  4 presents the university community that changes its life plans frequently.


Fig.  4
Changing life plans


Fig.  5 presents the university community that analyzes how to contribute to the development of other people.



Fig.  5
Bonhomie to third parties


Fig.  6 presents the university community that has supported another person in some situation they face, taking into account past experiences.


Fig.  6
Share personal experiences

Fig. 7 shows the university community that has made decisions based on what other people have done. This assumption shows that cognitive processes are the basis for recognizing decisions between the population. What you can do would depend on the information you have from the experiences of others.
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Fig.  7
Third party information for other people's decisions


Fig.  8 presents the university community that reflects on the most important/influential decisions in their lives.


Fig.  8
Practice cognitive self-reflection


Fig.  9 presents the university community that regrets the decisions it has made in its life.
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Fig.  9
Practice self-reflection and sensitivity


Fig.  10 presents the university community that recognizes the best way to lead life.
[image: ]
Fig.  10
Acceptable recognition


Fig.  11 demonstrates the percentage of the university community that has resources and resources that allow them to achieve their personal goals. In other words, 86% of those surveyed are economic dependents and, therefore, can express vulnerability and be at the same time a characteristic of dissatisfaction with personal experiences.


Fig.  11
Economic dependence


Fig.  12 presents a university community that has its own resources and resources that allow them to fulfill their personal goals.


Fig.  12
Dependence on personal goals


Fig.  13 presents a university community that feels attuned to its personal achievements.


Fig.  13
Satisfaction with personal achievements


Fig.  14 presents the university community that feels valued by the activities it carries out.

Fig.  14
Autovaluation

Fig.  15 presents the university community that considers living in the best reality possible.


Fig.  15
Recognition of possible reality


Fig.  16, presents the university community that manages to recognize the best way to conduct oneself through life to achieve their personal objectives.

Fig.  16
Positive life experience


Fig.  17 presents a university community that has family life plans.

Fig.  17
Personal goals based on family life


Fig.  18 presents the university community that has future plans that allow it to fulfill its personal goals.


Fig.  18
Personal goal planning

Generally speaking, the results show that the university community harmonizes processes of personal self-reflection, influences the environment and personal projection for the future as central elements of decision making and construction of individual life projects concentrated on what they perceive in others and in the individual plan.

4. DISCUSSION 

Expectations regarding the future are a topic of interest for current social research because they contribute to recognizing the effectiveness of existing public instruments, as well as the economic conditions that govern both the opportunities and challenges for market participants.	Comment by Yusnidar Nidar: Connect the results with previous studies on existing literature to make it more explicit.
Considering both the social roles and responsibilities to which present generations are subjected allows us to glimpse the orientation toward the emerging future. In this case, milestones such as self-sufficiency and the capacity to provide for and care for a family have been crucial indicators of adulthood in contexts such as the United States (Arnett, 2004; Culatta and Clay-Warner, 2021; Lowe et al., 2013). However, contemporary social changes, attributed to pressures in labor markets, have affected key decisions among young people, such as delaying marriage and pursuing higher levels of education, fostering a more flexible path to adulthood today (Cepa and Furstenberg, 2021).
Indicators of more flexible life processes, limited by perceptions of economic opportunity, have affected the transition to independence and eroded the self-esteem of some young people, as it is achieved in late adulthood (Schoon & Mortimer, 2017; Sharon, 2016). These disruptions can ultimately shape a young person's future orientation by reducing optimism about achieving goals and the belief in controlling future events, such as financial independence in adulthood (Settersten et al., 2020).
Understanding the different social experiences among demographic groups is fundamental for developing instrumental policies and making decisions oriented toward the future of young adults (Rubin et al., 2024). Meanwhile, perceived outcomes are crucial for evaluating the impact of processes related to accessing labor market opportunities and the overall economic context.
The perceived opportunity among social groups that promoted self-employment as a source of employment and productivity had meant better opportunities for anyone, identified in the present as a path to achieving better conditions for the future. However, this research has shown that economic dependence can be a factor in recognizing better future conditions, contradicting arguments that highlighted the importance of economic independence as a source of future development, personal improvement, and self-esteem. In reality, the opposite seems to be happening, and thus, economic limitations reflect greater pessimism among current generations toward those young people who are dependent and have greater confidence regarding their future.

5. CONCLUSION

A topic of interest especially for the economy is data analysis or information centered on how economic agents behave, as in this case, consumers. Conceptualized as that group that acts as end user to satisfy needs and desires through consumption experiences.
Through a research project and a chain of behavior based on perceptions, we seek to directly contribute to the understanding of factors that are associated especially with the way in which the economic reality of people is interpreted.
The objective of this research project was to analyze the thinking of university students, faced with the feeling of possession of resources that, characterized by contexts of economic inequality, allows us to recognize the level of acceptance in life, showing that material dependencies are related to the generation of expectations in life.
Promoting economic independence can be a motivator for consumer experiences through economic freedom and the conception of the free market. However, the experience of this exercise can lead to conscious thoughts and a better life expectancy in terms of the dependence that this represents.
It will correspond to future exercises of perception between new generations to highlight the importance of independence or economic dependence and with it, to favor processes that represent opportunities for development and better hopes in the future.
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Si lo practica 	No lo practica	25	18	
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Reflexiona	No reflexiona	40	3	
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