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	Reviewer’s comment


	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript can contribute to the scientific community by presenting empirical results about the determinants of consumer purchasing attitude toward locally produced sweet oranges in Nangarhar province, Afghanistan. By using a multiple linear regression model with primary consumer data, this study can enrich the existing body of literature about consumer behavior and agricultural marketing in developing countries, especially in relation to fruit markets. The results of this study can provide suggestions for consumer attitudes, with significance on economic and sensory attributes such as income, price, and taste, which are essential for academic research in consumer behavior. Finally, this study can also fill an important research gap by presenting results that can support academic research, as well as the formulation of policies and the development of horticulture in Afghanistan.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract appears to be generally clear and provides a concise summary of the study, including the research objective, methodology, variables, and findings.
	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript is scientifically correct and methodologically appropriate. The sentence “The independent variable of the study is consumers’ purchasing attitude” may be corrected. And it should be clear whether it is independent or dependent variable.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references provided are generally adequate, but it is also necessary to incorporate more recent studies on consumer behavior, fruit purchase decisions, and agri-food marketing carried out between 2020 and 2025 in order to enrich the academic content of the manuscript.
	

	Is the language/English quality of the article suitable for scholarly communications?


	Few corrections to be made on the following,

Fruits and vegetables consumptions are a cheap way to meet the nutritional requirements.

Many factors effect consumer purchasing behavior.

However, predicting how past purchasing decisions can estimate human behavior in buying situations.

Many factors effect consumer purchasing behavior, including attitude factors.
	

	Optional/General comments


	The research makes a worthwhile contribution to the consumer behavior and agricultural marketing literatures, particularly in the afghanistan context, and with some minor changes, the paper is publishable.
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	Are there ethical issues in this manuscript? 


	No ethical issues are apparent from the information given in the manuscript.
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