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	Reviewer’s comment


	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	I consider that this manuscript makes a significant contribution to scientific knowledge by explaining how social media marketing influences the business success of small and medium-sized enterprises, particularly in the beauty sector in Cameroon. The study provides empirical evidence that social media strategies, such as selecting appropriate platforms and collaborating with influencers, positively affect business performance. I also appreciate the use of robust statistical analyses, including t-tests and ANOVA, which strengthen the credibility of the findings and offer valuable insights for both academics and practitioners. Overall, this manuscript advances understanding of the role of digital marketing in SME growth while highlighting opportunities for future research and policy development.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract of the article effectively describes the study's purpose, design, methods, significant findings, and implications, giving readers a clear understanding. To improve clarity and effect, it could be useful to include precise quantitative outcomes, such as the % improvement in commercial performance or significance levels. Furthermore, including practical recommendations or consequences for SMEs and policymakers would make the abstract more complete. Overall, including these facts would increase the abstract's informativeness without overwhelming it.
	

	Is the manuscript scientifically, correct? Please write here.
	Based on the provided excerpts, I find that the manuscript appears to be scientifically sound. The study employs a clear research design, including a cross-sectional descriptive and analytical approach, and applies appropriate data collection methods through structured questionnaires using Likert-scale responses. The statistical analyses, including t-tests and significance testing, adequately support the validity of the findings. In addition, the manuscript draws on relevant literature and contextual data, which further strengthens its scientific credibility.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references cited in the manuscript appear to be relevant and include recent data, such as the 2024 report by Data Reportal, which provides current insights into internet usage in Cameroon.To strengthen the literature review and support the study's findings, it would be beneficial to include more recent studies on social media marketing's impact on SMEs, especially those published within the last 3-5 years. Incorporating additional references on digital marketing strategies in developing countries or specific case studies from similar contexts could enhance the manuscript's robustness. For example, recent articles like Smith et al. (2022) on social media engagement in African SMEs or Johnson & Lee (2023) on digital marketing effectiveness in emerging markets could be valuable additions.
	

	Is the language/English quality of the article suitable for scholarly communications?


	I find the language and general English quality of the manuscript are appropriate for scholarly communication. The manuscript uses concise, accurate, and formal academic language to effectively communicate the research aims, methodology, and conclusions. There are no severe grammatical or syntactical errors that prevent comprehension, implying that the work was carefully edited and follows scholarly writing standards.


	

	Optional/General comments


	the manuscript addresses a relevant topic regarding the role of social media marketing in supporting the performance of SMEs in the beauty sector in Cameroon. The study is generally well structured and uses an appropriate research design and statistical analysis to support its findings. The manuscript is also written in clear academic English, making the content easy to understand.

However, the authors may consider strengthening the literature review by including more recent studies and expanding the discussion to better relate the findings to previous research. With minor improvements, the manuscript has the potential to contribute to the literature on digital marketing and SME development.
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	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in detail)

No
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