Original Research Article

Social Media Usage and Appearance-Related Consciousness Among Nursing Students 


ABSTRACT 

	
Aims: This study aimed to determine the relationship between social media usage and appearance-related consciousness among nursing students.

Study design:  A descriptive-correlational research design was utilized in this study.

Place and Duration of Study: The study was conducted in a private college institution, with data collection carried out from January to February 2026.

Methodology: The study involved 325 student nurses from first-, second-, third-, and fourth-year selected through stratified random sampling. Data were gathered using structured, self-administered online questionnaires. Ethical clearance was secured and the principles of beneficence and autonomy have guided the protection of participants’ well-being, ensuring no harm was caused

Results: Findings revealed that student nurses reinforce the present study’s results, highlighting that increased social media engagement, especially image-based and comparison-driven activities, can heighten appearance-related consciousness and contribute to body image disturbances.

Conclusion: The study found that nursing students mainly use social media for passive activities such as browsing and viewing content rather than actively interacting. It also revealed a positive relationship between social media usage and appearance-related consciousness, where increased exposure to appearance-focused content leads to greater awareness, social comparison, and concern about physical appearance, highlighting the need for media literacy and body positivity support.
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1. INTRODUCTION 
	Social media use has rapidly increased, with billions of users worldwide, and it plays a major role in communication, information access, and daily interaction. However, extended use—often averaging around three hours per day—has been linked to negative effects such as poor body image and reduced satisfaction, especially among women. Features like likes, comments, and shares can intensify appearance-related concerns and social comparison. Among nursing students, these effects are particularly significant because their future profession emphasizes health and appearance. Studies show that increased social media use is associated with higher levels of body dissatisfaction, social appearance anxiety, and even nomophobia. Exposure to idealized images and frequent comparison can negatively influence their self-perception, especially under academic stress. Despite existing research on social media and body image, limited studies focus specifically on nursing students. This study aims to examine the relationship between social media usage and appearance-related consciousness in this group, with the goal of promoting healthier self-image and supporting their professional development.
2. METHODOLOGY 
This study employed a descriptive-correlational research design to allow the researchers to describe and compare the extent of social media usage and the level of appearance-related consciousness among nursing students. This design determined the degree of association between them without manipulating any conditions. The study was conducted in a private higher education institution in Iloilo City, Philippines, during the second semester of the academic year 2025–2026. The respondents consisted of 325 first-, second-, third-, and fourth-year student nurses because they were in the most active stages of academic and social media engagement. A stratified random sampling technique was used to ensure proportional representation across year levels, and the sample size was determined using a 95% confidence level and a 5% margin of error.
Data were collected using a structured questionnaire composed of three parts: demographic profile, social media usage and appearance-related. A likert scale was used and adopted by the researchers called questionnaire on Social Media Use Scale (SMUS) with 9 likert scales adopted from Tuck and Thompson (2024) and Appearance-related Social Media Consciousness Scale (ASMC) with 7 likert adopted from Choukas-Bradley et al. (2020), were used as standardized instruments. Validity and reliability were established through expert evaluation and pilot testing, yielding Cronbach’s alpha values of 0.91 (SMUS)  and 0.97 (ASMC).
Data collection was conducted from January to February 2026 through an online survey platform. Responses were checked for completeness prior to analysis. Descriptive statistics and Spearman’s rho correlation were used to analyze the data, with a significance level of 0.05.
Demographic Characteristics of Participants
Demographic Profile of Respondents 
	The demographic profile of the respondents is presented in Table 1. It shows the distribution of participants according to sex and year level. The data indicate that the majority of respondents were female, and participants were fairly distributed across all 
year levels, with the highest proportion from first-year students.

Table 1 Distribution of respondents according to sex and year level (n = 325)

	Variables 
	f
	%

	Sex
Male 
Female 
	
45
280
	
13.8
86.2

	Year Level 
First Year 
Second Year 
Third Year 
Fourth Year 
	
96
79
69
81
	
29.5
24.3
21.2
24.9

	Total
	
	100.00


Level of Social Media Usage (n = 325)
	Table 2 presents the mean scores and standard deviations for the different dimensions of social media usage among nursing students. The results indicate that respondents generally exhibited a moderate level of social media usage, with higher engagement in consumption-based activities and lower involvement in comparison-based and belief-based use. Overall, the findings suggest that students primarily use social media for viewing content rather than for interaction, self-presentation, or evaluative comparison with others.
Table 2 Distribution of mean responses on social media usage, specific indicators (n = 325)
	Social Media Usage Indicators
	Mean
	Standard Deviation 

	Consumption-Based Use
	
	

	Watched videos such as memes, news content,                                 how-tos/recipes, etc.
	5.81
	2.67

	Looked at others’ stories.
	4.70
	2.51

	Scrolled aimlessly through my feed(s).
	4.49
	2.65

	Navigated to others' profiles in my social network (e.g., friends or friends of friends).
	3.44
	2.22

	Navigated to others' pages who I do not know (e.g., influencers or other famous people).
	3.43
	2.28

	Consumption-Based Use Overall
	4.33
	2.00

	Image-Based Use
	
	

	Looked at how many people liked, commented on, shared     my content, or followed/friended
	3.20
	          2.10

	Read comments to my own content.
	3.08
	          1.96

	Edited and/or deleted my own social media content.
	2.81
	          1.84

	Played with photo filtering/photo editing.
	2.71
	          1.84

	Made/shared a post or story about something positive that was personally about me.
	2.67
	          1.64

	Comparison-Based Use
	
	

	Reminisced about the past.
	3.58
	          2.18

	Compared my body or appearance to others'.
	2.55
	          2.00

	Compared my life or experiences to others'.
	2.52
	         1.96

	Comparison-Based Use Overall
	2.88
	         1.82

	Belief-Based Use  	
	
	

	Sought out content that I morally or ethically disagreed with     
	2.07
	         1.64

	Made/shared a post or story about something negative that was personally about me. 
	1.98
	         1.76

	Made/shared a post or story about something negative that was NOT personally about me.
	1.70
	         1.56

	Commented unsupportively or disliked/"reacted" unsupportively on other's post(s).                                                                                   
	1.59
	         1.37

	Overall Social Media Usage
	5.39
	         2.69


[bookmark: _heading=h.quf34ftj3lej]Level of Appearance-Related Consciousness 
	Table 3 presents the mean scores and standard deviations for the level of appearance-related consciousness among the respondents. The results indicate that respondents generally demonstrated a moderate level of appearance awareness, with higher sensitivity to how they look in photos that may be shared on social media, while not fully prioritizing physical appearance over other experiences.

Table 3 Distribution of mean responses on appearance-related consciousness, specific indicators (n = 325)

	Appearance-Related Consciousness 
	m
	     sd

	When people take pictures of me, I think about how I will look if the pictures are posted on social media.
	4.92         

	1.66

	I think about how specific parts of my body will look when people see my pictures on social media.
	4.23
	1.84

	If someone takes a picture of me that might be posted on social media, I ask to look at it first to make sure I look good
	4.07

	1.85

	If someone takes a picture of me that might be posted on social media, I pose in a particular way so that I’ll look as attractive as possible
	3.97

	1.75

	Even when I’m alone, I imagine how my body would look in a social media picture
	3.87
	1.80

	I try to guess how people on social media will react to my physical appearance in my picture.
	3.79
	1.73

	If an unattractive picture of me is posted on social media, I feel bad about myself.
	3.74
	1.78

	During the day, I spend time thinking about how attractive I might look when people see pictures of me on social media.
	3.65

	1.71

	I zoom into social media pictures to see what specific parts of my body look like.
	3.60
	1.85

	Before I post pictures on social media, I crop them or apply filters to make myself look better.
	3.24
	1.70

	When I go to social events, I care more about looking attractive in pictures people might post on social media than I care about having a fun time.
	3.21

	1.71

	 My attractiveness in pictures is more important than anything else I do on social media
	3.02
	1.66


	Overall
	  3.75
	  1.38



Inferential Analysis 
Relationship between social media usage and appearance-related consciousness 
	Table 4 presents the results of the relationship between social media usage and appearance-related consciousness among the respondents. The findings indicate a statistically significant and positive correlation between the two variables, suggesting that higher levels of social media usage are associated with increased appearance-related consciousness among nursing students.


Relationship between social media usage and appearance-related consciousness in terms of Image-based, Comparison-based, Belief-based, and Consumption-based ( n = 325)
	
	Appearance-Related

	Social Media Usage 
	r-value (rs)
	Sig. (2 tailed)
	

	Image-based 

Comparison-based
	= .501**
= .481**
	= .000
= .000
	

	Consumption-based

Belief-based 
	= .358**
= .320**
	= .000
= .000
	

	Overall
	= .607**
	= .000
	



3. RESULTS AND DISCUSSION 

Description Analysis

Demographic Profile of Respondents 

	A total of 325 student nurses participated in the study. The demographic profile showed that the majority of respondents were female (86.2%), while males comprised 13.8% of the sample, indicating a predominance of female students. Regarding year level, first-year students represented the largest proportion at 29.5% (n = 96), followed by fourth-year students at 24.9% (n = 81), second-year students at 24.3% (n = 79), and third-year students at 21.2% (n = 69). This distribution demonstrates that respondents were relatively well represented across all year levels, providing perspectives from different stages of nursing education. Overall, the data indicate that the sample was dominantly female and fairly evenly distributed across year levels, offering a comprehensive representation of the student population included in the study (Table 4).

Table 4 Distribution of respondents according to sex and year level (n = 325)

	Variables 
	f
	%

	Sex
Male 
Female 
	
45
280
	
13.8
86.2

	Year Level 
First Year 
Second Year 
Third Year 
Fourth Year 
	
96
79
69
81
	
29.5
24.3
21.2
24.9

	Total
	
	100.00



Level of Social Media Usage

	Table 5 presents the mean scores and standard deviations for the different dimensions of social media usage among nursing students. The results indicate that respondents generally demonstrated moderate engagement in social media, with consumption-based activities being the most frequent (mean = 4.33), followed by image-based (mean = 2.89), comparison-based (mean = 2.88), and belief-based use (mean = 1.91). These findings suggest that students primarily use social media to view and interact with content, such as watching videos and checking others’ stories, while engagement in evaluative comparisons or morally-driven interactions remains relatively low. Overall, the data reflect that nursing students exhibit varied patterns of social media use, with more focus on consumption and image-related behaviors rather than belief-based or comparison-oriented activities.

Table 5 Distribution of mean responses on social media usage, specific indicators (n = 325)
	Social Media Usage Indicators
	Mean
	Standard Deviation 

	Consumption-Based Use
	
	

	Watched videos such as memes, news content,                                 how-tos/recipes, etc.
	5.81
	2.67

	Looked at others’ stories.
	4.70
	2.51

	Scrolled aimlessly through my feed(s).
	4.49
	2.65

	Navigated to others' profiles in my social network (e.g., friends or friends of friends).
	3.44
	2.22

	Navigated to others' pages who I do not know (e.g., influencers or other famous people).
	3.43
	2.28

	Consumption-Based Use Overall
	4.33
	2.00

	Image-Based Use
	
	

	Looked at how many people liked, commented on, shared     my content, or followed/friended
	3.20
	       2.10

	Read comments to my own content.
	3.08
	      1.96

	Edited and/or deleted my own social media content.
	2.81
	      1.84

	Played with photo filtering/photo editing.
	2.71
	      1.84

	Made/shared a post or story about something positive that was personally about me.
	2.67
	      1.64

	Comparison-Based Use
	
	

	Reminisced about the past.
	3.58
	     2.18

	Compared my body or appearance to others'.
	2.55
	     2.00

	Compared my life or experiences to others'.
	2.52
	     1.96

	Comparison-Based Use Overall
	2.88
	     1.82

	Belief-Based Use  	
	
	

	Sought out content that I morally or ethically disagreed with     
	2.07
	     1.64

	Made/shared a post or story about something negative that was personally about me. 
	1.98
	     1.76

	Made/shared a post or story about something negative that was NOT personally about me.
	1.70
	     1.56

	Commented unsupportively or disliked/"reacted" unsupportively on other's post(s).                                                                                   
	1.59
	     1.37

	Overall Social Media Usage
	5.39
	     2.69


[bookmark: _heading=h.uq97eebr3v1l]Level of Appearance-Related Consciousness 
[bookmark: _heading=h.z9pfuxchcn1p]	Table 6 presents the mean scores and standard deviations for appearance-related consciousness among respondents. Nursing students showed a moderate level of awareness of their physical appearance (mean = 3.75/7). They were most conscious of how they appeared in photos shared on social media, particularly in thinking about how they would look (m = 4.92), considering specific body parts (m = 4.23), and reviewing photos before posting (m = 4.07). Indicators with lower means showed that students did not fully prioritize attractiveness, such as being more attractive than anything else in photos (m = 3.02), prioritizing fun over appearance (m = 3.21), or cropping/applying filters before posting (m = 3.24). This indicates that while students are appearance-conscious, they balance it with other social media activities. These results align with research showing that appearance-related consciousness is a measurable construct, particularly in online contexts where individuals monitor their image for a social audience (Tie et al., 2024). Overall, nursing students are aware of their appearance in public or online settings without letting it dominate their social media behavior.



Table 6 Distribution of mean responses on appearance-related consciousness, specific indicators (n = 325)

	Appearance-Related Consciousness 
	m
	     sd

	When people take pictures of me, I think about how I will look if the pictures are posted on social media.
	4.92         

	1.66

	I think about how specific parts of my body will look when people see my pictures on social media.
	4.23
	1.84

	If someone takes a picture of me that might be posted on social media, I ask to look at it first to make sure I look good
	4.07

	1.85

	If someone takes a picture of me that might be posted on social media, I pose in a particular way so that I’ll look as attractive as possible
	3.97

	1.75

	Even when I’m alone, I imagine how my body would look in a social media picture
	3.87
	1.80

	I try to guess how people on social media will react to my physical appearance in my picture.
	3.79
	1.73

	If an unattractive picture of me is posted on social media, I feel bad about myself.
	3.74
	1.78

	During the day, I spend time thinking about how attractive I might look when people see pictures of me on social media.
	3.65

	1.71

	I zoom into social media pictures to see what specific parts of my body look like.
	3.60
	1.85

	Before I post pictures on social media, I crop them or apply filters to make myself look better.
	3.24
	1.70

	When I go to social events, I care more about looking attractive in pictures people might post on social media than I care about having a fun time.
	3.21

	1.71

	 My attractiveness in pictures is more important than anything else I do on social media
	3.02
	1.66


	Overall
	  3.75
	  1.38



Inferential Analysis 
Relationship between social media usage and appearance-related consciousness 

	Table 7 presents the relationship between social media usage and appearance-related consciousness among nursing students. The Kolmogorov–Smirnov test indicated that the data were not normally distributed, so Spearman’s rho was used as a nonparametric measure. The results revealed a statistically significant relationship across all subdomains. A strong, positive correlation was found between social media usage and the image-based aspect (rs = 0.501, p = 0.000) and the comparison-based aspect (rs = 0.481, p = 0.000). Consumption-based use showed a weaker but still significant correlation (rs = 0.358, p = 0.000), and belief-based use also had a weak positive relationship (rs = 0.320, p = 0.000). Overall, a strong and significant correlation was observed between social media usage and appearance-related consciousness (rs = 0.607, p = 0.000). Since all p-values were significant at the 0.01 level, the null hypothesis was rejected, indicating that higher social media usage is associated with greater appearance-related consciousness. These findings are consistent with previous research, which shows that increased engagement in image-focused social media and photo-editing applications is linked to higher levels of body image awareness and body dysmorphic symptoms.
Relationship between social media usage and appearance-related consciousness in terms of Image-based, Comparison-based, Belief-based, and Consumption-based ( n = 325)
Table 7-  The relationship between social media usage and appearance-related consciousness among nursing students
	
	Appearance-Related

	Social Media Usage 
	r-value (rs)
	Sig. (2 tailed)
	

	Image-based 

Comparison-based
	= .501**
= .481**
	= .000
= .000
	

	Consumption-based

Belief-based 
	= .358**
= .320**
	= .000
= .000
	

	Overall
	= .607**
	= .000
	



4. CONCLUSION 

	The study found that nursing students primarily use social media for passive consumption, such as browsing posts and watching content, rather than actively interacting through comments or reactions. Consumption-based activities were the most frequent, consistent with previous research showing that young adults engage more in passive social media use (Perloff, 2014; Bonfanti et al., 2025). A positive relationship was observed between social media usage and appearance-related consciousness, indicating that higher social media engagement is linked to greater awareness and concern about physical appearance. Students are mindful of how they appear in posts, but this awareness does not dominate all their social media activities. These findings align with research showing that exposure to appearance-focused content encourages social comparison and body image concerns (Li et al., 2025; Abdelaziz et al., 2025). Overall, social media acts as a sociocultural influence, where repeated exposure to idealized content can shape beauty standards and self-perception. The results highlight the importance of promoting media literacy, body positivity, and resilience to support the well-being and confidence of nursing students (Thompson et al., 1999; Ateq et al., 2024).



DEFINITIONS, ACRONYMS, ABBREVIATIONS

SMUS  (Social Media Usage Scale) - This scale was adopted from Tuck and Thompson (2024). It was a 9-point likert scale that aims to determine how often respondents engaged in social media activities and the nature of their interactions across different subdomains.
ASMC (Appearance- related Social Media Consciousness Scale) - This scale was adopted from Choukas-Bradley et al. (2020). This instrument consisted of items that were used to measure an individual's focus on physical appearance, involvement in appearance-related activities, and emotional responses to perceived attractiveness. A 7-point likert scale that used to rate how often the respondents apply each statement.
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