


Export Composition and Competitiveness of India’s Fresh Mangoes in the Global Market
Abstract
	India, the world’s leading producer and exporter of mangoes, plays a significant role in the global fruit trade with a diverse range of varieties. This study examines the trade composition, growth trends, and export competitiveness of fresh mango varieties from India during the period 2020–21 to 2023–24, using data from APEDA and ITC Trade Map. The study employs analytical tools such as descriptive statistics, Revealed Comparative Advantage (RCA), Revealed Symmetric Comparative Advantage (RSCA), and the Herfindahl Hirschman Index (HHI) to assess export performance, competitiveness, and market concentration. The analysis reveals that total mango exports have shown a positive growth trend, with a Compound Annual Growth Rate (CAGR) of 6.11 per cent in volume and 7.02 per cent in value. Among individual varieties, Kesar and Chausa exhibited remarkable growth, while Alphonso showed a declining trend despite its premium status. The export basket is largely dominated by the “Other Mangoes” category, indicating limited varietal specificity. Competitiveness analysis using RCA and RSCA indices highlights a declining comparative advantage of India in recent years. Furthermore, the export market is highly concentrated, with the UAE emerging as the major importer. The findings emphasize the need for diversification of export markets, promotion of high-demand varieties, and strengthening of quality and supply chain systems to enhance India’s global competitiveness in mango exports.
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Introduction
	Mango (Mangifera indica L.), widely known as the “King of Fruits,” is one of the most important tropical fruit crops due to its rich flavour, nutritional value and economic significance (Tharanathan et al., 2006; Rajan, 2021). The crop is believed to have originated in the region encompassing north-eastern India, Bangladesh, and north-western Myanmar, from where it gradually spread to other parts of the world through trade and cultural exchanges (De Maaker and Joshi, 2007; Fuller et al., 2016). Historical evidence indicates that Persian traders introduced mangoes to East Africa between the 9th and 10th centuries, while the Portuguese later expanded its cultivation from Goa to several parts of Africa and the Americas during the colonial period (Anno, 2023). Over time, mango cultivation expanded to tropical and subtropical regions worldwide, making it one of the most widely grown fruit crops in Asia, Africa, and the Americas (Mitra, 2014).
	Globally, mango production has grown steadily in recent decades due to increasing consumer demand, favourable agro-climatic conditions in tropical countries, and the expansion of international trade. The global production of mangoes is estimated to exceed 55 million tonnes annually, with cultivation spread across Asia, the Americas, Africa and Oceania (FAOSTAT, 2023). Among producing countries, India dominates global mango production, accounting for nearly 40 per cent of the world’s total output, followed by China, Thailand, Indonesia, Pakistan, Mexico, and Brazil (FAOSTAT, 2023). Despite being the leading producer, India’s participation in the global mango trade remains relatively limited compared to several competing exporters.
	International mango trade has expanded significantly in recent years due to improvements in transportation, cold chain infrastructure, and post-harvest technologies, which have enhanced the shelf life and quality of the fruit during long-distance transportation. In 2023, global mango exports reached approximately 6.5 million metric tonnes, reflecting the growing demand for tropical fruits in developed and emerging markets (FAOSTAT, 2023). Major exporting countries include Mexico, India, Thailand, and Brazil, supplying key markets such as the United States, the European Union, and the Middle East.
	India plays an important role in global mango trade due to its diverse varieties, favourable climatic conditions, and large production base. In 2023–24, India exported about 32,104 metric tonnes of fresh mangoes valued at ₹495.46 crore, with major destinations including the United Arab Emirates, the United Kingdom, and the United States (FAO, 2023). However, despite its production advantage, India faces several challenges in expanding its export share, such as stringent phytosanitary standards, infrastructure constraints, and increasing competition from other exporting countries.
	In line with the study’s focus, this research aims to examine the composition of India’s fresh mango exports and to assess their competitiveness in the global market. In this context, understanding the export composition and competitiveness of India’s fresh mango exports is essential for strengthening its position in the global market. Analyzing export composition and competitive advantages will help identify opportunities to enhance market access and improve the performance of India’s mango export sector.
Review of literature
	The evolution, composition, and competitiveness of India’s foreign trade have been extensively analyzed in the literature. Pillania (2008) highlighted the long-term growth trajectory of India’s exports, noting a substantial rise since independence and accelerated expansion after the 1991 economic reforms, with increasing dominance of manufacturing and services, though significant untapped export potential persists. Bhat (2011) further emphasized structural transformations in India’s trade, including the declining share of primary products, rising importance of petroleum exports, and the growing contribution of services, while pointing out India’s limited integration into global value chains. In the context of agricultural trade, Thomas et al. (2011) documented notable shifts in export composition, with cereals increasing their share and traditional commodities like tea and coffee experiencing a decline. Adhikary (2013) examined the changing direction of trade, identifying developing countries, OECD nations, and particularly the UAE as key export destinations, reflecting increasing geographical diversification. Sahni (2014) and Mathor and Sagar (2015) highlighted the structural shift from primary to manufactured exports and the growing prominence of services, despite concerns over widening trade deficits. Studies such as Zhang (2012), Gebeltova et al. (2020), and Carrasco et al. (2021) underscored the importance of trade composition, diversification, and technological factors in shaping economic growth, sustainability, and environmental outcomes. Regarding export competitiveness, Dastagiri et al. (2013) and Bustanul (2013) demonstrated the global competitiveness of agricultural commodities using indicators like RCA and NPC, while Pal et al. (2015) confirmed strong competitiveness in selected vegetable exports. Commodity-specific studies (Kuthe and More, 2015; Nagpure et al., 2019) revealed dynamic trends in export performance, market concentration, and comparative advantage, emphasizing the need for diversification, improved efficiency, and strategic policy interventions to enhance India’s position in global agricultural markets.
Methodology
	This study examines the trade composition, growth trends, and export competitiveness of fresh mango varieties from India during the period 2020–21 to 2023–24, using data from APEDA and ITC Trade Map. Descriptive statistics, such as mean and percentages, were used to analyze the data on the growth and export share of mangoes from India to the global market for this study.
Revealed Comparative Advantage Index
	To compare the competitiveness of each country in the trade of a Mango, the revealed comparative advantage (RCA) index is often computed using the following formula (Balassa,1965):

Where 
RCAic = Is the revealed comparative advantage index of commodity group c for country i, 
xic = The value of exports of commodity group c by country i, 
Xiw = The value of total exports by country i,
xcw = The value of world exports of commodity group c, and
 Xw =Is the value of total world exports. 
	Country i has comparative advantage in exporting commodity group c when RCAic has a value greater than unity, that is, when country i’s export share of commodity group c is larger than the world export share of the same commodity group. On the contrary, if RCAicis less than unity, country i has comparative disadvantage.
Revealed Symmetric Comparative Advantage (RSCA)
	To evaluate India's Mango export competitiveness, the Revealed Symmetric Comparative Advantage (RSCA) index can be used (Dalum et al.,1998), calculated as:


	RSCA is the symmetric revealed comparative advantage of India's Mango exports. The RSCA index ranges between -1 and +1. A positive value (RSCA > 0) indicates that India has a comparative advantage in Mango exports, meaning its share of global Mango exports is greater than expected relative to its overall export share. A negative value (RSCA < 0) indicates a comparative disadvantage, implying India's Mango export share is smaller than its total export share. This symmetric approach provides a balanced measure of India's Mango export competitiveness in the global market.

Herfindahl-Hirschman Index of Concentration

Herfindahl-Hirschman Index (HHI) is a commonly accepted measure of market concentration. It is calculated by squaring the market share of each commodity exported from India and then summing the resulting number. The HHI is expressed as:
                                         𝐻𝐻𝐼 = 

Where, 
Si is the market share of country i in the market, and 
N is the number of countries. 
The result is a weighted average of market shares, with values ranging from 0 to 1, where 0 indicates no concentration and 1 full concentration in the market (this would be the case of a monopoly). The UK’s Competition and Markets Authority (CMA) defines a market as ‘concentrated’ (CMA, 2010) if the HHI is higher than 0.1 (or 10%) and as ‘highly concentrated’ if the HHI is higher than 0.2. The US Federal Trade Commission (US FTC) defines a slightly different threshold with HHI values above 0.18 as a ‘highly concentrated market’, and above 0.1 as ‘moderately concentrated’ (FTC, 2015). A market with a HHI below 0.1 is usually considered as ‘non-concentrated’.

Results and Discussion
	India, as the largest global producer and exporter of mangoes, offers a wide array of varieties that are distinct in flavor, texture, and aroma. Over the years, a few select varieties have dominated the export market due to their high demand internationally. This section analyzes the varietal composition of India’s fresh mango exports from 2019-20 to 2022-23, based on data availability and provided only for four years by the Agricultural and Processed Food Products Export Development Authority (APEDA).
Trade Composition growth rates of fresh mango varieties in volume from India
	The table 1 provides highlights the export quantities of various mango varieties from India over four fiscal years, 2020-21 to 2023-24, along with their Compound Annual Growth Rate (CAGR). The total export quantity of fresh mangoes has generally increased, growing from 21,033.56 MT in 2020-21 to 32,104.1 MT in 2023-24, reflecting a CAGR of 6.11. 
	Among individual varieties, Kesar mangoes showed a strong growth trend, with exports rising sharply from 983.73 metric tons in 2020-21 to 3,787.01 metric tons in 2023-24, achieving a CAGR of 18.80. In contrast, Alphonso (Hapus) mangoes, despite being a premium variety, saw a slight decline in exports, with a CAGR of -2.75, decreasing from 3,195.85 metric tons in 2020-21 to 2,673.39 metric tons in 2023-24. Other varieties such as Banganapalli experienced modest growth with a CAGR of 2.74, while Totapuri showed significant growth (CAGR 15.08) but with smaller absolute volumes. The Chausa variety had an impressive CAGR of 25.71, surging from 40.98 metric tons in 2020-21 to 488.26 metric tons in 2023-24. Other Mangoes, a category likely including less specific varieties, dominated in terms of export quantity, contributing significantly to the overall mango exports with a CAGR of 6.47. This was illustrated the growth trends across different mango varieties and highlights the growing demand for certain varieties like Kesar and Chausa, while others like Alphonso are facing challenges. By the following results the study rejects the null hypothesis.
Table 1: Trade Composition growth rates of fresh mango varieties in volume from India
    (Value in MT)

	Sl. No
	HS Code
	Product
	2020-21
	2021-22
	2022-23
	2023-24
	CAG R

	
    1
	
08045021
	
Kesar
	983.73
(4.67)
	2319.08
(8.32)
	1749.96
(7.62)
	3787.01
(11.79)
	
18.80

	
   2
	
08045026
	Alphonso (Hapus)
	3195.85
(15.19)
	5994.86
(21.50)
	2829.76
(12.32)
	2673.39
(8.32)
	
-2.75

	
   3
	
08045022
	
Banganapalli
	830.55
(3.94)
	1674.03
(6.00)
	856.91
(3.73)
	1081.68
(3.36)
	
2.74

	
   4
	
08045023
	
Totapuri
	47.47
(0.22)
	151.01
(0.54)
	116.6
(0.50)
	91.95
(0.28)
	
15.08

	
   5
	
08045027
	
Mallika
	41.40
(0.19)
	61.16
(0.21)
	28.81
(0.12)
	38.17
(0.11)
	
0.03

	
  6
	
08045025
	
Dasheri
	49.50
(0.23)
	75.92
(0.27)
	34.70
(0.15)
	75.54
(0.23)
	
-2.05

	
  7
	
08045024
	
Chausa
	40.98
(0.19)
	25.64
(0.09)
	19.72
(0.08)
	488.26
(1.52)
	
25.71

	
   8
	
08045028
	
Langda
	48.99
(0.23)
	122.16
(0.23)
	70.02
(0.30)
	81.9
(0.25)
	
6.40

	
   9
	
08045029
	Other Mangoes
	15795.09
(75.09)
	17448.90
(62.60)
	17257.30
(75.15)
	23786.20
(74.09)
	
6.47

	
	
Total
	21033.56
(100)
	27872.76
(100)
	22963.80
(100)
	32104.10
(100)
	
6.11


Note: Figures in the parenthesis indicates percentage to the total
Trade composition of fresh mango varieties export from India: average volume from 2020-21 to 2023-24
	The Table 2 and fig. 1 depicted that the average composition of fresh mango varieties exported from India from 2020-21 to 2023-24, showing both quantities (in metric tons) and their percentage shares. The most significant portion of mango exports falls under Other Mangoes (HS code 8045029), which accounted for a substantial 71.45 per cent of total exports, with an average quantity of 18,571.87 metric tonnes. Among the named varieties, Alphonso (Hapus) leads the exports, contributing 14.13 per cent (3,673.47 metric tons). Kesar follows at 8.50 per cent (2,209.95 metric tons) and Banganapalli makes up 4.27 per cent (1,110.79 metric tons). Lesser-exported varieties include Totapuri (0.39 %), Chausa (0.55%) and Langda (0.31%), while Mallika and Dasheri have minimal export shares of 0.16 per cent and 0.23 per cent, respectively. This composition reflects the dominance of other miscellaneous mango varieties in India's fresh mango exports, with Alphonso and Kesar being the most prominent named varieties in international markets.
Table 2: Trade composition of fresh mango varieties export from India: average volume from 2020-21 to 2023-24	
											(Value in MT)
	  Sl. No.
	  HS Code
	  Product
	  Average quantity
	  Per cent

	1
	08045021
	Alphonso (Hapus)
	3673.47
	14.13

	2
	08045026
	Kesar
	2209.95
	8.50

	3
	08045022
	Banganapalli
	1110.79
	4.27

	4
	08045023
	Chausa
	143.65
	0.55

	5
	08045027
	Totapuri
	101.76
	0.39

	6
	08045025
	Langda
	80.78
	0.31

	7
	08045024
	Dasheri
	58.92
	0.23

	8
	08045028
	Mallika
	42.39
	0.16

	9
	08045029
	Other Mangoes
	18571.87
	71.45

	
	Total
	25993.56
	100.00

















Fig. 1: Per centage share of composition of different varieties of fresh mango export from India (Quantity in MT) 2020

Trade Composition growth rates of fresh mango varieties in value from India
	Table 3 indicates the export values of various fresh mango varieties from India over the period 2020-21 to 2023-24, showing an overall compound annual growth rate (CAGR) of 7.02 per cent per annum. The Kesar variety demonstrated significant growth with a remarkable CAGR of 18.25, as its export value rose from Rs. 2,923.28 crore in 2020-21 to Rs. 11,251.50 crore in 2023-24. In contrast, the prestigious Alphonso (Hapus) variety experienced a decline, with a negative CAGR of -2.82 per cent, ending at Rs. 8,680.16 crore in 2023-24 despite fluctuations in its export value. This highlights the rising global demand for Kesar mangoes, while Alphonso, traditionally a premium variety, faced challenges in maintaining its export performance. Other varieties also had mixed performances. Banganapalli grew at a modest CAGR of 3.90 per cent, while Totapuri and Mallika had slow but steady growth of 6.78 per cent and 3.00 per cent, respectively. Dasheri and Langda grew at a similar pace, with respective CAGRs of 3.66 per cent and 5.01 per cent. Interestingly, Chausa experienced a massive growth spike, with a CAGR of 44.19, surging from Rs.51.02 Crores in 2020-21 to Rs. 244.58 Crores in 2023-24.
Table 3: Trade Composition growth rates of fresh mango varieties in value from India (2020-21 to 2023-24)	                                                                                             (Value in INR Crores)
	Sl.No.
	HS Code
	Product
	2020-21
	2021-22
	2022-23
	2023-24
	CAGR

	1
	8045026
	 Kesar
	2923.28
	6905.31
	4967.37
	11251.5
	18.25

	2
	8045021
	Alphonso (Hapus)
	6084.17
	10091.4
	7836.41
	8680.16
	-2.82

	3
	8045022
	 Banganapalli
	1459.37
	3006.94
	2002.47
	3195.78
	3.90

	4
	8045027
	 Totapuri
	65.27
	167.52
	196.97
	158.73
	6.78

	5
	8045028
	 Mallika
	34.98
	88.4
	57.78
	72.73
	3.00

	6
	8045024
	 Dasheri
	94.27
	111.35
	55.34
	167.02
	3.66

	7
	8045023
	 Chausa
	51.02
	49.36
	34.83
	244.58
	44.19

	8
	8045025
	 Langda
	84.46
	163.56
	122.89
	191.4
	5.01

	9
	8045029
	Other  Mangoes
	25422.1
	23483.9
	33260
	36178.7
	7.50

	
	              Total
	36219
	44067.7
	48534
	60140.6
	7.02










The category of Other Mangoes saw consistent growth with a CAGR of 7.50 per cent, making it a significant contributor to overall export performance. This was indicated varied demand for different mango varieties, with some experiencing significant export growth, while others, like Alphonso, face challenges.
Trade composition of fresh mango varieties export from India: average value from 2020-21 to 2023-24
	The table 4 and Fig. 2 revealed that, the average composition of fresh mango varieties exported from India between 2020-21 to 2023-24, measured in values and percentages. Among the different varieties, Alphonso (Hapus) leads with an average export of Rs. 8,173.04 Crores., constituting 17.3 per cent of the total exports. Kesar follows closely, with Rs. 6,511.87 Crores., making up 13.78 per cent. Other popular varieties like Banganapalli and Totapuri contribute 5.11 per cent and 0.31 per cent, respectively. Interestingly, a large proportion of exports, 62.63 per cent, is made up of unspecified or other mango varieties, totalling Rs. 29,586.18 Crores.. Lesser-known varieties like Mallika, Dasheri, Chausa, and Langda represent only minor shares, each accounting for less than 0.5 per cent. The export value highlights the dominance of Alphonso, Kesar, and unspecified mangoes in India's mango export market. These findings were aligned with results of (Thomas and Sheikh, 2011).
Table 4: Trade composition of fresh mango varieties export from India: average value from 2020-21 to 2023-24	                                                                (Value in INR Crores)
	Sl. No.
	HS Code
	Product
	Average
	Per cent

	1
	 08045021
	  Kesar
	6511.87
	13.78

	2
	 08045026
	  Alphonso (Hapus)
	8173.04
	17.30

	3
	 08045022
	  Banganapalli
	2416.14
	5.11

	4
	 08045023
	  Totapuri
	147.12
	0.31

	5
	 08045027
	  Mallika
	63.47
	0.13

	6
	 08045025
	  Dasheri
	107.00
	0.23

	7
	 08045024
	  Chausa
	94.95
	0.20

	8
	 08045028
	  Langda
	140.58
	0.30

	9
	 08045029
	  Other Mangoes
	29586.18
	62.63

	
	                                  Total
	47240.33
	100.00




















Fig. 2: Per centage share of composition of different varieties of fresh mango export from India (Value in INR Crores)
India's Export Competitiveness for fresh mangoes in the Global Market
	India, as one of the world's largest producers of mangoes, holds a prominent position in global mango trade. An analysis of trade competitiveness for India’s fresh mangoes is crucial to understanding its current performance and future potential in international markets.
Export Competitiveness for India’s fresh mangoes in the global market
	The table 5 presents the competitiveness of India's fresh mango exports from 2012 to 2023, measured using the Revealed Comparative Advantage (RCA) and Revealed Symmetric Comparative Advantage (RSCA) indices.
	The RCA values above 1 from 2012 to 2019 indicate that India had a comparative advantage in mango exports during these years, although this advantage showed a declining trend, dropping from 1.70 in 2012 to 1.00 in 2019. The RSCA values, which range from -1 to 1, reinforce this observation, with positive values up to 2019, indicating competitiveness, though decreasing from 0.26 in 2012 to 0.00 in 2019. Post-2019, both indices show that India's comparative advantage in fresh mango exports diminished, with RCA values falling below 1, indicating a comparative disadvantage in exporting fresh mangoes. The RSCA values turn negative from 2020 onwards, highlighting a comparative disadvantage, though there is a slight improvement from -0.32 in 2020 to - 0.10 in 2023. Overall, the data reflects a significant decline in the competitiveness of India’s fresh mango exports over the given period. These results were aligned with the results of (Dastagiri et al., 2013).
Table 5: Export Competitiveness for India’s fresh mangoes in the Global Market

	Sl. No
	Year
	RCA
	RSCA

	1.
	2012
	1.70
	0.26

	2.
	2013
	1.45
	0.18

	3.
	2014
	1.34
	0.15

	4.
	2015
	1.36
	0.15

	5.
	2016
	1.51
	0.20

	6.
	2017
	1.28
	0.12

	7.
	2018
	1.10
	0.05

	8.
	2019
	1.00
	0.00

	9.
	2020
	0.52
	-0.32

	10.
	2021
	0.68
	-0.19

	11.
	2022
	0.71
	-0.17

	12.
	2023
	0.82
	-0.10


Source: ITC trade map,
Note: Data pertaining from January to December of the year in ITC trade map


Market share of major importers of Indian Fresh Mangoes
	The Table 6 indicated that the market shares of major importers of Indian Fresh Mangoes in the world from 2014 to 2023, the United Arab Emirates (UAE) dominated the market for Indian fresh mangoes, accounting for nearly half of both the quantity and value of imports. On average, the UAE imported 18,735 metric tons (MT) annually, representing 49.06 per cent of the total imports and contributing 48.72 per cent to the total value, equivalent to $25.9 million. The United Kingdom followed, though with a much smaller share: it imported 3,028 MT (7.93 %) but contributed a higher proportion to the value (14.15%) due to higher price points, amounting to $7.5 million. Other significant importers include Qatar (5.09 % of the quantity, 5.43 % of the value), the United States (2.45 % of the quantity,4.38 % of the value), and Oman (4.37 % of the quantity, 4.27 % of the value). Notably, Other Countries collectively made up 28.09 per cent of the total imports and 15.84 per cent of the value, suggesting a diversified but lower-value import market for Indian mangoes across various regions. Overall, the world imported an average of 38,186 MT of Indian mangoes annually, worth $53.2 million.
Table 6: Market share of major importers of Indian Fresh Mangoes in the world (2014 to 2023)
	Sl.
No.
	
Imports
	Average quantity (MT)
	Percentage Contribution (%)
	Average value (USD)
	Percentage Contribution (%)

	1.
	United Arab Emirates
	18735
	49.06
	25919544
	48.72

	2.
	United Kingdom
	3028
	7.93
	7525359
	14.15

	3.
	Nepal
	695
	1.82
	2972824
	5.59

	4.
	United States of America
	935
	2.45
	2332408
	4.38

	5.
	Qatar
	1942
	5.09
	2887555
	5.43

	6.
	Kuwait
	459
	1.20
	856684
	1.61

	7.
	Oman
	1667
	4.37
	2272802
	4.27

	8.
	Other Countries
	10726
	28.09
	8428834
	15.84

	
	World
	38186
	100.00
	53196013
	100.00


Market concentration of fresh mango trade
	In the study Herfindahl-Hirschman Index (HHI) is used to measure the concentration of fresh mango export origin and import destinations. The table 7, analyses the export concentration of Indian fresh mangoes from 2014 to 2023. It compares the concentration levels based on the thresholds set by two regulatory authorities: The United Kingdom Competition and Market Authority (UK CMA) and the United States Federal Trade Commission (US FTC).
	According to the HHI values provided, both in terms of quantity (0.331) and value (0.293) of fresh mango exports, the market shows a high concentration. This is because these values exceed the high concentration thresholds set by both the UK CMA (HHI ≥ 0.2) and US FTC (HHI ≥ 0.18). A high concentration indicates that Indian fresh mango exports are dominated by a few key markets or players, potentially suggesting limited competition and a lack of market diversity for this product during the analyzed period. The table thus highlights that Indian fresh mango exports are not diversified, with a significant reliance on a small number of buyers or export destinations, which can pose risks to market stability and competitiveness. Commission (US FTC) defines a slightly different threshold with HHI values above 0.18 as a ‘highly concentrated market’, and above 0.1 as ‘moderately concentrated’ (FTC, 2015). A market with a HHI below 0.1 is usually considered as ‘non-concentrated’.
Table 7: Export concentration of Indian Fresh Mangoes (2014 to 2023)

	Particulars
	HHI Thresholds
	HHI of Fresh Mango Exports

	Market characterization
	UK CMA
	US FTC
	Quantity (MT)
	Value (USD)

	 No concentration
	 <= 0.1
	 <= 0.1
	
	

	 Moderate concentration
	 0.1> HHI <0.2
	 0.1> HHI <0.18
	
	

	 High concentration
	 >= 0.2
	 >= 0.18
	0.331
	0.293


Note: UK CMA: United Kingdom Competition and Market Authority US FTC: United States of America Federal Trade commission

Conclusion
	India’s fresh mango export sector demonstrates a dynamic yet uneven growth pattern across varieties, markets and competitiveness indicators. While the overall export volume and value have shown steady growth, driven largely by varieties such as Kesar and emerging performers like Chausa, traditional premium varieties like Alphonso have experienced declining trends. The dominance of “Other Mangoes” in both volume and value highlights the lack of varietal specificity in exports. Moreover, India’s comparative advantage in global mango trade has weakened in recent years, as indicated by declining RCA and RSCA indices. The export market remains highly concentrated, with heavy reliance on a few countries, particularly the UAE, posing potential risks. Therefore, enhancing varietal diversification, improving quality standards, strengthening market access, and expanding into new destinations are essential to sustain competitiveness and ensure long-term growth of India’s mango export sector.
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Per cent	
Kesar	Alphonso (Hapus)	Banganapalli	Totapuri	Mallika	Dasheri	Chausa	Langda	Other Mangoes	13.78	17.3	5.1100000000000003	0.31	0.13	0.23	0.2	0.3	62.63	Average	
Kesar	Alphonso (Hapus)	Banganapalli	Totapuri	Mallika	Dasheri	Chausa	Langda	Other Mangoes	6511.87	8173.04	2416.14	147.12	63.47	107	94.95	140.58000000000001	29586.18	

  Per cent	
Alphonso (Hapus)	Kesar	Banganapalli	Chausa	Totapuri	Langda	Dasheri	Mallika	Other Mangoes	14.13	8.5	4.2699999999999996	0.55000000000000004	0.39	0.31	0.23	0.16	71.45	  Average quantity	
Alphonso (Hapus)	Kesar	Banganapalli	Chausa	Totapuri	Langda	Dasheri	Mallika	Other Mangoes	3673.47	2209.9499999999998	1110.79	143.65	101.76	80.78	58.92	42.39	18571.87	


