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	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript addresses an increasingly relevant topic in contemporary digital economics—namely, the economic and behavioral implications of influencer marketing on consumer satisfaction. As digital platforms reshape consumption patterns, understanding the statistical and economic relationships between influencer engagement, demand, pricing, and satisfaction contributes to both marketing science and applied microeconomics literature. The study attempts to bridge consumer behavior analysis with economic interpretation (e.g., demand–price relationships), which can stimulate interdisciplinary dialogue between marketing scholars and economists. Furthermore, empirical evidence from primary data adds contextual value, especially for emerging digital markets. However, the theoretical contribution requires further strengthening to significantly impact the broader scientific community.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The title is relevant but somewhat broad and slightly misleading.
Suggested Alternative Titles:

· “Influencer Marketing and Consumer Satisfaction: An Empirical Analysis of Social Media Engagement”

· “The Impact of Influencer Marketing on Consumer Purchase Behavior and Satisfaction: Evidence from Survey Data”

These alternatives more accurately reflect the methodology and scope.


	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Abstract contains the core elements of a research study (topic, data source, sample size, and key findings), but it is not yet comprehensive or academically strong for journal publication. Below are detailed suggestions for improvement:
The opening sentences describing platform popularity (e.g., Facebook, YouTube user numbers) are too general and not directly relevant to the study’s contribution. Abstracts should focus on:

· Research problem

· Purpose

· Methodology

· Key findings

· Contribution

Suggestion: Delete the global usage statistics unless the study specifically analyzes those platforms comparatively.


	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript presents several methodological and conceptual concerns that require attention. The claim of “creating an economic theory” appears overstated, as the analysis primarily relies on statistical associations rather than formal theoretical development. Additionally, the study does not provide a clear justification of the sampling technique (e.g., random, convenience, purposive), which raises questions regarding representativeness and generalizability. There is also no evidence of reliability or validity testing, such as Cronbach’s alpha or construct validation procedures, to support the measurement of key variables. In some instances, correlation results are interpreted in a way that implies causation, which is methodologically inappropriate given the cross-sectional design. Furthermore, the graphical economic model presented in Appendix I lacks formal derivation and theoretical grounding, limiting its academic robustness. Some cited references, particularly those related to capital structure, are not conceptually aligned with influencer marketing and should be reconsidered. Overall, while the manuscript is statistically organized, it requires methodological refinement and stronger theoretical integration to meet higher standards of scientific rigor.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	· Some recent references (2022–2023) are included.

· However, several citations are:

· Outdated (e.g., 2011–2014 foundational texts without recent updates).

· Non-academic sources (e.g., blog posts, Google search links).

· Conceptually unrelated (e.g., capital structure moderation study).

Recommendations for Additional References

You may consider including high-impact journal articles such as:

· Journal of Marketing publications on influencer credibility and persuasion.

· Journal of Interactive Marketing studies on digital consumer engagement.

· Computers in Human Behavior research on social media influence and satisfaction.

· Electronic Commerce Research and Applications articles on e-satisfaction and online purchasing behavior.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The manuscript requires substantial language editing to meet scholarly communication standards. Several grammatical errors are present throughout the text, which affect clarity and readability. There is noticeable redundancy, particularly in the repeated presentation of social media platform statistics across multiple sections. The frequent use of informal phrasing such as beginning sentences with “Nowadays” reduces the academic tone of the manuscript. Additionally, inconsistent capitalization of terms and headings creates stylistic irregularities. Some sections also reflect a weak academic tone, with statements that are descriptive rather than analytical. Although Grammarly was reportedly used, professional academic proofreading by a native English-speaking editor or certified language service is strongly recommended to enhance precision, coherence, and overall quality.
	

	Optional/General comments


	The manuscript would benefit from several structural and methodological improvements. First, the abstract should be rewritten in a structured academic format that clearly presents the background, research purpose, methodology, key results, and theoretical and practical contributions. The economic diagram presented in Appendix I requires stronger theoretical grounding and formal justification; otherwise, it should be reconsidered or removed to maintain conceptual clarity. The study should explicitly acknowledge its limitations, particularly the cross-sectional design, reliance on self-reported data, and potential sampling bias, as these factors affect generalizability. Additionally, practical implications and theoretical implications should be presented in separate, clearly labeled sections to enhance scholarly rigor. The operational definitions of key constructs (e.g., BGOI, SMPU, SPDM, satisfaction) need clearer conceptual and measurement explanations to ensure construct validity. For stronger analytical depth, the study could incorporate regression analysis or structural equation modeling instead of relying primarily on chi-square tests and correlations. Finally, the literature review should be more closely aligned with the hypotheses, ensuring that each hypothesis is directly supported by prior theoretical and empirical evidence.
The study addresses a relevant and timely topic (influencer marketing and consumer satisfaction) and presents empirical data with appropriate basic statistical techniques. However, the manuscript requires significant improvements in theoretical grounding, methodological rigor (e.g., reliability testing, sampling justification), reference alignment, and academic writing quality before it can meet higher scholarly standards.
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	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)
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