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ABSTRACT 

	Slow tourism has increasingly asserted itself as an inevitable trend worldwide, prioritizing sustainable development over diverse industries and offsetting the consequences of mass tourism. As a sustainable alternative tourism model, slow tourism not only mitigates negative environmental, cultural, and societal impacts but also addresses communities’ economic problems, thereby fostering positive citizenship behaviours. This study synthesizes data from reputable, reliable academic sources, including ScienceDirect and Taylor & Francis Group, focusing on the evaluation of the slow tourism experience from the perspective of tourists, grounded in two dimensions: passive perceptions and active behaviours. The research provides an overview of the main forms of sustainable tourism and systematizes the conception of slow tourism, drawing on the work of various scholars. The findings show the importance of slow tourism experiences in strengthening tourists’ loyalty and voluntary behaviours toward destinations, and in contributing to long-term sustainable development.



Keywords: Slow Tourism; Tourist Citizenship Behaviour; Restorative Experience; Sustainable Development 


1. INTRODUCTION 

Over the past several decades, continued growth and extensive diversification have made the tourism industry one of the most dynamic economic sectors in the world and an important driving force behind global socio-economic development (UNWTO, 2025). Clear evidence of this is the strong recovery from the pandemic and the return to long-term growth, as the tourism industry recorded more than 1.52 billion international visitors and a 4% growth rate in 2025 (an increase of 60 million people over the same period in 2024) (UNWTO, 2026). However, this model is increasingly showing serious limitations. The fact is that the negative impact of mass tourism, such as global warming, environmental pollution, and socio-economic inequality, not only increases the burden on destinations, but also forces both tourism businesses and tourists to reassess the consequences of the tourism industry creating for the ecosystem and local communities (Frey & George, 2010). Facing that situation, visitors and stakeholders have been forced to reconsider their approach to tourism in a more sustainable way (Klarin et al., 2024). This shift is also driven by a change in consumer thinking, in which visitors begin to seek deeper meanings in life and their sense of belonging, and to recognize the importance of psychological well-being through harmony with nature and society (Stankov et al., 2020). In the face of challenges, tourism researchers have worked to develop alternative tourism models that aim at the sustainable development of the sector (Naparin et al., 2025). Slow tourism, as a representative alternative to mass tourism (Fullagar, 2012) is expected to become a global phenomenon in the next few years, when simultaneously meeting the needs of visitors for a deep, psychologically happy travel experience (Oh et al., 2016; Huang et al., 2023) and the desire to minimize carbon emissions caused by tourism activities (Lee and Jan, 2019).
Regarding Tourist Citizenship Behaviour (TCB) in the context of tourism, prior scholars focused on elucidating the effects of direct environmental stimuli at destinations on TCB including social interactions at the destination, for example, tour guides’ humor (Shuhao Li et al., 2022), hosts’ hospitality (Wang et al., 2026), the friendliness of locals (Chen et al., 2025). It is also destinations’ quality, such as spatial landscapes (Chen et al., 2025; Li & Wei, 2021), destination brand experience (Tang et al., 2023), service quality, and the uniqueness of tourism resources (Liu et al., 2021). Despite the fact that tourism experience can be considered a holistic process in which tourists’ experiences are accumulated, reflected, and gradually constructed throughout the journey, these studies still conceptualize tourists’ behaviour as an immediate response to isolated factors of specific destination attributes. Obviously, this perspective is applicable to slow tourism, a type of tourism that encourages tourists to reflect on the hectic pace of modern life and to engage in in-depth interaction with local communities and the environment, thereby creating excellent opportunities for sustainable tourism development (Dongye Li, 2024). Consequently, this reveals a gap in understanding the fundamental processes by which slow tourism experiences are transformed into tourists’ voluntary citizenship behaviours. 
Previous studies have focused on a single dimension rather than integrating tourists’ passive perceptions and active behaviours into a cohesive model to deeply analyse TCB (Yao et al., 2023). On the contrary, this study adopts both of perspective to simultaneously explore the impact of slow tourism on TCB. Restorative experience (passive perception) can influence cognitions and emotions (He et al., 2022), fostering the tourists’ intentions to engage in TCB (Yao et al., 2023). In the same way, this study conceptualises pro-environmental behaviour as an active factor that impacts TCB, rather than treating it as an outcome of the slow tourism experience. As a result, this study thoroughly examines the relationships among slow tourism experience, restorative experience, pro-environmental behaviour, and TCB. The findings provide a totally new perspective for explaining and encouraging TCB following their tourism experiences. On this premise, it not only supports visitors' positive behaviours in developing and protecting the destination’s values but also lays a firm foundation for enhancing the quality of tourism services and destination brand management. Equally important, it attracts more potential tourists and effectively utilizes the existing advantages of natural resources, scenic landscapes, and cultural identity of local communities. Ultimately, the study contributes to the goal of sustainable development in the tourism sector in particular, and the global economy in general.

2. methodology

This article synthesizes data from reputable, reliable academic sources, including ScienceDirect and Taylor & Francis Group, focusing on studies of slow tourism experiences and tourist citizenship behaviour to provide a comprehensive perspective. This study used articles published in a large, reputable data warehouse during the 2015-2025 period from Taylor & Francis, ScienceDirect, Emerald Insight, and SpringerLink. The first search used the term ‘Slow Tourism and Tourist Behaviour’  as a keyword, returning 48,099 articles. Subsequently, it was narrowed down by type of ‘article’ using the same keyword, returning 43,079 articles. Finally, using advanced keyword, title, and abstract searches, duplicate articles from the databases were excluded, and 55 potentially relevant full-text articles were obtained (see Table 1). To stay true to the research topic, we have selected specific articles on tourism experience and citizenship behavior to analyze the relationship among tourism types within sustainable tourism and different notions of slow tourism. From this, we will highlight insights into tourists' restorative experience in slow tourism and the impact of slow tourism on tourists' citizenship behavior.
Table 1. Search options and returned results for each database examined
	Search options

	Databases
	By the keyword ‘Slow tourism and tourist behaviour.’ 
	1. By keyword ‘Slow tourism and tourist behaviour.’
2. Document type: Article 
	1. By keyword ‘Slow tourism and tourist behaviour.’
2. Document type: Article
3. Advanced search: titles, abstracts, keywords

	Taylor&Francis
	39,536
	36,407
	42

	ScienceDirect
	  5,955
	  5,151
	13

	Emerald Insight
	  2,522
	 1,506
	  0

	SpringerLink
	      86
	      15
	  0

	Total
	48,099
	            43,079
	              55


Source: Authors
3. results and discussion

3.1 Slow tourism 
Following the COVID-19 pandemic, the world witnessed significant changes across industries. Tourism is one of the industries experiencing significant changes due to the pandemic. Accordingly, despite the negative impact of COVID-19, it has still encouraged new tourism trends, such as domestic tourism and slow tourism (da Silva Lopes et al., 2021). Many scholars suppose that slow tourism is a niche market that grows most rapidly and is also considered a form of sustainable tourism (Le Busque, Mingoia & Litchfield, 2021; Serdane, Maccarrone-Eaglen & Sharifi, 2020). Although the definition of slow tourism has not been clearly established, almost all scholars believe it is a new type of tourism (Dickinson & Lumsdon, 2010; Oh, Assaf & Baloglu, 2016).
According to Francesc Fusté-Forné (2023), the roots of slow tourism lie in the slow food movement, which began in Italy in 1986 and was initiated by Carlo Petrini. This crusade was launched to preserve local food cultures and traditions amid the hectic lifestyles of contemporary societies. The emergence of the slow food movement broadened the scope of divergent movements that adopted the “slow” philosophy. Take Cittaslow (slow city) as an example; it is a model of urban life that emphasizes anti-globalization, promotes local food and cultural diversity, and fosters transnational networks (Heitmann et al., 2011). Studies show that the slow city provides a firm foundation for sustainable, green tourism development (Ekinci, 2014; Máckiewicz & Konecka-Szydłowska, 2017), thereby creating conditions for the emergence of slow tourism. Therefore, the core principles and philosophy of these movements emphasize the virtues of the slow and the authentic against an increasingly fast and artificial consumer society (Nieves Losada & Gonçalo Mota, 2019). These “slow” ideas are manifestations indicating that modern lifestyle has gradually revealed its disadvantages for human life, in which people are often overscheduled and burdened by depression (Dickinson & Lumsdon, 2010). 
When it mentions slow tourism, it is essential to distinguish it from the concept of slow travel. Whereas slow travel focuses on reducing the use of preferred transportation by replacing it with low-carbon modes (such as trains or buses), slow tourism emphasizes a slow pace and aligns with sustainable practices for the environment and cultures. and societies through the thoroughly enriched connection with destinations. (Conway & Timms, 2012; Dickinson, 2015; Fullagar, Markwell & Wilson, 2012; Noor, Nair & Mura, 2015; Oh, Assaf & Baloglu, 2016) In detail, slow tourism is a sharp contrast to mass tourism, which goes hand in hand with potential sustainability and green ideology (Conway & Timms, 2010; Oh et al., 2016; Smith & Eadington, 1992). 
Most researchers agree that slow tourism shares some characteristics with other sustainable tourism models (ecotourism and responsible tourism, for example) (Le Busque et al., 2021; Meng & Choi, 2016; Serdane et al., 2020). Within the context of sustainable tourism that promotes environmental awareness, socio-cultural responsibility, and economic accountability (I. Kelman, 2022), first of all,  Nguyen (2021) proposes that green tourism is a type of tourism based on nature and culture, incorporating environmental education, with its core being the consumption of green products. Thus, it contributes to the conservation and development of sustainability through the active participation of local communities. Specifically, community-based tourism can be considered as “tourism activities that are owned, managed, and coordinated at the community level, contributing to the well-being of the community by fostering sustainable livelihoods and protecting cherished socio-cultural traditions and heritage resources” (ASEAN Secretariat, 2016). Clearly, it is true in the case of rural tourism, though it is more distinctive. Rural tourism particularly occurs in rural areas to attract travelers seeking authentic experiences, allowing them to engage deeply with rural nature and culture. It revitalizes the rural economy, restores traditional villages, and promotes social development (Jin et al., 2021; Ion & Petre, 2024; Li et al., 2024a, 2024b, 2024c, 2024d). Ecotourism shares many of the same principles as green tourism. It is defined as “responsible travel to natural areas that conserves the environment and improves the welfare of the local people” (TIES, 1991). In parallel with the aforementioned form of tourism, wellness tourism promotes the tourists’ health and well-being through therapeutic activities such as relaxation, rehabilitation, disease treatment, and preventive health care (Yuttachai Hareebin et al., 2026). It is clear that slow tourism aligns with green and wellness tourism, forming a harmonious intersection between the two. Figure 1 shows the overview of the main forms of sustainable tourism. 
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Figure 1. The relationship among tourism types within sustainable tourism
Although there is already a substantial number of studies on slow tourism, each study adopts a different approach to define its form. According to  Dickinson & Lumsdon (2010); Dickinson, Lumsdon & Robbins (2011), slow tourism is defined as traveling more slowly, intentionally practicing slower types of mobility (Hannam et al., 2021), leisurely doing sightseeing and spending time immersing oneself in the local landscape, thereby connecting meaningfully with people, places, culture, food, heritage, and the environment (Caffyn, 2012).  On the other hand, Timms & Conway (2012) state that slow tourism encompasses the environmental sustainability concerns of ecotourism, addresses social and cultural sustainability through community-based tourism and pro-poor tourism, and supports economic sustainability ideals such as maximizing local linkages through agrotourism. For this reason, economic growth in destinations, such as higher incomes and more jobs for the local community, could be expected as an obvious result. (Nieves Losada & Gonçalo Mota, 2019). Furthermore, slow tourism is characterized by its leisurely pace, short travel distances, and limited mobility, with a strong emphasis on the sustainable development of natural resources and local traditions (Huang, Chen & Ramos, 2022). There is a study suggesting that slow tourism is a conscious decision to slow down while traveling and take into account the importance of the environment, the local communities, and the tourism experience. (Manthiou et al., 2022). Synthesizing findings from prior research, this study systematizes the conception of slow tourism based on different scholars’ notions, as presented in Table 2: 
[bookmark: _GoBack]Table 2. Different notions of slow tourism
	         Scholar 
	                             Notions 
	Characteristics 

	Dickinson & Lumsdon, (2010); Dickinson, Lumsdon & Robbins, (2011).
	Slow tourism is defined as traveling more slowly, taking in the sights, and immersing oneself in the local landscape. Further, “slowing” the pace of a holiday provides more opportunities to interact and connect with local people and places on a deeper level.
	Slow pace of travelling;
Community engagement

	Dickinson & Robbins, (2010); Caffyn, (2012); 

	Slow tourism encourages travelers to reduce their travel frequency, increase the length of their stay at the destination, visit fewer attractions (but more slowly), favor local resources, and focus on short-distance travelling that relies on more sustainable modes of transport. 
	Reduce travel frequency and number of destinations; 
Take advantage of local resources; 
Sustainable transportation, 

	Yurtseven & Kayas, (2011); Valls et al., (2019); 

	The philosophy of deceleration offers another way of providing tourism with specific guidelines, such as tourists taking the time to visit, reducing their carbon footprint, having an ecological and ethical vision, focusing on local contacts and nearby sights, consuming local products, discovering heritage, conserving the locals’ quality of life, and ensuring a high-quality tourism experience.
	Deceleration;
Reduce carbon footprint; 
Emphasize local contacts and nearby sights; 
Consume local products; 
Conserve local heritage and life quality; 
High-quality tourism experience.  

	Timms & Conway (2012)
	Slow tourism encompasses the environmental sustainability concerns of ecotourism, addresses social and cultural sustainability interests of community-based tourism and pro-poor tourism, and advances economic sustainability ideals such as maximizing local linkages through agrotourism. 
	
Building a sustainable environment, society, and culture for the local community. 

	 
Hannam et al. (2021)
	Tourists intentionally practice slower types of mobility, such as walking or cycling, that present deeper physical and sensual stimuli. 
	
Sustainable transportation

	Huang, Chen & Ramos, (2022)

	Slow tourism is characterized by its leisurely pace, short travel distances, and limited mobility, with a strong emphasis on the sustainable development of natural resources and local traditions. 
	Slow pace of travelling; 
Limited mobility; 
Short travel distances; 
Sustainable development of natural resources and local traditions. 

	Aikaterini Manthiou et al., (2022)
	Slow tourism is a conscious choice to slow down while traveling and to prioritize the environment, local communities, and the tourism experience.  
	Slow pace; 
Emphasis on the environment and local people; 
Focus on tourists’ experience.

	Fakhri Baghirov et al., (2023) 

	This style of travel emphasizes experiencing a destination more mindfully and sustainably, adopting a leisurely pace and eco-friendly practices to mitigate environmental, cultural, and community impacts. 
	Mindful and sustainable manner during the journey;
Slow pace;
Mitigate negative impacts on the environment, culture, and local communities. 

	Dongye Li et al., (2024)
	Slow tourism embodies deep reflection on modern lifestyles, prioritizes local interaction and environmental respect, and offers fresh viewpoints and viable routes for sustainable tourism development.
	Deep reflection; 
Local interaction;
Environmental respect. 


Source: Authors
Consequently, localization (Gardner, 2009), sustainable transportation (Dickinson & Lumsdon, 2010; Werner, Griese, & Bosse, 2022), environmental protection (Losada & Mota, 2019), and a high-quality of life (Manthiou et al., 2022) could be included among slow tourism’s attributes. Moreover, Manthiou et al also indicate that slow tourism is composed of six pillars: 
1.  Flexibility; 
2.  Onsite Social Engagement; 
3.  Consumption of Localness; 
4.  Destination Experience; 
5.  Value Perceptions;
6.  Living the Moment. 
Based on the results of analyses from existing studies, this study defines slow tourism as a form of tourism that embodies a deep reflection on modern lifestyles (Dongye Li et al., 2024) through experiencing a destination more mindfully and sustainably, adopting a leisurely pace and eco-friendly practices (Fakhri Baghirov et al., 2023) so that tourists can escape daily pressures and enjoy a tranquil lifestyle (Manthiou et al., 2022). Tourists also have immersive engagement with local people, places, and realities. (Meng & Choi, 2016). Thereby providing the foundation for tourists' destination attachment, so that they voluntarily devote themselves to practicing citizenship behaviors because of destination benefits. (Banerjee, Vasudevan, & Kiran, 2019). As a result, tourists' trust and loyalty in the destination are gradually strengthened. 
In contrast, mass tourism often leaves visitors feeling pressured by the pace of experiences, preventing them from genuinely reflecting on the destination's distinctive characteristics. Therefore, slow tourism lends itself to sustainable tourism, such as nature and ecotourism, heritage, agritourism, and other related forms, because it helps tourists find inner peace when they are close to nature and decide to slow down the pace of their journey (Walker, Lee & Li, 2021). Due to the particular characteristics of slow tourism, slow tourists can have high-authenticity experiences that are enjoyable in ways that “fast tourism” is not (Dickinson & Lumsdon, 2010). To sum up, slow tourism has gradually emerged as a new trend that aligns with the requirements of sustainable tourism development

3.2. Restorative experience of tourists in slow tourism 

In Kaplan's (1989, 1995) research, “restorative experience” has been mentioned but not clearly defined. It is generally described as a psychological recovery process, a successive experience that occurs in several stages after a restorative environment is experienced over a lengthy period. In detail, Kaplan and Kaplan (1989) suggest that a person may pass through successive experience and many multiple levels of restoration and over highly different time periods (Kaplan, Kaplan, & Ryan, 1998): “clearing the head, recovering attention capacity, facing accumulated matters on one’s mind, and reflecting on one’s priorities, prospects, actions, and goals in life”.
Attention recovery theory, which has been researched about perceived restorativeness, indicates that individuals’ mental, physical, and spiritual fatigue has been repaired by interacting with the natural environment, thereby restoring inner resources of individuals (Kaplan, 1995; Ratcliffe, Gatersleben, & Sowden, 2013). Kaplan & Kaplan (2005) assert that viewing a particular environment is when the restoration process occurs. According to Berto (2005), a restorative environment is one in which individuals feel psychologically restored, fostering recovery and improving their health and well-being (Hartig et al., 2014). The theory is an important theoretical framework explaining the mechanisms of cognitive recovery in slow travel. Four characteristics of a recovery environment: A sense of detachment from daily needs; A sufficiently large and coherent space for exploration; Naturally, effortlessly engaging attention; A fit between the environment and personal goals (Kaplan and Kaplan, 1995).
Many researchers have argued that the level of health restoration resulting from restorative experiences mostly depends on tourists’ subjective perceptions of their physical and mental health.  (Cohen & Kantenbacher, 2020; He et al., 2022). Thus, perceived restoration not only reflects the effects of tourism experiences but also shapes how tourists perceive and emotionally respond to wellness tourism destinations (He et al., 2022; Yao et al., 2023). Therefore, although perceived environmental restorativeness is commonly defined as a measure of the environment’s restorative ability, the core objective is not to describe the environment's features but to explain the process of cognitive restoration. 
Accordingly, this study conceptualizes this overall process as a restorative experience, describing how tourists gradually regain their cognitive resources. The process begins when tourists encounter and experience the restorative traits of slow tourism environments, and ends with an improvement in their mental state, as subjectively evaluated by the tourists themselves. This perspective allows the research model to concentrate on the quality of tourists’ interactions with destinations that lead to restoration, rather than regarding environmental restorativeness and human restoration as two separate and unrelated constructs.
In conclusion, this process includes the following dimensions:
· PR (Perceived Restorativeness) refers to the extent to which people perceive the restorative characteristics of the travel destinations, including being away, fascination, and compatibility (Kaplan & Kaplan).
· RP (Recovery Perception) refers to tourists’ subjective self-assessment of their actual recovery state after experiencing the environment (Yao et al., 2023). 
Specifically, more dimensions of the tourists’ psychological recovery process are described as follows: Separation from daily life; Being attracted by many interesting things; Many things to learn and explore; Admiring the surrounding scenery; Doing things you enjoy; Becoming attached to and close to the attractions; Enjoying trips like this; and improved concentration after the trip.
Research evidence from Yao et al. (2023) indicates a strong predictive relationship between perceived restorativeness and perceived restoration, thereby supporting the rationale for integrating these two constructs into a total measurement structure of tourists’ experiences. Slow tourism not only provides tourists opportunities to escape daily pressures and enjoy a tranquil lifestyle, but is also recognized as a component that contributes to sustainable development and high-quality tourism experiences (Manthiou, Klaus & Luong, 2022; Walker, Lee & Li, 2021). In this context, restorative experiences have a critical role, as the natural environments and relaxing settings of slow tourism help tourists reduce stress, anxiety, and fatigue through cognitive restoration. 
Shen, Wang, and Loverio (2022) show that tourists can alleviate stress and anxiety by enjoying and exploring natural landscapes or by listening to natural sounds at tourism destinations. In addition, Backman et al. (2022) confirm that restorative environments are a key component of wellness tourism experiences, as they contribute to positive emotions and enhanced life satisfaction. Such restorative experiences help tourists feel more relaxed, foster destination loyalty, and increase their intentions to revisit.
According to Yao et al. (2023), existing studies also indicate that health and restoration are central motivations driving tourists to engage in slow tourism. In particular, participation in experiential tourism activities that enhance mental and physical well-being has become an important factor in destination choice (Lin, 2014; Voigt et al., 2011). Subjective perceptions of tourists' health recovery can further promote positive behavioral intentions toward wellness tourism destinations (e.g., Voigt et al., 2011) as well as their tourism citizenship behaviors (TCB) (Avnet et al., 2012; He et al., 2022).


3.3. Slow tourism and tourist citizenship behaviour

Tourist citizenship behavior (TCB) has been derived from the concept of customer citizenship behavior (CCB), which in turn originated in organizational citizenship behavior (OCB) (Kim et al., 2020). Groth (2005) supposes that  TCB is defined as positive, voluntary, and discretionary behavior by tourists. Although these behaviours are not mandatory for the functioning and delivery of a tourist offering, they provide direct or indirect benefits to the destination. Although TCB shares some perspectives with OCB and CCB, within the context of tourism, it still has distinctive aspects. Firstly, TCB is a voluntary behaviour on the part of tourists. It means that tourists are not required to behave as those who assume a statutory duty to ensure the enterprises fulfill a contractual commitment. Secondly, tourists believe that if they contribute their ideas and feedback, it will be beneficial to enterprises’ operational productivity and the quality of their products and services. Lastly, TCB is believed to be an extra-role behaviour, rather than an in-role behaviour (Bove et al., 2009; Gong & Yi, 2019). Explaining the nature of tourists’ actions within the concept of TCB, according to social exchange theory (Homans, 1958), after experiencing tourism, tourists often feel a sense of responsibility to voluntarily support a destination that meets and satisfies their demands. Thus, TCB could serve as a stimulus for positive changes in destinations (Torres-Moraga et al., 2021a). It can be said that the more benefits a destination offers tourists, the more likely tourists are to display citizenship behaviours toward it. Therefore, thanks to the integration of tourists’ interactions with the destination, TCB is built so that tourists perform more extrarole behaviours (Abror et al., 2024). 
TCB is a multidimensional concept including three dimensions: recommendation, helping, and feedback (Torres-Moraga et al., 2021). Specifically, “recommending” means tourists suggest a tourism destination to other tourists; “helping” involves assisting other tourists at the destination; and “providing feedback” entails offering suggestions, ideas, or evaluations to improve the tourism destination (Torres-Moraga et al., 2021). Tourism destination management is strongly affected by TCB, which is a key factor in boosting destination quality (Xu and Lu, 2023). All tourism destinations should pay attention to TCB because of its association with tourists’ loyalty (Abror et al., 2024). Furthermore, TCB also increases the likelihood of revisiting intentions among visitors, thereby boosting competitive advantage and providing valuable insights to reinforce destination development. (Torres-Moraga et al., 2021; Xu and Lu, 2023). 
According to the context of slow tourism, TCB also consists of prosocial behavior (Bove, Pervan, Beatty, & Shiu, 2009); this behavior may be more evidently related to a tourist destination. This is because a tourist destination is not simply where tourists visit and explore, but also where they stay, eat, interact, and immerse themselves in local life, which fosters a sense of spiritual attachment (Torres-Moraga et al., 2021). According to Dolnicar and Leisch (2008), if individuals are likely to engage in prosocial behaviours in their daily lives, they will exhibit similar behaviours when travelling as tourists. This indicates that this transformation is an imminent and natural process of tourists within the tourism context (Jin et al., 2021). When it comes to slow tourism, if tourists visit the destination with enough time, at a slow pace, and with in-depth immersion, the transformation process will be clearer. These days, sustainable development has become society's development goal, so tourists are increasingly concerned and willing to engage in altruistic behaviours that benefit tourism destinations. (Jia et al., 2023). These altruistic behaviours are expressed through specific tourism behaviours, such as assisting other tourists, recommending the destination, or providing feedback to destination managers (Tu et al., 2022). In short, tourists are engaging their TCB toward the destination. 

In the context of Vietnam’s tourism industry increasingly adopting sustainable models, particularly slow tourism, understanding TCB is not only meaningful for travel and tourism businesses in enhancing quality but also plays a crucial role in the conservation, maintenance, and long-term development of destinations.


4. Conclusion

In the modern era, sustainable development has emerged as an important strategy across multiple industries, including tourism. It can be described as a “smokeless” industry that has been increasingly concerned by the public. Despite its potential, slow tourism has not yet been systematically and comprehensively explored. This research contributes to narrowing the gap by clarifying the factors that influence TCB through slow tourism experiences from the viewpoint of participating tourists. The new points the article brings are: Firstly, it analyzes the different characteristics of the concept of slow tourism. Secondly, the study has diagrammed the relationship among tourism types within sustainable tourism. Finally, the paper has analyzed the impact of slow tourism on tourists' citizenship behavior and on the restorative experience.
This study recommends that the government and tourism enterprises proactively anticipate emerging trends by integrating slow tourism into their strategic planning frameworks. Specifically, destination management should be prioritized because it plays a regulatory role in balancing the use of local resources, protecting natural ecosystems, and preserving the host communities’ cultural uniqueness. Furthermore, tourism enterprises must localize their product system, concentrate on immersive experiences in order to emotionally connect with travelers, strengthen the collaboration with the local community, and train employees about slow tourism. On the other hand, tourists should raise awareness and take responsibility during their journey by choosing eco-friendly tourism products, respecting local cultures, reducing waste, and exhibiting responsible citizenship behaviours. Collaboration among the government, tourism enterprises, and tourists will create optimal conditions for the proper development of slow tourism. It will not only foster the destinations’ attractiveness and enhance experience quality, but also encourage tourists’ revisit intentions, loyalty, and positive citizenship behaviours. 
This study still has some limitations. Firstly, the cross-sectional research design captures tourists’ behaviours and perceptions at a single point in time. It still does not indicate how tourists’ behaviours are changing over time. Thus, future research could adopt the longitudinal method to research the changes in perceptions, emotions, and citizenship behaviours of tourists before, during, and after experiencing slow tourism. Last but not least, this study has not analyzed or compared the development and effectiveness of slow tourism across different regions and countries. Accordingly, scholars could develop more methodological approaches to address this gap.


[bookmark: _Hlk218867759][bookmark: _Hlk219125673]Disclaimer (Artificial intelligence)
Author(s) hereby declare that NO generative AI technologies such as Large Language Models (ChatGPT, COPILOT, etc.) and text-to-image generators have been used during the writing or editing of this manuscript.

References

1. Abror, A., Patrisia, D., Engriani, Y., Hafizh, M. A., Gaffar, V., Qoriah, Q., Achmad, N., Wusqa, U., & Abdullah, M. S. (2025). Antecedents of tourist citizenship behavior: The role of digital halal literacy and religiosity. Journal of Islamic Marketing, 16(1), 65–81. https://doi.org/10.1108/JIMA-11-2023-0376  
2. ASEAN Secretariat (2016). ASEAN Community Based Tourism Standard. Jakarta, Indonesia. 
3. B. Walker, T., Lee, T. J., & Li, X. (2021). Sustainable development for small island tourism: Developing slow tourism in the Caribbean. Journal of Travel & Tourism Marketing, 38(1), 1–15. https://doi.org/10.1080/10548408.2020.1842289 
4. Baghirov, F., Bozbay, Z., & Zhang, Y. (2025). Individual factors impacting tourist satisfaction and revisit intention in slow tourism cities: An extended model. International Journal of Tourism Cities, 11(1), 63–82. https://doi.org/10.1108/IJTC-05-2023-0094 
5. Banerjee, J., Vasudevan, M., & Kiran, P. (2019). Investigating the antecedents of customer citizenship behaviour. Adalya J., 8(10), 178–184.
6. Berto, R. (2005). Exposure to restorative environments helps restore attentional capacity. Journal of Environmental Psychology, 25(3), 249–259.
7. Berto, R. (2014). The role of nature in coping with psycho-physiological stress: a literature review on restorativeness. Behav. Sci., 4, 394–409. doi: 10.3390/bs4040394
8. Bove, L. L., Pervan, S. J., Beatty, S. E., & Shiu, E. (2009). Service worker role in encouraging customer organizational citizenship behaviors. Journal of Business Research, 62(7), 698–705. https://doi.org/10.1016/j.jbusres.2008.07.003 
9. Caffyn, A. (2012). Advocating and Implementing Slow Tourism. Tourism Recreation Research, 37(1), 77–80. https://doi.org/10.1080/02508281.2012.11081690 
10. Chen, W. Q., Lee, H. S., & Wang, M. (2025). Rural tourism servicescape’s influence on experiential value and citizenship behavior. Acta Psychologica, 260, 105585. https://doi.org/10.1016/j.actpsy.2025.105585 
11. Chen, Z., He, Y., & Yu, Y. (2016). Enhanced functional connectivity properties of human brains during in-situ nature experience. PeerJ, 4:e2210. https://doi.org/10.7717/peerj.2210 
12. Cho, K. S., Um, S. H., & Lee, T. J. (2015). Perceived restorativeness of visits to cultural heritage sites. Asia Pacific Journal of Tourism Research, 21(9), 1046–1069.
13. Cittaslow. (2013, July). Cittaslow international network. Retrieved from: http://www.cittaslow.org/index.php?method1⁄4network&action1⁄4country&id1⁄42. 
14. Conceptualising slow tourism: A perspective from Latvia: Tourism Recreation Research: Vol 45, No 3—Get Access. (n.d.). Retrieved January 29, 2026, from https://www.tandfonline.com/doi/full/10.1080/02508281.2020.1726614 
15. da Silva Lopes, H., Remoaldo, P. C., Ribeiro, V., & Martín-Vide, J. (2021). Effects of the COVID-19 pandemic on tourist risk perceptions-The case study of Porto. Sustainability, 13(11), 6399. https://doi.org/10.3390/su13116399 
16. Dickinson, J. (2015). Slow travel. In C. M. Hall, S. Gössling, & D. Scott (Eds.), The Routledge handbook of tourism and sustainability (pp. 481–489). London: Routledge.
17. Dickinson, J., & Lumsdon, L. (2010). Slow Travel and Tourism. Routledge. https://doi.org/10.4324/9781849776493 
18. Dickinson, J. E., Lumsdon, L. M., & Robbins, D. (2011). Slow travel: Issues for tourism and climate change. Journal of Sustainable Tourism, 19(3), 281–300. https://doi.org/10.1080/09669582.2010.524704 
19. Dolnicar, S., & Leisch, F. (2008). An Investigation of Tourists’ Patterns of Obligation to Protect the Environment. Journal of Travel Research, 46(4), 381–391. https://doi.org/10.1177/0047287507308330  
20. Ekinci, M. B. (2014). The Cittaslow philosophy in the context of sustainable tourism development; the case of Turkey. Tourism Management, 41, 178–189. https://doi.org/10.1016/j.tourman.2013.08.013 
21. Frey, N., & George, R. (2010). Responsible tourism management: The missing link between business owners' attitudes and behaviour in the Cape Town tourism industry. Tourism Management, 31(5), 621-628. doi:https://doi.org/10.1016/j.tourman.2009.06.017 
22. Fullagar, S., Markwell, K., & Wilson, E. (2012). Gender cultures of slow travel: Women’s cycle touring as an alternative hedonism. In Slow tourism: Experiences and mobilities (pp. 99-112). Bristol: Channel View Publications.
23. Fusté-Forné, F. (2023). A Slow Tourist in the Basque Coast Geopark (Spain). International Journal of Geoheritage and Parks, 11(2), 247–58. https://doi.org/10.1016/j.ijgeop.2023.03.003. 
24. Gardner, N. (2009). A manifesto for slow travel. Hidden Europe Magazine, 25, 10e14.
25. Gong, T., & Yi, Y. (2021). A review of customer citizenship behaviors in the service context: The Service Industries Journal: Vol 41 , No 3-4—Get Access. (n.d.). Retrieved January 30, 2026, from https://www.tandfonline.com/doi/full/10.1080/02642069.2019.1680641  
26. Groth, M. (2005). Customers as Good Soldiers: Examining Citizenship Behaviors in Internet Service Deliveries. Journal of Management, 31, 7–27. https://doi.org/10.1177/0149206304271375  
27. Hannam, K., Butler, G., Witte, A., & Zuev, D. (2021). Tourist’s mobilities: Walking, cycling, driving and waiting. Tourist Studies, 21, 146879762199293. https://doi.org/10.1177/1468797621992931 
28. Hartig, T., Mitchell, R., De Vries, S., & Frumkin, H. (2014). Nature and health. Annu. Rev. Public Health, 35, 207–228. https://doi.org/10.1146/annurev-publhealth-032013-182443 
29. He, M., Liu, B., & Li, Y. (2022). Recovery experience of wellness tourism and place attachment: Insights from feelings-as-information theory. International Journal of Contemporary Hospitality Management. https://doi.org/10.1108/IJCHM-10-2021-1237. 
30. Heitmann, S., Robinson, P., & Povey, G. (2011). Slow food, slow cities and slow tourism. In P. Robinson, S. Heitmann, & P. Dieke (Eds.), Research themes for tourism (pp. 114–127). CAB International. 
31. Heitmann, S., Robinson, P., & Povey, G. (2011). Slow food, slow cities and slow tourism. (pp. 114–127). https://doi.org/10.1079/9781845936846.0114 
32. Homans, G. C. (1958). Social Behavior as Exchange | American Journal of Sociology: Vol 63, No 6. (n.d.). Retrieved January 30, 2026, from https://www.journals.uchicago.edu/doi/abs/10.1086/222355  
33. Huang, T.-Y. (Tim), Chen, J. S., & Ramos, W. D. (2022). Slow tourism: The relationship between tourists’ slow food experiences and their quality of life. Tourism Review, 78(1), 159–176. https://doi.org/10.1108/TR-02-2022-0053 
34. Ion, R. A., & Petre, I. L. (2024). Influence analysis of different factors from the tourism sector on rural gross value added: cross-section analysis at the EU level. Sustainability, 16(20):8997, https://doi.org/10.3390/su16208997 
35. Jia, R., Li, Y., Sun, W., & Huo, Y. (2023). Altruistic motivation, moral elevation and tourism support behavior: An empirical study based on cause-related marketing in tourist destinations. Sustainability, 15(5), Article 3888. https://doi.org/10.3390/su15053888 
36. Jin, S., Balliet, D., Romano, A., Spadaro, G., van Lissa, C. J., Agostini, M., Bélanger, J. J., Gützkow, B., Kreienkamp, J., Abakoumkin, G., Khaiyom, J. H. A., Ahmedi, V., Akkas, H., Almenara, C. A., Kurapov, A., Atta, M., Bagci, S. C., Basel, S., Kida, E. B., … Leander, N. P. (2021). Intergenerational conflicts of interest and prosocial behavior during the COVID-19 pandemic. Personality and Individual Differences, 171, 110535. https://doi.org/10.1016/j.paid.2020.110535  
37. Jin, X., Wu, H., Zhang, J., & He, G. (2021). Agritourism Development in the USA: The Strategy of the State of Michigan. Sustainability, 13(20), 11360. https://doi.org/10.3390/su132011360 
38. Kaplan, R., & Kaplan, S. (1989). The experience of nature: A psychological perspective. Cambridge University Press. 
39. Kaplan, S. (1995). The restorative benefits of nature: Toward an integrative framework. Journal of Environmental Psychology, 15(3), 169–182
40. Kelman, I. (2022). Critiques of island sustainability in tourism. In Island Tourism Sustainability and Resiliency. Routledge.
41. Kim, M., Yin, X., & Lee, G. (2020). The effect of CSR on corporate image, customer citizenship behaviors, and customers’ long-term relationship orientation. International Journal of Hospitality Management, 88, 102520. https://doi.org/10.1016/j.ijhm.2020.102520  
42. Klarin, A., Park, E., Xiao, Q., & Kim, S. (2023). Time to Transform the Way We Travel?: A Conceptual Framework for Slow Tourism and Travel Research. Tourism Management Perspectives, 46, 101100. https://doi.org/10.1016/j.tmp.2023.101100. 
43. Klarin, A., Park, E., & Kim, S. (2024). The slow movements: Informetric mapping of the scholarship and implications for tourism and hospitality. Journal of Hospitality and Tourism Research, 48(3), 464-482. https://doi.org/10.1177/10963480221116049 
44. Korkmaz, H., Mercan, O., & Atay, L. (n.d.). The Role of Cittaslow in Destination Branding: The Case of Seferihisar.
45. Laumann, K., Gärling, T., & Stormark, K. M. (2001). Rating scale measures of restorative components of environments. Journal of Environmental Psychology, 21, 31–44.
46. Le Busque, B., Mingoia, J., & Litchfield, C. (2022). Slow tourism on Instagram: An image content and geotag analysis. Tourism Recreation Research, 47(5–6), 623–630. https://doi.org/10.1080/02508281.2021.1927566 
47. Lee, T., & Jan, F.-H. (2019). The low-carbon tourism experience: a multidimensional scale development. Journal of Hospitality and Tourism Research, 43(6), 890-918. doi:https://doi.org/10.1177/1096348019849675 
48. Lehto, X. Y. (2013). Assessing the perceived restorative qualities of vacation destinations. Journal of Travel Research, 52(3), 325–339 
49. Li, D., Xu, D., Zhou, Y., Lv, L., & Chen, X. (2024). Sustainable rural development through slow tourism images: A case study of Gaochun International Cittàslow in China. Journal of Destination Marketing & Management, 32, 100903. https://doi.org/10.1016/j.jdmm.2024.100903 
50. Li, H., Xu, T., Yang, C., Fu, Y., Wu, C., Zhang, L., Xu, G., & Wang, W. (2024). Towards a dialectical understanding of rural resilience and rural sustainability: Bibliometric analysis and evidence from existing literature and China. Environment, Development and Sustainability. https://doi.org/10.1007/s10668-024-05875-w 
51. Li, S., Chen, G., Liu, M., Xu, J., Cao, J., & Yang, J. (2022). How does tour guide humor influence tourist citizenship behavior? Journal of Hospitality and Tourism Management, 50, 108–118. https://doi.org/10.1016/j.jhtm.2022.01.005 
52. Li, W., Zhou, Y., & Zhang, Z. (2021). Strategies of landscape planning in peri-urban rural tourism: A comparison between two villages in China. Land, 10(3), 277. https://doi.org/10.3390/land10030277 
53. Li, Y., Xia, L., Wang, L., Qiu, M., & Utomo, S. (2024). How Are Rural Homestays Achieving Sustainable Development in the Post-COVID-19 Period: Value Co-Creation by Operators, Tourists, and Government. Sustainability, 16(3), 1088. https://doi.org/10.3390/su16031088 
54. Liu, L., Cui, T., Wu, J., Cao, R., & Ye, Y. (2021). Encouraging tourist citizenship behavior through resource uniqueness and service quality: the mediating role of emotions. Journal of Vacation Marketing, 27(1), 45-60. doi: 10.1177/1356766720952101.  
55. Losada, N., & Mota, G. (2019). “Slow down, your movie is too fast”: Slow tourism representations in the promotional videos of the Douro region (Northern Portugal). Journal of Destination Marketing & Management, 11, 140–149. https://doi.org/10.1016/j.jdmm.2018.12.007 
56. Lumsdon, L. M., & McGrath, P. (2011). Developing a conceptual framework for slow travel: A grounded theory approach. Journal of Sustainable Tourism, 19(3), 265–279. https://doi.org/10.1080/09669582.2010.519438 
57. Maćkiewicz, B., & Konecka-Szydłowska, B. (2017). Green tourism: Attractions and initiatives of Polish Cittaslow cities. In N. Bellini & C. Pasquinelli (Eds.), Tourism in the city: Towards an integrative agenda on urban tourism (pp. 297–309). Springer, Cham. https://doi.org/10.1007/978-3-319-26877-4_21 
58. Manthiou, A., Klaus, P., & Luong, V.-H. (2022). Slow tourism: Conceptualization and interpretation – A travel vloggers’ perspective. Tourism Management, 93, 104570. https://doi.org/10.1016/j.tourman.2022.104570 
59. Mayer, H., & Knox, P. L. (2006). Slow Cities: Sustainable Places in a Fast World. Journal of Urban Affairs, 28(4), 321–334. https://doi.org/10.1111/j.1467-9906.2006.00298.x 
60. Meng, B., & Choi, K. (2016). The role of authenticity in forming slow tourists’ intentions: Developing an extended model of goal-directed behavior. Tourism Management, 57, 397–410. https://doi.org/10.1016/j.tourman.2016.07.003 
61. Mohamad Noor, F., Nair, V., & Mura, P. (2015). Towards the conceptualization of a Slow Tourism Theory for a rural destination (pp. 175–179). https://doi.org/10.1201/b19162-38 
62. Naparin, M., Prihatiningrum, R. Y., Claudia, M., & Adriani, A. (2025). Transforming customer behavior into pro-environmental citizenship as a new challenge in sustainability-based marketing communication in ecotourism industry. Cogent Business & Management, 12(1), 2567628. 
63. Nguyễn, V. Đ. (2021). Bảo tồn và phát triển du lịch xanh Việt Nam. Tạp chí Môi trường, (1), 41.
64. Noor, F., Nair, V., & Mura, P. (2015). Towards the conceptualization of a slow tourism theory for a rural destination. In S. A. Jamal, S. M. Radzi, N. Sumarjan, C. T. Chik, & M. F. S. Bakhtiar (Eds.), Hospitality and tourism 2015 (pp. 175–179). CRC Press. https://doi.org/10.1201/b19162-38. 
65. Oh, H., Assaf, A., & Baloglu, S. (2016). Motivations and goals of slow tourism. Journal of Travel, 55(2), 303-318. doi:https://doi.org/10.1177/0047287514546228 
66. Rodríguez-Sánchez, C., Torres-Moraga, E., Sancho-Esper, F., & Casado-Díaz, A. B. (2025). Prosocial disposition shaping tourist citizenship behavior: Toward destination patronage intention. Tourism Management Perspectives, 55, Article 101334. https://doi.org/10.1016/j.tmp.2024.101334 
67. Serdane, Z., Maccarrone-Eaglen, A., & Sharifi, S. (2020). Conceptualising slow tourism: A perspective from Latvia. Tourism Recreation Research, 45(3), 337–350. https://doi.org/10.1080/02508281.2020.1726614 
68. Singh, V., & Gupta, A. (2025). Investigating the psychological mechanisms that drive tourists’ citizenship behaviour at the destination. Journal of Hospitality and Tourism Horizons, 1(1), 35–51. https://doi.org/10.1108/JHTH-01-2025-0003  
69. Smith, V. L., & Eadington, W. R. (1992). Tourism alternatives: Potentials and problems in the development of tourism. Philadelphia: University of Pennsylvania Press.
70. Stankov, U., Filimonau, V., & Vujičić, M. (2020). A mindful shift: an opportunity for mindfulness-driven tourism in a post-pandemic world. Tourism Geographies, 703-712. doi:https://doi.org/10.1080/14616688.2020.1768432 
71. Sun, -Y.-Y., & Lin, Z.-W. (2018). Move fast, travel slow: The influence of high-speed rail on tourism in Taiwan. Journal of Sustainable Tourism, 26(3), 433–450. https://doi.org/10.1080/09669582.2017.1359279 
72. Tang, J., Wang, J., Zhang, M., & Huang, W. (2023). How destination brand experience influences tourist citizenship behavior: Testing mediation of brand relationship quality and moderation effects on commitment. Frontiers in Psychology, 14, 1080457. https://doi.org/10.3389/fpsyg.2023.1080457 
73. Timms, B. F., & Conway, D. (2012). Slow tourism at the Caribbean’s geographical margins. Tourism Geographies, 14(3), 396–418. https://doi.org/10.1080/14616688.2011.610112 
74. Timms, B., & Conway, D. (2012). Slow Tourism at the Caribbean’s Geographical Margins. Tourism Geographies, 14, 396–418. https://doi.org/10.1080/14616688.2011.610112 
75. Torres-Moraga, E. I., Alonso-Dos-Santos, M., & Carvajal-Trujillo, E. (2021). Green hotel patronage intention through biospheric values. Sustainable Production and Consumption, 27, 602–612. https://doi.org/10.1016/j.spc.2021.01.028  
76. Torres-Moraga, E., Rodriguez-Sanchez, C., & Sancho-Esper, F. (2021). Understanding tourist citizenship behavior at the destination level. Journal of Hospitality and Tourism Management, 49, 592–600. https://doi.org/10.1016/j.jhtm.2021.11.009  
77. Tu, H., Zhang, Z., & Jiang, Z. (2022). When and How Tourists Engage in Citizenship Behavior: The Interactive Effect of Trait Gratitude and Positive Resident–Tourist Contact. Journal of Travel Research, 62, 1832–1847. https://doi.org/10.1177/00472875221140904
78. Valls, J.-F., Mota, L., Vieira, S. C. F., & Santos, R. (2019). Opportunities for Slow Tourism in Madeira. Sustainability, 11(17), 4534. https://doi.org/10.3390/su11174534 
79. Van den Berg, A. E., Jorgensen, A., & Wilson, E. R. (2014). Evaluating restoration in urban green spaces: Does setting type make a difference? Landscape and Urban Planning, 127, 173–181. https://doi.org/10.1016/j.landurbplan.2014.04.012 
80. Walker, B., Lee, T., & Li, X. (2021). Sustainable development for small island tourism: Developing slow tourism in the Caribbean. Journal of Travel & Tourism Marketing, 38 (1), 1–15. https://doi.org/10.1080/10548408.2020.1842289 
81. Wang, G., Ren, L., Yao, Y., & Jia, G. (2026). To reciprocate or stay indifferent? Effect of host hospitality on tourist citizenship behaviour. Journal of Destination Marketing & Management, 39, 101060. https://doi.org/10.1016/j.jdmm.2025.101060  
82. Wang, S., Zhang, L., Li, Q., & Wang, Y. (2026). Slow live streaming of destinations: Enchantment and digital transformation in China’s sacred mountains. Journal of Destination Marketing & Management, 40, 101064. https://doi.org/10.1016/j.jdmm.2025.101064 
83. Werner, K., Griese, K.-M., & Bosse, C. (2022). The role of slow events for sustainable destination development: A conceptual and empirical review. In Events and Sustainability. Routledge.
84. World Tourism Organization (UNWTO). (2025). Why tourism. From https://www.untourism.int/why-tourism 
85. World Tourism Organization (UNWTO). (2026). International tourist arrivals up 4% in 2025 reflecting strong travel demand around the world. UNWTO. From https://www.untourism.int/news/international-tourist-arrivals-up-4-in-2025-reflecting-strong-travel-demand-around-the-world 
86. Xu, T., & Lu, C. (2023). Does tourism mental fatigue inhibit tourist citizenship behavior? The role of psychological contract breach and boundary conditions. Journal of Hospitality and Tourism Management, 55, 59–69. https://doi.org/10.1016/j.jhtm.2023.03.001  
87. Yanan, L., Ismail, M. A., & Aminuddin, A. (2024). How has rural tourism influenced the sustainable development of traditional villages? A systematic literature review. Heliyon, 10(4), e25627. https://doi.org/10.1016/j.heliyon.2024.e25627 
88. Yurtseven, H. R., & Kaya, O. (2011a). Slow Tourists: A Comparative Research Based on Cittaslow Principles. 1(2).
89. Yurtseven, H. R., & Kaya, O. (2011b). Slow Tourists: A Comparative Research Based on Cittaslow Principles. 1(2).
90. Zhou, G., Hu, J., Du, Q., & Xiang, M. (2024). Impact of sincere social interaction on tourist citizenship behavior——Perspective from “self” and “relationships. Journal of Hospitality and Tourism Management, 61, 1–10. https://doi.org/10.1016/j.jhtm.2024.09.005





image1.png
===

l

Rely on noture and cutture
‘Greon products are core

|

Community-based e
tourism

tocal control grounded Conserve the ecological

in Gtnctive onvionment . improve.

sociocutural  ond

|
[ rursiowism |

Engage win rura noture.
ondcuure.

trociton crot wilogos

ocat wetare

|

Slow Tourism

Slow paco
Environmental potection
Locol rosources developrment
eoith Recovery

Woellness Tourism

Resort Tourism




