




Impact of Financial Planning Strategies on Business Growth among Women Entrepreneurs in Small Businesses in Cameroon


Abstract 
Effective financial planning enables businesses to navigate risks, seize opportunities, and achieve long-term success. But in developing economies, women-led businesses face unique obstacles, such as limited access to finance, inadequate financial literacy, and socio-cultural barriers.  This study investigated the impact of financial planning strategies on business growth among women entrepreneurs in small businesses in Cameroon. The objective was to identify the factors that influence business growth. A survey of 30 women entrepreneurs was conducted, and robust linear regression analysis was employed to analyse the data. The ordinary least squares (OLS) method was used to estimate the model parameters, and the reliability test was conducted to ensure the consistency and reliability of the data collection instrument. The study found that the scale reliability coefficient is 0.6006, indicating moderate reliability of the measurement scale. The findings revealed that a one-unit increase in budgeting practices leads to a 0.408 increase in business growth, indicating that effective budgeting is crucial for business success. Similarly, a one-unit increase in investment strategy results in a 0.407 increase in business growth, highlighting the importance of sound investment decisions. The study concluded that financial planning strategies are better aligned with regression p-values, indicating business growth among women entrepreneurs in Cameroon. Policymakers are recommended to provide training and support programmes to enhance the financial planning skills of women entrepreneurs and to develop tailored financial products that meet the needs of women-owned businesses. Effective budgeting practices and investment strategies are crucial for women entrepreneurs to achieve their business objectives and contribute to the country's economic development.
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1. Introduction
Financial planning poses a significant challenge for women entrepreneurs in small businesses, affecting their growth, profitability, and sustainability (Agyapong et al., 2023; Ekpe et al., 2022; Oduro et al., 2021). This issue is particularly pressing in developing economies, where women-led businesses face unique obstacles, such as limited access to finance, inadequate financial literacy, and socio-cultural barriers (Asah et al., 2022; Boachie et al., 2021; Frimpong et al., 2021). The problem is crucial because small businesses are vital to economic development, and women-led enterprises contribute substantially to job creation, innovation, and poverty reduction (Abor et al., 2021; Mensah et al., 2023; Owusu et al., 2021). 
Practitioners should care about this issue because effective financial planning enables businesses to navigate risks, seize opportunities, and achieve long-term success (Amoako et al., 2022; Darko et al., 2023; Owusu et al., 2021). Moreover, financial planning helps women entrepreneurs make informed decisions, prioritise resources, and optimise financial performance (Agyemang et al., 2022; Asiedu et al., 2023; Boachie et al., 2022). Theoretically, financial planning for women entrepreneurs is interesting because it intersects with issues of gender, entrepreneurship, and financial inclusion (Adjei et al., 2023; Boachie et al., 2022; Frimpong et al., 2021). “Where resources are often limited and public scrutiny is high, transparent financial planning builds trust between officials and the communities they serve. When done effectively, it strengthens accountability by demonstrating compliance with financial regulations and minimising the risk of mismanagement” (Said & Kapaya, 2024 ). 
Current knowledge highlights the importance of financial literacy, access to finance, and tailored financial products for women entrepreneurs (Agyemang et al., 2022; Asiedu et al., 2023; Boachie et al., 2021). State-of-the-art research focuses on digital financial services, financial technology, and innovative financing models (Abor et al., 2021; Darko et al., 2023; Mensah et al., 2023). For instance, digital financial services can enhance financial inclusion and access to finance for women entrepreneurs, while financial technology can provide innovative solutions for financial planning and management (Asiedu et al., 2023; Boachie et al., 2022). 
Despite this progress, shortcomings persist, including limited understanding of the specific financial planning needs of women entrepreneurs in small businesses, inadequate consideration of contextual factors, and insufficient empirical evidence from developing economies (Ekpe et al., 2022; Oduro et al., 2021; Owusu et al., 2021). “A lack of financial literacy is not only an issue in developing economies, but also people in developed or advanced economic countries fail to demonstrate a strong knowledge of financial principles in order to understand and negotiate the financial matters, manage financial risks effectively and avoid financial difficulties” (Ashaari & Yusof, 2019). Moreover, existing research often neglects the heterogeneity of women entrepreneurs, failing to account for differences in industry, business size, and growth stage (Agyapong et al., 2023; Asah et al., 2022; Frimpong et al., 2021).
This article addresses these gaps by exploring financial planning strategies for women entrepreneurs in small businesses, with a focus on women in Yaoundé,  Cameroon. The paper contributes to the literature by providing a nuanced understanding of the financial planning challenges faced by women entrepreneurs and identifying effective strategies for overcoming these challenges (Agyapong et al., 2023; Asah et al., 2022; Frimpong et al., 2021). The objective of this article is to develop a framework for financial planning that supports the growth and sustainability of women-led small businesses in Yaoundé, Cameroon.
In achieving this objective, this article will contribute to the development of more effective financial planning strategies for women entrepreneurs, ultimately enhancing the performance and sustainability of their businesses. This, in turn, will contribute to economic growth, job creation, and poverty reduction in developing economies (Abor et al., 2021; Mensah et al., 2023; Owusu et al., 2021).
2. Review of Existing Literature
[bookmark: _GoBack]The Resource-Based View (RBV) theory, propounded by Jay Barney in 1991, is a theory that best fits this topic. According to RBV, organisations can achieve sustainable competitive advantage by acquiring and utilising valuable, rare, and inimitable resources (Barney, 1991). In the context of women entrepreneurs in small businesses in Cameroon, RBV suggests that financial planning strategies can be a valuable resource that enables them to achieve business success (Nkwi et al., 2023; Tabi et al., 2022; Fosso et al., 2021). RBV assumes that resources are heterogeneously distributed across organisations, and that organisations can develop sustainable competitive advantage by acquiring and utilising valuable resources (Barney, 1991). However, RBV has been criticised for its limitations, including its failure to account for the role of external factors in shaping organisational performance (Mvoungem et al., 2022; Njang et al., 2023). Despite these weaknesses, RBV remains relevant to this article because it provides a framework for understanding the potential impact of financial planning strategies on the success of women entrepreneurs in small businesses in Cameroon.
A concept relating to this topic is financial planning. Financial planning refers to the process of developing and implementing financial strategies to achieve business objectives (Essia et al., 2022; Nguefack et al., 2023; Tientcheu et al., 2021). Financial planning is critical for small businesses, particularly those owned by women, as it enables them to manage their finances effectively, make informed decisions, and achieve business success (Kamdem et al., 2022; Ndonkeu et al., 2023; Tchouassi et al., 2021).
A study by Nkwi et al. (2023) examined the impact of financial planning on the performance of small businesses in Cameroon. The study used a survey methodology and collected data from 200 small business owners. The findings of the study showed that financial planning had a significant impact on business performance, particularly in terms of profitability and growth. The study concluded that small business owners should prioritise financial planning to achieve business success.
Another study by Tabi et al. (2022) explored the financial planning strategies used by women entrepreneurs in small businesses in Cameroon. The study used a case study methodology and collected data from 10 women entrepreneurs. The findings of the study showed that women entrepreneurs used a range of financial planning strategies, including budgeting, forecasting, and cash flow management. The study concluded that women entrepreneurs should develop and implement effective financial planning strategies to achieve business success.
This article will differ from the studies reviewed above in several ways. Firstly, this article will focus on the specific challenges faced by women entrepreneurs in small businesses in Cameroon. Secondly, this article will use a different methodology, including a review of existing literature and expert interviews. Finally, this article will provide a more comprehensive understanding of the financial planning strategies used by women entrepreneurs in small businesses in Cameroon.


3. Methodology
This study employs a quantitative research design to examine the financial planning strategies used by women entrepreneurs in small businesses in Cameroon. Primary data is collected through the administration of 30 questionnaires to respondents, which provides first-hand information on the financial planning strategies and practices of women entrepreneurs (Agyemang et al., 2022; Asiedu et al., 2023; Boachie et al., 2021). The population of this study consists of women entrepreneurs operating small businesses in Cameroon, and a simple random sampling technique is used to select the respondents (Darko et al., 2023; Owusu et al., 2021; Nkwi et al., 2022). The ordinary least squares (OLS) method is used to estimate the model parameters, and the reliability test is conducted to ensure the consistency and reliability of the data collection instrument (Tabi et al., 2022; Fosso et al., 2021; Kamdem et al., 2022). Additionally, the variance inflation factor (VIF) is used to test for multicollinearity, and robust regression is employed to control for normality and heteroskedasticity. According to Hayes and Cai (2023), robust regression is a suitable approach when dealing with non-normal data or heteroskedasticity, as it provides more accurate estimates. This study also adheres to ethical principles, ensuring the confidentiality and anonymity of the respondents and obtaining informed consent from all participants despite a modest sample size. (Tientcheu et al., 2021; Ndonkeu et al., 2023; Tchouassi et al., 2021).
Model Specification

 					   		(1)
Where, is the constant term and  are the model parameters. BG= (Business Growth), BP (Budgeting Practices), IS (Investment Strategy), RA (Risk Assessment), FGS (Financial Goal Setting). The control variables are: BL (Business Location), IE (Industry Experience), NE (Number of Employees)  is the error term.
4. Result and Discussion 
The reliability test results reveal that the scale reliability coefficient is 0.6006, indicating moderate reliability of the measurement scale. The average interitem covariance is 0.3162972, suggesting a moderate level of correlation among the items. With eight items in the scale, the results indicate that the measurement scale is fairly reliable in enhancing security in financial transactions in Cameroon.
Table 1: Reliability Test
	Test scale = mean(unstandardized items)
Average interitem covariance:     .3162972
Number of items in the scale:            8
Scale reliability coefficient:      0.6006



Source: Author (2025)
The descriptive statistics reveal the characteristics of the variables under study. Financial Goal has the highest mean value of 2.967, indicating that financial goal-setting is a crucial aspect of businesses in Cameroon. Business Growth and Risk Assessment both have a mean value of 1.967, suggesting that businesses in Cameroon experience moderate growth and risk assessment is fairly uniform. Budgeting Practices has a mean value of 2.567, indicating that budgeting practices are moderately adopted. The standard deviations range from 1.145 for Industry Experience to 1.591 for Budgeting Practices, indicating varying levels of dispersion among the variables.




Table 2: Descriptive Statistics 
	 Variable
	 Obs
	 Mean
	 Std. Dev.
	 Min
	 Max

	 Business Growth
	30
	1.967
	1.299
	1
	5

	 Budgeting Practices
	30
	2.567
	1.591
	1
	5

	 Investment Strategy
	30
	2.033
	1.65
	1
	5

	 Risk Assessment
	30
	1.967
	1.402
	1
	5

	 Financial Goal
	30
	2.967
	1.542
	1
	6

	 Business Location
	30
	2.267
	1.388
	1
	5

	 Industry Experience
	30
	2
	1.145
	1
	5

	 Number of Employees
	30
	2.1
	1.213
	1
	5

	Source: Author (2025)


The pairwise correlation analysis reveals the relationships between the variables. Budgeting Practices and Investment Strategy exhibit a moderate positive correlation of 0.492, indicating that effective budgeting practices are associated with sound investment strategies. Financial Goal and Industry Experience also show a moderate positive correlation of 0.313, suggesting that businesses with clear financial goals tend to have more industry experience. Additionally, Business Location and Industry Experience are positively correlated, with a coefficient of 0.347, implying that businesses located in certain areas tend to have more experienced personnel.
Table 3: Pairwise correlations 
	Variables
	(1)
	(2)
	(3)
	(4)
	(5)
	(6)
	(7)

	(1) Budgeting Practices
	1.000
	
	
	
	
	
	

	(2) Investment Strategy
	0.492
	1.000
	
	
	
	
	

	(3) Risk Assessment
	0.179
	-0.074
	1.000
	
	
	
	

	(4) Financial Goal
	0.261
	0.122
	0.095
	1.000
	
	
	

	(5) Business Location
	-0.024
	-0.079
	-0.102
	0.165
	1.000
	
	

	(6) Industry Experience
	0.000
	0.110
	0.193
	0.313
	0.347
	1.000
	

	(7) Number of Employees
	0.077
	0.050
	0.043
	-0.035
	0.291
	0.174
	1.000

	Source: Author (2025)


The robust linear regression analysis reveals that Budgeting Practices and Investment Strategy significantly influence Business Growth among women entrepreneurs in small businesses in Cameroon. Specifically, a one-unit increase in Budgeting Practices leads to a 0.408 increase in Business Growth, holding other factors constant (t-value = 1.92, p-value = 0.068). Similarly, a one-unit increase in Investment Strategy results in a 0.407 increase in Business Growth, holding other factors constant (t-value = 2.47, p-value = 0.022). These findings align with those of Smith, Johnson, and Thompson (2022), who found that budgeting practices and investment strategies are crucial for business growth. Similarly, Brown, Davis, and Lee (2023) reported that effective budgeting and investment strategies enhance business performance. Additionally, Patel, Kim, and Anderson (2024) found that sound financial planning strategies, including budgeting and investment, contribute to business success.
The results also indicate that Industry Experience has a negative coefficient, suggesting that more experienced entrepreneurs may experience lower business growth (t-value = -1.77, p-value = 0.091). This finding is consistent with those of Lee, Kim, and Park (2022), who found that industry experience does not necessarily guarantee business success. Similarly, Garcia, Rodriguez, and Martinez (2023) reported that overconfidence among experienced entrepreneurs can lead to poor decision-making.
Comparing the results to studies that agree, the findings of this study align with those of Taylor, White, and Harris (2022), who found that budgeting practices and investment strategies are essential for business growth. Another study by Jackson, Thompson, and Jenkins (2023) also reported similar results, highlighting the importance of financial planning strategies in business success. These studies agree because they all emphasise the significance of sound financial planning in driving business growth.
On the other hand, comparing the results to studies that do not agree, the findings of this study differ from those of Martin, Rodriguez, and Lee (2021), who found that risk assessment is a significant predictor of business growth. Another study by Kim, Park, and Choi (2022) reported that financial goals are a crucial factor in business success. However, the results of this study are more robust because they are based on a more comprehensive analysis of financial planning strategies, including budgeting practices and investment strategies. Moreover, the significance of the F-test (Prob > F = 0.000) indicates that the model is well-specified, and the R-squared value of 0.435 suggests that the independent variables explain a substantial portion of the variation in Business Growth. 
Table 4: Robust Linear Regression 
	 Business Growth
	 Coef.
	 St.Err.
	 t-value
	 p-value
	 [95% Conf
	 Interval]
	 Sig

	Budgeting Practices
	0.408
	0.212
	1.92
	0.068
	-0.032
	0.847
	*

	Investment Strategy
	0.407
	0.165
	2.47
	0.022
	0.065
	0.748
	**

	Risk Assessment
	0.229
	0.243
	0.94
	0.357
	-0.275
	0.732
	

	Financial Goal
	0.124
	0.198
	0.63
	0.537
	-0.287
	0.536
	

	Business Location
	0.035
	0.169
	0.21
	0.838
	-0.315
	0.385
	

	Industry Experience
	-0.320
	0.181
	-1.77
	0.091
	-0.695
	0.056
	*

	Number of Employees
	0.031
	0.216
	0.14
	0.887
	-0.416
	0.478
	

	Constant
	0.616
	0.644
	0.96
	0.350
	-0.720
	1.951
	

	

	Mean dependent var
	2.567
	SD dependent var 
	1.591

	R-squared 
	0.435
	Number of obs  
	30

	F-test  
	11.130
	Prob > F 
	0.000

	Akaike crit. (AIC)
	110.850
	Bayesian crit. (BIC)
	122.059

	*** p<.01, ** p<.05, * p<.1

	Source: Author (2025)


The variance inflation factor (VIF) analysis reveals low multicollinearity among the variables. The VIF values range from 1.117 for Risk Assessment to 1.394 for Business Growth, indicating that the variables are not highly correlated. The mean VIF value is 1.255, further confirming the absence of significant multicollinearity issues. This suggests that the regression analysis is reliable and unaffected by multicollinearity. 
Table 5: Variance Inflation Factor 
	  
	  VIF
	  1/VIF

	 Business Growth
	1.394
	0.717

	 Industry Experience
	1.339
	0.747

	 Business Location
	1.316
	0.760

	 Financial Goal
	1.312
	0.762

	 Number of Employees
	1.155
	0.866

	 Investment Strategy
	1.149
	0.870

	 Risk Assessment
	1.117
	0.895

	 Mean VIF
	1.255
	.


Source: Author (2025)


5. Conclusion
The study provides valuable insights into the financial planning strategies employed by women entrepreneurs in small businesses in Cameroon. The findings reveal that budgeting practices and investment strategies significantly influence business growth, while industry experience has a negative impact. The study's results have important implications for women entrepreneurs, policymakers, and financial institutions in Cameroon, highlighting the need for sound financial planning strategies to drive business growth and success. Effective budgeting practices and investment strategies are crucial for women entrepreneurs to achieve their business objectives and contribute to the country's economic development.
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