



SOCIAL MEDIA USAGE PATTERN AMONG UNIVERSITY STUDENTS
Abstract
The use of social media in daily life has expanded because of increasing popularity and versatility, opening up new opportunities. Social media tools have been widely used in crises management by government and non-government organizations as witnessed during Covid-19 period. Social media are an important part of students’ lives throughout the world, with young people being extensive users of social media, such as Whats App, You tube, Facebook, Telegram, Instagram and Snapchat etc. The rapid expansion of social media has significantly changed students’ behaviour through maintaining personal relationships with family, friends, relatives, and teachers, students increasingly sharing details of their daily life on social media. Academic institutions were compelled to close face-to-face learning in response to the Covid-19 outbreak and use digital tools like social media to provide online course materials. But, there are competing forces regarding usage of social media as students simultaneously engage in social media for academic and non-academic purposes. Hence, the study of 300 students from Junagadh Agricultural University was conducted. The results revealed that majority of students who agreed to social media as distraction, use them for social, entertainment and time pass purpose with positive and significant association. Whereas, students who agreed for positive contribution of social media to their academic work, use them for academic purposes with positive and significant association. Hence, stud concludes that purpose of using social media is directly connected with its role in academic activities of students.
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Introduction
The use of social media in daily life has expanded because of increasing popularity and versatility, opening up new opportunities. Social media platforms are typically used by people for connecting with others through sharing and communication. Social media tools and apps enable interactive conversation and information sharing.  Social media tools have been widely used in crises management by government and non-government organizations as witnessed during Covid-19 period. Social media are an important part of students’ lives throughout the world, with young people being extensive users of social media, such as Whats App, You tube, Facebook, Telegram, Instagram and Snapchat etc. The rapid expansion of social media has significantly changed students’ behaviour through maintaining personal relationships with family, friends, relatives, and teachers, students increasingly sharing details of their daily life on social media (Lennart et al., 2023). It provides amusement, connections, and knowledge too. The wide spread of internet and social media could constitute many opportunities, however it can bring harmful content and influences also. 
Although social media use has practically replaced other forms of interpersonal contact in many societies today, its usage pattern and influence on students' academic performance is still a matter of deliberation. Academic institutions were compelled to close face-to-face learning in response to the Covid-19 outbreak and use digital tools like social media to provide online course materials. Given that students were geographically separated from their professors and classmates, the switch from a face-to-face learning setting to online learning could have presented some learning issues. The desire for continued interaction between students has increased the importance and use of social media. But, there are competing forces regarding usage of social media as students simultaneously engage in social media for academic and non-academic purposes. The findings of this study can guide faculties, advisors, and administrators to better understand social media usage pattern of Junagadh Agricultural University students and accordingly they may work upon bringing the positive outcome of social media usage. Keeping this objective in view the study was conducted especially to study social media usage pattern of the students of Junagadh Agricultural University.

Methodology
The study was confined to Junagadh Agricultural University. 300 students were selected using simple random sampling consisted 150 students from each UG and PG level. To fulfil the objectives of the study the primary data were collected through the well-prepared questionnaire. The data collected regarding demographic profile and usage pattern of the social media platforms were analysed using descriptive statistics.

List 1. Criteria for social media usage pattern 
	Sr. No.
	Criteria

	1
	No. of social media platform a student has an account with

	2
	Name of social media platform a student has an account with

	3
	No. of years as a user of  each social media account 

	4
	Time spent on social media platform during a day in hours

	5
	Time spent on social media platform during a day in hours during lockdown

	6
	Time spent on social media platform during a day in hours before lockdown

	7
	Name of mostly used social media platform per day


To describe social media use of the students, detailed questionnaire was prepared indicating academic and non-academic purposes of social media usage were asked to students along with usage pattern related questions too. The responses for each statement were analyzed with descriptive statistics. Frequency and percentage were worked out to evaluate usage pattern and purposes behind using social media platforms. The Pearson’s Correlation Co-efficient was used to find relation of social media usage purpose with distraction and also with positive contribution.
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Fig 1. Criteria for social media usage
Results and Discussions
Demographic profile of students

The sample profile of respondent students is presented in Table 1. Majority of the students were male (51.33%) and 48.67 per cent female students. It showed all most equal distribution on the basis of gender. The sample consisted of 150 students of UG and PG each hence education level was 50 per cent each of UG and PG. Minimum age of the respondent found to 18 years, maximum age found to be 33 years making an average age of 21.24 years of respondent students. 
Majority (58%) of respondents have medium level of annual family income that fall between Rs. 4, 50,000/- to 10,50,000/- per annum.  It signifies that family income of the respondent students fall between Rs. 37,500/- to 87,500/- per month, whereas 21 per cent of students found to have family income more than Rs. 10,50,000/- per year. More than 80 per cent of respondents have medium family size with 4 to 8 family members followed by small (less than 4 family members) and large family (more than 8 family members) with 9.67 per cent and 8.66 per cent, respectively.  

Table 1 Demographic profile of students

	Characteristic
	Frequency
	Percentage

	Gender
	 
	 

	Male
	154
	51.33

	Female
	146
	48.67

	Total
	300
	100.00

	Education
	 
	 

	UG
	150
	50.00

	PG
	150
	50.00

	Total
	300
	100.00

	Age 
	 
	 

	Minimum
	18 Years

	Maximum
	33 Years

	Average
	21.24 Years

	Family Annual Income
	 
	 

	Low (Less than Rs. 4,50,00)
	64
	21.33

	Medium (Rs. 4,50,000 to Rs. 10,50,000)
	174
	58.00

	High (More than Rs. 10,50,000
	62
	20.67

	 
	300
	100.00

	Family Size 
	 
	 

	Small (<4 Members)
	29
	9.67

	Medium (4-8 Members)
	245
	81.67

	Large (>8 Members)
	26
	8.67

	 
	300
	100.00


Social media usage pattern of the students

Distribution of students on the basis of number of social media accounts is shown in Table 2. Majority of the students (42%) use three to four social media platforms, whereas 15 per cent students also use five platforms. Only 8 per cent of students use only one social media platform. The result indicates the extensive use of internet and social media platforms in the era of information technology and changing communication pattern among university students. 
Table 2 Distribution of students according to number of social media platform accounts
	Sr. No.
	Number of social media accounts
	Frequency
	Percentage

	1
	One
	25
	8.33

	2
	Two
	34
	11.33

	3
	Three
	64
	21.33

	4
	Four
	65
	21.67

	5
	Five 
	45
	15.00

	6
	Six
	34
	11.33

	7
	More than six
	33
	11.00

	
	Total
	300
	100


Distribution of students on the basis of social media platform used by them is shown in Table 3. Mobile devices connected to the internet such as smartphones and tablets have become the choice platform for the millennial generation engaged in various internet activities (Ahmad, 2020) . Results indicate that WhatsApp, YouTube and Instagram are the three widely used social media platforms by the students. Majority of the students, as much as around 99 per cent use WhatsApp, 93 per cent use YouTube and 87 per cent use Instagram followed by 76 per cent are Telegram users, 65 per cent use Facebook, 60 per cent use LinkdIn and 55 per cent use Snapchat. Pinterest and Twitter are not popular among university students. It can be inferred from the results that for instant messaging, video, image, location sharing WhatsApp is used prominently. YouTube is video sharing platform and Instagram is a video/photos sharing and social networking platform.  It further signifies that digital content in the form of videos and connection forming is most preferred by the students.

Table 3 Distribution of students according to social media platform used
	Sr. No.
	Name of social media platforms used
	Frequency
	Percentage
	Rank

	1
	WhatsApp
	297
	99.00
	1

	2
	Facebook
	194
	64.67
	5

	3
	You Tube
	278
	92.67
	2

	4
	Instagram
	260
	86.67
	3

	5
	Telegram
	229
	76.33
	4

	6
	LinkdIn
	179
	59.67
	6

	7
	Snapchat
	166
	55.33
	7

	8
	Pinterest
	2
	0.67
	9

	9
	Twitter
	5
	1.67
	8


Distribution of students on the basis of years as a particular social media platform user is given in Table 4. Findings indicate that again WhatsApp and YouTube are the two oldest platforms used by students. Majority of respondents are using them for more than five years, 90 and 78 users have account in WhatApp and YouTube for more than five years, respectively. Instagram, Telegram and Facebook have gain momentum in recent years among the university students having 260, 229 and 194 users, respectively.  Professional networking platform like LinkdIn and multimedia messaging platform Snapchat have very recent users. Majority of respondents hold their account on these platforms for last one to two years only. Madhavan et al., 2022 conducted such research in Keral supporting these results.
Table 4 Distribution of students according to years as user of particular social media platform 
	Name of social media platform
	Years as user
	Total

	
	1
	2
	3
	4
	5
	>5
	

	WhatsApp
	32
	29
	37
	52
	57
	90
	297

	 
	(10.77)
	(9.76)
	(12.46)
	(17.51)
	(19.19)
	(30.30)
	(100)

	Facebook
	66
	19
	32
	25
	16
	36
	194

	 
	(34.02)
	(9.79)
	(16.49)
	(12.89)
	(8.25)
	(18.56)
	(100)

	You Tube
	41
	17
	39
	56
	47
	78
	278

	 
	(14.70)
	(6.10)
	(14.0)
	(20.10)
	(16.9)
	(28.10)
	(100)

	Instagram
	55
	46
	59
	42
	23
	35
	260

	 
	(21.15)
	(17.69)
	(22.69)
	(16.15)
	(8.85)
	(13.46)
	(100)

	Telegram
	55
	50
	46
	41
	16
	21
	229

	 
	(24.02)
	(21.83)
	(20.09)
	(17.90)
	(6.99)
	(9.17)
	(100)

	LinkdIn
	88
	35
	30
	15
	5
	6
	179

	 
	(49.16)
	(19.55)
	(16.76)
	(8.38)
	(2.79)
	(3.35)
	(100)

	Snapchat
	84
	26
	30
	17
	5
	4
	166

	 
	(50.60)
	(15.66)
	(18.07)
	(10.24)
	(3.01)
	(2.41)
	(100)

	* Value in parentheses show percentage


Distribution of students on the basis of hours per day spent on social media platforms is given in Table 5. Outcomes indicate that around 45 per cent of students spend upto 3 hours a day on social media platforms, followed by 3 to 5 hours and more than 5 hours a day with around 35 per cent and 20 per cent, respectively. In other words, 55 per cent of university students spend more than 3 hours a day on social media platforms. The results indicates the heavy use of social media platform either for personal or other reasons but they eat up a large part of their time. This may be also inferred as possible addiction of the platform if purpose of usage is other than academic activities.

Table 5 Distribution of students according to time spent on SMP during a day

	Time spent on social media platform in hours during a day
	Frequency
	Percentage

	Up to 3 hours
	135
	45.00

	3-5 hours
	104
	34.67

	More than 5 hours
	61
	20.33

	Total
	300
	100


Distribution of students on the basis of hours per day spent on social media platforms during lockdown is given in Table 6. The data indicate that only 27 per cent of students spend up to 3 hours a day on social media platforms during lockdown. Majority of students (37%) spent more than 5 hours a day followed by 36 per cent who spent 3 to 5 hours a day on social media platforms. The percentage reveal that pandemic diverted students towards increased use of mobile phones, internet and thus increase in use of social media platforms. During the COVID-19 pandemic, social media took on increasing importance for many because it served as their primary means of feeling connections to others during lockdowns, social distancing orders, and remote college work. Amber et al., (2023) conducted similar studies.
Table 6 Distribution of students according to time spent on SMP during lockdown

	Time spent on SMP during lockdown (hours per day)
	Frequency
	Percentage

	Up to 3 hours
	80
	26.67

	3-5 hours
	109
	36.33

	More than 5 hours
	111
	37.00

	Total
	300
	100


Distribution of students on the basis of hours per day spent on social media platforms prior to lockdown is given in Table 7. The data indicate that only 35 per cent of students spent more than 3 hours a day on social media platforms prior to lockdown. Majority of students (65%) spent their time for less than 3 hours a day on social media platforms. The percentage reveal that before lockdown, group of students spending less than 3 hours a day on social media platform was large. As per table 6 after lockdown, the numbers of students spending more hours per day have increased as compared to table 8 showing before lockdown. Although they might be splitting their time across different platforms, their overall daily use of social media is growing. Remarkable change has been recorded in the total time spent on social media prior to and during the lockdown. Only 35 per cent of users used to spend more than 3 hours per day on social media before lockdown, while this percentage increased to 73 per cent during the lockdown.

Table 7 Distribution of students according to time spent on SMP prior to lockdown

	Time spent on SMP before lockdown (hours per day)
	Frequency
	Percentage

	Up to 3 hours
	194
	64.67

	3-5 hours
	75
	25.00

	More than 5 hours
	31
	10.33

	Total
	300
	100


Distribution of students on the basis of social media platform most used during a day is given in Table 8. The results shows that majority of students i.e. 51 per cent use YouTube, followed by 50 per cent use Instagram and 43 per cent use WhatsApp during a day.  Networking platforms like Facebook and LinkdIn are not used on daily basis or frequently as per the responses of students. Therefore, it can be concluded that video sharing platforms, messaging and networking platforms specifically YouTube, Instagram and WhatsApp are the frequently and daily used social media platforms by the university students. Robert et al., 2021 concluded nearby results.
Table 8 Distribution of students according to most used SMP during a day


	Sr. No.
	Name of Social Media Platform
	Frequency
	Percentage

	1
	WhatsApp
	129
	43.00

	2
	Facebook
	36
	12.00

	3
	You Tube
	154
	51.33

	4
	Instagram
	151
	50.33

	5
	Telegram
	34
	11.33

	6
	LinkdIn
	19
	6.33

	7
	Snapchat
	21
	7.00


Purpose of using social media platforms

Social media networks have flooded all generations of Internet users, becoming an important communications tool, particularly in the student community. Thus, academic institutions and faculty are increasingly using social networking sites to connect with alumni, current and potential students. This has led to a need of studying in detail the purposes or reasons of using social media platform by the students so that academicians can find the possibility of using it as an effective teaching and networking tool to connect with their students through social media platforms.

Frequency of students’ responses on the use of social media platforms as distraction are depicted in Table 9. The results revealed that out of 300 students, majority (147) were agreed upon use of social media resulted in to distraction from their work. Only 56 students showed disagreement towards using social media is a distraction from their work. Students who found social media as distraction were further bifurcated on the basis of purposes of using social media and responses are presented in Table 10.  As shown in the table, out of 147 respondents, majority i.e. 118 students (80%) use social media to be in touch with family members, 107 students (73%) use social media for watching movies, followed by 105 students (71%) use for fun and enjoyment, 67 per cent of students use for getting tips and updates on health and beauty and to overcome boredom, 64 per cent (94) students use social media to maintain interpersonal relations, 92 students (63%) use as a stress relief whereas 85 students (58%) use as time pass and 84 students (57%) replied that they use it for online shopping. 
Table 9 Distribution of students responses on use of SMP distract from work

	Response of students on use of SMP distract from work
	Frequency
	Percentage

	Agree
	147
	49.00

	Disagree
	56
	18.67

	Neutral
	97
	32.33

	Total
	300
	100.00


Table 10 Distribution of students on the basis of purposes of using social media           n=147

	Sr. No.
	Purposes of using SMP 
	Frequency
	Percentage

	1
	To find information related to health/beauty/fitness
	99
	67.35

	2
	To spread community information
	68
	46.26

	3
	To get relief from stress
	92
	62.59

	4
	To overcome boredom
	99
	67.35

	5
	To watch movies
	107
	72.79

	6
	For fun/enjoyment/leisure time
	105
	71.43

	7
	As favourite time pass
	85
	57.82

	8
	To buy essential items/beauty/healthcare products
	84
	57.14

	9
	To strengthen interpersonal relationship
	94
	63.95

	10
	To keep in touch with family, friends, peers (teachers)
	118
	80.27


Hence, from the above data it can be concluded that those who find social media use as distraction from their work spend their time on social media mostly for nonacademic purposes. Majority of students use social media for social and entertainment purposes and as stress reliever and time pass. Such types of uses is surely going to distract them from their academic activities. 

Relation of social media usage purpose with distraction of students was worked out and presented in Table 11. The data revealed positive association between purposes of using social media and finding them as distraction to their work. Years as social media users, watching movies, strengthen social relations were found significant at one percent level and remaining purposes are significant at five percent level. 

Table 11 Relation of social media usage pattern, purposes with the distraction of students
	Sr. No.
	Social media usage purpose
	Coefficient
	Sign

	1
	Number of SMP accounts
	.417*
	0.04

	2
	Number of years as user
	.685**
	0.00

	3
	Time spent on SMP during a day (hours)
	.424*
	0.04

	4
	To overcome boredom
	.540*
	0.03

	5
	To watch movies
	.703**
	0.00

	6
	For fun/enjoyment/leisure time
	.413*
	0.04

	7
	As favourite time pass
	.423*
	0.04

	8
	To strengthen interpersonal relationship
	.622**
	0.00

	9
	To keep in touch with family, friends, peers (teachers)
	.641**
	0.00

	*. Correlation is significant at the 0.05 level (2-tailed).

	**. Correlation is significant at the 0.01 level (2-tailed).


Responses of students towards use of social media platforms positively contributed to their academic work are shown in Table 12. As shown in the table, out of 300, 165 students (55%) found positive contribution of social media in their academic work, whereas one third of students responded as neutral and 15 per cent (44) students disagreed to the positive contribution of social media in their academic work. 

Students who agreed to positive contribution of social media on their academic work were further bifurcated on the basis of purposes of using social media and responses are presented in Table 13.  As shown in the table, out of 165 respondents, majority i.e. 138 students (84%) use social media to communicate with their classmates and professors for queries and exam preparation,  130 students (79%) use social media for academic discussions and collaborative learnings, 126 students (76%) use to solve academic problems and to know latest news and update themselves, 73 per cent (120) students use for career guidance and counselling whereas,  65 per cent (107) students use social media to buy or borrow eBooks.  

Table 12 Distribution of student responses on use of SMP positively contribute to academic work 
	Response of students on use of SMP positively contribute to academic work
	Frequency
	Percentage

	Agree
	165
	55.00

	Disagree
	44
	14.67

	Neutral
	91
	30.33

	Total
	300
	100.00


Table 13 Distribution of students on the basis of purposes of using social media           n=165

	Sr. No.
	Purposes of using SMP
	Frequency
	Percentage

	1
	To find latest news
	126
	76.36

	2
	To solve my academic problems
	126
	76.36

	3
	For academic discussion/ collaborative learning
	130
	78.79

	4
	For career guidance/ job opportunities
	120
	72.73

	5
	To communicate with my classmates/professors for study or exam preparation
	138
	83.64

	6
	To buy/borrow eBooks
	107
	64.85


Relation of social media usage purpose with its positive contribution to academic work for students was worked out and presented in Table 14. The data revealed positive and significant association. Using social media to solve academic problems, to buy/borrow e-books found highly significant at one per cent level and remaining purposes are significant at five percent level. 
Table 14 Relation of social media usage purpose with its positive contribution

	Sr. No.
	Social media usage purpose
	Coefficient
	Sign

	1
	To find latest news
	.429*
	.026

	2
	To solve my academic problems
	.742**
	.000

	3
	For career guidance/ job opportunities
	.523*
	.024

	4
	To buy/borrow eBooks
	.642**
	.000

	*. Correlation is significant at the 0.05 level (2-tailed).

	**. Correlation is significant at the 0.01 level (2-tailed).


Henceforth, from the above results, it can be concluded that those who find positive contribution of social media towards their academic work mostly use such platforms for academic purposes. Majority of students use social media for academic queries, exam preparation, collaborative learnings, career guidance and also turn off social media notification to concentrate on their academic work. When social media platforms are used for academic reasons, it has bright chances of positive contribution to their academic work. 

Conclusion

Social media are an important part of students’ lives throughout the world, with young people being extensive users of social media sites, such as Youtube, Facebook, Instagram, WhatsApp and Snapchat. Study conclude that majority of students have three to four social media accounts. Students are using WhatsApp and YouTube for more than four years. Use of Instagram, Facebook and Telegram has increased in last three years. The pandemic resulted in to increase in hours per day on social media even after lockdown the trend is similar. YouTube followed by Instagram and WhatsApp platforms are used on daily basis compare to networking platforms like Facebook and LinkdIn. Majority of students who agreed to social media as distraction use them for social, entertainment and time pass purpose with positive and significant association on the other hand students who agreed for positive contribution of social media to their academic work, use them for academic purposes with positive and significant association. 
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