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[bookmark: _GoBack]EXPLORING DIGITAL ENTREPRENEURIAL INTENTIONS OF GENERATION Z IN SRI LANKA: INSIGHTS FROM TAM AND DIGITAL LITERACY
[bookmark: _Toc184760220][bookmark: _Toc185158872]Abstract
This study examines the factors influencing Generation Z's intention to pursue digital entrepreneurship in Sri Lanka. The review emphasizes how digital literacy and the Technology Acceptance Model (TAM), which focuses on how individuals regard technology's ease of use and utility, affect the desire to engage in digital entrepreneurship. Previous research served as the foundation for the conceptual framework. 388 members of Generation Z from the Western province of Sri Lanka participated in the study, which used a straightforward random sample technique. Multiple regression analysis was used to test the hypotheses and evaluate the relationship between independent and dependent variables. The results indicate that the independent variables explain 42.4% of the variation in the intention to engage in digital enterprise. According to the analysis results, there exists a positive relationship between the dependent and independent variables, and the R value is 0.651. These results suggest that digital literacy and TAM play a significant role in determining Gen Z's ambitions for digital entrepreneurship in Sri Lanka. The study emphasized the need for an entrepreneurial spirit among Generation Z members and the need to enhance digital literacy, technology utilization, and technology ease of use. Policymakers, educators, and corporate representatives working to create policies and frameworks aimed at encouraging the expansion of digital entrepreneurship can benefit from the insights produced. 
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[bookmark: _Toc184760221][bookmark: _Toc185158873]INTRODUCTION
[bookmark: _heading=h.30j0zll][bookmark: _Toc184760222][bookmark: _Toc185158874][bookmark: _Toc184760223][bookmark: _Toc185158875]1.1 Background of study
Entrepreneurs take on a vital role in driving economic dynamics by creating employment opportunities not just for themselves, but also for other people. In addition to the creation of jobs, business enterprise activities can significantly impact a country's overall economic performance through various mechanisms: (1) entrepreneurs introduce new products, technologies, or production processes to markets; (2) enhance productiveness and competitiveness within industries; and (3) expedite organizational changes in the economy (Singh & Dangmei, 2016). The increasing interest in entrepreneurship among researchers in economics, psychology, sociology, and management is evident through the proliferation of field journals dedicated to the subject. Entrepreneurial intention, as defined by Jiatong et al.(2021) Refers to the aspiration to establish an innovative business venture. Various studies have confirmed that entrepreneurial intention helps to predict the entrepreneur's activities and behaviors (Maheshwari et al., 2022). The phenomenon of digital entrepreneurship is transforming the world economy by allowing businesses to operate across borders, boosting innovation, and generating employment.	Comment by Thalho Nadia: There should be the definition with citation, not clear 	Comment by Thalho Nadia: There is missing the 4w 1 H
1.2 Problem Statement	Comment by Thalho Nadia: Prob: Statement is missing 
By encouraging innovation and job creation, entrepreneurship propels economic growth (Kapugamage & Gajanayaka, 2020). Digital startups in Sri Lanka are being driven by internet access, creating jobs and updating industries (Mudalige, 2023). Despite the potential for high profit from digital entrepreneurship with the advancement of digital technology, less than 30% of Sri Lankan youth have chosen entrepreneurship (De Silva & Koggalage, 2021). In a society where entrepreneurial aspirations are stifled due to traditional careers, it is important to encourage the young generation of Sri Lanka to choose entrepreneurship as a viable career path (Kahawandala & Peter, 2020). 
High expenses, inadequate infrastructure, and a lack of assistance are among the difficulties (Kapugamage & Gajanayaka, 2020). Humairoh & Annas (2023), underscore one of the defining characteristics of Generation Z: their innate familiarity and fluency with technology, attributed to their upbringing in a digital world. The entrepreneurial landscape is intricately shaped by a multitude of factors, among which technological acceptance and digital literacy play pivotal roles. This study explores the impact of digital literacy and technology acceptance on Entrepreneurship using Technology Acceptance Modeling (TAM) to clarify the associations. The study aims to provide insights that will help shape policy recommendations as well as education efforts focusing on building digital literacy and a more entrepreneurial mentality among Sri Lanka's youth (Humairoh & Annas, 2023). 
1.3 Research Questions of The Study
1) What is the effect of the usefulness of technology on the digital entrepreneurship intention of Generation Z in Sri Lanka?
2) What is the ease of use of digital technology on the digital entrepreneurship intention of Generation Z in Sri Lanka?
3) What is the effect of digital literacy on Generation Z's digital entrepreneurship intention in Sri Lanka?
[bookmark: _Toc184760224][bookmark: _Toc185158876]1.4 Objective of The Study	Comment by Thalho Nadia: 1 to 3 same resemble
1) [bookmark: _Hlk185186974]To examine the effect of the usefulness of technology on the digital entrepreneurship intention of Generation Z in Sri Lanka.
2) [bookmark: _Hlk185187041]To examine the effect of ease of use of digital technology on the digital entrepreneurship intention of Generation Z in Sri Lanka.
3) [bookmark: _Hlk185187083]To examine the effect of digital literacy on Generation Z's digital entrepreneurship intention in Sri Lanka.
[bookmark: _heading=h.d57fk4ydyc7o][bookmark: _Toc184760225][bookmark: _Toc185158877]1.5 Significance of the Study
[bookmark: _heading=h.3znysh7][bookmark: _Toc184760226][bookmark: _Toc185158878]This study examines the factors influencing digital entrepreneurship among Gen Z in Sri Lanka, drawing on the Technology Acceptance Model (Smith & Coronel, 2023). It highlights contextual dynamics (Nambisan, 2017), policy relevance (Felix & Pandithasekara, 2022), and digital potential amid growing global connectivity (International Telecommunication Union, 2024).
1.6 Limitations of the Study
The sample size, focus on three variables, and absence of cultural factors limit the generalizability of this study's findings on Generation Z's digital entrepreneurship in Sri Lanka. Broader application is further limited by discrepancies in digital education, infrastructure, and resource access (Pérez-Jorge et al., 2020; Smith & Coronel, 2023). Other than that, The TAM model has several significant drawbacks, including its emphasis on personal opinions about utility and usability, which frequently ignores the impact of social and cultural variables, Social expectations, cultural norms, and beliefs can have a big influence on how people view and use technology, something that TAM doesn't fully take into consideration. 






[bookmark: _Toc184760229][bookmark: _Toc185158881]2. LITERATURE REVIEW	Comment by Thalho Nadia: In present study author measured Intention people choice and way of  doing work but not mentioned behavior what really happened or How to do. 
2.1 Generation Z
[bookmark: _Toc184760230][bookmark: _Toc185158882]Born between the early 1990s and the mid-2010s, Generation Z is self-assured, prioritizes professional autonomy, and is team-oriented and future-focused (Humairoh & Annas, 2023). They have the drive to create new occupations in the digital economy and are tech-savvy, creative, and imaginative (Cheung et al., 2020).
2.2 Entrepreneurship and Entrepreneur Intention.	Comment by Thalho Nadia: Auhor is not clear the term Entrepreneurs /Entrepreneurship
[bookmark: _Toc184760231][bookmark: _Toc185158883]Entrepreneurs face risks to pursue opportunities for business creation or improvement (Zaka et al., 2023; Smith & Coronel, 2023). Entrepreneurship involves leveraging new opportunities (Cambridge Dictionary, 2020). Entrepreneurial intention reflects one's willingness and mindset to pursue entrepreneurship as a career (Karabulut, 2016; Abdelfattah et al., 2022).
2.3 Digital Entrepreneurship	Comment by Thalho Nadia: The study count the passive learners  that are good in use social media or gathering then using the technical as app or practical work
[bookmark: _Toc184760232][bookmark: _Toc185158884]Digital entrepreneurship includes the establishment of digital firms (Jiatong et al., 2021) as well as online business-to-business and business-to-consumer activities (Kraus et al., 2019). Traditional models change as technology advances, necessitating flexible approaches for long-term success (Zaka et al., 2023; Felix & Pandithasekara, 2022).
2.4 Relationship between Generation Z and Digital Entrepreneurship
Since they were born amid the digital revolution, Generation Z has a great propensity for digital entrepreneurship because of their independence, tech-savvy, and creative attitude (Tremblay et al., 2017). Because of their innate digital fluency, they can drastically alter entrepreneurial dynamics by reshaping the business landscape through e-commerce and digital initiatives (Jayathilake, 2019).
[bookmark: _Toc184760233][bookmark: _Toc185158885]2.5 Theoretical Framework 
Contextualizing the research within a theoretical framework that explains the diverse influences on entrepreneurial aspirations is imperative when analyzing the dynamics of digital entrepreneurship intention among Generation Z in Sri Lanka (Mudalige, 2023). Because of their innate digital fluency, Generation Z can drastically alter entrepreneurial dynamics by reshaping the business landscape through e-commerce and digital initiatives (Jayathilake, 2019). Particularly when it comes to digital entrepreneurship among Sri Lanka's Generation Z, the Technology Acceptance Model (TAM) has become a well-known theoretical framework for analyzing entrepreneurial intentions.
[bookmark: _Toc184760234][bookmark: _Toc185158886]2.5.1 Technology Acceptance Model (TAM)
TAM examines what factors influence users’ acceptance of technology (Harryanto et al., 2018). TAM has proven to be the most powerful model to identify variables that predict and explain information technology acceptance (Young et al., 2020). By addressing their distinct digital activities, it successfully captures the incentives of Generation Z for digital entrepreneurship. TAM contributes to the understanding of how Gen Z views and uses digital tools in entrepreneurial settings (Humairoh & Annas, 2023).
Perceived Usefulness (PU)
Perceived usefulness, or the conviction that technology may enhance performance (Davis, 1989), is consistent with Innovation Diffusion Theory (Islami, 2019) and has a major influence on the intents of Generation Z to engage in digital entrepreneurship (Kraus et al., 2019).
[bookmark: _Hlk184500243]H1: The perceived usefulness of technology has a significant influence on the digital entrepreneurship intentions of Generation Z in Sri Lanka. 
Perceived Ease of Use (PEOU)
The idea that technology may be used with ease is known as perceived ease of use (PEOU) (Davis, 1989). It has a big effect on user acceptance. The ease of use of digital platforms is a key factor in determining the intents of digitally literate Generation Z to pursue digital entrepreneurship (Jiatong et al., 2021).
[bookmark: _Hlk184500293]H2: The perceived ease of use of technology has a significant influence on the digital entrepreneurship intention among Generation Z in Sri Lanka.
[bookmark: _Toc184760235][bookmark: _Toc185158887]2.5.2 Digital literacy
In order to promote innovation and organizational change, Generation Z's entrepreneurial attitude relies heavily on digital literacy, which is the capacity to access, assess, and produce digital material (Islami, 2019). This ability links information literacy with technology fluency (Cavalheiro et al., 2020).
H3: Digital literacy has a significant influence on the digital entrepreneurial intention among Generation Z of Sri Lanka.
[bookmark: _Toc184760236][bookmark: _Toc185158888]2.6 Empirical Review
[bookmark: _Toc184760237][bookmark: _Toc185158889]2.6.1 Digital entrepreneurship among Generation Z
[bookmark: _Toc184760238][bookmark: _Toc185158890]Tech-savvy, creative, and interested in non-traditional jobs are characteristics of Generation Z, which was born after 1997 (Pew Research Center, 2020; Zaka et al., 2023). According to Felix and Pandithasekara (2022), 20% of people desire to establish their own business, and they are 17% more inclined to do so than Gen Y (Singh & Dangmei, 2016).
2.6.2 Perceived usefulness and digital entrepreneurship intention
Digital entrepreneurship is more likely to be pursued by members of Generation Z who understand the usefulness of digital technology (Jiatong et al., 2021; Maheshwari et al., 2022). Their entrepreneurial intents are largely predicted by their awareness of the value of technology, which also encourages more entrepreneurial activities.
[bookmark: _Toc184760239][bookmark: _Toc185158891]2.6.3 Perceived ease of use and digital entrepreneurship intention.
[bookmark: _Toc184760240][bookmark: _Toc185158892]The requirement for user-friendly digital tools is highlighted by Davis (1989), Jiatong et al. (2021), and Humairoh & Annas (2023), who confirm that Generation Z's digital fluency and desire for simplicity of use have a major impact on their intention to engage in digital entrepreneurship.
2.6.4 Digital literacy and digital entrepreneurship intention
[bookmark: _Toc184760241][bookmark: _Toc185158893]The high level of digital literacy among Generation Z has a big impact on their plans to pursue digital entrepreneurship. Driven by perceived usefulness, ease of use, and technological competence, studies by Zaka et al. (2023), Dolot (2018), Singh & Dangmei (2016), and Kraus et al. (2019) demonstrate their techno-savviness and capacity to navigate both real and digital domains.
2.7 Research Gap
Despite increased attention, little empirical study has been done on the particular difficulties that Generation Z in Sri Lanka has when it comes to digital entrepreneurship (Islami, 2019). There are still gaps in our knowledge of sociocultural factors, policy effects, economic results, and digital literacy instruction. This study uses context-specific techniques to fill up these gaps (Felix & Pandithasekara, 2022).


[bookmark: _Toc184760243][bookmark: _Toc185158895]3. METHODOLOGY
[bookmark: _Toc184760245][bookmark: _Toc185158897]3.1 Research Approach
[bookmark: _heading=h.ref6ejjnro8][bookmark: _Toc184760246][bookmark: _Toc185158898]This study adopts structured, quantitative data to test hypotheses using a deductive research approach based on accepted theories (Sekaran & Bougie, 2016). Based on the positivist paradigm, the study uses a cross-sectional survey approach and is descriptive to investigate the factors influencing Sri Lankan Generation Z's inclinations to pursue digital entrepreneurship. 
3.2 Conceptual framework
[image: ]
[bookmark: _heading=h.e16fmzh6e80h][bookmark: _Toc185157659][bookmark: _Toc185157786][bookmark: _Toc184760247]Figure 1: Conceptual Framework
		Source: Jiatong et al., (2021), Maheshwari et al., (2022), Felix et al., (2022)


[bookmark: _Toc185158899]3.3 Hypothesis
 H1: The perceived usefulness of technology has a significant influence on the digital entrepreneurship intentions of Generation Z in Sri Lanka.
H2: The perceived ease of use of technology has a significant influence on the digital entrepreneurship intention among Generation Z in Sri Lanka.
[bookmark: _Hlk185182196]H3: Digital literacy has a significant influence on the digital entrepreneurial intention among Generation Z of Sri Lanka.
[bookmark: _Toc184760248][bookmark: _Toc185158900]3.4 Operationalization
	Variable
	Measurement items
	Source

	Perceived usefulness
	The applications can be used anytime or anywhere.
	(Humairoh & Annas, 2023)

	
	Using technology increases my productivity.
Technology helps me to spend less time on activities that do not yield any results.
Employing technology makes me more efficient in business.
Using technology improves my business performance.
Technology saves time and effort in business.
I find the technology useful in my job.
	(Davis, 1989)

	Perceived ease of use
	I feel that it is not hard for me to overcome any obstacles of mistakes I am going through while using technology. 
I would not have any problems in utilizing technology as it would perform the tasks, I wanted it to do. 
The software helps to keep track of accounts.
My company would be able to manage computer technology with ease.
I find digital technology to be flexible to interact with.
	Maheshwari et al. (2022)





	Digital literacy
	I know how to solve my technical issues.
I can learn new digital technologies easily.
I am staying up to date with emerging digital technology.
I am technologically capable of using digital technologies for work.
I am confident in my ability to search and assess the web for information.
I can work with my peers more effectively on projects and other educational activities thanks to digital technology. 
	(Aavakare, 2019)

	Digital entrepreneurship intention
	I have a desire to establish an online business in the near future.
Over the next five years, I plan to create a digital business.
I have devoted a great deal of time to thinking about establishing a digital business.
I will do anything to become a successful digital entrepreneur.
	(Abdelfattah et al., 2022)


[bookmark: _heading=h.7ujilnbsvn6i][bookmark: _Toc184845955]Table 1: Operationalization of the variables

[bookmark: _Toc184760249][bookmark: _Toc185158901][bookmark: _Hlk177481646]3.5 Population and Sample
[bookmark: _Toc184760250][bookmark: _Toc185158902]With 388 respondents, the survey used basic random sampling to target Sri Lanka's Generation Z (Sekaran & Bougie, 2016). Western Province was the target population because of its digital infrastructure, which enables results to be generalized across the country.
[bookmark: _Hlk177481681]3.6 Data Collection Method
A structured questionnaire with demographic and scaled items based on a five-point Likert scale was used to gather data in order to evaluate digital literacy (DL), perceived usefulness (PU), and perceived ease of use (PEOU). Simple random sampling was used to conduct a cross-sectional survey among Sri Lanka's Generation Z, allowing for thorough and trustworthy data gathering from a varied respondent pool (Sekaran & Bougie, 2016).
[bookmark: _heading=h.2ubmkwf6g6k8][bookmark: _Toc184760251][bookmark: _Toc185158903]3.7 Data Analysis Method
[bookmark: _Toc172032232][bookmark: _Toc184760253][bookmark: _Toc185158905]The reliability of perceived utility, simplicity of use, and digital literacy were evaluated using Cronbach's alpha in this two-step analysis using SPSS 21.0. Multiple regression was then used to look at TAM-based structural correlations.
3.8 Summary
The section related to research methodology is essential to the study since it provides a concise outline for the study. This includes the chapter introduction, the conceptual framework, the hypothesis, the study design, the population and sample, the data collection process, the measurement of both independent and dependent variables, the method for the analysis, and the pilot test study.





[bookmark: _Toc184760254][bookmark: _Toc185158906]


4. DATA ANALYSIS
[bookmark: _Toc184760256][bookmark: _Toc185158908]4.1 Response and Sample Profile
The data represent demographic and behavioral observations within a population sample. The men tend to dominate sample selection significantly as demonstrated by the fact that 54.6% or 212 respondents belong to men, meanwhile 45.4% or 176 respondents were women.
		
	
	Frequency
	Percent
	Cumulative Percent

	Gender
	Male
Female
	212
176
	54.6
45.4
	54.6
100.0


[bookmark: _Toc184845957]Table 2- Gender of the respondents
Source: survey data
The largest segment of the respondents comprises the youth, particularly those aged 23 to 26 years, which is 58.2% or 226 respondents. This is followed by 28.9% or 112 respondents from the 19 to 22 age bracket and another 12.9% or 50 respondents aged between 15 and 18 years. This distribution focuses the audience on the young adults and late adolescents in the population who are in the beginning career and education stages of their lives.

		
	
	Frequency
	Percent
	Cumulative Percent

	Age
	15 to 18
19 to 22
23 to 26
	50
112
226
	12.9
28.9
58.2
	12.9
41.8
100.0


[bookmark: _Toc184845958]Table 3- Age of the respondents
Source: survey data
The majority of the respondents can be classified as living in urban areas, as 65.5% or 254 of the respondents are from Colombo. Other representatives include Kalutara (17.8%, 69 respondents) and Gampaha (16.8%, 65 respondents). Such distribution indicates that the main city of the targeted population during the survey was Colombo.

		
	
	Frequency
	Percent
	Cumulative Percent

	District
	Colombo
Kalutara
Gampaha
	254
69
65
	65.5
17.8
16.8
	65.5
83.2
100.0


[bookmark: _Toc184845959]Table 4.: District of the respondents
Source: survey data
Appraisal of the job market indicates active participants in the economy, working in different sectors. 47.2% of participants, that is 183 out of the members are in formal employment. Self-employed: 17.3% of 39 surveyed people Students: 99 or 25.5% out of the 389 responders. Out of the 39 respondents, 10.1% are not engaged in any economic activity. This variety calls for different objectives of the professions such as employment, self-employment and education.

		
	
	Frequency
	Percent
	Cumulative Percent

	[bookmark: _Hlk184759255]Employment status
	Student 
Employed
Unemployed
Self-employed
	99
183
39
67
	25.5
47.2
10.1
17.3
	25.5
72.7
82.7
100.0


[bookmark: _Toc184845961]Table 5: Employment status of the respondents
Source: survey data
According to the respondents, they are likely to become entrepreneurs. Out of the respondents, 86.9% (337 respondents) said that they prefer being entrepreneurs to being employed. 84.5% (328 respondents) stated that they practice online entrepreneurship activities in the form of e-commerce, freelancing, and content creation. This suggests that there is a growing trend towards online businesses as a result of online market platforms and their unlimited reach.

		
	
	Frequency
	Percent
	Cumulative Percent

	Prefer entrepreneurship
	Yes
No
	337
51
	86.9
13.1
	86.9
100.0

	Have an Online Business
	Yes
No
	328
60
	84.5
15.5
	84.5
100.0


[bookmark: _Toc184845962]Table 6: Preference for entrepreneurship of the respondents
Source: survey data
[bookmark: _Toc184760257][bookmark: _Toc185158909]4.3 Factor analysis
The validity of a data set is recognized by the factor analysis. The following circumstances need to be accomplished. KMO (Kaiser-Meyer-Olkin) evaluates the adequate level on the sample and value must be higher than 0.5, the sig value ought to be lesser than 0.05, the total variance explained by the sum of the percentages values in the table must be greater than 50%. 
	Variable 
	Number of Items 
	Cronbach's Alpha Value 
	KMO Value 
	Bartlett's Test of Sphericity Chi-Square
	Total Variance Explained 
	AVE
	Factor Loading

	Perceived Usefulness


	6
	.85
	.939
	2790.356
	58.193
	0.539
		Component

	
	1

	PU1
	0.638

	PU2
	0.677

	PU3
	0.768

	PU4
	0.78

	PU5
	0.844

	PU6
	0.675




	Perceived ease of use
	4
	.73
	
	
	
	0.525
		Component

	
	4

	PE2
	0.638

	PE3
	0.677

	PE4
	0.768

	PE5
	0.78




	Digital literacy
	5
	.82
	
	
	
	0.520

		Component

	
	2

	DL2
	0.473

	DL3
	0.742

	DL4
	0.861

	DL5
	0.757

	DL6
	0.714




	Digital entrepreneurship intention
	4
	.79
	
	
	
	0.563
		Component

	
	3

	DE3
	0.657

	DE4
	0.791

	DE5
	0.819

	DE6
	0.724





[bookmark: _Toc184845963]Table 7: Factor Analysis
 Source: survey data
Convergent validity is assessed by calculating the average variance extracted (AVE) value of the measurement items. The formula that Raykov (1997a; 1997b) developed was used to compute AVE. AVE readings above 0.5 are generally considered acceptable (Kraus et al., 2019). According to Table 8 findings, the data were valid for further analysis because the AVE values were greater than the cut-off values.
[bookmark: _Toc184760258][bookmark: _Toc185158910]4.4 Reliability Analysis
[bookmark: _Hlk168429044]Cronbach's alpha coefficient of internal consistency helped evaluate reliability. Each of the dimensions and combined variables has a Cronbach's Alpha Coefficient value of more than 0.7, demonstrating that the multi-item scale guarantees internal consistency reliability and that each item has contributed significantly to the conceptualization of the concept. Table 9 provides statistics on reliability.
	Variable
	Reliability Statistics

	
		Cronbach's Alpha
	Cronbach's Alpha Based on Standardized Items
	N of Items




	Perceived Usefulness
		.849
	.849
	6




	Perceived ease of use
		.731
	.732
	4




	Digital literacy
		.822
	.822
	5




	Digital entrepreneurship intention
		.762
	.762
	4





[bookmark: _Toc184845964]Table 8- Reliability Statistics
Source: survey data
[bookmark: _Toc172032248][bookmark: _Toc184760259][bookmark: _Toc185158911]4.5 Descriptive statistics 
[bookmark: _Hlk168429079]Descriptive analysis was carried out, along with major central tendency measures and the descriptive statistics needed to describe each variable's unique behavior (univariate analysis). Table 10 presents the analysis's findings.
	
	Statistic
	Std. Error

	Digital Entrepreneurship intention
	Mean
	.0000000
	.05076731

	
	95% Confidence Interval for Mean
	Lower Bound
	-.0998143
	

	
	
	Upper Bound
	.0998143
	

	
	5% Trimmed Mean
	.0656559
	

	
	Median
	.1611765
	

	
	Variance
	1.000
	

	
	Std. Deviation
	1.00000000
	

	
	Minimum
	-4.20290
	

	
	Maximum
	1.80036
	

	
	Range
	6.00326
	

	
	Interquartile Range
	1.06666
	

	
	Skewness
	-1.161
	.124

	
	Kurtosis
	1.923
	.247


[bookmark: _Toc184845965]Table 9: Descriptive Statistics
Source: survey data
[bookmark: _Toc172032250][bookmark: _Toc184760260][bookmark: _Toc185158912]The mean and the standard deviation are the two categories of descriptive statistics used in social science research. For additional statistical assessment, the variability if the design is considered accepted if the standard deviation value is between the range of -2 to +2. In term of statistics, skewness quantified the difference between the two distribution tails’ relative sizes, whereas kurtosis gauges the total size of both tails, indicating the degree of probability in the tails. The value of the skewness and kurtosis lie between -2 and +2 depicts that the date set is approximately normally distributed. 
Descriptive analysis was carried out, along with major central tendency measures and the descriptive statistics needed to describe each variable's unique behavior (univariate analysis). Table 10 presents the analysis's findings.
4.6 Correlation analysis
Moreover, the correlation coefficient shows how strongly the variables are interacting, quantifies the amount of impact that the independent variable has on the variable that is dependent. 
It is possible to determine that the skewness of the variables is roughly normally distributed using descriptive statistics of the variables. Consequently, the investigator can examine the relationship between the variables by conducting a correlation analysis. 
	
	Perceived Usefulness
	Digital Literacy
	Digital Entrepreneurship Intention 
	Perceived Ease of Use

	Perceived Usefulness
	Pearson Correlation
	0.734
	
	
	

	
	Sig. (2-tailed)
	
	
	
	

	Digital Literacy
	Pearson Correlation
	.500**
	0.721
	
	

	
	Sig. (2-tailed)
	.000
	
	
	

	Digital Entrepreneurship intention
	Pearson Correlation
	.523**
	.566**
	0.75
	

	
	Sig. (2-tailed)
	.000
	.000
	
	

	Perceived Ease of use
	Pearson Correlation
	.533**
	.522**
	.513**
	0.724

	
	Sig. (2-tailed)
	.000
	.000
	.000
	


[bookmark: _Toc184845966]Table 10: Correlation Statistics
Source: survey data
[bookmark: _Toc172032251][bookmark: _Toc184760261][bookmark: _Toc185158913]According to the study, perceived utility, usability, and digital literacy all significantly positively correlate with the intention to engage in digital entrepreneurship. Since all correlation coefficient values are below 0.85 and statistically significant at the 0.01 level, they show considerable effect without multicollinearity problems.
4.7 Multiple Regression Analysis
[bookmark: _Hlk168429245]Using multiple linear regression, investigate the relationship or association between multiple independent factors and the dependent variable simultaneously. This approach is appropriate when estimating the net effect of a variety of independent variables on the dependent variable. 
	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate
	Durbin-Watson

	1
	.651a
	.424
	.420
	.76180476
	1.898

	a. Predictors: (Constant), Perceive Ease of use, Digital Literacy, Perceived Usefulness

	b. Dependent Variable: Digital Entrepreneurship Intention


[bookmark: _Toc184845967]Table 11: Multiple regression analysis
Source: survey data
[bookmark: _Hlk184559492]With a R value of 0.651, which indicates a significant connection, the regression analysis shows that the independent factors account for 42.4% of the variation in the desire to pursue digital entrepreneurship. The model assumptions are validated by the Durbin-Watson value of 1.898, which verifies the independence of residuals. As stressed by Sekaran and Bougie (2016), the model's dependability in explaining group differences is supported by ANOVA findings with a p-value of 0.000, which show statistical significance.
	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	164.147
	3
	54.716
	94.281
	.000b

	
	Residual
	222.853
	384
	.580
	
	

	
	Total
	387.000
	387
	
	
	

	a. Dependent Variable: Digital Entrepreneurship intention

	b. Predictors: (Constant), Perceive Ease of use, Digital Literacy, Perceived Usefulness


[bookmark: _Toc184845968]Table 12: ANOVA analysis
Source: survey data
[bookmark: _Hlk168429267]According to the Sthle & Wold (1989) the ANOVA findings indicate if there is a substantial predictive power in the model. With a significance level (sig-value) of 0.000, the value is important for this model. The model shows a better fit for the population from which the sample was drawn, as demonstrated by the significant correlation between the independent variables and the low p-value (p <.001). The results indicate that, considering everything, the model greatly increases the capacity to predict the variable of outcome variable, digital entrepreneurship intention. 
	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.
	Collinearity Statistics

	
	B
	Std. Error
	Beta
	
	
	Tolerance
	VIF

	1
	(Constant)
	1.968E-16
	.039
	
	.000
	1.000
	
	

	
	Perceived Usefulness
	.244
	.048
	.244
	5.072
	.000
	.648
	1.543

	
	Digital Literacy
	.336
	.048
	.336
	7.050
	.000
	.659
	1.518

	
	Perceived Ease of use
	.207
	.049
	.207
	4.239
	.000
	.629
	1.591

	a. Dependent Variable: Digital Entrepreneurship Intention


[bookmark: _Toc184845969]Table 13: Table of Coefficients
Source: survey data
The findings of the regression indicate that Gen Z's inclination to engage in digital entrepreneurship is highly influenced by technological usefulness, convenience of use, and digital literacy, with digital literacy having the largest impact (β = 0.336). The model is validated and its assumptions are supported for further analysis when VIF values are less than 5 and tolerance is greater than 0.1, which demonstrates the absence of multicollinearity.
The overall results of the multiple regression analysis and the study hypotheses are presented in Table 14. 
	Hypotheses 
	Result 

	H1: The perceived usefulness of technology has a significant influence on the digital entrepreneurship intentions of Generation Z in Sri Lanka.
	Supported 

	[bookmark: _Hlk185169228]H2: The perceived ease of use of technology has a significant influence on the digital entrepreneurship intention among Generation Z in Sri Lanka.
	Supported 

	[bookmark: _Hlk185169293][bookmark: _Hlk189061670]H3: Digital literacy has a significant influence on the digital entrepreneurial intention among Generation Z of Sri Lanka.
	Supported 


[bookmark: _Toc184845970]Table 14:Summarization of hypothesis test result


5. [bookmark: _Toc184760263][bookmark: _Toc185158915]DISCUSSION AND CONCLUSION	Comment by Thalho Nadia: Part 5.2 a-b: the discussion is identical and repitative in all Ease to use and Usefullness effect of uses etc
[bookmark: _Toc184760265][bookmark: _Toc185158917]5.1 Overview of the study findings
[bookmark: _Toc184760266][bookmark: _Toc185158918]This study emphasized the importance of digital literacy for ecosystem growth and found that Gen Z's inclination to engage in digital entrepreneurship was significantly influenced by perceived utility, simplicity of use, and digital literacy.
5.2 Discussion
a) Examine the effect of the usefulness of technology on the digital entrepreneurship intention of Generation Z in Sri Lanka.
According to the survey, perceived technical utility has a significant impact on Generation Z in Sri Lanka when it comes to pursuing digital business. In line with other studies, it emphasizes how technology may improve productivity, judgment, and operational success, establishing perceived utility as a major global motivator of entrepreneurial intent, particularly in poor countries.
b) Examine the effect of ease of use of digital technology on the digital entrepreneurship intention on Generation Z in Sri Lanka.
According to the survey, Generation Z in Sri Lanka is heavily impacted by the perceived value of technology when it comes to pursuing digital business. Perceived utility is a major global driver of entrepreneurial ambition, particularly in developing countries, and it supports previous research by highlighting the significance of technology in improving efficiency, decision-making, and operational performance.
[bookmark: _Toc184760267][bookmark: _Toc185158919]c) Examine the effect of digital literacy on Generation Z's digital entrepreneurship intention in Sri Lanka.
The primary determinant of Sri Lankan Gen Z's digital entrepreneurship is digital literacy. It facilitates access to international markets, encourages self-assurance, adaptability, and problem-solving skills, and aids in breaking down obstacles in developing nations. The results underline the importance of digital literacy in promoting SME expansion, innovation, and national economic development, which is consistent with other research.
5.3 Implications of the study
[bookmark: _Toc184760268][bookmark: _Toc185158920]The report suggests increasing digital literacy, encouraging user-friendly technology, and incorporating experiential digital education to encourage digital entrepreneurship among Sri Lankan Gen Z and spur economic growth. These tactics, which are in line with important behavioral theories, promote self-assurance, inventiveness, and inclusivity while setting Sri Lanka up for success in the global digital economy.
5.4 Further Research Suggestions	Comment by Thalho Nadia: Need to Provides the clear ways fo ther future researchers tha the work must be longitudinal studies/financial factors. 
[bookmark: _Toc184760269][bookmark: _Toc185158921]Future research should use both quantitative and comparative methods, and broaden the participant pool by age, education, and geography. Longitudinal studies may be able to identify causal correlations, overcoming the drawback of cross-sectional designs. To support findings, more research on factors including financial availability, self-efficacy, social influence, and inventiveness is advised.
5.5 Conclusion	Comment by Thalho Nadia: Conclusion for the Authors: the whole paper is stuck on Gz and Digital Literacy where there are no uses of new technologies as smart phones and different app the sample will be effect the fad up or temporary change but not change in futuristic .. This is study short on selection of sample , need to used new modern theory Feels disconnected from 2024 trends. Add 2024,Social Influence or Risk Aversion as a variable. than TAM . 
According to this study, Gen Z's inclination to pursue digital entrepreneurship in Sri Lanka is highly influenced by perceived utility, usability, and digital literacy. The findings support the Technology Acceptance Model and provide important insights for the expansion of digital businesses in developing countries, with digital literacy as the primary determinant and 42.4% of the variation explained.

Disclaimer: - This manuscript was presented in a Conference.	Comment by Thalho Nadia: Need some practical work on Paper for publication thanks Part 4. Analysis is good but not justifies well because of the similar objective words flow
Conference name: 4th International Conference on Management and Entrepreneurship (ICOME 2025)At: The Open University of Sri Lanka
Available link: -https://www.researchgate.net/publication/397279556_Exploring_Digital_Entrepreneurial_Intentions_of_Generation_Z_in_Sri_Lanka_Insights_from_TAM_And_Digital_Literacy 
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