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	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript will be of great significance to scientists since it provides empirical evidence of the marketing barriers faced by women in the traditional handloom industry, an area that has been understudied in both rural and development marketing research. A systematic and quantitative approach is provided by using the Garrett Ranking Technique to prioritize the various marketing constraints, thus increasing the methodological rigor of constraint analysis studies. In addition, the results of this study will benefit researchers studying female issues, rural entrepreneurship/informal economy, and sustainable livelihoods with regard to culturally based industries (i.e. handlooms). Finally, the study contributes to evidence-based policymaking by identifying specific areas where interventions, such as digital inclusion/market linkages, as well as young marketers' development of marketing skills can be accomplished; thus, creating an avenue to bridge the gap between academic research and real-world development efforts.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Perfect match
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract provides good clarity and structure, successfully including all relevant details (objective, methodology, sample size, main findings- presented as percentages as well as their qualitative equivalents, and potential effects). The method used, the Garrett Ranking Technique, is stated in a way exhibiting methodology transparency with the results (description and ranking of them) quantified- enhancing the empirical credibility of the study. 

Strengths

1. Clearly states the objective of the study.

2. Describes sample size and study area.

3. Describes method used in analysis.

4. Results presented as rankings with percentages.

5. Identifies practical applications.

Recommendations for improvement

· Shorten the methodological description to one sentence.

· Add one sentence discussing why the research was performed.
	

	Is the manuscript scientifically, correct? Please write here.
	This article appears to be methodologically correct and may benefit from some minor modifications in order to increase internal consistency and scholarly strength. The majority of the methodological approach is scientifically appropriate for describing the study's objectives, applying an accepted research method (Garrett ranking methodology), and delivering results in systematic order through the usage of score/ranking (numerically) methods. Minor differences or unclear definitions between the terms "personal constraints" and "marketing constraints" could benefit from clarification in order to provide a more coherent scientific framework for their use in this study's methodology. There is also limited ability to generalize due to the small purposive sample size (n=40) to draw conclusions regarding the larger target audience. The article could improve on scholarly rigor by strengthening its theoretical foundation.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The References Section is More sufficient for justify the studies purpose and all the necessary check.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The overall English writing quality is too good when the audience reading this article in future this is more audience friendly writing.
	

	Optional/General comments


	This research analyses an important problem and is applicable to policy; it systematically identifies and ranks marketing obstacles for female handloom weavers from a major weaving area. The Garrett Ranking Technique provides a statistical framework to back-up respondent’s perceptions, thus enabling clearer prioritisation. Practical and resourceful results arise from this finding through improving access to markets, including women digitally, and sustaining their livelihoods. However, the paper is weak theoretically, has not proper language refinement and has inconsistent concepts between its various sections. If the paper is appropriately revised, it could be used to enhance research on gender-based obstacles to market participation and women’s artisan livelihoods in rural areas.
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