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	Reviewer’s comment
Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.
	This Manuscript is important for the scientific community because it offers a structured and comprehensive theoretical synthesis of neuro-marketing by integrating perspectives from neuroscience, psychology and marketing.
By systematically outline the evolution, tools, applications and challenges of neuro-marketing, it helps to scholars for better understand, how subconscious cognitive, affective and behavioural processes influence towards consumer decision making.
The focused discussion on the Indian context is particularly valuable, as it address the clear research gap and encourages region specific academic inquiry.
Overall, the study serves as a useful conceptual foundation for future empirical research and interdisciplinary collaboration in consumer neuro-science and marketing-science.
	

	Is the title of the article suitable?
(If not please suggest an alternative title)
	Yes, The title of the article is perfectly matched with the manuscript.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.
	The abstract is generally comprehensive and clearly outline the core theme of the manuscript.
A small reduction of descriptive background sentences may also be taken into the consideration to improve clarity and conciseness, allowing for a stronger focus on the study’s academic significance and implications for future research.
	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript is scientifically correct in its conceptual approach and accurately reflects established theories, tools and applications of neuro-marketing.
The arguments are well aligned with existing literature and supported by credible sources.
Although the study is theoretical in nature, it’s methodology is appropriate for the stated objectives and maintains scientific validity.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are generally sufficient and relevant, including both foundational and recent studies in neuro- marketing.
The inclusion of recent literature strengthens the manuscript. However, The scholarly depth would be further
improved by including a few more recent, high-impact empirical studies which concentrate on emerging markets or the Indian context.
	

	Is the language/English quality of the article suitable for scholarly communications?
	The manuscript’s content is comprehensible and its language is generally suitable for scholarly communication. There are a few minor grammatical errors, through language revision it would be enhance readability and clarity.
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	Are there ethical issues in this manuscript? 

	(If yes, Kindly please write down the ethical issues here in details)
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