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	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript has provided with a comprehensive theoretical overview of neuromarketing by integrating its historical evolution, important tools, applications, benefits, and challenges. The study is particularly relevant for scholars and practitioners in emerging economies, especially India, where awareness and academic research is very less on concept of neuromarketing. This paper has systematically linked neuromarketing tools with cognitive, affective, and behavioural processes, the study will contribute importantly to domain of marketing and consumer behaviour. It also provides a useful conceptual base for future empirical researches.
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	The abstract is generally comprehensive and well-structured. However, it lacks the detail about methodology employed in study and should clearly mention about the key contributions of the research, particularly its relevance to the Indian context.
	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript lacks the content in Literature review heading. The Author should clearly define about the concept of neuromarketing and from where it has emerged. Also, the intext citations should be there in various sub-headings as they are derived from literature like in the heading of - Neuromarketing for new product development, no author has been cited. Kindly check it.
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	The language is generally clear and understandable. However, minor grammatical errors, repetition, and sentence-structuring issues are present. A careful language editing and proofreading would improve readability and academic tone.
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