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	Reviewer’s comment
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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript is a pivotal synthesis of the transition from traditional market research to biometric-based consumer insights, addressing the inherent limitations of self-report methodologies. By combining a review of the history and classification of technologies in this field, the authors offer the scientific community an overview of how, through the use of neuroimaging and physiological tools, the otherwise subconscious decision-making processes can be revealed. Moreover, by concentrating on the conceptual void in the Indian market, the manuscript delivers a viewpoint that is present in global neuromarketing studies, thus enabling cultural academic comparisons. In the end, this research enhances the quality of interdisciplinary studies by connecting the dots between clinical neuroscience and strategic management, thereby creating a guide for future empirical research in consumer ‍​‌‍​‍‌behavior.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	· The current title, "FROM BRAIN SIGNALS TO BRAND STRATEGIES: THEORETICAL PERSPECTIVES ON NEUROMARKETING EVOLUTION, TOOLS AND CHALLENGES," is slightly "wordy" and does not explicitly mention the Indian context, which is one of the paper's unique contributions to the literature.

· To make the tittle more Context-Focused, you can use the following tittle: "The Neuromarketing Landscape in India: A Theoretical Review of Evolution, Methodologies, and Ethical Frontiers." This tittle highlights the specific geographical gap the paper aims to fill, making it more attractive to researchers focused on emerging markets.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	· ​‍​‌‍​‍‌ In order to turn the abstract into a powerful scientific abstract, a significant part of the text should be devoted to outlining the results. In fact, the version present in the paper mainly discusses conceptual issues and barely states the findings of the research. These can be clearly indicated in the statement about how the wearable biometrics (e.g., EEG and Eye-Tracking) can be used to complement the traditional self-report methods which are not able to access most of consumer cognition which is subconscious.

· You can get rid of the unnecessary listing of the tools and instead use a short phrase, like a strategic framework for the adoption of these neuro-tools in the Indian market. Besides, if you focus on the managerial implications and not only the trade-offs between the spatial resolution (e.g., fMRI) and the cost, the abstract will serve as a more complete and professional "road map" not only for academic researchers but also for marketing practitioners of emerging markets. ​‍​‌‍​‍‌
	

	Is the manuscript scientifically, correct? Please write here.
	From​‍​‌‍​‍‌ a theoretical and conceptual perspective, the paper conforms to the peer literature in Consumer Neuroscience. Yet, there are some issues that need to be improved:

· You state that fMRI involves measures of 'blood flow,' but the biologically accurate term is BOLD (Blood-Oxygen-Level-Dependent) signal. Referring to the BOLD signal rightly adds a layer of scientific rigor and accuracy to the "Tools" section.

· It is crucial from a scientific standpoint to make a clear distinction between Spatial Resolution (the exact point in the brain where activity happens, the specialty of fMRI) and Temporal Resolution (identifying the exact timing of brain activity, the forte of EEG). By incorporating this explanation, you help the reader understand better the researchers' rationale when selecting one tool over another.

· Because the article discusses the challenges, the reference to the specialized field of Neuroethics would not only deepen the scientific rigor of the "Challenges" section but also help to distinguish more clearly the "Buy Button" myth from true neural ​‍​‌‍​‍‌tendency.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The manuscript’s bibliography provides a solid foundation, citing seminal works such as Zaltman (1994) and Smidts (2002). However, considering the rapid technological and ethical shifts in the field between 2024 and 2026, the current references require updating to maintain academic competitiveness and technical accuracy. Furthermore, the Indian context needs more citations from the 2024–2025 period to prove the "theoretical gap" is still relevant.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The language and English quality of the manuscript are good, making it suitable for scholarly communication. The author maintains a formal, objective tone throughout.
	

	Optional/General comments


	1. I​‍​‌‍​‍‌ think it would be a great idea to insert a section elaborating on how AI algorithms nowadays are employed to "decode" EEG signals or eye-tracking heat maps in real-time. Such a move will better align the manuscript with the ongoing technological trends and development.

2. The current version of the article is quite dense in words. One way of reducing the heaviness without sacrificing the content is the inclusion of a Conceptual Model or a "Flowchart of Consumer Decision-Making" illustrating the turning of a "Brain Signal" (for instance, activity in the Nucleus Accumbens) into a "Brand Strategy" (for example, a certain pricing or packaging choice). This mapping from brain signal to brand strategy visually supports the promise of the title.

3. Instead of merely mentioning the existence of firms like Neurons Inc. India, the final section of the paper should present a strategic outlook. What makes it worthwhile for an Indian startup to take the plunge in this? Surely it must be the "clutter" in the Indian digital space where traditional surveys are unable to tap into the diverse, multi-cultural nuances of the Indian consumer. Thus, there is the introduction of a "Call to Action" that elevates the paper's ​‍​‌‍​‍‌impact.
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	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)
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