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ABSTRACT
[image: ]Financial performance is central to economic growth and sustainability; however, many non-deposit- taking financial institutions continue to face challenges in effectively leveraging mobile banking technologies. Guided by the Resource-Based View Theory, Systems Theory, and the Diffusion of Innovation Theory, this study assessed the relationship between mobile loan application, mobile fund transfers, and mobile-based customer outreach on financial performance. A quantitative approach was adopted, employing correlational and descriptive research designs. The study involved a sample size of 124 respondents drawn from a target population of 180 staff members of Development Microfinance Ltd in Kamuli District. Data were collected using self-administered questionnaires and analyzed with SPSS Version 27, while multiple linear regression was applied to test the three hypotheses. The findings revealed that mobile loan application had an insignificant relationship with financial performance (t = - 0.421, p = 0.674; p > 0.05). In contrast, mobile fund transfers showed a weak but statistically significant relationship (t = 1.150, p = 0.036; p < 0.05). However, mobile-based customer outreach demonstrated a significant positive effect on financial performance (t = 5.281, p = 0.000; p < 0.05). Overall, the results indicate that mobile banking technologies have varying impacts on financial performance in non-deposit- taking institutions. The study recommends simplifying mobile loan application procedures, streamlining mobile fund transfer systems, and strengthening customer outreach mechanisms while providing targeted employee training. The study is significant for policy and practice, providing empirical evidence to guide policymakers, including the Central Bank, and offering actionable strategies for non-deposit-taking financial institutions to enhance financial performance and ensure long-term sustainability.
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1.0 INTRODUCTION
Globally, non-deposit-taking microfinance institutions (NDMFIs) have experienced significant transformation over the past six decades, driven by shifts in market dynamics, regulatory reforms, technological advancement, and changing socio-economic conditions (Ferri and Acosta, 2019; CGAP, 2022). These institutions play a critical role in promoting financial inclusion, particularly in emerging economies where access to formal banking remains limited. Across countries such as the United States, Germany, South Africa, Ghana, Tanzania, and Uganda, the evolution of NDMFIs has followed diverse institutional pathways, including cooperative finance models, nonprofit lending initiatives, and hybrid public–private arrangements (Seibel, 2010; Coetzee & Druschel, 2005; Duho, Hammond & Aboagye, 2023; Mrisho & Rwekaza, 2023). Despite notable progress in outreach and sustainability, many NDMFIs continue to face persistent challenges related to high operational costs, credit risk, regulatory compliance, and limited access to capital, which adversely affect their financial performance (FinDev Gateway, 2011; CGAP, 2022).
In response to these challenges, the adoption of mobile banking technologies has emerged as a strategic tool for enhancing efficiency, outreach, and financial performance among NDMFIs. Digital solutions such
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[image: ]as mobile loan applications, mobile fund transfers, and mobile-based customer outreach have been increasingly utilized to reduce transaction costs, improve loan monitoring, and expand access to underserved populations (AMFIU, 2022; FinMark Trust, 2023). In Uganda, the Tier 4 Microfinance Institutions and Money Lenders Act of 2016 formalized the sector and encouraged the integration of digital financial technologies to promote sustainability and consumer protection (Government of Uganda, 2016; Mugamba, 2024). In Kamuli District, institutions such as Development Microfinance Ltd have adopted mobile banking platforms to enhance operational efficiency and outreach; however, challenges related to default risk, financial literacy, and cost management remain (Bosco, 2021). ; (Matlhaku and Ferreira-Schenk, 2025).). These realities necessitate empirical examination of how mobile banking technologies influence the financial performance of non-deposit-taking microfinance institutions in local contexts.Rdie Wiedz
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1.1 Statement of the Problem
Non-deposit-taking microfinance institutions (NDTMFIs) play a critical role in promoting financial inclusion and poverty reduction by extending financial services to low-income and underserved populations (CGAP, 2020). In Uganda, the government has strengthened the sector through regulatory reforms such as the Microfinance Deposit-Taking Institutions Act of 2003 and the Tier 4 Microfinance Institutions and Money Lenders Act of 2016, which established the Uganda Microfinance Regulatory Authority (UMRA), alongside financial literacy initiatives and digital finance policies that encourage the adoption of mobile banking technologies (Katusiime, 2021; Etim, 2014. Despite these interventions, the financial performance of Tier 4 NDTMFIs remains a major concern, particularly in rural districts such as Kamuli, where institutions face high operational costs, elevated credit and liquidity risks, and rising non- performing loans. According to the AMFIU Microfinance Industry Report (2021–2022), Tier 4 NDTMFIs record a Portfolio at Risk (PAR30) of approximately 14.1% and default rates of about 16%, significantly higher than those of Tier 3 institutions. Although mobile banking technologies—such as mobile loan applications, mobile fund transfers, and mobile-based customer outreach—are widely promoted as tools for enhancing efficiency, outreach, and financial sustainability, their effects on the financial performance of non-deposit-taking microfinance institutions in Uganda have not been adequately examined, particularly at the district level. If this gap persists, the financial sustainability of NDTMFIs will continue to deteriorate. This study therefore investigates the effects of mobile banking technology on the financial performance of non-deposit-taking microfinance institutions in Uganda, with specific focus on Development Microfinance Ltd in Kamuli District.
1.2 Objectives of the Study
i. To examine the effect of Mobile loan application on financial performance in non-deposit taking microfinance institutions in Kamuli District, Uganda. 
ii. To assess the relationship between mobile fund transfers and financial performance in non- deposit taking microfinance institutions in Kamuli District, Uganda. 
iii. To evaluate the effect of mobile based customer outreach on financial performance in non- deposit taking microfinance institutions in Kamuli District, Uganda
1.3 Research Hypotheses 
H01: There is no significant relationship between Mobile loan application on financial performance of non- deposit taking microfinance institutions in Kamuli District, Uganda. 
H02: There is no significant relationship between Mobile fund transfers and financial performance of non- deposit taking microfinance institutions in Kamuli District, Uganda. 

H03: There is no significant relationship between mobile based customer outreach and financial performance of non-deposit taking microfinance institutions in Kamuli District, Uganda. Rdie Wiedz
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1.4 Conceptual framework 
The conceptual framework is shown in figure 1 below 
[image: ]Independent Variable Independent Variables
Dependent Variable
Mobile Banking Technology
Mobile loan application
Mobile fund transfers
Financial performance of non- deposit institutions
Mobile based customer outreach




















Source: Researcher (2026)   
Figure 1: Interaction of independent and dependent variables 
2.0 LITERATURE REVIEW 
Effect of Mobile loan application on financial performance of non-deposit taking financial institutions 
Siabei, 2019. investigated the impact of mobile-based lending on the financial performance of microfinance banks in Nairobi County, Kenya. The study focused on mobile loan application, loan appraisal processes, loan repayment terms, and the convenience associated with mobile lending. Using a quantitative research design, the study analyzed responses from 120 microfinance bank clients. The results revealed that all variables had a statistically significant positive effect on financial performance, with regression coefficients of 0.202 for loan application, 0.227 for loan appraisal, 0.205 for repayment terms, and 0.167 for convenience. The study concluded that mobile lending significantly enhances financial performance and recommended that institutions emphasize mobile-based lending strategies. 
Okoth (2023) examined the effect of mobile lending on the financial performance of deposit-taking microfinance institutions in Kenya, focusing on total mobile loans and loan applicants while controlling for capital adequacy and institutional size. The study employed a descriptive research design and analyzed data from 2018 to 2022 using STATA. Findings from 85 institutions indicated that loan applicants positively influenced financial performance (β = 0.008, p = 0.024), whereas total mobile loans had a negative effect (β = -0.004, p = 0.000). Capital adequacy and size were positively but insignificantly

associated with financial performance. The study recommended proactive loan collection, strong due diligence, and user-friendly mobile platforms to mitigate risks. Rdie Wiedz
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[image: ]Adamba (2024) investigated the effect of digital banking technology on loan uptake in the hotel industry in Kenya, drawing on the Technology Acceptance Model, Institutional Theory, and Resource-Based View. The study used a survey method with 150 hotel managers as respondents. Results revealed that digital banking improved access to credit, empowered underserved populations, and promoted financial inclusion. However, challenges such as digital literacy gaps, data security concerns, and potential exclusion of marginalized groups were identified. The study concluded that hotels could leverage digital banking technology, including mobile platforms, to improve financial performance and sustainability. 
Amran (2019) explored the integration of mobile banking into accounting information systems for loan repayments in microfinance institutions, focusing on Amanah Ikhtiar Malaysia (AIM). A qualitative case study approach was employed, involving 12 key staff interviews and institutional records. The findings demonstrated that mobile banking enhanced efficiency, productivity, and reduced time spent on loan collection meetings. The study highlighted the critical role of technology in modernizing accounting systems and improving financial service delivery in MFIs. 
Lashitew (2022) examined the potential risks associated with mobile banking adoption in microfinance institutions. The study used a mixed-methods approach, collecting survey responses from 100 MFI managers and analyzing operational performance data. Results indicated that while mobile banking improved efficiency, it also increased operational risks, including cybersecurity breaches and system downtime, which could negatively affect financial performance. The study emphasized the need for robust risk management strategies to mitigate these challenges, highlighting that mobile banking adoption is not without potential drawbacks. 
Effects of mobile fund transfers on financial performance of non-deposit taking financial institutions 
Talom and Tengeh (2019) investigated the impact of mobile money services on the financial performance of small and medium-sized enterprises (SMEs) in Douala, Cameroon. The study employed a mixed- methods approach, combining surveys of 285 SMEs with in-depth interviews of 12 owners and managing directors. The findings revealed a strong positive relationship between mobile money services and financial performance, with payment and receipt services contributing approximately 73% of the variance in SMEs’ turnover. The study concluded that mobile money adoption enhances financial performance and recommended its promotion to improve financial inclusion and sustainable growth. 
Mutinda (2014) examined the effect of mobile phone-based money transfers on the financial performance of SMEs in Nairobi County, Kenya. Using a survey-based quantitative design, the study collected data from 150 SME owners and managers. Results showed a positive correlation between mobile money transfers and financial performance, highlighting improvements in business growth, service delivery efficiency, access to information, convenience, and reliability. The study recommended developing comprehensive models incorporating technology characteristics and individual factors to maximize the performance benefits of mobile money services. 
Lashitew (2019) explored the factors influencing the development and diffusion of mobile money services, focusing on M-Pesa in Kenya. A mixed-methods approach combining quantitative analysis and case study data was employed, with 95 respondents including institutional stakeholders. Findings highlighted the critical role of lead firms and a supportive regulatory environment in promoting financial inclusion through mobile money. The study emphasized how institutional, economic, and firm-level factors collectively shape the adoption and impact of mobile money services. 

Kingiri (2020) conducted an in-depth case study on the success of digital financial innovations in emerging economies, using M-Pesa in Kenya. Employing the Technological Innovation System (TIS) framework, data were collected from 60 stakeholders involved in M-Pesa’s implementation and diffusion. The study revealed that local adaptation, coordination, learning, and localized capabilities were key drivers of M-Pesa’s rapid adoption. It concluded that systemic innovation functions, supported by policy interventions, were instrumental in promoting financial inclusion and digital financial adoption. Rdie Wiedz
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[image: ](Taruvinga and Sakarombe, 2024).investigated the complex effects of mobile money services on SME financial performance in Zimbabwe, focusing on financial literacy and business management skills. The study employed a quantitative survey design with 200 SME owners as respondents. Results indicated that while mobile money services increased access to financial services, insufficient financial literacy and business management skills limited their positive impact on financial performance. The study highlighted the need for complementary capacity-building measures to ensure that mobile fund transfers effectively enhance financial performance in SMEs. 
Effects of Mobile-based customer outreach on financial performance of non-deposit taking financial institutions 
Glavee-Geo (2020) examined the drivers of consumer engagement and their effects on advocacy intention and continuous usage in mobile money services in Ghana. The study employed a quantitative survey design with 595 mobile money users, analyzed using Smart PLS. Findings revealed that perceived risk, consumer empowerment, subjective norm, performance expectancy, and effort expectancy significantly influenced consumer engagement, explaining around 50% of its variance. The study developed a “mobile money customer engagement model,” providing a framework for understanding the factors shaping consumer engagement in mobile financial services. 
Ondago (2024) investigated the relationship between digital financial strategies and the financial performance of microfinance banks (MFBs) in Kenya. Using a mixed research design informed by Dynamic Capabilities, Financial Intermediation, and Financial Innovation theories, the study collected data from 14 operational MFBs. Results indicated that mobile and internet banking significantly enhanced financial performance, although regulatory challenges, legacy systems, and budget constraints limited effectiveness. The study recommended increased resource allocation and regulatory support to maximize the impact of digital financial strategies. 
Mwariri and Awuor (2020) examined the influence of mobile banking adoption on the financial performance of microfinance institutions in Nanyuki, Kenya. A descriptive survey design was used, collecting data from 41 management-level employees of three deposit-taking MFIs. Findings revealed that mobile banking adoption significantly improved financial accessibility, service delivery, and overall financial performance. The study concluded that MFIs should adopt mobile banking to increase efficiency, enhance transactions, and strengthen customer outreach. 
Ananda and Syaula (2023) explored the impact of socialization, financial literacy, and technology use on the financial performance of Kebun Kelapa Village. The study employed participatory training sessions with 60 villagers, enabling them to use mobile devices for online financial transactions. Results showed a positive impact, with improved financial literacy and technology adoption leading to enhanced village financial performance. The study highlighted the potential of integrating technology and financial literacy to support sustainable rural economic development. 
Kofi et al. (2022) investigated cultural and social factors influencing mobile money consumer engagement in Ghana. Using a quantitative survey of 250 mobile money users, the study found that trust in traditional financial systems and social influence from family and friends played a stronger role in shaping consumer

engagement than perceived risk or performance expectancy. The findings suggest that mobile-based customer outreach strategies must consider cultural and social contexts to effectively enhance financial performance in financial institutions.Rdie Wiedz
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3.0 RESEARCH METHODOLOGY.
[image: ]This study adopted a quantitative research approach, employing a correlational research design to investigate the relationship between mobile banking technology and the financial performance of non- deposit-taking institutions in Kamuli District, Uganda, with a focus on Development Microfinance Ltd (Mugenda & Mugenda, 2003). The study targeted a population of 180 individuals with expertise in mobile banking technology and financial performance, from which a sample of 124 respondents was determined using Slovin’s formula (Slovin, 1960). Participants were selected through a combination of stratified random sampling and purposive sampling techniques to ensure representation across key expertise areas (Lakens, 2022).
Primary data were collected using a structured questionnaire comprising closed-ended items, and the data were analyzed using SPSS software. Both descriptive and inferential statistical techniques were applied, including correlation analysis and multiple regression analysis, to examine the relationships among the variables of interest (Creswell & Creswell, 2017; Taherdoost, 2022). The reliability of the instruments was assessed using Cronbach’s alpha, yielding values between 0.921 and 0.983, indicating excellent internal consistency (Nunnally, 1978). Content validity was ensured through expert evaluation and the calculation of the Content Validity Index (CVI), which was 0.7269, exceeding the recommended threshold of 0.70 (Obilor and Miwari,2022).
Furthermore, the study verified key assumptions of multiple linear regression, including linearity, multicollinearity, homoscedasticity, and normality, through appropriate statistical diagnostics (Field, 2018; Cohen et al., 2020). The findings were systematically presented in tabular form, and hypotheses were tested at a 5% significance level (P < 0.05), ensuring the rigor and validity of the results.
4.1 RESULTS AND DISCUSSION
Effect of Mobile loan application on financial performance of non-deposit taking financial institutions.
The findings are shown in table 1 below;
Table 1: Result of Mobile loan application on financial performance of non-deposit taking financial institutions.

	Statement
	N
	Mean
	SD

	The mobile loan application is easy to access using my phone.
	103
	4.02
	0.828

	The application process through the mobile platform is simple and user-friendly
	103
	3.91
	0.853

	I can complete the mobile loan application without visiting the microfinance office.
	103
	3.81
	0.875


The mobile loan application clearly explains the loan terms (interest rate,103	3.92	0.947 repayment period, etc.)

	I receive quick responses after submitting a loan request via the mobile platform.
	103
	3.78
	0.917

	Using the mobile application reduces the time and cost involved in loan processing. 103	3.84	0.937

	I trust the mobile platform to handle my personal and financial data securely.
	103
	3.90
	0.858




	I have experienced fewer delays when using the mobile loan application compared103
	3.79
	0.967

	to manual loan application methods.
	
	

	The mobile loan platform allows me to track my loan status in real time.	103
	3.82
	0.905

	Repayment of loans through the mobile platform is convenient and reliable.	103
	3.91
	0.864

	The mobile loan application has increased my chances of getting loan approvals	103
	3.96
	0.862

	I am satisfied with the overall performance of the mobile loan application service.	103
	3.86
	0.875

	Overall	103
	3.89
	0.89

	Source: Primary Data, 2026
	
	


[image: ]Key:1-Disagree Strongly (DS),2-Disagree(D),3-Neutral (N),4-Agree(A),5-Strongly Agree (SA)
The statement “Applying for a loan through the mobile banking app is a convenient and efficient process” received the highest mean score of 4.02 (SD = 0.828), indicating strong consensus among respondents on the positive effect of mobile loan applications on convenience and efficiency. The slight variation reflected by the SD aligns with challenges in adapting to new technological systems (Mwangi, Odundo, & Wekesa, 2023) and supports Khan & Qureshi’s (2022) findings on fintech efficiency.
Respondents also agreed that the mobile loan application process is easy to navigate (mean = 3.91, SD
= 0.853) and that disbursements are quick and reliable (mean = 3.92, SD = 0.947), with slightly higher variability likely due to connectivity or institutional procedures. Accessing funds through mobile transfers scored a mean of 3.81 (SD = 0.875), showing general agreement with minor differences in user experience. These findings are consistent with Osei-Tutu & Ameyaw (2022) and reflect Adebayo & Oladipo’s (2020) caution on user training and data quality.
Respondents noted that mobile banking improves transparency in loan terms (mean = 3.84, SD = 0.937) and efficiency in monitoring financial performance (mean = 3.90, SD = 0.858). Mobile banking also enhanced cash flow management (mean = 3.82, SD = 0.905), balance monitoring (mean = 3.91, SD = 0.864), and timely disbursements (mean = 3.96, SD = 0.862), with SDs around 0.9 indicating general agreement and minor variation. These results support Okello & Byaruhanga, 2022) and Siabei, 2019. on the limitations of mobile-based financial systems.
The statement “I find mobile loan fund transfers to be a convenient way to manage my finances” had a mean of 3.78 (SD = 0.917), suggesting slightly more varied experiences. Respondents also expressed satisfaction with security and performance (mean = 3.79, SD = 0.967) and agreed that mobile banking improved customer engagement (mean = 3.86, SD = 0.875). The overall mean of 3.89 (SD = 0.89) indicates strong consensus that mobile loan applications positively affect financial performance in non- deposit-taking institutions.
Overall, respondents agreed that mobile loan applications enhance convenience, efficiency, transparency, and reliability, improving both user experience and operational performance. High mean scores reflect strong acceptance, while moderate SDs suggest manageable variation due to connectivity and institutional factors. These findings indicate that effective mobile loan adoption can strengthen financial performance by reducing processing time, increasing customer satisfaction, and boosting loan uptake, reinforcing the key role of mobile banking technology in Kamuli District’s non-deposit-taking institutions.
Effect of Mobile fund transfers on financial performance on financial performance of non- deposit taking financial institutions
The result is stipulated in table 2 below:


	Table 2: Result of Results of Mobile fund transfers
	

	Statements	N
	Mean
	SD

	The mobile banking system rarely experiences technical issues during fund transfers.	103
	3.85
	0.954

	Mobile banking technology has reduced the number of failed fund transfers.	103
	3.99
	0.891

	The mobile banking system provides timely and accurate confirmation of fund transfers.	103
	3.96
	0.851

	Overall, the mobile fund transfer success rate has improved significantly.	103
	3.98
	0.828

	Mobile banking technology has significantly reduced the time taken to process fund103 transfers.
	3.95
	0.856

	The mobile banking system processes fund transfers in real-time.	103
	3.98
	0.885

	Mobile banking technology has improved the speed of interbank fund transfers.	103
	4.04
	0.791

	The mobile banking system provides fast and efficient processing of fund transfers.	103
	4.11
	0.740

	Overall	103
	3.98
	0.885

	Source: Primary Data, 2026
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The data in Table 2 indicate that mobile banking technology has significantly enhanced the efficiency of fund transfers, with the statement “The mobile banking system provides fast and efficient processing of fund transfers” receiving the highest mean of 4.11 (SD = 0.740). The low SD reflects consistent positive experiences among respondents, supporting Mosoti, Wafula, & Nyang’au (2022) who noted improved timeliness and frequency of transactions. However, effectiveness may still be affected by system downtime and connectivity issues (Mothobi & Kebotsamang, 2024).
Respondents also agreed that mobile banking has increased the speed of interbank fund transfers (mean
= 4.04, SD = 0.791), reflecting a consistent perception of faster transactions, in line with Kipchoge & (Nyamache, 2024). ). Some variability exists, as noted by Ndungu & Moturi (2019), highlighting the need for ongoing training and simplified platforms to address initial user challenges.
The study revealed strong agreement that mobile banking has reduced failed fund transfers (mean = 3.99, SD = 0.891), suggesting greater transaction accuracy. While the slightly higher SD indicates some variation, these findings align with Mosoti, Wafula, & Nyang’au (2022), though system effectiveness depends on data accuracy and technical capacity (Mothobi & Kebotsamang, 2024).
Respondents further reported that mobile banking improved consistency and reliability of transfers (mean
= 3.98, SD = 0.828) and enabled real-time processing (mean = 3.98, SD = 0.885). These results indicate standardized fund transfer practices and enhanced service accessibility, consistent with Mosoti, Wafula, & Nyang’au (2022). Accuracy of transfers also improved (mean = 3.85, SD = 0.954), though higher SD shows varied experiences, highlighting the role of data quality, training, and system maintenance ( Nyamache, 2024). ).
Overall, mobile fund transfers have substantially improved efficiency, reliability, and speed of financial transactions in non-deposit-taking microfinance institutions. High mean scores and moderate SDs suggest fewer failed transactions, faster processing, and real-time confirmations, indicating that mobile

banking technology strengthens operational performance, enhances customer satisfaction, and supports overall financial performance.
Effect of Mobile-based customer outreach and financial performance of non-deposit taking financial institutions
[image: ]Table 3: Results of Mobile-based customer outreach

Statement	N	Mean	SD

Mobile banking technology has increased customer interaction with our financial103	3.88	0.832 services.
The mobile banking system has improved customer retention rates	103	3.86	0.742
Mobile banking technology has enhanced customer satisfaction with our financial103	3.90	0.761 services.

	The mobile banking system has increased customer loyalty to our financial institution.
	103
	3.87
	0.723

	Mobile banking technology has increased the number of new customers acquired.
	103
	4.00
	0.767

	The mobile banking system has improved our ability to attract new customers.
	103
	3.97
	0.785

	Mobile banking technology has reduced the cost of acquiring new customers.
	103
	3.90
	0.693

	The mobile banking system has increased the conversion rate of potential customers.
	103
	3.83
	0.715

	Mobile banking technology has helped reduce the number of customers switching competitors.
	to103
	3.92
	0.776

	Mobile banking system has improved customer loyalty to our financial institution.
	103
	3.81
	0.701

	Mobile banking technology has increased customer satisfaction, leading to higher103 retention rates.
	3.94
	0.712

	Overall, mobile banking technology has improved our ability to retain existing customers 103
	3.90
	0.774

	Overall	103
	3.90
	0.750

	Source: Primary Data, 2026
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The study examined the effect of mobile-based customer outreach on the financial performance of Development Microfinance Ltd in Kamuli District, Uganda. Results in Table 7 show high agreement among respondents, with mean scores clustered around 3.9, indicating that mobile banking technology positively influenced customer interaction, satisfaction, and retention. The highest mean score of 4.00 (SD = 0.767) reflects the strong role of mobile banking in increasing customer acquisition, consistent with Langat and Kibos (2021), who found that mobile banking innovations enhanced financial inclusion and access to services in Kenya.
Respondents also agreed that mobile banking improved customer retention and loyalty (mean = 3.97, SD
= 0.785) and reduced customer switching to competitors (mean = 3.92, SD = 0.776). These findings align with Langat and Kibos (2021), who reported increased transparency and trust through mobile banking

applications. However, Kaisha (2022) cautioned that technological complexity may initially hinder customer engagement, highlighting the need for continuous system improvement and user education.Model
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Mobile banking was further credited with enhancing security, lowering customer acquisition costs (mean = 3.90, SD = 0.693), and improving conversion of potential clients into active customers (mean = 3.83, SD = 0.715). These results support (Nyamache, 2024). who found that secure mobile platforms improved customer confidence and financial performance in East African MFIs, although sustainability depends on regular system updates and adherence to security best practices (Weichbroth and Łysik 2020).
[image: ]Overall, mobile banking technology strengthened customer outreach through improved satisfaction, loyalty, and acquisition, contributing positively to financial performance. The overall mean of 3.9 and standard deviation of 0.750 indicate strong consistency in responses, reflecting broad consensus on the positive impact of mobile-based outreach. These findings confirm that effective digital customer engagement enhances institutional competitiveness, growth, and long-term sustainability at Development Microfinance Ltd.Model	R
R Square
Adjusted R Square Std. Error of the Estimate

4.2. Results on hypotheses
The findings from multiple linear regression analysis is shown in tables, 4, 5, 6 below.
Table 4: Model Summary






	1
	
	0.496a
	
	0.246
	
	0.223
	
	0.36055
	


a.Predictors: (Constant), Mobile based customer outreach (MBCO) Mobile loan application (MLA) Mobile

fund transfer (MFT)


	The model's R value of 0.496 indicates a moderate positive correlation between the predictor variables

	(Mobile loan application, Mobile fund transfer and Mobile based customer-outreach) and the dependent

	variable (Financial Performance). The R Square value of 0.246 suggests that approximately 24.6% of the

	variance in financial performance can be explained by the Mobile banking technology variables included

	in the model. While the model does explain a portion of the variance in Financial performance, the

	relatively low R Square value suggests that there are likely other factors not included in this model that

	also influence Financial performance.
	


Table 5: ANOVAa



	1
	
	Regression
	
	4.188
	
	3
	
	1.396
	
	10.739
	
	0.000b
	


Residual

12.870

99


0.130








Total

17.058

102




a. Dependent Variable: Financial performance (FP)
transfer (MFT)
b. Predictors: (Constant), Mobile based customer outreach, Mobile loan application and Mobile fund




The ANOVA results from the regression analysis (F = 10.739, df = 3, 99; p < 0.05) indicate that mobile- based customer outreach, mobile loan application, and mobile fund transfer are significant predictors of financial performance. The statistically significant F-value and p-value below 0.05 confirm that these mobile banking technology components collectively explain a substantial proportion of the variance in financial performance. The F-statistic further suggests significant differences among the predictor means. Rdie Wiedz
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[image: ]These results demonstrate that mobile banking technology dimensions have a significant influence on financial performance. Consequently, the model supports progression to hypothesis testing, as a statistically significant relationship exists between the independent and dependent variables. Hypotheses were evaluated using a 5% significance level, where p < 0.05 indicated acceptance 
Table 6 : Coefficientsa 
Unstandardized Coefficients
Sig.
t
Standardized Coefficients
Model
1 (Constant) 
B 
2.105 
Std. Error 	Beta
0.382 
5.514  0.000 

 Mobile loan Application  -.032 
0.075 
-.045 
-.421 
0.674 
Mobile fund transfer 	0.094 
0.081 
0.124 
1.150 
0.036 
Mobile based customer 0.403 
0.076 
0.468 
5.281 
0.000 
outreach






Dependent Variable:) a. Dependent Variable: Financial performance 
The coefficients table presents the detailed analysis of how each Mobile banking technology influences financial performance of non-deposit taking institutions. The results for Mobile Loan Application (t = - 0.421, p = 0.674; p > 0.05) indicate that, when analyzed together with other Mobile Banking Technology components, it does not have a significant effect on financial performance. Mobile Fund Transfers exhibit a significant positive effect (t = 1.150, p = 0.036; p < 0.05). Mobile-Based Customer Outreach shows a significant positive effect on financial performance (t = 5.281, p = 0.000; p < 0.05). These findings suggest that, although Mobile Loan Application and Mobile Fund Transfers do not significantly influence financial performance in this model, Mobile-Based Customer Outreach is a key determinant. The strong positive association implies that enhancing mobile-based customer outreach strategies could improve financial performance for organizations adopting mobile banking technology. 
General equation of the model 
The regression equation  = 2.105 − 0.032X1 + 0.094X₂ + 0.4033	illustrates the relationship

between financial performance (Y) and the three dimensions of mobile banking technology. 
The intercept (β₀ = 2.105) indicates the expected level of financial performance when all mobile banking technology variables are held constant at zero. This implies that the institution maintains a positive underlying level of financial performance even in the absence of contributions from mobile-based customer outreach, mobile loan application, and mobile fund transfer.
4.7 Results of Hypothesis Test
Ho1: There is no significant relationship between Mobile Loan Application (MLA) and financial performance in Development Microfinance ltd, Kamuli District, Uganda. 
The results from Table 8 indicate that the relationship is statistically insignificant (t = -0.421, p = 0.674, p > 0.05); therefore, the null hypothesis is accepted. 

Ho2: There is no significant relationship between Mobile Fund Transfers (MFT) and financial performance in Development Microfinance ltd, Kamuli District, Uganda. Rdie Wiedz
--------------------------------------------
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The results from Table 8 show that the relationship is statistically insignificant (t = 1.150, p = 0.036, p
<0.05); hence, the null hypothesis is rejected. 
Ho3: There is no significant relationship between Mobile-Based Customer Outreach (MBCO) and financial performance in Development Microfinance ltd, Kamuli District, Uganda. 
[image: ]4.3 Discussion 
Effect of Mobile Loan Application and Financial Performance of non-deposit taking institutions. 
Regarding mobile loan application, the alternative hypothesis was accepted, indicating its relevance to financial performance at Development Microfinance Ltd. Respondents generally agreed on its positive influence (mean = 3.88, SD = 0.891). However, regression results revealed a negative and statistically insignificant relationship (β = −0.045, t = −0.421, p = 0.674). This aligns with Siabei, R. (2019). but contrasts with positive findings by (Asongu and Odhiambo, 2019) and Ahmed et al. (2021), highlighting contextual and operational differences. 
Mobile Loan Application and Financial Performance of non-deposit taking institutions. 
On this objective, the alternative hypothesis was accepted, indicating the relevance of mobile loan applications to financial performance at Development Microfinance Ltd. Respondents agreed on their positive influence (mean = 3.88, SD = 0.891). However, regression results showed a negative and statistically insignificant relationship (β = −0.045, t = −0.421, p = 0.674), consistent with Siabei, R. (2019). but contrasting with positive findings by Siabei, 2019. (Asongu and Odhiambo, 2019), Siabei (2019), (Jillo, 2023). , and Ahmed et al. (2021), reflecting contextual and methodological variations. 
Mobile Fund Transfers (MFT) and Financial Performance of non-deposit taking finance institutions 
Results indicate that mobile fund transfers have a positive but weak influence on financial performance and are not the strongest performance driver in non-deposit-taking microfinance institutions (Mwangi, 2024). This finding aligns with studies reporting efficiency gains from mobile fund transfers (Kasiimwe, 2019; Mugabi et al., 2023; Månsson, 2021) but contrasts with evidence of statistically insignificant effects in some contexts (Asiimwe, 2019). . Overall, the impact of mobile fund transfers remains context-specific and dependent on institutional and methodological factors (Owusu Kwateng et al., 2019; Siabei, 2019).
5.0 CONCLUSIONS AND RECOMMENDATIONS
5.1 Conclusions
The study concludes that mobile loan application has a negligible and statistically insignificant relationship with financial performance at Development Microfinance Ltd, Kamuli District. This indicates no meaningful association between the use of mobile loan application services and overall financial outcomes. Although respondents perceived mobile loan applications as improving accessibility and operational efficiency, these benefits did not translate into measurable financial gains. The weak correlation suggests that any observed linkage may be due to chance rather than a true effect, implying limited contribution to key financial performance indicators.

Findings show a weak but statistically significant positive relationship between mobile fund transfers and financial performance at Development Microfinance Ltd. This suggests a modest yet detectable association, indicating that mobile fund transfers support financial outcomes without being the primary driver. Respondents acknowledged improvements in efficiency and customer convenience, reflecting genuine positive perceptions. However, the limited strength of the relationship implies that mobile fund transfers function as a complementary component within the broader mobile banking framework, contributing incrementally rather than decisively to financial performance.Rdie Wiedz
--------------------------------------------
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[image: ]The study establishes a strong and statistically significant positive relationship between mobile-based customer outreach and financial performance. This demonstrates a robust association, highlighting mobile outreach as a critical driver of institutional performance. Respondents consistently reported enhanced client engagement, improved communication, and increased service accessibility through mobile platforms. These outcomes reflect a clear pattern where effective digital outreach improves customer satisfaction and operational efficiency, thereby substantially strengthening financial performance and supporting growth and sustainability in non-deposit-taking financial institutions.
5.2 Recommendations
The study recommends that mobile loan applications, while enhancing accessibility and convenience, should be treated as supportive tools rather than primary drivers of financial performance at Development Microfinance Ltd. Management should integrate these systems with robust credit assessment, monitoring, and risk management tools to improve reliability and efficiency. Continuous employee training, community financial literacy programs, and stakeholder collaboration are essential to maximize effectiveness. Data analytics should guide loan product design and repayment monitoring, transforming mobile loan applications into strategic instruments that contribute to sustainable growth and competitiveness.
Mobile fund transfers positively influence financial performance but function primarily as supportive mechanisms. Institutions should enhance system reliability, security, and user-friendliness to ensure seamless, real-time transactions. Expanding partnerships with fintech firms, mobile operators, and regulatory support can broaden service coverage and reduce costs. Integrating value-added services like bill payments and micro-savings encourages frequent usage and strengthens institutional outcomes. Continuous customer education and data analytics should monitor transaction patterns, optimize service delivery, and build trust, maximizing mobile fund transfers’ contribution to operational efficiency and overall financial performance.
Mobile-based customer outreach significantly drives financial performance and should be prioritized by non-deposit-taking institutions. Investments in interactive apps and SMS platforms enhance client communication, trust, and loyalty. Leveraging client data enables personalized services, such as flexible loans or targeted reminders, while ensuring data privacy and security. Accessibility and inclusivity should be improved through simplified navigation and multilingual support, particularly for rural clients. Incorporating client feedback and continuous improvement mechanisms ensures responsive, adaptive services, ultimately enhancing retention, competitiveness, and sustainable financial performance across the institution.
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