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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	The present manuscript discusses a current and growing trend the loneliness economy by analyzing the role of AI companions, virtual influencers, and nostalgia in affecting emotional consumer behavior empirically. The study, which combines the theories of parasocial interaction and nostalgic sentiment as a mediator, adds to the ever-developing research on human-AI interaction and digital consumer behavior. The results are useful to researchers in the field of marketing, digital psychology, and consumer research, especially in the emotional engagement in AI-mediated settings. Also, the moral debate of emotional commodification adds to the relevance of the manuscript to the academician and practitioner.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, the title is appropriate, understandable, and correctly reflects the key constructs, approach, and context of the study.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is typically elaborate and defines the purpose of the research, its methodology, major findings, and implications. 

However, it may be improved by:

· The country/context (Bangladesh) has been mentioned in advance for clarity.

· Minimizing repetition in relation issues to enhance conciseness.

In general, minor refinement is recommended.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, the manuscript is scientifically sound. The research design, development of hypotheses, measurement model, and SEM analysis were done properly. Methodological rigor is sufficient to meet the requirements of empirical research in marketing and consumer behavior.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Yes, they are sufficient and mostly up-to-date, having some citations as recent as 2023-2025. 

The article gives an adequate balance between background theories and modern research on AI companions, virtual influencers, and nostalgia.

· As a minor recommendation, the authors can include:

· Literature on AI ethics in consumer research (recently).

· Research on emotional dependency and digital well-being.

These additions would also enhance the theoretical grounding.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The language is mostly clear and scholarly. But small grammatical and stylistic amendments are required, such as:
· Fixing of minor typing mistakes.
· Better flow of sentences in certain sections of the literature review.
These are not problems that influence understanding and they can be adjusted with simple correction.
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