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	Based on the structure, methodology, and data presented, this manuscript is an Original Empirical Research Article (specifically a Primary Research Paper).


	PART  1: Comments



	
	Reviewer’s comment

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	his research manuscript holds significant value for the scientific community by bridging the gap between theoretical consumer rights awareness and the practical, often frustrating, realities of the modern digital marketplace. It provides a localized yet representative empirical analysis of how a critical demographic—college students—navigates the transition from financial dependence to autonomous decision-making within an increasingly complex e-commerce ecosystem.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	"Consumer Rights Awareness and Purchasing Difficulties: A Study of College Students in Dharwad"
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Revised Abstract (Proposed)

Abstract: College students represent a unique consumer segment balancing increased independence with financial constraints. This study assessed consumer awareness and purchasing challenges among 60 undergraduate students (55% female, 45% male) at the College of Community Science, UAS Dharwad, Karnataka, using a random sampling technique and structured questionnaires. Results indicated that while 100% of respondents were aware of basic consumer rights, only 51.67% knew of consumer courts, and none (0%) had ever filed a formal grievance. Purchasing difficulties were reported by 50% of the sample, primarily driven by unclear product information, unreliable digital reviews (cited by 34.40% as a major influence), and a lack of personalized recommendations in online retail. Frustrations were high regarding inadequate customer support (50.80%) and hidden fees. The findings reveal a significant "redressal gap," where high theoretical awareness does not translate into practical consumer empowerment. This study emphasizes the need for transparent information systems and more accessible grievance mechanisms to protect young consumers in the digital marketplace.


	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript is scientifically valid as an exploratory pilot study. It would be considered scientifically robust for a larger journal if the sample size were increased or if the statistical inconsistencies in the tables were corrected.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Suggested Additional References

I recommend incorporating these (or similar) recent studies to strengthen your discussion:

1. On Redressal and Policy (India Specific)

· Ministry of Consumer Affairs (2025). National Consumer Day Reports. [Discusses the "E-Jagriti" platform and the 10x growth in National Consumer Helpline calls since 2015].

· Longkumer, I., et al. (2026). "Consumer Awareness of Rights and Responsibilities in India: A Narrative Review." Journal of Economics, Management and Trade. (Highlights the "Awareness-Action Gap" which matches your findings of 0% filing rate).

2. On Student Buying Behavior

· Fareq, R. B., et al. (2024). "Consumer buying behavior among college students." International Journal of Agriculture Extension and Social Development. (Directly relates to your demographic and findings on information gathering).

· Gautam, V., et al. (2025). "Young urban people's impulsive online shopping behavior and financial literacy." Cogent Social Sciences. (Explains the frustration with "hidden fees" mentioned in your Table 3).

3. On Digital Trends

· Capgemini Research Institute (2025). Consumer Trends: The Rise of Generative AI in Retail. (Explains why students find "personalized recommendations" lacking—they now expect AI-driven accuracy).


	

	Is the language/English quality of the article suitable for scholarly communications?


	My Recommendation

The content is strong, but the language needs a formal edit. Specifically:

1. Standardize your currency symbols (use ₹ or INR consistently).

2. Ensure "Consumer" is capitalized correctly only when necessary.

3. Run a specialized grammar check for academic English (like Hemingway or Grammarly) to catch the passive voice issues.


	


	Optional/General comments


	Recommendation: These are a bit too broad for search engines (SEO). Use more specific terms like: Consumer Awareness, E-commerce Challenges, Undergraduate Buying Behaviour, Redressal Mechanisms, Digital Literacy.
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	Are there ethical issues in this manuscript? 


	Based on the text provided, there are no glaring ethical violations (such as plagiarism or harmful experimentation), but there are several ethical reporting omissions that a research ethics committee or a journal editor would look for.

In modern social science research involving human participants, transparency regarding their protection is mandatory.



1. Informed Consent

The manuscript states that a "structured questionnaire was administered," but it does not mention if informed consent was obtained.

· The Issue: Participants must be told exactly how their data will be used and that their participation is voluntary.

· The Fix: You should add a sentence in the "Materials and Methods" section: "Prior to data collection, informed consent was obtained from all participants, and they were briefed on the purpose of the study."

2. Anonymity and Confidentiality

You collected demographic data, including "monthly income" and "expenditure."

· The Issue: Students might feel vulnerable sharing financial data.

· The Fix: You must state that the data was anonymized. For example: "To ensure participant confidentiality, all responses were kept anonymous, and no personally identifiable information was recorded."

3. Institutional Review Board (IRB) / Ethics Committee Approval

For studies conducted within a University (UAS Dharwad), journals usually require a statement regarding ethics clearance.

· The Issue: Did a department head or an ethics board review your questionnaire to ensure it wasn't intrusive?

· The Fix: Mention if the study was approved by a departmental committee or conducted under the supervision of a faculty advisor.

4. Selection Bias and Representation

· The Issue: While you used "random sampling," you only sampled from one specific college (Community Science).

· The Ethical Consideration: It is important not to over-generalize your findings to "all college students" if the sample is very specific. Ensure your Conclusion acknowledges that these findings are specific to the sampled population.
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