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	Reviewer’s comment
Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	The article is a fascinating and timely contribution to the discussion on the effects of advertisement on climate change discourse through the construction of responsibility discourse. It is an original contribution, attempting to put the climate communication alongside advertising discourse together and using a qualitative semiotic perspective to decode messaging strategies.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The present title is, overall, quite acceptable. It shows the central themes of the paper which are climate change, responsibility narratives and how advertising has been used to frame these narratives. Framing use corresponds with the theoretical approach of the frame analysis of Goffman and the semiotics of Barthes, and Climate Burden represents the thematic emphasis on the question of responsibility distribution or molding.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is mostly inclusive and well-related. It describes the research purpose, theoretical perspectives, and research methodology in an understandable manner. Nevertheless, it would be useful to briefly state the most important results and say what number of advertisements was analyzed. A shorter wording would be more effective and understandable.
	

	Is the manuscript scientifically, correct? Please write here.
	Well yes, the manuscript is scientific and theoretically properly framed. It could however be improved by presenting the method of sampling more clearly, the findings systematically, and by recognizing limitations in order to add academic rigor to it.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The sources used in the manuscript are general enough and adequate to the subject. Nevertheless, it would be beneficial to incorporate several additional academic publications published in 2022 and later to increase the timeliness of the literature review and the richness of the discussion of the topic.
	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes, the writing and the quality of English in the article is generally appropriate to scholarly communication. Nevertheless, some slight modifications to add clarity, sentence composition, and brevity would enhance the general readability and flow.
	

	Optional/General comments


	The paper is a timely and important inquiry on the role of advertising in influencing the discourse on climate responsibility of people. The interdisciplinary approach which is a combination of communication studies, media analysis and environmental discourse is admirable. The manuscript is capable of contributing a valuable contribution to the academic discussions in the field of communication of climate and the perception of people with some minor edits, the elimination of duplication, and a few improvements of the diversity of sources.
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