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	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	Advertising plays a crucial role in encourage the customers involvement with their brand activities. The research stress the corporate risk management and competitive differentiation. The frame work provide a clear idea how the Advertising frequently shift the Accountability from the Industry to Consumer by changing their style and eco-friendly purchase. Advertising promotes behavioural participation through emotional appeals like hope, Guilt’s, empowerment and aspiration.
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	Climate change and the Role of Advertising- A Descriptive study
“The Role of Advertising in Shaping the Responsibility- A study”
“Responsibility of Advertising and Impact in society Engagement”
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The objective is opt to examine the Impact of advertisement and it influence the viewers. The Implication structure is clearly explained how the advertising frames climate responsibility to foster collective engagement rather than dis engagement. and the research covers how the corporate advertisement between 2021-2024.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes. The Research analysis The Advertisement basically focused on three stream 1.corporate social responsibility, communication, and brand ethics. The research ethics analysis the technology, aviation and fashion. The mechanisms manifest in contemporary corporate climate advertising.
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	Reference need to be arranged in a systematic manner. The Author need to follow any one reference tool management method.
	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes in some places need a minor corrections
	

	Optional/General comments


	1 if the research include quantitative approach it will create readability. and the research left out the audience perception were not tested. In the part content analysis 2024 data analysis is missing. The researcher presented up to 2023 data. Presenting qualitative analysis decreases the readability. if the researcher includes the quantitative data it provide more understandability.
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