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	Reviewer’s comment
Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript makes a valuable contribution to the interdisciplinary literature on climate communication, sustainability marketing, and consumer culture theory by critically examining how corporate advertising frames responsibility for climate action. By empirically analyzing contemporary campaigns (2021–2024), the study advances understanding of how responsibility is shifted from systemic actors to individual consumers through emotional and symbolic narratives. The paper is particularly relevant for scholars interested in greenwashing, framing theory, and ethical communication, as it integrates theory with applied qualitative analysis. Its findings have broader implications for policymakers, regulators, and practitioners seeking to design more transparent and collectively oriented climate communication strategies.
This manuscript addresses a highly relevant and timely issue at the intersection of climate communication, sustainability marketing, and consumer culture. By examining how corporate advertising frames responsibility for climate action, the study contributes to ongoing scientific debates on greenwashing, neoliberal responsibilities, and ethical communication. The qualitative analysis of recent global campaigns (2021–2024) offers valuable empirical insights that extend existing theoretical frameworks. The findings are particularly useful for researchers, policymakers, and communication practitioners concerned with fostering collective and systemic approaches to climate action.


	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, the title is appropriate and accurately reflects the focus and scope of the manuscript. It clearly signals the themes of climate responsibility, framing, and advertising discourse.
Optional alternative (if the authors seek more specificity):
Framing Climate Responsibility in Corporate Advertising: A Qualitative Content Analysis of Sustainability Campaigns (2021–2024)
The title is appropriate, clear, and well aligned with the content of the manuscript. It accurately reflects the central focus on framing, climate burden, and advertising narratives. No change is strictly necessary.
Optional suggestion:
Framing Climate Responsibility in Corporate Advertising: A Qualitative Content Analysis of Sustainability Campaigns (2021–2024)


	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is generally comprehensive and clearly outlines the background, objective, methodology, theoretical framework, and implications of the study. However, it could be strengthened by briefly specifying:

· the number of campaigns analyzed (fifteen), and

· the key empirical finding (the dominance of individualization of responsibility and redemptive consumption frames).

Adding one concise sentence highlighting the main results would improve clarity and impact.
The abstract is generally comprehensive and clearly presents the background, objectives, methodology, theoretical positioning, and implications of the study. However, it could be improved by explicitly stating the number of campaigns analyzed and briefly summarizing the key empirical findings. Adding one concise sentence highlighting the dominant frames identified would strengthen the abstract’s clarity and impact.


	

	Is the manuscript scientifically, correct? Please write here.
	Yes, the manuscript is scientifically sound and methodologically coherent. The qualitative content analysis is appropriate for the research questions, and the analytical framework is well grounded in established theories such as framing theory, greenwashing, and consumer culture theory. The interpretation of findings is logically derived from the data and supported by relevant scholarly literature. Minor improvements could be made by clarifying coding reliability or reflexivity, but these do not undermine the scientific validity of the study.
The manuscript is scientifically sound and conceptually coherent. The research design, qualitative content analysis method, and theoretical framework are appropriate for addressing the research questions. The interpretations are logically derived from the data and well supported by existing literature. Minor clarifications in the methodology section (e.g., coding procedures and reflexivity) would further enhance scientific rigor.


	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Yes, the references are both sufficient and up to date. The manuscript draws on a strong mix of foundational works and recent studies (including sources from 2020–2024), which is appropriate for the topic. The inclusion of policy reports (e.g., IPCC, Edelman Trust Barometer) further strengthens relevance.
Optional suggestions (not mandatory):

· Recent work on ESG communication regulation (e.g., EU green claims directive literature)

· Empirical studies on audience reception of sustainability advertising

The reference list is extensive, relevant, and includes both foundational and recent sources, including studies published up to 2023–2024. The integration of academic literature with policy reports (e.g., IPCC, Edelman Trust Barometer) strengthens the manuscript. Additional references are not strictly necessary, though recent regulatory literature on green claims and ESG communication could be considered.


	

	Is the language/English quality of the article suitable for scholarly communications?


	The overall language quality is suitable for scholarly communication, and the argument is clearly articulated. However, the manuscript would benefit from minor language editing, particularly to address occasional grammatical inconsistencies, capitalization issues (e.g., proper nouns and acronyms), and sentence length. These are stylistic rather than substantive concerns.
The overall English language quality is acceptable for scholarly communication. The manuscript is generally clear and readable. However, minor language editing is recommended to address grammatical inconsistencies, capitalization errors, and occasional long sentences. A professional copy-editing pass would improve clarity and flow.


	

	Optional/General comments


	This is a well-structured and theoretically rich manuscript with strong critical insight. The use of tables and thematic summaries enhances clarity. The study would be further strengthened by a short reflexive note on researcher interpretation and by explicitly linking findings to regulatory or policy-level interventions in the conclusion.
This is a well-structured and theoretically rich manuscript that makes a meaningful contribution to sustainability advertising research. The use of tables and thematic summaries enhances transparency and readability. With minor revisions focusing on methodological clarity and language refinement, the paper would be suitable for publication.
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