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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	1. The topic is relevant because corporate reputation in the food industry is heavily influenced by perceptions of safety, quality, and ethics, and requires a PR function that includes CSR, crisis, and digital engagement.
2. The Algerian context provides practical value because the study emphasizes the dependence on marketing communication, weak structured homework, lack of crisis plan, and unsystematic CSR.
3. A potential contribution is to mapping the gap between management versus consumer perceptions related to trust, transparency, and authenticity.
4. Scientific added value will increase if the claim "PR affects reputation" is supported by a more robust conceptual model and quantitative testing than descriptive statistics.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The current title is still too generic and does not mention the context of the country and sector being analyzed. 
Title correction considerations: add "Algeria" and "food sector/food industry" to increase specificity as per the content of the study
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	1. The abstract contains issues, mixed methods design, the number of 241 surveys, the focus of the ages of 20 to 39, and a summary of the findings.
2. Key drawbacks: the abstract does not mention the minimum details for replication, e.g. the number and profile of elite interviewee informants, thematic analysis procedures, sample constructs and survey indicators, and a summary of reliability results (Cronbach's alpha value is said to be performed, but the value is not displayed).
3. The abstract contains claims with causal nuances, but the reported quantitative output tends to be narrative and descriptive, so the sentence of findings should be affirmed as "perceptions and associations" unless there is an inferential test.
	

	Is the manuscript scientifically, correct? Please write here.
	1. The design is called "convergent mixed methods" and states triangulation, but the integration of qualitative and quantitative findings has not been seen as a joint display or explicit integration procedure.
2. Quantitative component: convenience non probabilistic sample with potential generalization bias; It needs to justify representativeness, bias control, and more operational limitations.
3. Quantitative analysis: only called descriptive statistics and reliability; for influence mechanism claims, consider inferential analysis, e.g. regression or SEM, or a minimum of association tests that match the data scale.
4. Qualitative component: there is a description of case studies and thematic coding, but it is not clear the number of interviews, duration, inclusion criteria, and trustworthiness measures such as member checking or trail audits.
5. The findings section is still predominantly descriptive per case study and survey summary; It is necessary to map the main themes and evidence of selected interview quotes to make the argument stronger.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	· Classic references are relevant, but it is necessary to check the consistency of citation style, completeness of DOIs, and the proportion of cutting-edge references on digital PR, CSR authenticity, and crisis communication in the last 5 years.
· Some entries appear to be books or general links; need to make sure everything is credible and academically accessible.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The manuscript contains many non-idiomatic phrases, repetitions, and sentence structures that feel literal translation; This needs academic language editing.
	

	Optional/General comments


	1. Clarify measurable research questions or objectives, because currently the purpose is generally written, namely "explore the effect" without firm operationalization.
2. Define the PR strategies and corporate reputation constructs, and explain how survey indicators are mapped to those constructs.
3. Add a more specific limitation section, as well as future research directions including probabilistic sampling design or expansion of age segments.
Based on the information on methods and reporting of results that are still minimal in terms of quantitative and mixed methods integration, the range that is worth considering is Serious major revision or Major revision, depending on the AJESS standard and the expectations of the short article.
The main considerations are: sampling convenience, limitations in reliability reporting and analysis, and the need to strengthen the integration of findings.
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	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)
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