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	Reviewer’s comment
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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This study explores the role of public relations strategies in shaping corporate reputation within Algeria’s food industry an underexplored context. Using both qualitative and quantitative approaches, it highlights discrepancies between corporate perceptions and consumer expectations in areas such as CSR, crisis communication, and digital engagement. The findings offer practical implications for enhancing brand loyalty through strategic PR in emerging markets.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)
	Yes, the title works well it gets straight to the point and makes it clear what the paper's about, including the industry and region it focuses on.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.
	The abstract does a solid job, it covers the problem, methods, key findings, and why it all matters. One thing that might strengthen it even more is a quick mention of how the mixed-methods approach helped reveal the disconnect between how companies see themselves and how consumers see them.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, the manuscript holds up scientifically. The authors did a great job tying in theories like Excellence Theory, Stakeholder Theory, and SCCT with their actual findings. The mixed-methods design using both case studies and consumer surveys feels well thought out and clearly justified.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references look solid, recent, relevant, and a good mix of classic and newer sources. One small suggestion: if possible, it might help to add a few more recent case studies or data from similar markets in North Africa or the broader MENA region to strengthen the regional context.
	

	Is the language/English quality of the article suitable for scholarly communications?
	The writing’s clear and hits the academic tone you’d expect. It’s well organized and easy to follow. Just a few minor grammar tweaks here and there could make it even smoother, but overall, it’s publication ready.
	

	Optional/General comments


	· It might help to include a bit more detail in the survey results and maybe add some extra tables or visuals to make the data clearer.

· Also, try to bring out the managerial takeaways more strongly in the discussion or conclusion. That’s where readers usually look for practical insights.

· Finally, the theoretical contribution, especially to PR strategies in emerging markets, could be called out a little more directly to highlight what’s new or different here.
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