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	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript makes a significant contribution to the scientific and academic community by offering a comprehensive and up-to-date synthesis of how social media marketing influences contemporary consumer behaviour. The manuscript is important because it integrates multiple fragmented research streams; including influencer marketing, user-generated content, electronic word of mouth (eWOM), consumer engagement, brand loyalty, and ethical considerations into a single coherent framework. Furthermore, the manuscript deepens theoretical understanding by identifying credibility, authenticity, and interactive engagement as core drivers of marketing effectiveness, while also highlighting the growing importance of ethical transparency in sustaining consumer trust.
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	The abstract is clear, well-structured, and largely comprehensive, as it successfully presents the essential components of an academic study such as the research context, purpose, methodology, key variables, major findings, and contributions. It effectively communicates the significance of social media marketing in shaping modern consumer behavior and demonstrates strong alignment with contemporary scholarly discussions.
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	The manuscript is scientifically accurate, methodologically appropriate, and conceptually sound.
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	Since the study explicitly focuses on literature published between 2019 and 2025, the author is encouraged to maintain consistency with this stated scope by prioritizing sources from this period. The inclusion of studies published in 2013, 2014, and 2018 appears inconsistent with the defined timeframe and may reduce the perceived currency of the analysis. Concentrating primarily on more recent literature would strengthen the manuscript’s relevance, methodological coherence, and contribution to contemporary scholarly discourse.
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	The manuscript is clearly and coherently written and makes a valuable contribution to the field of social media marketing and consumer behavior by offering meaningful insights into contemporary digital marketing dynamics.
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