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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	It presents good usage of tools to identify the variables under study.A systematic research methodology is presented. It will certainly be helpful to the marketing department of Tokopedia
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	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Yes, it is well written.
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	1. In statement “In 2024, several e-commerce platforms in Indonesia will record the value of national e-commerce transactions based on Gross Merchandise Value (GMV) which will reach USD 65 billion in 2024 ((Google, 2024),” data of 2024 is presented, hence proper tense should be used.
2. In statement “This shows that the development of e-commerce is not only

increase transactions on a macro basis, but also form new consumption patterns among students » , line break may be rectified.
3. The statement “quality is not has a significant effect on purchasing » needs to be rectified.
4. The statement “The results of this study expand the reference by adding the context of the marketplace, especially for students” may be simplified to bring in more clarity.

5. The statement “This is in line with research from (Betaria & Komalasari, 2024) regarding the influence of Electronic Word of” may be reframed.
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