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	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript is important for the scientific community because it explains why influencer marketing works. It shows that people are more likely to take action when they trust an influencer and feel engaged with the brand’s story. By highlighting brand storytelling engagement as a key link between influencer credibility and behavioral intentions, the study helps researchers better understand how social media content influences consumers. Overall, the findings offer a clear and easy-to-understand explanation that can support future research in influencer marketing and content marketing.
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	Yes, the abstract is largely comprehensive, clear, and well structured. It clearly states the research problem, objective, methodology, key variables, analytical technique, and main findings which is a strong point.
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	Yes, the references in the manuscript are solid and relevant, covering foundational theories on influencer credibility, storytelling, engagement, and behavioral intentions. However, many references are somewhat older (pre-2020) and there’s limited inclusion of very recent research published in the last 1–2 years, especially from high-impact journals. 
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