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	PART  1: Comments


	
	Reviewer’s comment
Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.

	This article establishes the relationship between influencer credibility and Behavioral Intentions. It shows how influencers can work to get Behavioural Intentions right through correct storytelling. The better the influencer credibility, the better his/her stories get attention resulting in deeper engagement and stronger behavioural intention.
	

	Is the title of the article suitable?
(If not please suggest an alternative title)

	No, the title is not specific 
1. Brand Storytelling Engagement Transforming Influencer Credibility into Behavioural Intention
2. Behavioural Intention as an Outcome of Influencer Credibility and Brand Storytelling Engagement 
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.

	Yes it is good but a little lengthy or detailed. Calculations or numerical results can be removed from abstract. 
	

	Is the manuscript scientifically, correct? Please write here.
	Yes it's fine only to mention that geographical area of research is not stated. Secondly Brand Storytelling Engagement is not the only mediating factor. Thirdly the use of term content marketing effectiveness in conclusion and title creates confusion.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are not latest. Only one close reference comes from 2022. References are very old.
	

	Is the language/English quality of the article suitable for scholarly communications?

	Yes
	

	Optional/General comments

	The study is useful from a business context. It gives an understanding of how credibility of influencers can be materialized.
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	Reviewer’s comment
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Are there ethical issues in this manuscript? 

	(If yes, Kindly please write down the ethical issues here in details)
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