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	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	The introduction and literature review are two sections that could clearly be improved, in terms of clarifying the initial context and having a sufficiently relevant research question. The study positions engagement with the brand narrative as a mediating mechanism, which is particularly relevant as it is empirically modulated.
	

	Is the title of the article suitable?
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	I have no suggestions for improvement in this section.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	I have no suggestions for improvement in this section.
	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript is scientifically correct. A confirmatory factor analysis (CFA) might be added to the exploratory factor analysis to increase construct validity, or the exclusive use of EFA could be more clearly justified.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	I have no suggestions for improvement in this section.
	

	Is the language/English quality of the article suitable for scholarly communications?


	I have no suggestions for improvement in this section.
	

	Optional/General comments


	The introduction and literature review are two sections that could clearly be improved. A few recent (past five years) high-impact research in narrative persuasion and influencer marketing may be added to the body of literature.
This manuscript is important for the scientific community
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