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ABSTRACT 

	Women Agripreneurs are the empowering force that play a very essential role in rural transformation. Indian being an agrarian country, Agripreneurship not only create self-employment, but also strengthen rural economies through local enterprise and sustainability. Although, women Agripreneurship work as a stimulus for women empowerment by contribution to development of the nation still women face many obstacles like limited access to credit, lack of knowledge regarding modern technology, gender bias, low family support, lack of proper awareness, training etc. So, looking at the situation, this study focused on the various challenges faced by women Agripreneurs in Samastipur and Muzzafarpur district of Bihar.Two block namely Pusa and Kalyanpur from Samastipur District, Sakar, Muzafarpur Town area selected by purposive sampling. A total sample of 120 respondent were interviewed through personal meeting and over phone calls and data were being collected through well-structured questionnaire and analysis was done using frequency, frequency percentage and correlation co-efficient. From the study it was known that obstacles faced by women Agripreneurs were found to be significant at 1%. Therefore, obstacles faced by women Agripreneurs affected the decision taking capacity of women. It was concluded from the study that women face various problem from beginning of enterprise to run it successfully. Major problem seen were lack of access to credit, lack of proper training, lack of family support, gender bias and exposure to external market resulting limited knowledge regarding market trends, demand therefore hampering the decision-making skill of women agripreneur which restricts the growth.
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1. INTRODUCTION
Women Agripreneurship is in a growing trend where women are emerged as crucial factor for reviving rural economies. Bihar being an agrarian economy where majority nearly 77 percent of people depend on agriculture (Singh et al., 2017). Agriculture is essential way of developing women as it employs nearly 80% of rural women, this involvement boosts the rural economy there by leading to food and nutritional security and reducing hunger. (NITI Aayog, 2022). The desire to become economically independent and to support family financially has motivated many rural women to be agripreneur (Kumari et al. 2025). In developing countries 60 to 80 % of food is generally produced by women and also they contribute to nearly half of the food production in the world (FAO, 2023). Improper education, knowledge and skills, social restrictions for women coupled with improper knowledge about various finance support by government, create low self confidence in women while starting a new venture (Sheweta et al., 2018). Their involvement is seen in crop farming, mushroom cultivation, dairy farming, poultry, goatery etc. Despite their involvement in all sectors, they face many constraints in male dominated society like India they face problem like access to finance or loan, lack of decision-making skill due to less exposure, no training regarding technology, tough competition (Siddeswari, 2018). Although govt have started many schemes for women entrepreneur still they face many challenges, major problem of women is to arrange fund for starting the business as taking loan is not preferable and even some are not eligible, so they invest from personal saving which is not sufficient (Aravamudhan et al., 2024). Unfamiliar and non-branded products the market value of product is very less and no marketing strategies were found except words through mouth (Saraswat et al., 2020). Various opportunity is available for women entrepreneur but they are not aware of them so they are incapable to utilizing those opportunities. So, many initiatives should be taken by the government to make them aware of the opportunity and improve their status (Gurbani, 2024). Women agripreneurs running Organic food business faced major dependent challenges that is low funding and less buyers which was influenced by lack of awareness and govt support (Dahiya et al., 2021). 
   1.1 OBJECTIVES
1.  Major obstacles and challenges faced by women Agripreneurs
1.1 To examine the demographic and socio-economic profile of women Agripreneurs. 
1.2 To identify the major obstacles and challenges faced by women Agripreneurs
1.3 To assess the relationship between obstacles in market access and decision-making skills of women Agripreneurs.
1.4 To suggest measures and strategies to overcome the constraints and promote women’s entrepreneurial development in the agribusiness sector of Bihar.
2.  METHODOLOGY
2.1 Study area: The study was carried out in Samastipur and Muzafarpur District of Bihar. Two blocks namely Pusa and Kalyanpur from Samastipur District, Sakar, Muzafarpur Town area were selected using purposive sampling method, 60 repondents were taken from each district.
2.2 Study Design and Sampling: A cross-sectional study design was adopted for the present study. The study interviewed 120 women agripreneurs using random sampling, which provided representative data for statistics and practically achievable within the given time and available resource. Women Agripreneurs participating in training programmes conducted at Krishi Vigyan Kendras, e-Krishi Bhawan, Madhumakhi Palan Kendra, the All India Coordinated Research Project on Mushroom, and the Department of Home Science were selected for the present study. Women agripreneurs taken in the study were involved in various sector which are Organic Farming, Mushroom Cultivation, Bee Keeping, Papad and Pickle Making, Tailoring, Goat Rearing, Dairy Farming, Bakery Business and Lac Bangle Making.
2.3 Data collection and analysis: A pre-tested structured questionnaire was used to conduct both face-to-face and telephonic interviews. The collected data were analyzed using SPSS, employing frequency, percentage analysis, and correlation coefficients.
3. RESULT AND DISCUSSION
3.1 Demographic and Socio-economic Profile of Women Agripreneurs
The demographic and socio-economic profile of women Agripreneurs including age, marital status, occupation of husband and financial status of the family were collected and presented in Table 1.
Table No. 1: Demographic and Socio-economic Profile of Women Agripreneurs
	Sl. No.
	Variables
	Frequency (%)

	1.
	Age (Categories)

	
	 Less than 35yrs
	35 (29.17%)

	
	 35-50
	76 (63.33%)

	
	 Greater than 50
	9 (7.5%)

	2.
	Marital status

	
	Single
	0

	
	Married
	117 (97.5%)

	
	Divorced
	2 (1.67%)

	
	Widow
	1 (0.83%)

	3.
	Occupation of husband

	
	Unemployed
	6 (5%)

	
	Farming 
	53 (44.17%)

	
	Business
	44 (36.67%)

	
	Private job
	7 (5.83%)

	
	Worker/laborer
	9 (7.5%)

	
	Govt. job
	1 (0.83%)

	
	Income Range 

	
	Up to 5000
	6 (5%)

	
	 5000 to 15000
	59 (49.17%)

	
	15000 to 25000 
	52 (43.33%)

	
	Greater than 25000
	3 (2.5%)

	
	Total no. of respondent
	120



From Table 1 it is observed that majority of women Agripreneurs (63.33%) belonged to age group of 35 to 50 years, 29.17% were less than age group of 35years and only 7.5% were above age 50 years. Regarding marital status, almost all were married (97.5%), 1.67% were divorced and only 0.83% were widows. With regard to the occupation of the husband 44.17% were doing farming, 36.67% husband were doing business, 5.83% doing private job, 7.7% working as daily worker and labourer and 5% were not doing any kind of job. Similarly the income range shows that 49.17% of monthly family income ranged between Rs. 5000 to 15000, 43.33% of the respondents fall within the income range of Rs. 15000 to 25000, while 5% respondents were with less than Rs. 5000 income and only 2.5% had income greater than Rs. 25000.
3.2 Challenges faced by women Agripreneurs.
The challenges faced by women Agripreneurs in different stages i.e. at initial stage, challenges while managing the enterprise and obstacles faced in accessing market were recorded and presented in Tables 2 and 3 and Figure 1. 
Table No. 2: Obstacles Faced by Women Agripreneurs at the Initial Stage of Enterprise
	Sl. No.
	Obstacles in beginning
	f ( %)
	Mean

	1.
	Lack of Fund
	15 (12.5%)
	0.13

	2.
	Lack of Training
	42 (35%)
	0.35

	3.
	Unavailability raw material
	47 (39.17%)
	0.39

	4.
	Negative attitude of people
	45 (37.5%)
	0.37

	5.
	Family support not received
	4 (3.33)
	0.03

	6.
	Stereotype faced
	36 (30%)
	0.3



From the above table it known as that out of total sample of 120, 39.17% (mean= 0.39) faced problem due to unavailability or high cost of raw material,37.5% (mean =0.37) faced negative attitude from people while beginning, 35% (mean=0.35 faced obstacles due to lack of proper training, 30% (mean= 0.3) had faced stereotype problem for being a woman while starting their enterprise. Stereotype problem was faced during starting of enterprise generally by the women Agripreneurs who were involved in poultry business, bee keeping etc. Others faced this problem during marketing and selling as according to the society marketing and selling is not meant for women. It is also known that 2.5 percent obstacles faced was due to insufficient fund whose mean was found 0.13, 3.33% had not received family support while starting enterprise and its mean was found 0.03. 
Table No.3: Challenges Faced by Women Agripreneurs in Managing Their Enterprises
	Sl. No.
	Problems
	f (%)
	Mean

	1
	Problem faced in managing personal life and professional life
	42 (35%)
	0.35

	2
	Lack of encouragement from family
	15 (12.5%)
	0.13

	3
	Lack of funding
	62 (51.67%)
	0.52

	4
	Stereotype – problem faced due to gender discrimination
	47 (39.17%)
	0.39

	5
	Lack of Professional training
	36 (30%)
	0.3

	6
	Marketing problem faced
	68 (56.67%)
	0.57

	7
	Faced negative attitude of people
	47 (39.17%)
	0.39

	8
	Problem faced during motherhood
	42 (35%)
	0.35

	9
	Labour problem
	51 (42.5%)
	0.42


[bookmark: _Hlk74330819] 
Table 3 reveals that out of 120 women Agripreneurs  35 % (mean=0.35) faced problem in managing personal life and professional life,  12.5 %(mean=0.13) faced problem due to lack of encouragement and support from their family members, 51.67 %((mean=0.52) faced problem due lack of funding for their enterprise,  39.17 %(mean=0.39) faced Stereotype problem for being a women, 30 %((mean=0.3) faced problem due to lack of professional training, 56.67 % (mean=0.57)faced marketing problem related to products 39.17 %(mean=0.39)  faced problem due to negative attitude of peoples, 35 %(mean=0.35) faced problem during their motherhood, and 42.5 %(mean=0.42) faced problem due to lack of labours.  So, the study shows that major challenges faced by women Agripreneurs are due to lack of funding for their enterprise while beginning their work, even though there are various banks and schemes to support women Agripreneurs by providing loan, but as bank follows certain eligibility criteria so many are does not fit into category to apply loan. And the result was found similar to (Fungai et al., 2014) who stated in the study that major challenges faced by women agripreneur were lack of funding, less education, problem related to market handling and responsibility of family and work at same time.
Fig no. 1 : It represent the obstacles faced by women while access to market. 

Figure 1: Obstacles faced by women Agripreneurs access to market
[bookmark: _Hlk74330847]From the survey it was known that although women were progressing and running ventures independently still, they undergo certain obstacles while coming products commercialization, where male members of family handle it. So, from the Fig. 1 it was seen that out of 120 respondent 27.5 % faced obstacles in moderate while coming to product commercialization, 25% faced problem maximum time, 20.83 % faced obstacles rarely, 14.17% always had the obstacles for market communication and commercialization which means only male members of the family were involved in product linkage to market, only 12.5 % didn’t face any kind of obstacles. So, it was known from the study that all though cultivation, production, farming or rearing activities are done by women Agripreneurs but when it comes to selling or commercialization of products women counters various problems, this is due to male dominated market environment and traditional believe that marketing is male domain which does not allow women participation thereby leading to weak market knowledge and market linkage. 
3.3 Table No. 4: Correlation between Obstacles faced while access to market and decision-making skill
	Sl. No.
	Factors
	Correlation Coefficient (r)

	1.
	Obstacles faced while access to market
	-.502**



 It is known from the Table 4 that there is a negative correlation between obstacles faced by women while accessing the market and decision-making skill of women which is found to be significant at 1 percent level which means obstacles faced by women will hamper the decision-making capacity of women like which marketing strategy to use, consumer preference, which market offer better price etc. Therefore, more the obstacles faced lesser will be the decision-making skill of women.
3.4 Measures and Strategies to Overcome Constraints
Strategies to strengthen women’s entrepreneurial development in the agribusiness sector of Bihar include improving access to credit through collateral-free loans and promoting SHG–bank linkages; providing village-level training on food production, processing, marketing, e-commerce, and digital payment systems; creating safe, women-friendly marketplaces in local haats and linking women with traders; offering market-related education on packaging, pricing, branding, customer management, and FSSAI certification; ensuring regular access to market information via WhatsApp groups, SMS services, and extension personnel; and enhancing awareness of government schemes through extension workers and Anganwadi workers, supported by information displays at panchayat offices, block offices, local markets, schools, and health centres.
CONCLUSION
Taking initiation and sustaining as Agripreneur is a complex process specially for women as they face multiple obstacles from initiation to establishment. They face problem in beginning like lack of access to credit, lack of training, lack of family support, gender bias that always restricts women to start an enterprise. Major obstacles are faced while it comes to marketing and selling due to stereotype mind set in male dominated society which leads to less exposure to external market resulting limited knowledge regarding market trends, demand therefore hampering the decision-making skill of women agripreneur which restricts the growth. So, strengthening them in above aspect not only contribute to women empowerment but also to rural development leading to economic development of the country.
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Representation of respondents based on obstacles faced    
%	
Not at all	Rare 	Moderate 	Usually 	Always 	12.5	20.830000000000005	27.5	25	14.17	

