


Enhancing Women’s Empowerment through involvement in Self-Help Groups

Abstract 
Self-Help Groups (SHGs) have emerged as powerful instruments for promoting social and economic empowerment among women. SHGs act as catalysts for transforming the lives of women by enhancing their income, decision-making ability, leadership skills, and overall participation in community development. Both purposive and random sampling techniques were used for the selection of district, blocks, gram panchayat, villages and the respondents. The total sample size for the study was 120. The response was obtained from each individual respondent through pre-tested structured interview schedule prepared for the collection of data. The collected data were systematically tabulated and analyzed using appropriate statistical tools such as frequency, percentage, mean score, standard deviation, rank order, correlation coefficient, and multiple regression. Majority of the respondents (71.67%) had a medium level of empowerment followed by high (20.00%) and low (8.33%) respectively. Among the socio- economic variables, family size, occupation, social participation, land holding and annual income has exerted much impact on the empowerment of the farm women which was obtained through correlation analysis. The study highlights the transformative role of SHGs as effective grassroots platforms for women's empowerment and emphasizes the need for continued support through targeted policy measures, capacity-building initiatives, and strengthened institutional linkages to enhance their overall effectiveness and long-term impact. The findings underscore the need for a comprehensive policy approach to strengthen the supportive ecosystem for SHGs and enhance their sustained contribution to the empowerment of rural women and overall socio-economic development.
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Introduction
“In the history of human development, woman has been as important as man. In fact, the status, employment and work performed by women in society is the indicator of a nation’s overall progress. Without the participation of women in national activities, the social, economic or political progress of a country will be stagnated. Women constitute 48.52 per cent of the country’s total population as per the census 2011. By virtue of these figures, they shall be considered as an important target group. Hence, it becomes an essentiality to empower and build capacity of women economically and socially for promoting national development. According to a McKinsey Global Report, achieving gender equality worldwide could contribute an additional $12 trillion annually to global GDP by 2025, increasing a country’s annual GDP growth by 1.4%. Societies that uplift women are generally less violent, more stable, organized, and cooperative”. (Bano et al.,2020).
“Self-help group (SHG’s) formed in rural India consisting usually fifteen to twenty members hailing from a certain locality with similar socio -economic backgrounds. The unregistered groups operate on the principles of mutual trust, co-operation and interdependence.  Preference in membership is offered to the poorest of the poor, handicapped, widowed, deserted and Dalits. SHG is also a viable organized set up to disburse micro credit to the rural women and encouraging them together into entrepreneurial activities”. (Abdul, 2007). “The SHG’s work through a process of social mobilization to set up a successful enterprise to earn a sustainable living that helps the beneficiaries to lift themselves above the poverty line”. (Sreedhar, 2012). “The broad goals of a self- help group are to bring about personal and social- economic change for its members and society” (Latha et. al., 2008). “SHGs in many parts of the country have achieved success in bringing women to the mainstream of decision-making. What she cannot achieve as an individual can accomplish as a member of the group with a sufficient understanding of her rights, roles, privileges, and responsibilities as a dignified member of society” (Meenakshi, 2011).
“The concept was first introduced by Mohammad Yunus in 1976 through the Grameen Bank, which provided financial support to rural impoverished populations in Bangladesh. In recent years, the empowerment of women has gained significant attention, and Self-help groups have emerged as an effective means of promoting economic growth in rural areas. Empowerment in the context of women’s development is a way of defining, challenging and overcoming barriers in a woman’s life through which she increases her ability to shape her life and environment. (Sharma & Verma, 2008). When women are empowered, they can contribute to the community and learn about their rights, elevating their social status and that of future generations”. (Tiwari and Malati, 2023). Empowering women is not just for meeting their economic needs but also throw on more holistic social development. (Punya and Mazhar, 2023). Women participation in Self Help Groups have obviously created tremendous impact upon the life pattern and style of poor women and have empowered them at various levels not only as individuals but also as members of the family members of the community and the society as whole. 
Materials and Methods
The research study was conducted purposively in the Khordha district of Odisha. The study consisted of women members who are involved in Self Help Groups (SHGs). A preliminary survey was carried out and 120 respondents were selected to cooperate to provide meaningful information as per the requirement of the objective of the study. Four blocks (Balipatna, Bhubaneswar, Khordha, Bologarh) were selected randomly and out of which 3 villages were from each block were selected purposively. The respondents were selected using simple random sampling methods. An ex-post facto research design was employed. The questionnaire was pretested on 10 per cent of the sample size and, although initially in English, it was explained to farmers in the local language (Odia) for clarity. Feedback from this testing phase helped refine the questionnaire before the final interview schedule was created. Data collection occurred through interviews in participants’ homes, fostering open and honest responses (Jayasingh & Mishra, 2024). Survey cum ex-post facto research design was followed for the study. The data was collected, processed, and analyzed with the help of appropriate statistical tools such as frequency, percentage, mean score, and standard deviation, correlation coefficient and multiple regression.
Results and Discussion
The SHG play a major role in sensitizing more women to form SHGs and in making them realize its importance in their empowerment. This helps the women in collective decision making and to enhance the confidence and capabilities of the women. The most important change that the SHG culture has brought in the country is to change the gender dynamics of power within a family and ultimately the society.
Table 1. Distribution of respondents according to economic empowerment 
	Sl. No.
	Statements
	Strongly agree
	Agree
	Disagree
	Mean Score
	Rank

	
	
	f
	%
	f
	%
	f
	%
	
	

	1
	Access to credit institution
	19
	15.8
	87
	72.5
	14
	11.7
	2.04
	IV

	2
	Employment generation
	31
	25.8
	77
	64.2
	12
	10.0
	1.84
	V

	3
	Improvement in financial position of women 
	16
	13.3
	98
	81.7
	6
	5.0
	2.08
	III

	4
	Decrease in dependency upon family members
	56
	46.7
	42
	35.0
	22
	18.3
	2.28
	II

	5
	Frequent cash availability at hand
	70
	58.3
	50
	41.7
	0
	0
	2.41
	I



From the above table it was observed that majority of the respondents agreed that improvement in access to credit institutions (72.5%), improvements in employment generation (64.2%) and improvement in financial position of women (81.7%) having mean score 2.04, 1.84, 2.08 and ranked IV, V and III respectively. In terms of the decrease in dependency upon family members (46.7%) and frequent cash availability at hand (58.3%) the respondents strongly agreed with a mean score of 2.28 and 2.41 respectively which ranked II, I in order of importance. 
Promoting women-led income-generating activities like agri-processing, crafts, and services is key to strengthening their economic empowerment. Ownership of productive assets such as land, livestock, and tools boosts financial independence and decision-making. Short-cycle ventures like kitchen gardens and poultry offer regular income and reduce dependency. These combined efforts enhance women’s economic security and self-reliance.
Table 2. Distribution of respondents according to social empowerment 
	Sl. No.
	Statements
	Strongly agree
	Agree
	Disagree
	Mean Score
	Rank

	
	
	f
	%
	f
	%
	f
	%
	
	

	1
	Improvement in social status
	70
	58.3
	50
	41.7
	0
	0
	2.30
	IV

	2
	Improvement in identity of women
	65
	54.2
	46
	38.3
	9
	7.5
	2.39
	II

	3
	Increase in coordination among group members
	47
	39.2
	73
	60.8
	0
	0
	2.35
	III

	4
	Getting help at the time of crisis
	42
	35.0
	78
	65.0
	0
	0
	1.76
	VI

	5
	Improvement in organising social function
	17
	14.2
	58
	48.3
	45
	37.5
	2.46
	I

	6
	Increase in respect for each other
	56
	46.7
	64
	53.3
	0
	0
	2.22
	V



From the above table it was observed that majority of the respondents strongly agreed that improvement in social status (58.3%) and improvement in identity of women (54.2%) having mean score 2.30 and 2.39 and were ranked IV, II respectively. Regarding increase in coordination among group members (60.8%), getting help at the time of crisis (65.0%), improvement in organising social function (48.3%), increase in respect for each other (53.3%) with mean score 2.35, 1.76, 2.46 and 2.22 which were ranked III, VI, I, V in order of importance. Overall, the data reflects improvements in women's social roles, recognition, and group cohesion, though some aspects still require strengthening.
Table 3. Distribution of respondents according to empowerment in the possession of materials
	Sl. No.
	Statements
	Strongly agree
	Agree
	Disagree
	Mean Score
	Rank

	
	
	f
	%
	f
	%
	f
	%
	
	

	1
	Purchase of household articles
	28
	23.3
	70
	58.3
	22
	18.3
	1.79
	II

	2
	Improvement in quality of house
	37
	30.8
	71
	59.2
	12
	10.0
	1.64
	III

	3
	Ownership of land
	6
	5.0
	65
	54.2
	49
	40.8
	1.38
	IV

	4
	Transportation facilities (purchase of vehicles)
	80
	66.7
	34
	28.3
	6
	5.0
	2.09
	I



From the above table it was found that majority of the respondents agreed that there was improvement in purchase of household articles (58.3%), improvement in quality of house (59.2%), ownership of land (54.2%) having mean score 1.79, 1.64, 1.38 and were ranked II, III and IV respectively. In terms of improvement in transportation facilities (purchase of vehicles) (66.7%) the respondents strongly agreed having mean score 2.09 which ranked I respectively.
Empowering rural women requires their active role in household-level planning and decision-making. Promoting income-generating activities boosts their economic independence. Joint land titles and inheritance rights ensure greater security. Legal awareness campaigns further help women understand and claim their property rights, fostering equality and empowerment.
Table 4. Distribution of respondents according to empowerment in marketing the produce
	Sl. No.
	Statements
	Strongly agree
	Agree
	Disagree
	Mean Score
	Rank

	
	
	f
	%
	f
	%
	f
	%
	
	

	1
	Access to market
	42
	35.0
	78
	65.0
	0
	0
	1.97
	IV

	2
	Timely disposal of produce
	95
	79.2
	18
	15.0
	7
	5.8
	2.35
	I 

	3
	Remunerative price of the produce
	87
	72.5
	18
	15.0
	15
	12.5
	2.33
	II 

	4
	Timely payment for the produce purchased
	57
	47.5
	63
	52.5
	0
	0
	1.71
	V

	5
	Disposal of produce at MSP /support of government in marketing
	46
	38.3
	62
	51.7
	12
	10.0
	2.21
	III



From the above table it was revealed that majority of the respondents agreed that access to market (65.0%), timely payment for the produce purchased (52.5%), disposal of produce at MSP /support of government in marketing (51.7%) having mean score 1.97, 1.71 and 2.21 which ranked IV, V, III respectively. Regarding timely disposal of produce (79.2%) and remunerative price of the produce (72.5%) most of the respondents strongly agreed having mean score 2.35 and 2.33 respectively which ranked I, II in order of importance. Training in market trends, quality standards, and value addition can ensure better pricing. 
The empowerment of the group members is categorized into low, medium and high, taking the mean and standard deviation. The responses obtained from the respondents are analyzed and presented in the table below
Table 5. Distribution according to the empowerment of group members  
	Sl.
	Categories 
	Frequency 
	Percentage

	1
	Low
	10
	8.33 %

	2
	Medium
	86
	71.67 %

	3
	High
	24
	20.00 %

	
	Total
	120
	100.00 %


                                    Mean- 69.18                        SD- 6.71
 The perusal of the data in the above table shows the distribution according to the empowerment of the group members. It was observed from the table that the majority (71.67%) of the respondents had a medium level of empowerment followed by high (20.00%) and low (8.33%) respectively.
This might be because the women were able to involve themselves in family decision making, better standard of living, improve in social recognition/ prestige and were economically well off in terms of income generation, proper credit utilization and savings. Overall, there was a significant ‘upward mobility’ of SHG women’s status and roles when compared to before joining the SHG.
Correlations analysis of socio-economic variables (Independent variables) with Empowerment (Dependent variable)
Empowerment is the multiple function of personal, economic, psychological and communication factors associated with the individual. These factors either alone or in combination attributed for the desire, conviction and action for empowerment. To find out the relationship of the predictor variable over empowerment, the correlation coefficient was applied to know the significance relationship of independent variables. The following shows the value of the correlation.
Table 6. Correlations analysis of socio-economic variables (Independent variables) with Empowerment (Dependent variable)
	Sl. No.
	Characteristics
	Correlation coefficient

	1
	Caste
	0.337

	2
	Family type
	-0.071

	3
	 Family size
	 0.266**

	4
	Occupation
	0.030*

	5
	Marital status
	-0.164

	6
	Land holding
	0.165*

	7
	Social participation
	0.055**

	8
	Cosmopolitness
	0.001

	9
	 Exposure to extension agencies
	-0.082

	10
	Annual income
	0.195*

	11
	Motivation
	-0.118













*Correlation is significant at the 0.05 level. ** Correlation is significant at the 0.01 level 
The table depicted the correlation coefficient of level of empowerment with the selected independent variables. It was observed that occupation and land holding had a positive and significant relationship at 0.05 level. Social participation, annual income and family size had a positive and significant relationship with the empowerment of the respondents at 0.01 level whereas other variables had no significant relationship with the level of empowerment of the respondents. 
Further attempt has been made for the regression analyses to locate the important variables to access its casual impact on the consequent factors in empowerment of the farm women. The results obtained from the analyses have been reflected in the table.
Table 7. Multiple regression analysis of socio-economic variables (Independent variables) with empowerment (Dependent variable)
	[bookmark: _Hlk204278810]Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	64.664
	8.527
	
	7.584
	.000

	
	Age
	1.343
	1.185
	.137
	1.133
	.005**

	
	Caste
	-.414
	1.337
	-.054
	4.201
	.260

	
	Qualification
	1.170
	2.737
	.113
	.427
	.670

	
	Family type
	2.362
	3.065
	.137
	.771
	.443

	
	 Family size
	-3.900
	1.483
	-.533
	-2.629
	.010**

	
	Occupation
	-1.072
	1.291
	-.142
	-.830
	.080*

	
	Marital status
	.799
	1.883
	.084
	.424
	.672

	
	Land holding
	1.697
	1.435
	.200
	3.183
	.040*

	
	Social participation
	.128
	.436
	.042
	.295
	.069**

	
	Cosmopolitness
	-.427
	.512
	-.134
	-.834
	.406

	
	Exposure to extension agencies
	.697
	.660
	.177
	1.056
	.294

	
	Annual income
	-1.237
	1.363
	-.145
	-.907
	.066**

	
	Motivation
	-.730
	.940
	-.128
	-.776
	.439

	a. Dependent Variable: EMPOWERMENT
	
	
	


          Table 8: Model Summary
	Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.398a
	.359
	.028
	6.61483



The best fitted regression equation could explain 35.9% of the total variance in increasing the level of empowerment of the respondents as observed from the table. Among the thirteen variables age, family size, occupation, land holding, social participation and annual income helps in empowerment of the respondents personally, economically and psychologically.
Conclusion
The study revealed that a majority (71.67%) of the respondents exhibited a medium level of empowerment, while 20.00% and 8.33% reported high and low levels, respectively. Statistical analysis indicated that family size and social participation were positively and significantly associated with empowerment at the 0.05 level, whereas occupation, landholding, and annual income showed a stronger positive association at the 0.01 level. Furthermore, multiple regression analysis demonstrated that 35.9% of the variation in empowerment levels could be attributed to the combined influence of socio-economic variables, with age, family size, occupation, landholding, social participation, and annual income emerging as significant predictors. These findings underscore the multifaceted nature of empowerment and the importance of an integrated approach to development. Considering the findings, it is recommended that policy measures prioritize strengthening socio-economic conditions through the promotion of sustainable livelihoods, income-generating opportunities, equitable land distribution, and enhanced social participation. Such initiatives can substantially contribute to increased empowerment, especially among rural women, and lead to improved quality of life.
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