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	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	Because it advances our knowledge of how social media influencers affect contemporary consumer decision-making—a field that is constantly changing quickly due to cultural and technological advancements—this manuscript is significant to the scientific community. The study offers a thorough and multidisciplinary viewpoint that is presently absent from the body of existing literature by fusing ideas from marketing, psychology, sociology, and communication theory. It highlights critical gaps related to long-term influencer impact, ethical transparency, and platform-specific behavior, thereby offering valuable directions for future research. The findings also support practitioners and scholars in developing more responsible, effective, and evidence-based influencer marketing strategies.
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	Yes, the references are sufficient, varied, and up to date overall.

The 63 references in your manuscript, many of which are from 2020–2025, are great for a rapidly evolving subject like influencer marketing.
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