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	Reviewer’s comment
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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This work is valuable to the scientific community because it systematizes current knowledge about the influence of social media influencers on consumer behavior—a topic that is rapidly developing but remains understudied. The study combines theoretical approaches from marketing, psychology, and communications, providing a deeper understanding of the mechanisms that shape trust and purchasing intentions. In addition, the research gaps identified help to determine the direction of further scientific work and refine the methodology for studying influencer marketing. The work contributes to a more comprehensive understanding of the digital consumer environment.


	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, the title of the article is suitable. 
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract in its current form is informative, but it could be made more scientifically accurate and structured. 

First, it contains too many general statements that are not supported by data, such as: “influencers have become the biggest competitors of marketers” or “research definitively proves...”. It is recommended to use more neutral wording in the abstract, such as: “existing research shows...” or “the results of the literature indicate...”.

Second, the research method should be clarified. Currently, the abstract only describes the topic but does not explain how the analysis was conducted. The following phrase could be added:

“The paper reviews contemporary studies published in 2017–2024 with the aim of identifying the mechanisms by which influencers influence purchasing decisions.”

Finally, the abstract would benefit from a clearer concluding sentence that reflects the article's contribution. For example:

“The results obtained can be used to develop more accurate consumer behavior models and influencer marketing strategies.”

	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript raises the topical and relevant issue of influencers' impact on consumer behavior, making it valuable for researchers working in the field of digital marketing and communications. The authors successfully combine a number of theoretical approaches, including concepts of trust, authenticity, and social influence, which creates a good basis for analysis. The work demonstrates broad awareness of the topic and covers a large number of studies, reflecting the diversity of existing points of view.

At the same time, the text could be made even stronger and more scientifically convincing with minor revisions to certain elements. For example, some statements sound too generalized. The phrase “Influencers have drastically impacted the buying behavior of consumers” could be made more accurate, for example: “Existing research shows that influencers can have a noticeable impact on the purchasing behavior of certain audiences.” Similarly, the statement “Research conclusively shows that most Gen Z and millennials are purchase-prone...” could be rephrased more softly, for example: “A number of studies note that young consumers may be receptive to influencer recommendations, although the degree of this influence may vary.”

The methodology section would be more informative if the description of the approach to literature analysis were expanded slightly. The phrase “The research will depend on available information from secondary sources” could be replaced with a more detailed one, for example: “The study uses an analytical review of the literature, including the search, selection, and comparison of studies on the influence of influencers on consumer behavior.” Considering the possibility of using the SLR structure (e.g., PRISMA) would further enhance the scientific transparency of the study. https://www.prisma-statement.org/ 

The manuscript could also benefit from the inclusion of visual elements, such as a conceptual model diagram or a table summarizing key studies and their findings. This would make the presentation of the material more clear and reader-friendly.

Overall, the work is a valuable contribution to the study of influencer marketing and has great potential. Minor clarifications in wording, improvements in methodology, and the addition of illustrative materials will help make the text even more convincing and enhance its scientific significance. 



	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The bibliography is quite extensive and covers a wide range of studies related to the influence of influencers on consumer behavior. It includes both classic theoretical works and more contemporary publications, striking a balance between fundamental and current approaches.


Below, There are additional scientific sources that can strengthen your work to complement the topics of trust, authenticity, visual platforms, algorithms, and consumer behavior.
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	Is the language/English quality of the article suitable for scholarly communications?


	The language of the manuscript is generally understandable; however, several formulations should be refined to meet academic standards more fully. The text contains overly broad or strongly worded statements that would benefit from more cautious phrasing. For example, the sentence “Influencers have drastically impacted the buying behavior of consumers” sounds emotional and too general. A more academically appropriate version would be: “Existing research suggests that influencers may have a notable impact on certain aspects of consumer buying behavior.”

A similar issue appears in the claim “Research conclusively shows that most Gen Z and millennials are purchase-prone based on IG testimonies.” A more accurate and neutral alternative is: “Several studies indicate that Gen Z and millennial consumers may be receptive to influencer recommendations, although the degree of this influence varies across contexts.” It is important that such statements be supported with reliable and verifiable references; the author should provide specific citations to substantiate these claims.

Some sentences are also stylistically overloaded. For instance, the phrasing “Influencer branding integrates various forms of social and narrative techniques…” can be simplified to: “Influencer branding often relies on social and narrative techniques that create engaging product stories and enhance audience involvement.”

Additionally, certain statements sound subjective, such as “SMI… have arguably become their greatest competitors.” A more neutral formulation would be: “Some scholars note that the rising visibility of influencers creates new forms of competition for consumer attention traditionally dominated by marketers.”

The methodology section also requires a clearer and more detailed description. The sentence “The research will depend on available information from secondary sources” is not clear. A more suitable version is: “This study is based on an analytical review of existing literature, including the identification, selection, and synthesis of research related to influencer marketing and consumer behavior.”

Overall, the manuscript would benefit from stylistic editing, clearer formulations, and consistent support for key arguments through up-to-date and credible references. These improvements would enhance the scientific reliability and persuasiveness of the paper.

	

	Optional/General comments


	The manuscript addresses a relevant topic and provides a useful overview of theories related to influencer marketing. While the paper has potential, it would benefit from clearer language, stronger methodological detail, and more consistent support for key statements with reliable references. Improving the structure and adding visual elements could also enhance readability. With these refinements, the manuscript could offer a more solid contribution to the field.
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