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ABSTRACT 

	Aims: This study explores how Reiki, a Japanese-origin energy healing practice, is represented and engaged with on TikTok. While Reiki is increasingly visible across healthcare and wellness contexts, it remains scientifically debated. The study aimed to examine (1) the thematic characteristics of Reiki-related content, (2) how these relate to audience engagement and creator identity, and (3) patterns of posting behaviors and presentation styles linked to engagement outcomes.
Study design:  This was a quantitative content analysis of TikTok videos tagged with #Reiki, conducted on April 27, 2025. The study was carried out at Lehman College, CUNY, and deemed exempt from human-subjects review by the Institutional Review Board.
Place and Duration of Study: TikTok content was reviewed online on April 27, 2025.
Methodology: A total of 118 English-language TikTok videos were systematically analyzed. Videos were coded across dimensions including content type (e.g., guided sessions, mindfulness), creator identity (e.g., everyday users, influencers, certified practitioners), tone, format, and commercial intent. Engagement metrics such as views, likes, saves, comments, and shares, were collected. Coding reliability was high (Cohen’s Kappa = 0.91). Welch’s t-tests (α = .05) were applied to assess associations between content attributes and engagement outcomes.
Results: The 118 videos accumulated over 107 million views and 5 million likes. Engagement was concentrated among everyday users and influencers, who together generated over 96% of total interactions. Non-commercial and organic content yielded significantly higher engagement across multiple metrics (p < .05). Mindfulness and on-camera presentations correlated with higher view counts. Everyday-user videos elicited more likes and favorites, while influencer videos generated more comments, indicating distinct audience engagement dynamics.
Conclusion: Reiki content on TikTok demonstrates substantial public interest and participation, driven more by relatability, authenticity, and presentation style than by formal credentials or commercial framing. These findings highlight how alternative healing practices are reinterpreted within digital wellness cultures.
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1. INTRODUCTION 

Reiki, a form of energy healing, has gained attention as a complimentary stress reduction therapy. Originating from Japan, Reiki involves the purported transfer of universal energy through a practitioner’s hands to promote healing, stress reduction, and relaxation. Specifically, practitioners place their hands lightly on or just above a person, with the goal of directing energy to help facilitate the person’s own healing response (NCCIH, 2025). While the practice has become increasingly visible in clinical settings, wellness centers, and online platforms, it remains scientifically controversial. A growing body of research has explored Reiki’s potential therapeutic benefits, with some studies reporting reductions in anxiety (Guo et al., 2024; Topdemir & Saritis, 2021; Midilli & Eser 2015), pain (Dogan, 2018) and physiological stress indicators such as heart rate and blood pressure among recipients (Liu et al., 2025). Systematic reviews and small randomized controlled trials have suggested that Reiki may produce positive outcomes for psychological well-being and perceived quality of life, particularly in patients experiencing chronic illness or treatment-related stress (Dyer et al., 2019; Liu et al., 2025; Zadro & Stapleton, 2022). However, the evidence base remains limited and inconsistent. Many studies rely on small sample sizes (Thrane & Cohen, 2014), combine reiki with other complementary therapies (Kubayashi et al., 2020), or use subjective self-reported outcomes (McManus, 2017), making it difficult to isolate Reiki’s specific effects from placebo responses. 

Nevertheless, Reiki has gained popularity on social media as a broader shift in cultural trends toward holistic and self-directed approaches to health and wellness. TikTok, in particular, provides a unique setting where Reiki is not only practiced but also performed, marketed, and narratively framed for millions of viewers. Social media platforms have become a major source of health-related information (Chen & Wang, 2021), shaping public perceptions of wellness practices and influencing health behaviors (Yang, 2017). Among these platforms, TikTok has been proven as a particularly influential space due to its short-form video format, algorithmic amplification of trending topics, and high engagement among younger audiences (Zannattou et al., 2024). Despite the proliferation of Reiki-related content on TikTok, little is known about how the practice is represented and communicated on this platform. Understanding the content is crucial for evaluating how alternative healing practices circulate in digital spaces and how they may influence users’ beliefs about health, healing, and evidence.

To better understand how Reiki content circulates and performs within digital wellness spaces, this study conducted a quantitative content analysis of TikTok videos referencing Reiki. The analysis aimed to (1) examine the thematic characteristics of Reiki-related content, (2) assess how these characteristics relate to audience engagement and creator type, and (3) identify patterns in posting behaviors (e.g., everyday users versus influencers, commercial versus non-commercial intent) and presentation styles (e.g., mindfulness framing, on-camera speaking, inclusion of external links) associated with differences in engagement outcomes. Engagement was operationalized through standard TikTok interaction metrics, including views, likes, favorites, comments, and shares.

2. material and methods 

The methods from this study were based on prior work on social media and complementary and alternative medicine (Yin et al., 2018; Mewani et al., 2025). This study involved a systematic content analysis of TikTok videos featuring the hashtag #Reiki, to examine how energy healing and spiritual wellness methods like Reiki are represented and engaged with on this social media platform. To minimize algorithmic bias, all videos were collected in a single session on April 27, 2025. The search yielded the first 120 English-language videos under the hashtag. Clips were included if they directly addressed Reiki, energy work, or associated wellness practices. Non-English videos without subtitles, duplicates, misclassified content, and those with inaudible or poor-quality sound were excluded. For each video, engagement data were extracted, including the total number of likes, comments, saves, shares, and views. Additional metadata like the video link, upload date, and format of the video were also recorded. 

A comprehensive coding framework was obtained from prior social-media health research informing the deductive component, while novel themes were identified through open review of a random subset of a few Reiki videos. The final framework encompassed several dimensions. Content type, captured forms such as guided Reiki sessions, breathing techniques, mindfulness, or sound-healing clips were noted for each video. Additionally, video format noted stylistic features such as voice-over narration, on-camera demonstrations, ASMR or text overlays, animations, and time-lapse recordings. The creator's identity was distinguished as certified Reiki practitioners, mental-health professionals, spiritual or religious leaders, influencers, everyday users, and brand representatives. The tone of the videos was coded as calm, inspirational, vulnerable, or humorous. Commercial intent captured whether a video promoted an app, product, or course; it included sponsorship or displayed links to external sites. Cultural framing identified references to Western mindfulness traditions, Eastern or ancestral spirituality, and intercultural blends. Comment sentiments were categorized as positive, negative, or neutral. All variables were coded as binary indicators (1 = present, 0 = absent) or categorical, depending on the attribute.  

Coding was carried out by a trained reviewer, with 10% of videos independently double-coded by a second coder to assess reliability. Agreement was evaluated using Cohen’s Kappa was 0.91, indicating excellent agreement (Landis & Koch, 1977). Independent-samples Welch t-tests (α = .05) were applied for binary predictors, as this method accounts for unequal variances and group sizes. Statistical testing was conducted using Microsoft Excel to calculate both descriptive and inferential statistics.

The study protocol was reviewed and determined exempt from human-subjects oversight by the Lehman College Institutional Review Board.

3. results and discussion

As shown in Table 1, the 118-video sample amassed 107,128,436 views, 5,064,831 likes, 752,229 favorites/saves, 113,389 shares, and 256,054 comments, with engagement heavily concentrated in a few categories. Everyday User and Influencer videos together accounted for 96–99% of each metric (e.g., roughly 96% of views), and posts featuring a Link in Bio/Redirect or No Commercial Intent also captured the vast majority of engagement (roughly 91–97% and 93–97%, respectively). Stylistic elements such as ASMR Style contributed strongly (roughly88–90% of most metrics), while spiritually oriented themes (Eastern Spiritual/Religious and New Age/Alternative Spirituality) comprised roughly half to three-quarters of totals depending on the metric. Commercial framing (Sells Product/Course) captured about two-thirds to mid-80% ranges, and creator credentials mattered: Certified Reiki Practitioner posts drew 55–60% of views, likes, and shares. Mid-tier format features like POS, Sound Healing/ASMR, and Text Overlay showed substantial but more moderate shares (roughly one-quarter to three-quarters depending on the metric), whereas Calm, Mindfulness Tips, and On-camera talk represented smaller slices (roughly 11–40%). 

Table 1. Content categories, N, views, likes, saves, and shares and comments. 
	
	N
	Views
	%
	Likes
	%
	Saves
	%
	Shares
	%
	Comments
	%

	
	
	
	
	
	
	
	
	
	
	
	

	
	118
	107,128,436
	
	5,064,831
	
	752,229
	
	113,389
	
	256,054
	

	Everyday User
	113
	102,657,816
	96%
	5,003,679
	99%
	743,343
	99%
	110,659
	98%
	254,024
	99%

	Influencer
	111
	102,747,986
	96%
	4,980,179
	98%
	748,261
	99%
	112,030
	99%
	212,211
	83%

	Link in Bio / Redirect
	105
	97,739,392
	91%
	4,675,308
	92%
	687,391
	91%
	110,272
	97%
	246,275
	96%

	No Commercial Intent
	103
	100,618,515
	94%
	4,825,381
	95%
	722,659
	96%
	109,902
	97%
	238,819
	93%

	ASMR Style
	97
	95,233,395
	89%
	4,433,464
	88%
	654,621
	87%
	102,582
	90%
	223,077
	87%

	Eastern Spiritual / Religious
	93
	80,121,514
	75%
	3,870,368
	76%
	533,782
	71%
	75,841
	67%
	209,894
	82%

	Sells Product / Course
	85
	73,577,092
	69%
	3,493,871
	69%
	516,297
	69%
	96,661
	85%
	216,658
	85%

	Certified Reiki Practitioner
	74
	61,554,265
	57%
	2,804,621
	55%
	382,846
	51%
	67,478.00
	60%
	157,893
	62%

	POS
	72
	64,275,812
	60%
	3,210,610
	63%
	488,894
	65%
	83,979
	74%
	193,670
	76%

	Sound Healing / ASMR
	52
	42,853,424
	40%
	2,251,709
	44%
	335,521
	45%
	63,865
	56%
	138,989
	54%

	Text Overlay
	51
	26,308,395
	25%
	1,321,806
	26%
	210,197
	28%
	38,876
	34%
	90,823
	35%

	New Age / Alternative Spirituality
	46
	53,520,341
	50%
	2,353,261
	46%
	340,795
	45%
	45,531
	40%
	85,763
	33%

	NEU
	46
	42,852,624
	40%
	1,854,221
	37%
	263,335
	35%
	29,410
	26%
	62,384
	24%

	Calm
	36
	25,631,991
	24%
	1,606,503
	32%
	264,030
	35%
	31,578
	28%
	103,623
	40%

	Mindfulness Tips
	31
	11,456,670
	11%
	1,072,472
	21%
	217,552
	29%
	45,279
	40%
	89,530
	35%

	On-camera talk
	30
	11,757,841
	11%
	1,002,201
	20%
	201,743
	27%
	31,318
	28%
	98,492
	38%


*a total of 16 relevant prespecified content categories are listed in the first column. The full dataset contained 37 content categories. The number of videos including this content is provided (N) along with the views, likes, comments, favorites/saves, and shares they received. Percentages with respect to the cumulative totals are also included for comparison.

Eleven of the sixteen content categories presented in Table 1 appeared in a majority (more than 50) of the videos. Less than 10% of the sample included any of the following content—categories that were therefore omitted from Table 1 and not tested: Spiritual/Religious Leader, Breathing Techniques, Voice-over, Western Mindfulness/CBT, Intercultural Blend, App or Brand Representative, Science-Based/Energy Medicine, Indigenous/Ancestral, Time-lapse, Vulnerable, Personal Testimonial, Animation, Mental Health Professional, Humorous, Promotes an App, Sponsored Video, and NEG. Engagement Significance

For content present in nearly 25% (N>=30) or more of the sample, independent two-tailed t-tests (a=.05) were performed to determine if the presence of this content had a statistical effect on the views, likes, favorites, and comments they received. Table 2 presents the p-values obtained from these 75 tests; those with a p-value less than 0.05 were considered significant and are indicated with an *. 

Table 2. Results from independent Two-tailed Welch t-tests (P=.05). 

	Category
	Views
	Likes
	Saves
	Comments
	Shares

	Everyday User
	0.9903
	0.0032*
	0.0082*
	0.7037
	0.0004*

	Influencer
	0.5576
	0.0016*
	0.0000*
	0.0095*
	0.3217

	Link in Bio / Redirect
	0.6184
	0.3636
	0.5416
	0.0030*
	0.0057*

	
No Commercial Intent

	0.1193
	0.0224*
	0.0047*
	0.0040*
	0.1380

	ASMR Style
	0.2300
	0.3645
	0.4938
	0.1162
	0.4270

	Eastern Spiritual / Religious
	0.7066
	0.7661
	0.7661
	0.2202
	0.6220

	
Sells Product / Course
	0.7752
	0.7303
	0.6812
	0.0633
	0.0564

	
Certified Reiki Practitioner

	0.6779
	0.4102
	0.1833
	0.7816
	0.9154

	POS
	0.9364
	0.7869
	0.6287
	0.1762
	0.0939

	Sound Healing / ASMR

	0.7542
	0.9682
	0.9533
	0.3339
	0.3359

	Text Overlay
	0.1080
	0.0534
	0.0729
	0.4239
	0.4259

	New Age / Alternative Spirituality

	0.4262
	0.4363
	0.4815
	0.9199
	0.5391

	Calm
	0.4782
	0.8940
	0.5884
	0.8089
	0.3474

	
Mindfulness 
Tips

	0.0340*
	0.4809
	0.7439
	0.2764
	0.7439

	On-Camera Talk
	0.0396*
	0.4158
	0.8620
	0.8327
	0.2305


 * Indicates a statistically significant result 
As indicated in Table 2, several content characteristics were significantly associated with higher engagement (p < .05): everyday-user videos received more likes (p = .0032), favorites (p = .0082), and shares (p = .0004); influencer videos garnered more likes (p = .0016), favorites (p < .0001), and comments (p = .0095); posts with a link in bio/redirect generated more comments (p = .0030) and shares (p = .0057); videos with no commercial intent earned more likes (p = .0224), favorites (p = .0047), and comments (p = .0040); mindfulness tips were associated with higher views (p = .0340); and on-camera talk likewise corresponded to higher views (p = .0396).
3.1 Discussion

The findings of this study are consistent with others that examine spiritual and alternative healing practices on social media in terms of the fact Reiki content was popular with high levels of engagement, demonstrating substantial public interest (Yin et al., 2018; Mewani et al., 2025;). Engagement in this study was not evenly distributed, as it was noted that certain formats, tones, and creator identities attracted more attention than others. Research suggests that a variety of factors drive interest to content beyond merely information or credentialed communication. This includes, but is not limited to perceived authenticity and aesthetics (Yang, 2017; Banet-Weiser, 2012; Metzger & Flanagin, 2013; Zannattou et al., 2024). 

Consistent with these patterns, videos created by everyday users and influencers demonstrated strong engagement, albeit through different mechanisms. Every-day user content received higher likes and favorites, suggesting that audiences resonate with content framed as personal or relatable. Influencer videos, on the other hand, drove higher comment activity, indicating greater conversational or community engagement. This aligns with broader research on dynamics in influencer cultures, where influencers are perceived as authoritative and approachable (Sokolova & Kefi, 2020). 

Commercial intent also played a role in shaping engagement outcomes. Videos with no commercial intent earned more likes, saves, and comments. By contrast, link in bio/redirect posts drew more shares and comments. This highlights the role of entrepreneurship in digital spaces (Banet-Weiser, S. 2012). Content style also shaped engagement, with ASMR and sound-healing clips drawing substantial numbers of shares and saves. This is aligned with literature that suggest that ASMR videos creative a powerful affective sonic space (Andersen, 2015). Mindfulness clips and On-camera Talk were linked to higher views suggesting that users gravitate toward videos with instruction and videos with high levels of human-presence. Overall, view counts were less sensitive to content features, implying that platform dynamics, such as content creator characteristics may drive reach more so than the specific content presented. 

Several limitations should be considered when interpreting the findings from this study. First, the design was cross-sectional, which limits the ability to generalize the findings. The study sample was small with 120 English-language only videos posted under a single hashtag and documented during a single session in April 2025. While this approach helped reduce algorithmic bias, as the content on this platform is constantly in flux. Engagement metrics like views, likes, and comments are influenced by other factors besides information accuracy and public trust. Although the inter-rater reliability showed high levels of agreement, coding can still be subjective and. This study did not assess the accuracy or credibility of videos, which could be the basis for a future study. Nevertheless, this study shows that creator type, message framing and style of presentation tend to drive engagement on videos under the #reiki hashtag. Future studies should focus on accuracy of information with longitudinal designs to better understand content on complimentary and evidence-based care. 

4. Conclusion

This study provides into how Reiki is represented and engaged with on TikTok. Findings reveal that user-generated and influencer content dominate the platform’s Reiki discourse, with higher engagement linked to non-commercial, authentic, and mindfulness-oriented presentations. These results suggest that audiences respond more positively to relatable and organically framed wellness content than to overtly promotional or credential-based messaging. Overall, the study highlights how social media platforms like TikTok function as influential spaces where alternative healing practices are reinterpreted, popularized, and integrated into broader digital wellness cultures. Future research should further explore how such representations shape perceptions of legitimacy, self-care practices, and public understanding of complementary health modalities.

[bookmark: _GoBack]
Consent (whereever applicable)

No consent was required as this was a content analysis of publicly available data on TikTok. 
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