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Abstract
Corporate Social Responsibility (CSR) is a term, which has attracted the attention of academia-institutions and industries very recently. In India, especially Tata has been implementing CSR activities since 1912. It is the beginning of the 19th century transformed this concept of philanthropy and encouraged the industrialists to empower communities through different capacity building program towards women development and thereby making the community as its stakeholder. The business strategies varies from company to companies, where it is observed that few companies give importance to health care, educational initiatives, environment sustainability, livelihood generation etc. The intervention of micro finance has brought in tremendous changes in the life of woman at the grass root level. The self-help groups (SHGs) are the instrumental in empowering rural women with affordable banking, insurance and entrepreneurial approaches. 
Keeping this as backdrop, the present study focuses on CSR and women‘s socio- economic empowerment through livelihood generation in Indian Metals and Ferro Alloys Ltd (IMFA) located in Tangi, Cuttack. The study is carried by both primary and secondary sources of data collection. The secondary sources have been utilized by the reported information of the companies in their annual sustainability reports. The study utilizes descriptive and exploratory research design with a sample size of 60 women respondents from six different villages to capture the diverse experience and perspective. Interview schedule is used as a tool for data collection and purposive sampling technique is used to fulfil the objectives of the study. The present study attempts to depict the objective to examine the CSR initiatives of SHG and livelihood generation of the rural women under the CSR of IMFA in Cuttack.
 The major findings shows CSR of IMFA carry out their programs through these SHG groups where they get women folks in collectives. Not only do these corporate indulge in training programs but also give the women, placement assistance and handholding support to start off with their own entrepreneurial ventures, ensure banking and market linkages. The lives of women therefore changed for the better. This present research therefore endeavors to unfurl the aforementioned dimensions of women empowerment. The study would change the very outlook of the thinking of the future researchers for more deliberations and thoughtful contemplation in the similar path.
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Introduction 
Corporate Social Responsibility (CSR) in terms of women empowerment refers to the initiatives and actions taken by companies to promote gender equality support the advancement of women in the workplace, leadership, representation, community programs and contribute to the overall empowerment of women in society. Corporate social responsibility initiatives focused on women empowerment not only aim to support gender equality within the organization but also extend creating a positive societal impact that advances women’s rights and opportunities on a larger scale. CSR programmes not only economically empower women but also make them united at community levels (Sharma ,2011). Most companies have inadequate planning and needs assessment which does not match the local realities. Business interest is also prioritized more with no flexibility in CSR framed practices (Kasimba & Lujala, 2020). On the contrary, studies conducted by (Kok et al, 2001) shows companies should utilize the resources to benefit the community with involvement and community welfare irrespective of direct gain. Community involvement in CSR initiatives is lacking because of corporate failure to communicate with the grassroots communities (Simbai et al, 2024). As a solution to this, various models of community empowerment by companies have developed resulting from research related to CSR, especially those that examine community empowerment. The Ministry of Corporate Affairs regarding the Companies CSR Policy Amendment Rules 2025, includes a mandatory online registration (CSR-1) for all implementing entities, stricter experience requirements for new organizations.  It brings transparency and accountability of the Companies towards community. Similarly, the model of community empowerment by companies in Indonesia is developed based on the “local context” and “actor relations” that exist within the scope of the community empowerment program (Widhagdha , 2022).
Ambarao Uplaonkar (2005) opines that empowering women socioeconomically through increased awareness of their rights and duties as well as access to resources is a decisive step towards greater security for them. The Ministry of Women and Child Development has redefined Women’s empowerment  by intention to address gaps in State action for women and children and for promoting interministerial and inter-sectoral convergence to create gender equitable and child centered legislation, policies and programmes.  CSR through SHG formation gets linked with banks, enhancing their community bond, helps to battle against gender discrimination, create employment opportunities, increase their participation in economic activities, developing confidence in their own abilities and undertaking campaigns for weaker section of women ( Ashish Kumar and Vijayendra Pratap Gautam,2015; Pradhan and Tripathy,2013). Woman can be said to be empowered when she take decisions about her own life without being influenced by others and enjoys her own independent space (Deshmukh-Ranadive and Murthy,2005). The Mission Shakti documents reveal that the SHG groups who are challenging stereotypes and accessing the digital space for business growth. Basic orientation on computer applications have enabled SHGs to undertake not only sales but documentation, database management and business monitoring through computers and smartphones. This brings digital empowerment.  (Pradhan and Tripathy (2013) in their study found training programs help women to develop their skills and knowledge and enhance their entrepreneurial ventures. SHG helps women in households to make their own decisions around making investments in health and education, and taking risks in order to increase their income as women in rural areas lack entrepreneurial skills (Konwar,2010). The decade of 1990s, witnessed a rapid SHG movement. The setting-up of NABARD and the introduction of SHG-bank linkage programme by NABARD acted as a catalyst for the development of SHGs. Recognizing the role of SHGs, the RBI issued a circular permitting the banks to lend SHGs of women. Moreover, with the most recent data from the official website of NABARD (nabard.org) showing 65,089.15 lakh SHGs saving-linked with banks as of March 31, 2024. The reports highlight that the SHG-Bank Linkage Programme is a key strategy for financial inclusion.
 Woman is empowered only when she shall be emancipated enough to speak out about her rights and freedom. Obayelu and Chime (2020) defined the five domains of the Women's Empowerment Index as agency, resources, income, leadership, and time/workload.  Empowered status of women gives them the capacity to influence decision making process, planning, implementation and evaluation by integrating them into the political system, ensuring political empowerment (Kaur,2003).However, lack of adequate employment opportunities, restricted mobility outside the family and lack of autonomous decision making authority had made women more dependable on others. But the emergence of Self-help Group strategy has given the women the chance to utilize their skills as well as to improve their economic condition (Konwar,2010). (Eva, 2024) relates gender equality standards for sustainable development through CSR where examine the institutional design of gender equality standards, their standard‐setting process. Similarly, gender-inclusive CSR initiatives are often seen where  corporations can play a pivotal role in advancing women's empowerment, (Sonali, 2025) sees global frameworks and guidelines, such as the United Nations Sustainable Development Goals (SDG 5) and the UN Women’s Empowerment Principles (WEPs), which provide strategic direction for gender-responsive corporate policies. The significance of the study Women as a primary stakeholder added on to a new dimension of this research study mainly in the stakeholder‘s perspective of CSR. Gender dimension to CSR is given. Community participation, the relationship between CSR initiatives and the real utilization by the local people are seen. The study would change the very outlook of the thinking of the future researchers for more deliberations and thoughtful contemplation in the similar path. Study conducted also depicts the role of CSR in sustainable livelihood generation and community development thereby understanding “Explicit” CSR in Odisha (Mahapatra, 2025).
Methodology 
The research gap shows CSR as a concept has largely been utilized by corporations around the world as a competitive business strategy and as a tool to earn corporate reputation and thus very few studies are carried out focusing on the society-business interlace and their role in empowering women. As very few studies are carried out focusing on the society- business interlace and their role in empowering women. Very few studies focus on the initiatives taken by the corporate social responsibility to improve the source of income and thereby the role of CSR in women’s empowerment. The present study attempts to depict an idea about the role of CSR from a gender perspective by focusing on issues like: Does the participation of women and involvement enhance women‘s mobility, networks and interactions with other members of her groups and communities? Do the women gain more control over their lives and property after their involvement in CSR generated livelihood programmes? Is CSR program on women livelihood generation increase women‘s awareness level and knowledge about their rights and privileges in society. The study addresses the role of CSR from a gender perspective by focusing on issues like: Does the participation of women and involvement enhance women‘s mobility, networks and interactions with other members of her groups and communities? Do the women gain more control over their lives and property after their involvement in CSR generated livelihood programmes? Is CSR program on women livelihood generation and increase women‘s awareness level and knowledge about their rights and privileges in society? The objectives of the study are 1. To study the socio-economic status of women beneficiaries benefitted by CSR programs of the selected company. 2. To analyse the various livelihood generation programs on women‘s economic empowerment under CSR. 3. To examine whether the CSR programs on women empowerment has uplifted their social status in society. 4. To access the impact of the policy implication of the company and to see the corporate citizenship. The study has its own limitations as it focuses only on rural women and the respondents who are beneficiaries of one company. 
The study utilizes descriptive and exploratory research design with a sample size of 60 women respondents from six different villages to capture the diverse experience and perspective. Interview schedule is used as a tool for data collection and purposive sampling technique is used to fulfil the objectives of the study. 
Table No.1 Distribution of Respondents from SHG
	Village Names
	Name of SHG
	Types Of Training
Provided
	Types Of Training
Provided

	Dudhianadi
	Gajalaxami SHG
	Snacks (Chips)
	10

	Bandala
	Jai Jagannath SHG
	Snacks (Ladoos)
	10

	Ramachandrapur
	Jagannath SHG
	Phenyle
	10

	Gahanda &
Bandalo
	Brahmani Devi SHG &
Sai Shakti SHG
	Mushroom Cultivation
	20

	Kochilakhai
Nuagoan
	Maa Brahmani Devi
SHG
	Goatry and Backyard
Poultry
	10

	Total 
	60


	Source: Field survey.
 The final sample consists of 60 women respondents from six different villages to capture the diverse experience and perspective and to minimize the biasness and for this purposive sampling technique is used to fulfil the objectives of the study.The inclusion criteria for the female beneficiaries are as follows: (i) these respondents are women beneficiaries of the given industries(ii) they were chosen on the basis of their association with CSR generated livelihood programs on socio-economic empowerment (iii) these women must be residing in the vicinity of the industry (iv) they were engaged with the CSR based livelihood activities and training programs of the industries.
Findings and Discussion 
Socio-economic background of the respondents shows that majority of the women respondents are in the age group of 26-35 years and most of them are married. Most of the women are schedule tribes followed by general caste. Around 73% of the women respondents are able to read and write or may sign their name. After CSR based training on livelihood programme the women started their working through opening their enterprises. So likewise the income level increased where about 38.33% percent women works up to 4000 per month, about 53.33% women earns up to 6000 per month, 6.66% percent can earn upto 9000 per month. The ability to save from one‘s income is important to tide over difficult situations in life. In the present context, after the women respondents started to earn money from various CSR based livelihood activities, they also started to indulge in savings both personally and also in groups. Around half of the respondents are labourer followed by agriculture and livestock. In relation to the availability and accessibility of the training programs under the company CSR, it is observed usually the company provides many training programmes to the Self help groups like vegetable cultivation ,backyard poultry ,goatry , incense stick making , snacks , tailoring , snacks item, mushroom cultivation and phenyle productions, the more the livelihood based training programs offered by the corporate, the more it created avenues for women to get enrolled in it and get economically empowered in the long run. CSR activities enhance women's empowerment by providing employment opportunities, skill development, and financial independence. These programs foster social and economic growth, enabling women to become decision-makers and improve their living conditions. The support from corporates helps SHGs in rural areas, leading to increased savings, better health, and educational opportunities for members and their families (Gujar, 2019). 
In relation to the level of awareness the women respondent have about the training programme , the motive for joining the programme , about the behaviour of the trainer and about the raw material they use for livelihood generation. About 95 % percent women respondents are aware of the objectives of the training programme which shows that the women were properly trained by the CSR personnels. About 95 % percent respondents said that they joined because they want to promote their monthly saving .about 26.66 % respondent said that they joined because they want to earn money, 21.66 % said that they want loan and 6.66 % said that they joined for social empowerment . 93.33 % women respondent also agreed that the trainers were always friendly to them and provides adequate support for their livelihood generation. And about the raw material supply most of the women respondent said that they have to make arrangement of the required raw material , if in case they fails then the CSR personnels helps them . The company did not provide any raw material to them.
Table No. 2 CSR implementation of SHG Program
	Awareness About the Objectives Of the Programme
	
	Percentage

	
	5%
	57(95%)

	Motive For Joining the Programme
	Promotion of saving
	27(45%)

	
	Getting Credit
	16(26.6%)

	
	Loan
	13(21.6%)

	
	Social
Empowerment
	4(6.6%)

	Adequate support from trainers
	7%
	56(93.3%)

	Raw Materials
	Provided By the
company
	0%

	
	Self
	60(100%)


                                 Source- Field work
Upliftment of Economic Status
Women are said to be economically uplifted only when they are having access to income, autonomy in decision making power, education, awareness about their basic rights, mobility etc. Hence, with the advent of programs such as micro finance or micro-credit, fair trade and poverty eradication, self-help groups are beneficial for disadvantaged women. Some of the most powerful drivers for the economic empowerment of women are education and skills training. With the knowledge and skills acquired through such activities, women are able to pursue better work and social opportunities. There are several ways in which disadvantaged women can access training for economic empowerment. In the present study, the 60 samples of women respondents. These respondents are women beneficiaries of the company. They were chosen on the basis of their association with CSR generated livelihood programs on economic empowerment. The women respondent‘s upliftment of economic status related data were discussed under the indicators of economic empowerment undertaken in the study such as  purchasing power enhancement, increased marketing capability, improvement of business skills of women, banking habit development, , entrepreneurial skill development, economic prosperity attained, etc. similarly, (Banerjee, 2010) found in Project Shakti that through training in sales and bookkeeping, women became micro-entrepreneurs, enhancing their self-esteem and financial stability. The partnership facilitated access to micro-credit, enabling SHGs to sell HLL products in rural areas, thus generating income and improving their status within households. This model not only increased market share for HLL but also fostered a sense of empowerment among thousands of rural women.
It has been observed in the study that the CSR based training programs have helped these women in enhancing the purchasing power where, about 96.66% women respondent are able to purchase products of their own choice and 91.665 women respondent agreed that they have the ability to fulfil the demands of their children and family. The livelihood generation programs facilitated the overall women of the industries to earn money and spend freely on various aspects of their daily lives. The women with their high purchasing power are now spending more on health, nutrition and education of themselves and their family.  Similarly, study conducted (Das,2024) highlights that CSR initiatives significantly impact women's self-help groups (SHGs) by providing skill development, mentorship, and micro-credit facilitation. These programs empower women economically, enhancing their financial independence and fostering community support.. Moreover, the skill development of the women the skill development of women after they joined the CSR programme, about all women respondent said that they had received business development skill training from the programme. And 95 % women said that they feel more confident after the training programme. About 90% of the women respondents said that by using those skills they are generating a good amount of income and also contributing their household income because of the skill.

	Table No. 3 Respondents Distribution on Working Conditions 

	Skill Development Indicators 
	Yes
	Percentage
	No
	Percentage
	Total

	Received any business skill
development training
	60
	100%
	0
	0
	60

	Feel more confident after
participating in the programme
	57
	95%
	3
	5%
	60

	Applied the skill in generating
income
	54
	90%
	6
	10%
	60

	Able to contribute to household income because of
the skill
	54
	90%
	6
	10%
	60

	Did the CSR team focuses on entrepreneurial skill
development
	58
	96.66%
	2
	3.34%
	60

	Did the CSR team funded
your entrepreneurship venture
	0
	0
	60
	100%
	60


                                  Source- Field work
In relation to banking practices of women, opening up of bank accounts , ability to access the financial services like loans and their ability to pay back the loan . The women who hardly used to come out of their houses now are a regular bank visitors. They now learnt to maintain their own bank accounts. The CSR training program on women empowerment also helped the women to develop their banking habits.  The table shows that almost all the women respondents have their bank accounts but only 45 % women have the capability to operate the bank account. Almost every respondent can access the financial service like loan from the bank after they joined the group. About 90 % women said that they have the ability to payback the loan .Judging the above data it could be said that many women lag behind in terms of operating the bank account , they take help of someone while withdrawing money. Although after they joined SHG groups they have to go to banks for their group savings and investments. In relation to the opinion of the respondents on economic prosperity, 96% of the repondents are of the opinion that “freedom to spend money according to their choice” exists, followed by majority of them giving the opinion of “women control over the family assets and income”. Companies engaging in CSR focused on SHGs contribute to gender equality and community development, ultimately fostering a positive impact on the socio-economic status of women (Abraham, 2013).
Social Status of women in the society
The Economic status upliftment is incomplete without the respondent’s social status enhancement. The present study examines the various factors that contribute to the women‘s social status development as well. These aspects include importance of women in society, capacity building of women respondents, social networking and mobility of women respondents, leadership and advocacy skills of women respondents. In relation to importance of women in society. It showcases that all women get support from family members for the job she does. Regarding the women whose words are valued in the CSR and SHG meetings, 93.33% women said that their words are valued in the CSR and SHG meetings and 83.33 % women said that they enjoy freedom to decide on various issues affecting the social conditions of life are concerned. From the above illustrations it may be concluded that the women‘s importance in society have improved a little than before. The opinion of respondents in relation to decision making power shows 93.3% respondents gave opinion “Women involves in decision making processes within the group” followed by 88% who said “Women whose participation increased in community decision making since becoming a part of SHG” and “Women who feel more empowered to make decisions regarding household since joining the SHG programme”. The CSR interventions for women development has also shown after joining the SHG programme their capacity building has enhanced where about 85 % women respondent were able to access better health and education facilities and at the same time 81.66% women feels that they get more access to Information relevant to their socioeconomic wellbeing . And about 86.66% women said that the programme facilitate them to raise voice regarding various issues in the society which showcases high capacity building in different aspects.
On the social networking and mobility of women in society. In regards to the women‘s movement outside their houses for training, exhibition cum sale of items, for jobs, or for their small entrepreneurial ventures, marketability of their products produced, banking habits etc. Previously even if these women go out, they need to take permission of their husbands, in-laws or other seniors of families. Their movements outside the houses were restricted and subjected to permission granted by male authorities of the families. Post their involvement in CSR training programs and getting engaged in several entrepreneurial ventures and jobs, the women had to go out for numerous errands. Gradually due to the need of the hour women got freedom of mobility though they still inform their family members, before going anywhere but their restrictions on movements got relaxed, as their involvement in training and other activities increased. It is seen 93.33% women said that they meet regularly in the village to discuss about several issues related to their empowerment. However about 65 % women said that they usually inform their family member when they moves out of the house and 91.66% women said that they get opportunity to socialize and network with other people in the meeting organized by CSR unit. Corporate social responsibility (CSR) significantly impacts women's self-help groups (SHGs) in India by providing financial support, training, and resources that enhance their capacity for self-empowerment (Paul, 2020).
Thus this portrays the freedom of movement of women beneficiaries. Leadership qualities are great indicators of empowerment of women. From the figure above, it may be asserted that 58.33% women respondent have the ability to influence the decision making in the local areas . at the same time 80 % percent women said that they had raised voice about women‘s problem in the meeting and public forums , 60% said they have the ability to lead women in the time of crisis and 81.66% said that they have ability to resolve group conflict. Therefore leadership skills of women are a key to empowerment of women. If she can lead her group then she can even lead her family and community as well. Post the CSR training on women‘s livelihood programs, some women respondent, started to showcase their advocacy rights. These women started to back for their and other women‘s rights in society. Even these women beneficiaries made efforts to tackle the social evils in society and negotiate with CSR team for promoting more autonomy freedom and sovereignty for women. And 65% women respondent showed more vigour in advocating the rights of the women in the society while 51.66% said that they made tireless efforts to tackle the social menace like dowry, domestic violence, alcoholism etc from society. Similarly, (Paul, 2020) found that these efforts help SHGs gain recognition, improve their economic status, and foster community development, ultimately contributing to the broader goal of women's empowerment in society.
The present paper therefore focuses on the enhancement of skills of the women in the rural areas through the training in the SHGs by the company undertaken,. These women are considered a mere house wives and were depended on their family income but with the introduction of the CSR of the company, these women have now found to be trained with new income generating skills and become self-independent in their own way. CSR initiatives provide entrepreneurial training in skills like stitching and food processing, enabling women to start income-generating enterprises. This empowerment enhances decision-making capabilities and economic independence. However, challenges such as market access and sustainability of enterprises persist, indicating that while CSR supports SHGs, further efforts are needed for long-term success (Bhati, 2029). The study in this context has a sociological relevance of women’ empowerment through capacity enhancing and aptly relates to Amartya Sen’s Capability Approach. Sen argues that true development is not merely about economic growth or access to resources, but about expanding people’s capabilities—their real freedoms. CSR programmes grounded in the Capability Approach would aim to remove structural barriers—such as gender discrimination, unequal access to education, finance, or leadership opportunities—that restrict women’s capability sets. For instance, a CSR initiative that trains women in digital skills or supports female entrepreneurship does not merely deliver material benefits; it expands the range of opportunities available to them, increasing both their agency and well-being. 
Summery and Conclusion 
The research study is concerned with the dimensions of socioeconomic empowerment of women of Chowdwar, Cuttack those who are the beneficiary of BIPF a social development arm of Indian Metals & Ferro Alloys (IMFA). The women beneficiaries got engaged in various livelihood generation activities. By judging by the quantitative data it may be concluded that women are exhibiting both social and economic dimensions of empowerment. But at the same time, women are still restrained in the clutches of domination, subjugation and patriarchal hegemonies of the society. Though the women under the study have got some empowerment after undergoing CSR based training, but still they do not have much role to play in the decision making of the family in reality. The research study concludes that Corporate Social Responsibility is bringing about partial empowerment of women and their economic status is getting upgraded gradually. Those respondents whose educational qualification was more, was founded to undertake better skilling for SHGs and economic savings. This unwraps the scope for future researcher to delve further in this domain to unravel new dimensions in the already established facts.
In the present study on CSR and its role in women‘s economic empowerment, there should be well charted out programs on women empowerment. The training programs on Livelihood should be designed in such a way so as to cater to the Women‘s Economic Empowerment at the ground level. CSR team should be concerned about the long term sustainability of the projects on issues of women‘s economic empowerment so as to make the women self reliant. So that even if the company‘s support ceases, for running the livelihood based program, these group of self reliant and self dependent women can fend for their own selves and may carry out the program all by themselves. Similarly, (Ramar, 2024)  highlighted CSR initiatives significantly impact women's self-help groups (SHGs) in India by enhancing economic opportunities and promoting social inclusion. These initiatives often provide financial support, training, and resources that empower women within SHGs to improve their livelihoods and foster entrepreneurship. However, the effectiveness of these programs can vary based on implementation challenges and the specific socio-economic context. Overall, CSR plays a crucial role in strengthening SHGs and advancing women's empowerment in India.
[bookmark: _GoBack]Thus, women empowerment through CSR in India shows recent studies conducted analysis of CSR reports from 2014 to 2018 indicates that these initiatives contribute to the sustainability and effectiveness of SHGs, ultimately promoting women's active participation in the economy and society (Bhagyabhavanam et al., 2025). Corporate Social Responsibility played an important role in integrating the fragmented women folk, binding them together through a range of livelihood programs and providing them employment which in turn helped in empowering these women. The enactment of Company‘s Act, 2013, made CSR spending mandatory. Every company has now to compulsorily spend 2% of their average net profit of the previous three years on various CSR activities. Moreover, Gender Equity and Women Empowerment are ingrained in Schedule VII of the Company‘s Act 2013 whichreflectsthe key areas for CSR intervention. Therefore, the researcher deliberated uponthe CSR‘sinvolvement in the field of promotion of Women‘s Socio-Economic Empowerment which is relatively innovative and new area for his research.The present study would not be an end in itself; rather it would be an attempt to explore the various social, economic and other determinants of women empowerment that could be used as a guideline for the policy concerned and future researches in this field. It would assist in envisaging the contribution of CSR afore mentioned area.CSR team of the company should provide the funding for the raw material that are needed for the livelihood programme and at the same time a proper transporation arrangement should be made for each group in order to sale their products. The Companies Act made CSR mandatory, the activities for CSR implementation is mentioned in Article VII of Companies Act. But there is no penalty system for not carrying out CSR activities. Moreover the disclosure and reporting are also not made mandatory by the provisions of the Act. So Companies are in no hurry to implement CSR.The government should make CSR reporting and disclosure mandatory in annual reports and also in Company website. Further, the paper offers an opportunity to view the measures undertaken by the company from people’s perspective: whether its activities are congruent with people’s needs, inadequacies and aspirations.
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