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Abstract
The study focused on the specific contributions of women entrepreneurship to rural economic development in Zimbabwe, which remain understudied. In the context of Mudzi Rural District in Mashonaland East province in Zimbabwe, the study sought particularly to identify the types of entrepreneurial activities undertaken by women as well as assessing the socio-economic contributions of women entrepreneurs to their households and communities, in addition to exploring the existing opportunities that can support the growth of women entrepreneurship in Zimbabwe especially in rural areas. This study employed mixed methodology. In this case, qualitative data collection techniques were used and a sample size of 150 women entrepreneurs was targeted for the quantitative survey. Then, 10 key informants, who comprised 3 local government officials, 3 community leaders, and 4 representatives from non-governmental organisations (NGOs) working on women’s empowerment and rural development, were also purposively selected for in-depth interviews. The research found that types of entrepreneurial activities undertaken by women were agriculture-based entrepreneurship (39.1%), craft and artisan activities (30.4), small-scale trading and vending (21.8) and service-based entrepreneurship (8.7%), with significant socio-economic contributions to both households and communities. The study found that Mudzi Rural District’s proximity to the border presents significant opportunities for cross-border trade. This allows women entrepreneurs to access larger markets for their products and source raw materials or goods at potentially lower costs. On the other hand, the district’s closeness to a game reserve offers unique opportunities for women entrepreneurs to engage in tourism-related ventures. This could include providing accommodation, catering services, selling local crafts and souvenirs, or offering cultural experiences to tourists visiting the reserve. 	Comment by Kandolo: This section is too long to present the background of the study. Please write in one sentence. The sentence introduce the aim of the study as this is missing. 
Explain your methodology clearly but briefly the mixt method you used. Include the date of data collection to strengthen you method.	Comment by Kandolo: Please paraphrase this sentence by including policy implication. For instance, this study contribute to the existing literature by providing evidence-based insights that inform policy decision on the economic activities of women entrepreneurs’ challenges that hey face in Mudzi Rural District.   
Keywords: Entrepreneurship; Women Entrepreneurship; Economic Development


1.0 Introduction and Background	Comment by Kandolo: This is a good study which needs some update references especially in the introduction.  
Rural development is a critical aspect of national progress, particularly in developing countries like Zimbabwe. It encompasses improvements in the quality of life and economic well-being of people living in rural areas. While various factors contribute to rural development, the role of women entrepreneurship has gained increasing recognition. Women entrepreneurs often invest a significant portion of their earnings back into their families and communities, leading to improved health, education, and overall living standards. This research aims to explore the multifaceted contributions of women entrepreneurs in accelerating rural development in Zimbabwe, with a specific focus on the Mudzi Rural District.	Comment by Kandolo: This section belongs to the last paragraph of the introduction where you tell more about the aim, objectives and research question (s) of your paper.  
Zimbabwe’s economy is largely agrarian, with a significant portion of its population residing in rural areas. Despite efforts to promote development, rural communities often face challenges such as limited access to resources, infrastructure deficits, and high poverty rates (UNDP, 2023). Historically, women in Zimbabwe, particularly in rural settings, have faced numerous socio-economic barriers, including limited access to education, finance, and land ownership, which have hindered their participation in economic activities (Chikombingo et al, 2017; World Bank Group, 2022). However, there has been a growing recognition of the untapped potential of women as economic development agents and drivers of economic development. Women entrepreneurs, despite these challenges, have demonstrated remarkable resilience and innovation in establishing and growing businesses, often in informal sectors (Chikombingo et al, 2017; International Labour Organisation, 2021). 
These ventures range from small-scale agricultural growing and processing, craft production to retail and service provision. Their entrepreneurial activities generate income for their households and also create employment opportunities for others within their communities, fostering local economic growth (Chen, 2012). Furthermore, women’s involvement in entrepreneurship has been linked to enhanced household food security, improved child nutrition, and increased access to education for their children, thereby contributing to human capital development mainly in rural areas (Kabeer, 2005). The Mudzi Rural District, located in Mashonaland East Province, is a predominantly rural area that exemplifies many of the developmental challenges faced by other rural districts in Zimbabwe. Understanding the specific dynamics of women entrepreneurship in this context can provide valuable insights into effective strategies for rural economic development across the nation.

1.1 Problem Statement 	Comment by Kandolo: Backup your statement with references from the literaure
Rural areas in Zimbabwe face significant economic challenges, including high poverty rates, limited job opportunities, and inadequate access to resources. Despite these challenges, women entrepreneurs in rural areas are increasingly playing a vital role in promoting economic development through their entrepreneurial activities. However, the specific contributions of women entrepreneurship to rural economic development in Zimbabwe remain understudied. The need for exploring the role of women entrepreneurship in accelerating rural economic development thus becomes imperative. The problem is that while women entrepreneurs in the district are engaging in various entrepreneurial activities, such as agriculture, small-scale manufacturing, and services, the impact of these activities on the local economy is not well understood. There is a need to empirically investigate and unpack the opportunities available to them, and the strategies they may employ to overcome obstacles. By examining the role of women entrepreneurship in Mudzi Rural District, this study seeks to contribute to the development of evidence-based policies and interventions that support women’s economic empowerment and rural economic development in Zimbabwe. In addition, the study also aims to identify the types of entrepreneurial activities undertaken by women in Mudzi Rural District as well as exploring the existing opportunities that can support the growth of women entrepreneurship in Mudzi Rural District. 

1.2 Theoretical Framework
The theoretical framework underpinning this study is the Feminist Economic Theory, complemented by the Social Capital Theory and the Resource-Based View (RBV). This multi-faceted approach allows for a comprehensive understanding of the complex interplay between gender, economic activity and rural economic development.
· [bookmark: _Hlk207964119]Feminist Economic Theory
The Feminist Economic Theory serves as the main theoretical lens for this study. This theory challenges traditional economic models that often overlook or undervalue the economic contributions of women, particularly in informal sectors and rural contexts (Elson, 1995). It emphasises how gender inequalities, societal norms, and power structures influence economic outcomes and access to resources for women (Grown, Elson & Cagatay, 2000).  In the context of women entrepreneurship in rural Zimbabwe, this theory helps to analyse how gendered roles, limited access to finance, land, markets and cultural barriers may hinder or facilitate women’s entrepreneurial endeavours (Kabeer, 2005).  It also highlights the potential for women’s economic empowerment to lead to broader community development and poverty reduction, as women often reinvest their earnings into their families and communities (Duflo, 2012). The theory posits that addressing these gender-specific constraints is crucial for achieving equitable and sustainable rural economic development.
· Social Capital Theory
The Social Capital Theory complements the main theory by focusing on the role of networks, trust, and social norms in facilitating economic activities (Coleman, 1988). For women entrepreneurs in rural areas, social capital can be a critical resource, providing access to information, mentorship, markets, and collective action (Putnam, 2000). This theory distinguishes between bonding social capital (strong ties within a homogeneous group) and bridging social capital (weaker ties connecting diverse groups) (Granovetter, 1973). In the case of Mudzi Rural District, women entrepreneurs may leverage existing community networks, women’s groups, or informal associations to overcome resource limitations and market access challenges. The theory helps to understand how social connections can mitigate risks, foster innovation, and enhance the resilience of women-led enterprises, thereby contributing to rural economic development (Woolcock & Narayan, 2000)
· Resource-Based View (RBV)
The Resource-Based View (RBV) provides a micro-level perspective on how firms, in this case, women-led enterprises, achieve competitive advantage through their unique resources and capabilities (Barney, 1991). While traditionally applied to larger corporations, RBV can be adapted to understand the internal strengths and assets that women entrepreneurs in rural Zimbabwe possess or can acquire. These resources can be tangible (e.g., land, equipment, financial capital) or intangible (e.g., knowledge, skills, reputation, social networks) (Wernerfelt, 1984). The RBV helps to identify the specific resources and capabilities that enable women entrepreneurs to create value, innovate, and sustain their businesses in a challenging rural environment (Penrose, 1959). It also highlights the importance of developing and leveraging these unique resources to accelerate rural economic development, even in the face of external constraints.

1.3 Literature Review
The literature review for this study examines the multifaceted role of women entrepreneurship in accelerating rural economic development, specifically within the context of Mudzi Rural District in Zimbabwe. It synthesises existing research to identify prevalent entrepreneurial activities, assess socio-economic contributions, and explore opportunities for growth.
· Women Entrepreneurship and Rural Economic Development
[bookmark: _Hlk207094813]Women entrepreneurship is increasingly recognised as a vital catalyst for economic growth and poverty reduction, particularly in rural areas of developing countries. Studies highlight that women entrepreneurs often reinvest a significant portion of their earnings into their families and communities, leading to improved health, education, and overall well-being (Munyoro et al, 2016; Chikombingo et al, 2017; UN Women, 2020). In sub-Saharan Africa, women constitute a large proportion of the informal sector, engaging in diverse entrepreneurial activities ranging from agriculture and food processing to crafts and retail (International Labour Organisation, 2019). Their ventures, though often small-scale, contribute significantly to household incomes and local economies (Munyoro et al, 2016; Chikombingo et al, 2017; World Bank Group, 2018). However, these entrepreneurs frequently face unique challenges, including limited access to finance, markets, technology, and business development services (Munyoro and Dube, 2017; United Nations Development Programme, 2021). Cultural norms and gender inequalities can further exacerbate these barriers, hindering their growth potential (Kabeer, 2017).
· Types of Entrepreneurial Activities Undertaken by Women in Rural Zimbabwe
In Zimbabwe, women in rural areas are predominantly involved in subsistence agriculture, small-scale trading, and various informal sector activities. Research indicates that common entrepreneurial ventures include horticulture, poultry farming, artisanal crafts, food vending, and tailoring (ZIMSTAT, 2022). These activities are often driven by necessity, providing essential income for household survival (Chikanda, 2020). While some women engage in more formalised businesses, the majority operate within the informal economy due to ease of entry and fewer regulatory hurdles (International Monetary Fund, 2023). The types of activities are often influenced by local resources, market demand, and traditional skills (Mutambara & Nyamhanza, 2018). 
· Socio-Economic Contributions of Women Entrepreneurs
[bookmark: _Hlk207094918][bookmark: _Hlk207094958]The socio-economic contributions of women entrepreneurs in rural settings are substantial. Beyond direct income generation, their ventures lead to improved household food security, increased access to education for children, better healthcare outcomes, and enhanced women’s empowerment within their communities (Duflo, 2012; Chen, 2017; Chikombingo et al, 2017). By generating their own income, women gain greater financial independence and decision-making power, challenging traditional gender roles (Chikombingo et al, 2017; Kambarami & Ndlovu, 2020). Their businesses also create employment opportunities for others within the community, fostering local economic linkages (Organisation for Economic Co-operation and Development, 2019). Furthermore, women entrepreneurs often act as agents of social change, investing in community development initiatives and promoting collective action (Sen, 2017; Chikombingo et al, 2017). The multiplier effect of their economic activities extends beyond individual households, contributing to broader community resilience and development (United Nations, 2022).
· Opportunities for Women Entrepreneurship
Despite the challenges, several opportunities exist to foster the growth of women entrepreneurship in rural areas. These include leveraging digital technologies for market access and financial inclusion, strengthening access to tailored financial products, providing business development training, and creating supportive policy environments (GSMA, 2024). The increasing penetration of mobile money and internet access presents avenues for women to reach wider markets and access financial services more easily (Chikombingo et al, 2017; World Bank Group, 2025). Government initiatives and non-governmental organisations (NGOs) play a crucial role in providing training, mentorship, and access to start-up capital (Ministry of Women Affairs, Community, Small and Medium Enterprises Development, Zimbabwe, 2024). Furthermore, promoting women’s participation in value chains and facilitating linkages with larger markets can enhance their profitability and sustainability (Chikombingo et al, 2017; International Trade Centre, 2020). Policy frameworks that address gender-specific barriers, such as land tenure and property rights, are also essential for creating an enabling environment for women entrepreneurs to thrive (Chikombingo et al, 2017; UN Women, 2023). 
1.4 Research Methodology 	Comment by Kandolo: Support method section with reference and provide some crucial information on data collection. E.g. period of data collection. 
This study used mixed methodology and thus, employed qualitative data collection techniques to provide a comprehensive understanding of the role of women entrepreneurship in accelerating rural development in Mudzi Rural District. In this case, a descriptive research design was utilised. The target population comprised women entrepreneurs operating in Mudzi Rural District. A multi-stage sampling technique was employed. Firstly, purposive sampling was used to select a few representative wards within Mudzi Rural District. Secondly, within the selected wards, a stratified random sampling approach was used to select women entrepreneurs from different sectors. A sample size of 150 women entrepreneurs was targeted for the quantitative survey, and 10 key informants, who comprised 3 local government officials, 3 community leaders, and 4 representatives from non-governmental organisations (NGOs) working on women’s empowerment and rural development, were also purposively selected for in-depth interviews. Data was analysed using thematic analysis. Prior to data collection, informed consent was obtained from all participants, ensuring they understood the purpose of the study, their right to withdraw, and confidentiality. All collected data was treated with strict confidentiality, and participants’ identities were anonymised in all reports and publications. Participation in the study was entirely voluntary. Also, the research was conducted in a manner that maximised potential benefits to the community and minimised any potential harm to participants.

1.5 Data Presentation, Analysis and Discussion	Comment by Kandolo: Discussion comes after Findings section. In this section you need to provide literature to engage in a scholarly conversation.   
This section presents the findings from the key informant interviews and the survey questionnaire. Key informant interviews were conducted to identify the types of entrepreneurial activities undertaken by women in Mudzi Rural District, and the data is organised thematically, reflecting the insights gathered from local government officials, community leaders, and representatives of Non-Governmental Organisations (NGOs) working on women’s empowerment. On the other hand, the survey questionnaires were administered to assess the socio-economic contributions of women entrepreneurs to their households and communities in Mudzi Rural District, and to explore existing opportunities supporting the growth of women entrepreneurship. The data was collected through a survey administered to women entrepreneurs in the district.

1.6 Findings	Comment by Kandolo: After findings section, discussion should follow or you could combine them (e.g. Findings and Discussion) in one section. This is a mixed method which needs to present how you used it in this research paper. You  can not leave out Discussion section. If this is the case, your paper sound to be descriptive as you only present themes, quotes  or quotes without situating them in a broadly scholarly conversation.  Support your themes with references to engage in Scholarly conversation. 
[bookmark: _Hlk207132518]1.6.1 Response Rate 
Table 1: Interview Success Rate
	Scheduled Interviews
	10

	Successful Interviews
	10

	Success Rate
	100%


According to table 1, a total of 10 key informant interviews were conducted as planned. This included 3 local government officials, 3 community leaders, and 4 representatives from NGOs focused on women’s empowerment. The diverse perspectives from these stakeholders provide a comprehensive understanding of the entrepreneurial landscape for women in the district. 
Table 2: Questionnaire Response Rate 
	Questionnaires Distributed
	150

	Questionnaires Returned
	146

	Response Rate
	97.3%


Out of the targeted 150 women entrepreneurs, 146 responded to the quantitative survey, yielding a response rate of 97.3%. This high response rate enhances the reliability and generalizability of the findings within the Mudzi Rural District context. 
1.6.2 Demographic Profile
The demographic profile of the respondents indicates a diverse group of women engaged in various entrepreneurial activities. Further analysis of age, education levels, marital status, and primary business sectors provides a comprehensive understanding of the sample characteristics. For instance, a significant proportion of respondents were found to be involved in small-scale trading and agricultural value-addition enterprises, reflecting common entrepreneurial ventures in rural Zimbabwe.
1.6.3 Types of Entrepreneurial Activities
The interviews revealed a range of entrepreneurial activities predominantly undertaken by women in Mudzi Rural District. These activities often fall into categories driven by local resources, traditional skills, and market demand.
Table 3: Types of Entrepreneurial Activities
	Activity
	Frequency
	Percentage

	Agriculture-Based Entrepreneurship
	18
	39.1

	Craft and Artisan Activities
	14
	30.4

	Small-Scale Trading and Vending
	10
	21.8

	Service-Based Entrepreneurship
	4
	8.7

	Total 
	46
	100



1.6.4 Agriculture-Based Entrepreneurship
A significant portion of women’s entrepreneurial endeavours in Mudzi Rural Districtis rooted in agriculture. This includes small-scale farming of cash crops such as groundnuts, maize, and various vegetables, often for local market sale. One local government official noted, 
‘Many women engage in horticulture, selling their produce at the local growth points.’ 
Additionally, poultry farming and small livestock rearing (e.g., goats, chickens) were frequently cited as income-generating activities. Representatives from NGOs highlighted initiatives supporting women in improving agricultural productivity and market access.
1.6.5 Craft and Artisan Activities
Traditional crafts and artisan skills form another key area of women’s entrepreneurship. This encompasses basket weaving, pottery, and the production of traditional garments and accessories. A community leader emphasised the cultural significance and economic potential of these crafts, stating, 
‘Our women are very skilled in making beautiful baskets and clay pots, which they sell to earn a living.’
NGOs have been instrumental in facilitating market linkages for these products, sometimes even reaching urban centers.
1.6.6 Small-Scale Trading and Vending
Vending of various goods, including foodstuffs (e.g., cooked meals, snacks, and fruits), second-hand clothes, and household items, is a common entrepreneurial activity in the district. This often requires minimal capital and provides immediate income. One NGO representative observed, 
‘Many women start with vending as it’s accessible and allows them to quickly generate income for their families.’  
The informal nature of much of this trading presents both opportunities and challenges, particularly regarding access to formal markets and financial services.
1.6.7 Service-Based Entrepreneurship
The study found that while less prevalent than other categories, some women engage in small-scale service provision. This includes activities like hairdressing, tailoring, and operating small general dealer shops. These services often cater for the immediate needs of the local community. A local government official mentioned, 
‘We are seeing a slow but steady increase in women offering services like tailoring, especially with the availability of sewing machines.’
The findings align with broader literature on women’s entrepreneurship in developing contexts, particularly in rural areas where agriculture and informal trading often serve as primary entry points. The prevalence of agriculture-based activities in Mudzi Rural Districtis consistent with the district’s rural and agrarian economy. The reliance on traditional crafts also reflects the utilisation of indigenous knowledge and locally available resources.
1.6.8 Socio-Economic Contributions 
The analysis reveals significant socio-economic contributions of women entrepreneurs to their households. Financial contributions were evident in improved household income, enabling access to better food security, education for children, and healthcare services. For example, 85% of respondents reported that their entrepreneurial income directly contributed to their children’s school fees, and 70% indicated improved dietary diversity within their households. Beyond direct financial inputs, women entrepreneurs also reported enhanced decision-making power within their households, leading to greater autonomy and influence over household expenditures and investments. This aligns with broader research on women’s economic empowerment and its positive ripple effects on family well-being.
Women entrepreneurs in Mudzi Rural District also play a crucial role in community development. Their businesses create local employment opportunities, albeit often informal, and contribute to the local economy through the circulation of goods and services. For example, 45% of the surveyed entrepreneurs reported employing at least one other person, often family members or other women from the community, on a casual or part-time basis. Furthermore, many entrepreneurs engage in community support initiatives, such as contributing to local infrastructure projects or supporting vulnerable community members, demonstrating a strong sense of social responsibility. The presence of these businesses also enhances the availability of essential goods and services within the community, reducing the need for residents to travel to larger urban centres.
1.6.9 Opportunities Women Entrepreneurship Growth
The research identified several key opportunities that can support the growth of women entrepreneurship in Mudzi Rural District.
· Cross-Border Trade Opportunities
Mudzi Rural District’s proximity to the border presents significant opportunities for cross-border trade. This allows women entrepreneurs to access larger markets for their products and source raw materials or goods at potentially lower costs. For instance, entrepreneurs involved in agricultural produce or handicrafts could explore markets in neighbouring countries, leveraging existing informal trade networks. Facilitating access to information on cross-border trade regulations, market demands, and financial services tailored for cross-border transactions could further unlock this potential. The potential benefits can be quantified by considering the increased market size 
· Tourism Linkages with Game Reserve
The district’s closeness to a game reserve offers unique opportunities for women entrepreneurs to engage in tourism-related ventures. This could include providing accommodation, catering services, selling local crafts and souvenirs, or offering cultural experiences to tourists visiting the reserve. Developing linkages between local women entrepreneurs and tourism operators, providing training in hospitality and tourism services, and promoting local products to tourists could significantly boost their income and business growth. The number of potential tourists visiting the game reserve can be a direct multiplier for potential revenue from tourism-related businesses.
The findings underscore the vital role of women entrepreneurs in Mudzi Rural District, not only as economic actors but also as agents of social change within their households and communities. The high response rate provides a robust foundation for these conclusions. The identified socio-economic contributions align with global narratives on women’s empowerment and economic development. However, the informal nature of many of these enterprises suggests a need for formalisation support and access to financial services to enhance their sustainability and growth.
The exploration of opportunities highlights the strategic advantages of Mudzi Rural District’s geographical location. Leveraging cross-border trade requires policy support, infrastructure development, and capacity building for women entrepreneurs to navigate international markets effectively. Similarly, capitalising on tourism linkages necessitates collaboration between local communities, tourism boards, and private sector players to create a conducive environment for women-led tourism enterprises. Addressing challenges such as limited access to finance, market information, and business development services remains crucial for women entrepreneurs to fully harness these opportunities and maximise their socio-economic impact.

1.7 Conclusions
Women entrepreneurs in Mudzi Rural District primarily engage in agriculture-based entrepreneurship (39.1%), craft and artisan activities (30.4%), small-scale trading and vending (21.8%), and service-based entrepreneurship (8.7%), making significant socio-economic contributions to their households and communities. The district’s proximity to the border offers substantial opportunities for cross-border trade, enabling access to larger markets and potentially lower-cost sourcing of raw materials. Furthermore, its closeness to a game reserve presents unique avenues for tourism-related ventures, such as accommodation, catering, local crafts, and cultural experiences. These findings highlight the diverse entrepreneurial landscape and the strategic advantages available to women in Mudzi Rural District.	Comment by Kandolo: The first sentence of the conclusion should remind readers of the objective of the study.

1.8 Recommendations
To further support women entrepreneurs in Mudzi Rural District, several recommendations ought to be considered. Firstly, targeted training programs and access to financing should be provided for women in agriculture-based entrepreneurship to enhance productivity and market access. Secondly, support for craft and artisan activities should focus on product diversification, quality improvement, and market linkages, including e-commerce platforms, to reach broader audiences. Thirdly, for small-scale trading and vending, initiatives to formalise businesses and provide access to secure trading spaces and financial literacy training are crucial. Lastly, in service-based entrepreneurship, promoting skills development in areas like hospitality and tourism management can capitalise on the game reserve’s proximity. Additionally, facilitating cross-border trade through simplified procedures and information dissemination will empower women to leverage regional markets effectively.

1.9 Future Research	Comment by Kandolo: Combine this section with recommendations section. 
Future research should explore the specific challenges faced by women entrepreneurs in accessing finance and markets in Mudzi Rural District, including the impact of informal financial systems. Further investigation into the socio-cultural factors influencing women’s entrepreneurial choices and success would provide deeper insights. Research could also quantify the economic impact of women’s entrepreneurship on household income and community development in the district. Finally, a study on the effectiveness of different support programs and policies aimed at women entrepreneurs in similar border and tourism-proximate regions would offer valuable comparative data.
This section needs to present study limitation and future research by telling the readers what your study covered and what it did not covered following by the reason behind the situation. 
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