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ABSTRACT 

	Objective: This study aimed to investigate the relationship between awareness, promotion, and institutional quality in influencing public perception of Technical and Vocational Education and Training (TVET) in Malaysia. It also seeks to identify the key factors shaping society's attitudes towards TVET and explore strategies to increase its credibility and attractiveness as a career path.	Comment by Maglon Banamtuan: Put it together into one paragraph. And customize it according to this journal template
Study Design: This study adopted a quantitative correlational design to examine the relationship between key variables—awareness, promotion, and perception—to TVET.
Study Place and Duration: The study was conducted in selected regions of Malaysia, representing urban and rural populations, over a six-month period from January to June 2024.
Methodology: A structured questionnaire was distributed to a demographically balanced sample of 500 respondents. The collected data was analyzed using the Social Science Statistical Package (SPSS) to identify patterns, relationships, and levels of significance between variables. Descriptive statistics measure levels of awareness, promotion, and perception, while correlation analysis assesses relationships between variables.
Results: Findings reveal a high level of awareness (77%), perceived promotional effectiveness (74.4%), and positive public perception (80.8%) of TVET. Statistical analysis showed a significant positive correlation between awareness, promotion, and perception, suggesting that increased exposure and strategic communication efforts lead to improved public attitudes.
Conclusion: The study concludes that increasing public awareness and consistent promotional initiatives are essential to strengthen the reputation of TVET in Malaysia. In addition, collaboration between government agencies, industry, and educational institutions is essential to ensure curriculum relevance, improve institutional quality, and promote TVET as a sustainable and respected career option. These findings provide valuable insights for policymakers in repositioning TVET to support national workforce development and economic growth.
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1. INTRODUCTION 

Technical and Vocational Education and Training (TVET) plays a crucial role in equipping individuals with the necessary skills to enter the workforce and improve their employability, especially in science, technology, engineering, and mathematics (STEM) related fields. TVET includes a wide range of delivery formats, including internships, vocational courses, and experiential learning opportunities (UNESCO, 2017). Globally, TVET is recognized as a key pillar of economic development, contributing significantly to workforce readiness and social equality (UNESCO, 2015). Implementation strategies vary by country, with each developing tailored mechanisms and resource allocation models to align with their unique economic and social priorities (Winch, 2013). In Malaysia, ongoing reforms aim to enhance the status of TVET to meet the demands of the ever-evolving Fourth Industrial Revolution (IR 4.0) and enhance global competitiveness. Despite these acknowledged benefits, public perception of TVET in Malaysia remains relatively low. The sector continues to face challenges due to the indulgent negative attitudes of society that consider vocational education inferior to traditional academic pathways. This perception problem is closely related to branding and image. As in many other countries, TVET in Malaysia is often viewed as inferior compared to theoretical or academic education, leading to its sustainable position as a second-tier option (Penang Institute, 2023).
While previous research has addressed the structural and policy aspects of TVET reform in Malaysia, limited empirical research has been conducted on the interconnected dynamics of public awareness, promotion, and perception—especially from the perspectives of key stakeholders such as students, parents, and educators. There is also a lack of local data exploring how these factors influence each other and shape attitudes towards TVET pathways. The study seeks to fill that gap by providing insight into current levels of awareness and promotional efforts, and how this relates to public perception in the Malaysian context. Therefore, the objectives of this study are: 
1. To examine the level of public awareness, promotion, and perception of TVET among respondents.
2. To investigate the relationship between public awareness, promotion and perception of TVET.

2. LITERATURE REVIEW


2.1 Awareness

Awareness of Technical and Vocational Education and Training (TVET) is an important factor in shaping an individual's decision to pursue a vocational path. Despite its growing importance, public understanding of the opportunities, benefits, and career prospects associated with TVET remains limited, especially among students and parents. This lack of awareness contributes to a lack of enrollment in TVET programs and can lead to a shortage of skilled labor in key economic sectors (Mugalo, 2022). According to UNESCO-TESDA (2010), persistent misconceptions such as the belief that TVET is a second-tier option for academically disadvantaged individuals continue to reduce its visibility and appeal.  In the Malaysian context, declining awareness among students and parents is a major challenge. Limited access to accurate and comprehensive TVET information, coupled with inadequate early exposure in the education system, perpetuates negative perceptions and inhibits participation. To address these concerns, it is important for policymakers and TVET institutions to work collaboratively to increase public understanding of the value of TVET. Awareness initiatives should target a wide range of stakeholders, including students, parents, educators, and employers, and highlight the role of TVET in national development, individual empowerment, and economic growth (ILO, 2021; UNESCO-UNEVOC, 2010).
2.2 Promotions

To increase the appeal of Technical and Vocational Education and Training (TVET) among young people, the International Labour Organization (ILO) has recommended the launch of a national awareness campaign. The initiative is intended to increase public perception of skilled work and encourage higher enrolment in TVET institutions (ILO, 2021). The ILO also encourages governments to sustain these efforts both at the national and local levels by leveraging the communication tools and resources available at TVET institutions and among local stakeholders (ILO, 2021). Addressing persistent misconceptions about TVET qualifications in Malaysia remains an important priority. Many individuals, including the elderly and graduates, consider TVET careers inferior to those in the white-collar sector. As mentioned earlier, TVET plays a crucial role in improving employability and social mobility, equipping learners with essential skills for diverse industries (Azeem et al. 2022). To increase its appeal, it is imperative to refine the TVET process and improve its image (UNEVOC, 2018). Advocacy efforts are essential in educating parents and students about the importance of TVET, emphasizing that it caters to a spectrum of talents from those who excel in theoretical work to those who thrive in practical skills (Wang, 2024)

2.3 Public Perception

In Malaysia, there is a prevailing public perception that Technical and Vocational Education and Training (TVET) is primarily aimed at academically weak students (Amedorme & Fiagbe, 2013). This view is supported by Ismail and Hassan (2013), who found that vocational institutions, especially TVET colleges, are often seen as suitable only for certain groups, such as underachievers or school dropouts. This negative perception is further reinforced by the belief that TVET graduates are more likely to enter so-called 3D jobs dirty, dangerous, and degrading than to get high-paying white-collar jobs.
Critics argue that the TVET curriculum is considered to produce low-performing graduates, offers limited academic progress, and involves unstructured and labor-intensive work (Hong, 2021; Yeap et al., 2021). Such misunderstandings have significantly damaged the image of TVET as a credible and rewarding educational pathway. Despite these stereotypes, data from the Ministry of Education shows that 42.8% of skilled graduates actually come from TVET programs highlighting its growing relevance.

Parental attitudes further exacerbate the problem, as many believe that students pursuing TVET come from lower socioeconomic backgrounds and have weaker academic abilities. TVET is also often seen as less prestigious than traditional academic routes. Because students' decisions are heavily influenced by their parents and community, these beliefs play an important role in preventing enrollment. As a result, participation in TVET programs remains limited, hindering efforts to expand and strengthen TVET industry partnerships and initiatives.


3. METHODOLOGY

The study adopted a multi-stage sampling technique, following Babbie (2004), to address the lack of a complete population sampling framework. Sampling was carried out in three stages: (1) zone selection in Peninsular Malaysia, (2) state and district selection using simple random sampling, and (3) respondent selection using systematic sampling. Respondents were selected based on a random starting point at fixed intervals. The study focuses on five economic sectors identified by the Malaysian Department of Statistics (DOSM): manufacturing, services, agriculture, mining and quarrying, and construction. The list of companies is taken from the data.gov.my portal. Only individuals from this sector who understand Malay or English are included. Ethical approval was obtained, with minor revisions to the questionnaire. Using G*Power 3, a minimum sample size of 146 was calculated, but to increase the applicability, 500 respondents (100 from each zone) were selected for this study. After the data collection process, the findings of this study were then analyzed using SPSS software. Descriptive statistics such as frequency, percentage, average, and standard deviation are used to meet the specified objectives. Pearson correlation is used to determine if there is a relationship between variables. Table 1 shows the results that prove the high reliability of the instruments that measure the variables. Public awareness, promotion, and perception show Cronbach's alpha values ranging from 0.599 to 0.688. These values suggest that although the internal consistency of the construction is moderate, it remains within an acceptable range for exploratory research. The results suggest that the items used in this study have a reasonable level of reliability, although improvements may be considered in future studies to strengthen scale consistency (Hair et al., 2022).

RESULT
Table 1.	Reliability test

	Variable
	Cronbach Alfa

	Awareness
	0.681

	Promotion
	0.688

	Public Perception
	0.599

	Awareness
	0.681

	Promotion
	0.688




In terms of gender distribution, 53.6% of respondents were women, while 46.4% were men. Regarding marital status, 47.6% identified as single. Most of the participants were Malays (76.8%), followed by individuals from other ethnic groups, including Sabahans and Sarawakians (20.0%), Chinese (2.2%), and Indians (1.0%). In terms of age, the largest group was in the age range of 20–25 (28.0%), followed by those aged 36–40 years (23.4%), 26–30 years (18.4%), and 31–35 years (16.2%). A smaller proportion are aged 41 and over (8.0%), and 6.0% are under 20. With regard to monthly income, the majority (64.2%) earned less than RM3,000, followed by 18.2% earned between RM3,000 and RM4,999, 8.4% between RM5,000 and RM6,999, 6.2% between RM7,000 and RM8,999, and 3.0% earned RM9,000 and above. In addition, 31.0% of respondents reported having a background in Technical and Vocational Education and Training (TVET).





Table 2.	Demographic characteristics of respondents.

	Variable
	Frequency
	Percentage

	Gender
Woman
Man
	
268
232
	
53.6%
46.4%

	Marital Status
One
Marry
Divorce
	
238
248
14
	
47.6%
49.6%
2.8%

	Ethnic group
Malay
Chinese
Indian
Bumiputera Sabah and Sarawak
	
384
11
5
100
	
76.8%
2.2%
1.0%
20%

	Age
<20 years old
20-25 years
26-30 years
31-35 years old
36-40 years old
41 years and older
	
30
140
92
81
117
40
	
6.0%
28.0%
18.4%
16.2%
23.4%
8.0%

	Income 
<RM3,000
RM3,000-RM4,999
RM5,000-RM6,999
RM7,000-RM8,999
RM9,000 and above
	
321
91
42
31
15
	
64.2%
18.2%
8.4%
6.2%
3.0%


Source: Current data

3.1  Respondents' Level of Awareness, Promotion, and Public Perception of TVET

Table 3 presents the distribution of responses for the Awareness, Promotion, and Public Perception variables, based on a 5-point Likert scale grouped into three interpretation ranges (Low, Medium, High). For the construction of Consciousness, 77% of respondents showed a high level of consciousness (n = 385), while 23% were at a moderate level (n = 115). None of the respondents were in the low range. The mean score was 2.77 (SD = 0.421), indicating moderate to high perception of consciousness overall. In terms of Promotion, 74.4% of respondents reported a high level (n = 372), 25% were at a moderate level (n = 125), and only 0.6% (n = 3) were categorized as low. The average score of 2.74 (SD = 0.453) also reflects a tendency towards a high perception of promotional efforts. For Public Perception, most respondents (80.8%, n = 404) reported high perception, while 19.2% (n = 96) reported moderate perception. None of the respondents were categorized in the low range. This construct recorded the highest average score of 2.81 (SD = 0.394), indicating a strong public perception of the constructed being measured.




Table 3. Descriptive Analysis Summary

	Variable
	Frequency (n)
	Percentage (%)
	Mean
	SD

	Awareness
Low
Moderate
Tall
	
0
115
385
	
0
23%
77%
	

2.77
	

0.421

	Promotion 
Low
Moderate
Tall
	
3
125
372
	
0.6%
25%
74.4%
	

2.74
	

0.453

	Public Perception 
Low
Moderate
Tall
	
0
96
404
	
0
19.2%
80.8%
	

2.81
	

0.394


Source: Current data

Table 4 presents the Pearson correlation coefficient among three main constructs: awareness, promotion, and public perception. All correlations were statistically significant at p < 0.01. A strong positive correlation was observed between Awareness and Promotion (r = 0.616, p < 0.01), suggesting that higher levels of awareness were associated with increased promotional efforts. Promotion also showed a strong positive correlation with public perception (r = 0.646, p < 0.01), suggesting that an effective promotional strategy was positively correlated with public perception. Similarly, awareness correlated moderately and positively with public perception (r = 0.515, p < 0.01), suggesting that greater awareness contributes to better public perception. These findings imply that awareness and promotion play an important role in shaping public perception, supporting their inclusion as key variables in the conceptual framework.

Table 4. Pearson Correlation

	
	1
	2
	3

	Awareness
	1.000
	
	

	Promotion 
	0.616**
	1.000
	

	Public Perception 
	0.515**
	0.646**
	1.000


**Significance at level 0.05 (2 tails).

4. DISCUSSION

Based on the background of the study, it can be concluded that the gender composition of the sample is relatively balanced, with females comprising 53.6% (n = 268) and males 46.4% (n = 232). In terms of marital status, 49.6% (n = 248) of respondents were married, while 47.6% (n = 238) were single, and 2.8% (n = 14) were divorced. The ethnic distribution showed that the majority were Malays (76.8%, n = 384), followed by Bumiputera from Sabah and Sarawak (20.0%, n = 100), with smaller representations of Chinese (2.2%, n = 11) and Indian (1.0%, n = 5) respondents. In terms of age, most respondents were between 20-25 years old (28%). With regard to monthly income, the majority (64.2%) earn less than RM3,000 and only 31.0% have a TVET background. The results of the descriptive analysis show that most of the respondents show a high level of public awareness, promotion, and perception regarding Technical and Vocational Education and Training (TVET). Specifically, 77% reported high awareness, 74.4% felt strong promotional efforts, and 80.8% reflected a high level of public perception of TVET. Mean scores for awareness (M = 2.77), promotion (M = 2.74), and public perception (M = 2.81) support these findings, as they are within the high range of interpretation. These results show that respondents are generally well-informed and have a good view of TVET, which can positively affect people's acceptance and engagement with vocational and technical pathways.

High awareness implies that respondents are well-informed about TVET programs and their benefits, while strong promotion suggests effective outreach and communication strategies (Bravo & Escárate, 2024). In addition, the high level of public perception indicates the increasing public recognition and acceptance of TVET as a credible and valuable educational path. These findings are in line with a study by Dagnew (2017), which highlights the significant contribution of TVET to the economic development of the community and the positive perception that preparatory school students have of vocational education. These findings are significant, as positive perceptions and increased awareness are important drivers for increasing enrollment, reducing stigma, and driving alignment between TVET and the demands of the national workforce. As such, the results not only reflect current attitudes but also justify continued investment in TVET promotion and policy improvement.
These findings highlight a significant link between public awareness, promotion and perception of TVET in Malaysia. The positive correlation suggests that effective promotional efforts are key to raising public awareness, which in turn fosters a more favorable perception of TVET. This supports previous research showing that limited access to accurate information and weak promotional strategies contribute to negative public views of vocational education (UNESCO-UNEVOC, 2010; Amedorme & Fiagbe, 2013). The strong relationship between promotion and perception further emphasizes the role of targeted communication in reshaping outdated stereotypes that associate TVET with underperforming and low-status jobs (Ismail & Hassan, 2013; Hong, 2021). These findings suggest that collaborative efforts involving government bodies, TVET institutions, and industry stakeholders are essential to improve the image of TVET. By implementing strategic awareness campaigns and increasing outreach, TVET can be positioned as a valuable and respected educational and career pathway that aligns with Malaysia's economic and workforce goals


CONCLUSION

The study highlights the important role of awareness and promotion in shaping public perception of Technical and Vocational Education and Training (TVET) in Malaysia. A significant positive correlation between these variables suggests that a well-executed promotional strategy can effectively raise awareness and improve how TVET is viewed by the public. Overcoming misconceptions through targeted campaigns is critical to repositioning TVET as a credible and valuable educational pathway that is aligned with national development and industry needs. To ensure long-term impact, collaboration between policymakers, educators, industry stakeholders, and the media is essential. Strengthening TVET's image will not only increase enrolment rates but also support Malaysia's efforts to build a skilled and future-ready workforce.
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