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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript is highly relevant and timely for the scientific community. It addresses the critical intersection of green marketing, consumer behavior, and behavioral economics—a area of growing importance in the pursuit of sustainability. By conducting a systematic literature review (SLR), the study synthesizes a large body of recent research (2015-2025), providing a structured overview of the field. The application of Behavioral Economics, particularly Nudge Theory, offers a fresh and psychologically realistic lens to understand the "attitude-behavior gap" in green consumption, moving beyond traditional marketing and economic models. The findings provide valuable, evidence-based insights for businesses, marketers, and policymakers seeking to effectively promote sustainable consumption.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, the title is suitable. It clearly and concisely reflects the manuscript's content, methodology (Systematic Literature Review), and theoretical lens (Behavioral Economics). It is appropriate for a review article.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is generally comprehensive but could be slightly improved. It effectively states the objective, methodology, key findings (altruism, trust, norms vs. price), and the role of Nudge Theory. However, it could briefly mention the global scope of the reviewed literature (e.g., "a review of 144 studies across 41 countries") to immediately highlight the comprehensiveness of the study. The conclusion is strong.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, the manuscript is scientifically robust and technically sound. The methodology follows the rigorous PRISMA guidelines for systematic reviews, which is the gold standard. The literature review is thorough, well-structured, and cites recent and relevant peer-reviewed sources. The concepts of green marketing, consumer behavior, and behavioral economics are accurately defined and discussed. The results and discussion logically present the synthesized findings from the selected studies, supported by appropriate citations.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are sufficient and commendably recent, with many from 2023-2025, which aligns with the study's timeframe. The inclusion of foundational works (e.g., Thaler & Sunstein, 2008) alongside contemporary research provides a solid foundation. The reference list is extensive and well-formatted.

While already sufficient, for even greater depth in the behavioral economics section, the work of Daniel Kahneman (e.g., "Thinking, Fast and Slow," 2011) on heuristics and biases could be cited as a foundational pillar supporting the discussion on bounded rationality.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The language quality is generally good and suitable for scholarly communication. The meaning is clear throughout. There are minor grammatical errors and slightly awkward phrasings that should be corrected in a final proofread (e.g., "the literatures used" should be "the literature used"; "Human activities... have undeniably improved human life throughout the years by numerous services" could be rephrased to "through the provision of numerous services"). However, these do not significantly detract from the manuscript's readability or scholarly merit.


	

	Optional/General comments


	This is a well-executed and valuable systematic review. The global distribution of the studied literature (Figure 3) is a particular strength, highlighting the worldwide relevance of the topic. The separation of findings into "Behavioral Economics Perspectives" and "Green Marketing Strategies" is logical and effective. A minor point for consideration: The "Results and Discussion" section includes a note (page 10) that seems to be an author's memo ("The discussion should not repeat the results..."). This should be removed from the final manuscript.
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	Are there ethical issues in this manuscript? 


	No. The authors have included a disclaimer stating that no generative AI was used. The methodology appears transparent and reproducible.
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