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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	We currently leave in a world whereby profitability and maximizing shareholders wealth is a norm making it difficult for managers to be ethical in term of product quality and its effect on human health and environment. This topic is a relevant topic and will be here for a while given the fact that we are moving in to a new world of AI.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The title is well formulated 
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Try to include a synopsis of the current situation of the world in term of green marketing, methodology, theory, findings and conclusion.
	

	Is the manuscript scientifically, correct? Please write here.
	It is scientifically correct as it’s a systematic review of existing literature 
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The citation and referencing are up to date and current
	

	Is the language/English quality of the article suitable for scholarly communications?


	The English quality is sufficient for scholarly communication 
	

	Optional/General comments


	I would suggest that point 2.1 Green marketing. Additional literature should be added. Since the methodology is a systematic review of literature. The number of documents reviewed for point 2.1 are not sufficient to draw conclusions. 
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