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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript explores the role of brand storytelling in cross-cultural e-commerce, focusing on Fuliang tea as a case study. The topic is timely and valuable, as digital storytelling and cultural adaptation are increasingly relevant for agricultural product marketing and rural branding. The authors’ attempt to integrate a systematic literature review and a meta-analysis provides potentially useful quantitative evidence to guide future marketing strategies. If improved in methodological transparency, the paper could make a meaningful contribution to the intersection of agricultural economics, consumer behaviour, and cross-cultural communication.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The current title broadly reflects the theme but slightly overemphasizes the case of Fuliang tea, given that only a few Fuliang-specific studies are included.

Suggested alternative title:

“Brand Storytelling in Cross-Cultural E-Commerce: A Systematic Review and Meta-Analysis with Insights from Fuliang Tea.”
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract summarizes the objectives, data sources, and main findings clearly, but it could be improved for accuracy and completeness. Specifically, the authors should:

· Include the exact number of studies analysed (63 total, 23 in meta-analysis) to improve transparency.

· Mention the search period and databases to show methodological rigor.

· Clarify that the findings are correlational rather than strictly causal.

· Avoid overgeneralized quantitative claims (e.g., “15–30% brand premium”) unless statistically supported.
	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript presents a well-defined research question and integrates multiple analytical approaches. However, several scientific issues need correction before publication:

· The meta-analysis methods are not described in enough detail (effect-size computation, inclusion criteria, heterogeneity measures, and publication-bias assessment).

· Inconsistency in cited years (e.g., references from 2025 despite search covering up to 2024).

· Ambiguity in operationalizing “cultural distance” and “high/low-context cultures.”

· MMAT quality assessment scoring does not follow standard reporting conventions.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The reference list is reasonably extensive and includes several recent studies (2020–2024).
	

	Is the language/English quality of the article suitable for scholarly communications?


	The English is generally understandable but needs editing for clarity, conciseness, and consistency. Several grammatical errors, missing spaces, and inconsistent terminology (e.g., “Storytelling–Culture–Performance (SCP)” without a space) should be corrected. A moderate professional language edit is recommended.
	

	Optional/General comments


	Overall, the study addresses a relevant and emerging topic in agricultural and marketing research. The quantitative synthesis is promising but must be strengthened with clearer methodology, transparent data presentation, and consistency in reporting. Figures, tables, and appendices should be enhanced to ensure reproducibility. After major revisions, the manuscript could provide a solid contribution to the literature on brand storytelling and cross-cultural marketing.
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	Are there ethical issues in this manuscript? 


	No ethical issues are apparent, as the study is based on secondary data and published literature.
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