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	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	1. The manuscript “Testing the Effectiveness of Content Marketing Matrix in Instagram Advertising: A Case Study of Studio Dakssa” is significant for the scientific community as it bridges the gap between theoretical models of content marketing and their real-world applications in digital advertising. 
2. By empirically testing the Content Marketing Matrix framework on Instagram, the study provides insights into how different types of content such as emotional, educational, or entertaining posts impact consumer engagement and brand perception. 
3. The findings contribute to the growing body of literature on social media marketing effectiveness and offer a practical guide for marketers to optimize their content strategies. 
4. Moreover, this research enhances understanding of consumer behavior in the visual-driven digital ecosystem, serving as a valuable reference for future studies in digital marketing and communication.
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	Is the manuscript scientifically, correct? Please write here.
	1. Yes, the manuscript “Testing the Effectiveness of Content Marketing Matrix in Instagram Advertising: A Case Study of Studio Dakssa” appears to be scientifically correct. 

2. The study follows a systematic approach by applying an established theoretical framework the Content Marketing Matrix to assess its practical effectiveness in a real-world business setting. 

3. The research design, data collection, and analysis methods are aligned with standard practices in marketing research, ensuring reliability and validity of findings. 

4. The logical interpretation of results and their linkage to existing literature further demonstrate scientific rigor, making the manuscript both methodologically sound and academically credible.
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	1. The Article will be written to Times New Roman and line space 1.5.

2. The Research Gap should be added after the Review of Literature.

3. The Objective of the study and hypothesis should be added after the Research Gap.

4. The Policy and Implications should be added after Result and discussion. 

5. The Major Findings should be added after Policy and Implications.
6. The Suggestions should be added before Conclusion.

7. The Scope for further research added after the Conclusion. 
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