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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript makes a significant contribution to the growing body of research on omnichannel service management by extending established theories of consumer behaviour, such as the Theory of Consumption Values, Expectancy–Disconfirmation Theory, and Service-Dominant Logic, to a developing-economy service context. It provides empirical evidence on how integration quality and customer experience jointly enhance perceived value and satisfaction in the café industry, a sector where experiential and digital interactions converge. The study’s findings are valuable for the scientific community because they bridge theoretical and practical gaps in understanding value co-creation and customer satisfaction in omnichannel systems. Moreover, the research offers a replicable analytical framework for future studies investigating cross-channel experiences, digital transformation, and customer loyalty across emerging markets.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, the title “Exploring the Impact of Omnichannel Experience and Integration Quality on Customer Satisfaction: The Mediating Role of Perceived Value” is both appropriate and academically sound. 
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract of the manuscript is generally well-written, comprehensive, and structured,  it follows the IMRaD format (Introduction–Methods–Results–Conclusion–Keywords), which aligns with the expectations of peer-reviewed journals in marketing, management, and information systems.
	

	Is the manuscript scientifically, correct? Please write here.
	Overall, the manuscript is scientifically sound, well-grounded in theory, and methodologically appropriate for its objectives. It demonstrates a coherent integration of theoretical foundations, empirical rigor, and statistical validation. However, a few areas need clarification and refinement to enhance its scientific robustness, internal consistency, and reporting transparency.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Yes — the manuscript demonstrates a well-curated, sufficient, and reasonably recent reference base, reflecting a solid engagement with both classical and contemporary scholarship in marketing, consumer behavior, and omnichannel management.
	

	Is the language/English quality of the article suitable for scholarly communications?


	Overall, the language quality of the manuscript is suitable for scholarly communication, though it would benefit from moderate linguistic refinement and stylistic polishing to meet the standards of high-impact, Scopus- or Web of Science–indexed journals. The writing demonstrates a solid command of academic English, uses appropriate terminology, and conveys complex ideas clearly. 
	

	Optional/General comments


	Overall, this is a well-organized and conceptually grounded manuscript that offers a meaningful contribution to the understanding of omnichannel service experiences and customer satisfaction, particularly in developing economies. The research demonstrates strong theoretical integration, clear hypotheses, and empirically sound statistical analysis using PLS-SEM. show a commendable effort in connecting the Theory of Consumption Values, Expectancy, Disconfirmation Theory, and Service-Dominant Logic, which together create a comprehensive explanatory framework for omnichannel satisfaction. 
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