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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.

	The manuscript  can serve as a good reference that exhibit proper use of standard and alignment of methods used in data analysis.  It appropriately demonstrated the effective use of outer loading model and PLS-SEM in measuring the relationship between qualities and characteristics. Ultimately, it contributes to the body of knowledge in practices in research.
	

	Is the title of the article suitable?
(If not please suggest an alternative title)

	Yes, fully agree with the title.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.

	Yes, the abstract contains all elements of a publishable paper.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, the manuscript details scientific methods, analysis and interpretations of data collected from the eligible community. The conclusions  are corroborated by scholarly generated information.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	While the references are sufficient, the following may still be added to enhance the recency of material sources specially that rational decisions on customer satisfaction programs are based on current trends :

· Yudhistira Qasthari Putra, & Nurdin Sobari. (2024). Effect of Omnichannel Implementation on Service Quality, Customer Satisfaction, and Perceived Value in Indonesian Restaurant. Indonesian Journal of Business and Entrepreneurship, 10(1), 108. https://doi.org/10.17358/ijbe.10.1.108

· Khalid, B. (2024). Evaluating customer perspectives on omnichannel shopping satisfaction in the fashion retail sector. Heliyon, 10(16), e36027. https://doi.org/10.1016/j.heliyon.2024.e36027
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