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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript makes a timely and significant contribution to the intersection of cross-cultural marketing, agri-food branding, and digital commerce. By focusing on Fuliang tea as a case study, it highlights how traditional agricultural products can adapt and thrive in international markets through culturally sensitive storytelling, packaging innovation, and live-stream-based engagement. In an era of growing e-commerce globalisation, such regionally focused studies provide valuable insights into how local identity, cultural translation, and digital tools can intersect to build global brand legitimacy. The paper is particularly relevant to scholars, policymakers, and industry stakeholders concerned with cultural branding and digital transformation of small and medium enterprises (SMEs). Its findings also support broader debates around rural revitalisation and sustainable globalisation of indigenous products.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The title “Cross-Cultural Marketing Strategies of Fuliang Tea in E-Commerce” is concise, specific, and accurately reflects the study’s objectives, scope, and content. It effectively combines three crucial dimensions—culture, marketing strategy, and e-commerce—while anchoring the study in a regional context (Fuliang tea). The title is thus both academically suitable and commercially attractive.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is comprehensive, well-organised, and adheres to scientific writing conventions. It clearly identifies the purpose, design, methodology, results, and conclusions of the study. However, it could be enhanced by:

1. Adding a single quantitative descriptor, such as the number of participants or interview duration, to reflect the methodological depth.

2. Shortening the background description and expanding the implication statement to make the takeaways more impactful.

3. Removing repetitive phrases (e.g., “interaction of cultural communication and digital engagement”) for tighter flow.


	

	Is the manuscript scientifically, correct? Please write here.
	The study is scientifically robust and methodologically appropriate. The use of a qualitative multiple-case study design is justified by the exploratory nature of the research questions. The integration of Hofstede’s cultural dimensions and Aaker’s brand personality theory provides a strong theoretical foundation, while Naeem et al.’s (2023) six-step thematic analysis adds methodological rigor. The triangulation of interviews with policy documents enhances validity. Each research theme is clearly supported by participant quotations, demonstrating analytical transparency. The discussion effectively connects empirical findings with theoretical frameworks, showing both conceptual and practical contributions.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are current, well-curated, and representative of global literature, with most citations dated between 2020 and 2025. Key theoretical and methodological sources (e.g., Hofstede, Aaker, Naeem) are appropriately cited. To strengthen cross-regional comparison, a few additional references from African or European markets could be considered, such as:

· Strizhakova, Y., & Coulter, R. A. (2019). The role of cultural hybridity in international consumer perception of local brands. Journal of International Marketing, 27(2), 38–54.

· Dwivedi, A., et al. (2023). Digital storytelling in global agri-food branding. Journal of Global Marketing, 36(1), 45–67.*


	

	Is the language/English quality of the article suitable for scholarly communications?


	The manuscript is well-written and polished. The language is fluent, formal, and suitable for scholarly publication. Technical terms are accurately used, and the tone is academic yet accessible. Minor stylistic tightening (e.g., reducing wordiness in discussion) would further enhance readability, but overall English quality meets international academic standards.
	

	Optional/General comments


	This manuscript presents a well-executed qualitative exploration of cross-cultural marketing strategies within China’s rapidly evolving e-commerce environment. Its focus on Fuliang tea as a regional product allows for a rich contextual understanding of how cultural storytelling, product adaptation, digital engagement, and institutional support collectively shape international brand competitiveness.

The key strength of the paper lies in its integrative approach—bridging traditional marketing theory with contemporary digital realities. By employing a multi-stakeholder interview design, it captures the voices of producers, marketers, policymakers, and consumers, ensuring a holistic representation of the ecosystem. The thematic analysis is rigorous, systematically linking qualitative insights with theoretical constructs such as Hofstede’s cultural dimensions and Aaker’s brand personality traits.

Practically, the research offers actionable guidance for SMEs and policymakers on leveraging live-streaming, certification systems, and bilingual packaging to enhance global trust and engagement. The paper’s academic contribution is also evident in its proposed conceptual integration of culture, digital technology, and institutional infrastructure.

However, the manuscript could benefit from minor improvements, such as a sharper abstract, slight condensation of repetitive sections, and the inclusion of comparative insights from non-Chinese contexts. Despite these minor concerns, the study is technically sound, methodologically rigorous, and highly relevant to global marketing scholarship.

Recommendation: Accept with Minor Revisions

Rationale:

· Strong theoretical and methodological grounding.

· Comprehensive and coherent analysis.

· Minor stylistic and comparative literature enhancements suggested.
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	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)
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