[bookmark: _GoBack]Editor’s Comment:
I think that with minor revisions, the article can be published in the prestigious Asian Journal of Agricultural Extension, Economics & Sociology.
From my point of view, it is a very interesting topic and simultaneously it seems that to the best of my knowledge is an empirical research aims to explores how Chinese regional tea enterprises, particularly Fuliang tea producers, develop and implement cross-cultural marketing strategies in the era of global e-commerce. It seeks to understand how cultural adaptation, digital innovation, and institutional support enhance international competitiveness. Data were collected through semi-structured interviews with 22 participants, including tea enterprise managers, e-commerce staff, government officials, industry association representatives, and international consumers. Three representative tea enterprises were examined in depth. Data were analyzed using Naeem et al.’s (2023) six-step thematic analysis with both inductive and deductive coding, supported by Hofstede’s and Aaker’s theoretical frameworks. Four main themes emerged: (1) cultural framing and narrative translation; (2) product and packaging adaptation; (3) digital channel diversification and live-streaming; and (4) institutional trust-building through certification and service infrastructure. These themes highlight how cultural communication, digital engagement, and institutional mechanisms interact to strengthen global brand legitimacy. The study contributes to cross-cultural marketing theory by integrating cultural and digital perspectives within agri-food e-commerce. It offers practical insights for policymakers, industry associations, and SMEs on leveraging storytelling, certification, and digital tools to promote sustainable internationalization of regional brands.

It would be very useful to add in the "Introduction" section the purpose, objectives and hypothesis of the research. I consider that a weak point of the paper is that the authors did not show the novelty of the paper compared to other works. That is why, I consider that the introduction should specify the novelty of the paper compared to other papers published in this area.

I think that the literature needs to be improved with other works, because the papers refered to economic growth are not enough.  That is why I recommend the authors refer to other recent works indexed in Web of Science. I suggest that the authors cite papers published in Web of Science Journals, such as:

1. https://doi.org/10.1371/journal.pone.0283277
2. https://doi.org/10.1007/978-3-031-17707-1_19
3. https://doi.org/10.3390/jrfm14070336.
4. https://doi.org/10.3390/jrfm14050218.
5. https://doi.org/10.3390/su132313151.
6. https://doi.org/10.3390/jrfm14070336. 
7. https://doi.org/10.3390/math10193660
8. https://doi.org/10.3390/math8122217.
9. https://doi.org/10.3934/GF.20250002
The language is clear.
In conclusion, the article should be improving. It should also be enhanced with a review of the literature adequate to the subject and a broader interpretation and commentary of the research results.
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